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A H — A4 43 o0 3 2E il R ARG ) Angkor Focus, 3 # J§i #5 fl /& ; Cambodia Tradition &
Culture (W ZE 12 58 5 304k i 30K A F Hoop i — 15 . Courtship, marriage, and divorce(# 1 , &5 Uf§ #1
BEUS) . B SC LA/ B AR A 5 b U R A 49 BRI 2 59 Lo PR L 45 S DA R IS ) ISR
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I @ In Cambodia, the choice of a spouse” is a DR K, 3 F %5 80250, 518
complex” one for the young male. @ It may involve not BT T, OB TR
only his parents and his friends. 1  those of the young & 4 8% & &40 ] & , DL B 4 42 4t 85 2L & o
woman, but also a matchmaker”. & A young man can Mﬁ,ﬁiﬁﬁﬂﬁr@-ﬁ‘&%‘&ﬁ'ﬂ 5]
2 alikely spouse on his own and then ask his parents ﬁﬁ_ﬁ_"‘ﬁé‘lﬁﬁ{] AEA® , 2K J6 o R L& 2 HE
to 3 the marriage negotiations” , or the young man's BRFE;RA D FRF R L RBRMB, E
RBEARPLFRALHZT—EATR. @
B b, kB TAFELFHLiFHR
%, QELZRMBZE . FAFRALAE
AR ARRE T BENRT)—A

been selected, each family investigates the other to make B R

parents may make the choice of a spouse, giving the child
little to say in the selection. @ 4 , a girl may veto the

spouse her parents have chosen. @ 5 a spouse has

sure its child is marrying 6  a good family.

RER

1. [A] as well as DL B B 2200 110 [B] by way of & ,45d; HIE 4EHR
[C] on behalf of 1t [D] with regard to X&F
[ZRRE] ARNELE,
[ 168 7 2 B ] 25 M6 T 4 /)t B 26 0191 56 R 193 21 not only. . . but also. .. , FLZS K AT & B EZ 4 A ¥ 4

i) his parents and his friends/ those of the young woman(those []4§ parents and [riends)/ a matchmaker, 45 &
A CEMAD “ERIHIE, BHEFMBRE T DM, QR BERWH B HEEMIEW L2 HAY, MU
BB R I KB BN 9K 25 R Ak v B RT3 56 Z& 1 ia) i LA IE# .

(TR ] [(BIRRHME LS SR s e I/ FEBG AT, K A E M S s R
YW OAREGRRANR R . BB hER R/ B LT EREIAE R L T RE"R " BHERRIT L
T ER EWFE" 5 )G L matchmaker fF7E TR X EE R E—BEBEANPRTT; [ CIRR“REBGEEAREFE
N EEBHERTERBLT FA HRK BRRBL—FmH—FREN—BEHA;[(D]—&ZH
F X B 5 W A R AR B S R R A W I G &R SCHERR



2. [A] adapt to i [ [B] provide for #it3F , L3
[C] compete with eeeees o [D] decide on Y& 5E ; k&

[FSRER] ARNIENX+3iRRAE PR,

[ B B ] 25 4% B 76 1 B ) 5 O th 91 38 48] or 4 42 (9 B 4~ 430 5 or J T (14 /) <F DA 53 O A BE B9 £ B
(the young man’s parents) #§ H 5 £} £ £% + 3£ % lic 8} (may make the choice of a spouse) ,or Hij [ i 4] F
M B A A BE (A young man) 18 H 9 77 M & (on his own) & £ fic i) , 8 0t A 4 4 50 a likely
spouse 55 make the choice of a spouse ¥T X , %5 ¥ Ab I F X “E "1 L. [ DT M to choose sth from a
number of possibilities, #F & L&,

[CEETHERR ] [ARAR B A B A7 0 LA SE i o b 57 % 3 B 5 ", G R sthy IR S48 R H a
likely spouse, B SRFE B A 4, [G] B “ A48 LGS N — A E M B LR ARERBHRAN Ea. 5
JE3C on his own B LRFF ;[ B]R A PEFR W EANREE GRS WG 8 I L& ILTiE
FEBC AR AT 0, A ) 3 AE WA BC A A S R AN B U A A I SR R [CIR A R — R SE 4 IR &R
“ERBMSERMEAATE S P RARNE .

3. [A] renew B HJT1f ; 4k &2 [B] close % 1| . 455
[C] arrange % HE, %R . HE & [D] postpone ZER , ffii iR
[ZFRBH] AAIEX+3RIEXHET,
[ 8802 B | 25 4% T 4E 4] P and then a0 VE s AT T4 , i 48 B vk B E kBT 4. 2 )5 TR i

ACBE BRSNS OB P AT X R F AR S BEOR AR RHE R L L R AR nY IR R R
U510 ., [C] arrange 76 X 3.

[FETHERR ] AR R F b 2 05 W S JF 0G5 38 5% 30 B0 7 00 2 A JF o & 4B o, i 3108 77 4R 7 Jo A
PR s [BIFN[ D] (Z5 5/ FE R 4 3 B ] 40 . BEAR 4 S8 M B 40 e 8 O 1, 0 R S & 44 1 sl AR Il 2% X
5 H W2 R A Z AN BSOS AR

4. [A] In theory Hif | [B] In time K0t f)5 & F
[C] Above all 5 5 % i 52 [D] For example gl

[(FRREK] ARZEXER,

[ 7 B ] 2 A LSOO Hh il 5 4F 450 58 Y A S A3 Dy 206 % 10 18, 6 4 4F 4 58 kX F° X — 3 4%
ARIEABH L F, SN, T IE AR L B B A% . P9 18] Ok B X ke Ok
A B[R] [ 351 5 &, B 5B A K S A VS Lot A A E B Lo AR B R S AL, [A] In theory RR
“HEHAE ML S AR BN B AT RE AR 2 R A, IR L 14 P A2 BE Sy G 5 0 TEC 4 A9 T RE M L B 1 B
W b RS BESE P Y AT REPEAR D R 5 b 3 [R) 2 W 5 A WU ke A2 B T 4 Y TC i B AR B A A BRARL L I
A0 BE A 0 B 4R A AT RE A% L AT & SCRE

CEETUHERR ] (B2 S A 22 Jo 45 S o B I It 7, 50 5 o) A J] 322 4 {10 L 47 Dl 50 g G 3
FAYBCAR " 5 1 30 AR5 T8 M A A0 T 9 S S A S A R B ) 0GR 5 [T Hh r 3 1A % b e o 88 R 3 9
— 5B ZE AR5 B 3Ok [ [ 3 3 56 AR AN AR S i deb g 0 O 5 [ D36 BIE & &R L A AR R o )
BEPEAN S b SCHE % 55 e o TC 15 009 8 45 b SR I 1 Mg L I D6 R .

5. [A] Although R4 ; RNt [B] Lest DA% ; MR
[C] After fE =2 )5 [D] Unless [x3E
[FRRE] L TXZi,
[(MREBEE] =HEHRILE, AT EgkE W 55 AT A, b 25 8 80 3 UL K 3l e i 25

B it ¥ has been selected—investigates 1 Hl . {5 W f AT o R F A LG LA Bk E 2 )5 W &K
JETFUE A B8 A S EE T 5, [ C After £F 753X — i 7K % §i
[ETTHERR ] [AJBH RiL & 0] X ik 9 A 3 E My 08 BRI B X EADMET £



) s AL e A8 B 28k 28 " 5 WU T AR TR A 2 EE 7T 527 O WA G2 Al i IR R b s i B A [BISR B 0,
5| H 3 7 RE S B AN A B R A AU B s B T be afraid/anxious 554 8GR 2 J5 L 51 H PR A B AR R A
[DIFE&M . SIH FAMREEARSEZEERNTEL "M — &K (HEERME 2T REFHHAER
BEFRUAVATER AR/ PRIEIMEC S uiE 2 U KETF RMERKET R HAEGEH,

6. [A] within fE+-+ ZWH [B] into i A , Fl]+ee-ee H
[C] from Hyeee-= [D] through it s 283 A ks B

[(FRRE] BEER.

[ fif 71 2 2% ) 25 #s ) 48t 00 %2 A B A 4 2R 62 3 5 09 H 19 Cto make sure) - B AR AT A9 £ 7 1 (%)
A RE, B8 marry GBS RC R its child 5 a good family #9236 F& . i 15 H A
“EE IS AT B BT BN SR AT 5 0 R — O iE AR Jr RBET L B i vh R (B
into W[5 marry 4 i [ 7 $5 B . 28 75 “ 10 2 06 W 1T 0E A CIE 4 o i 1% 28 JE sl LA 7, 5 & ST

[SEmHER] (AR —FMESLTHYAMIRE E- N RENSIE" RN ENEES, B
RENTE G IBA“ A I FET R WA S8, 5 CHE; [CITIRIBEF A B -
WRTFLBERBETRAF AR EZ T REZE L, from GEILA ZS &, W 25 #% 4] 1F 5 34 B R to
make sure its child is marrying a spouse from a good family, Il it 3L 45 #§ A a good family, I Jc K 8l in] a
spouse; [ D] /R %5 8] by ¢l k"l B R IR iR R RS SCE.

(Dspouse [ spavz | n. FL{H % (@ matchmaker [ 'meet/imeika] n, Mt A
@complex [ 'kompleks ] a. & 241 \ @ negotiation [ migovfi'etfon] n. R H], Pr i
A young man can decide on a likely spouse on his own and then ask his parents to arrange the marriage

negotiations,or the young man’s parents may make the choice of a spouse, giving the child little to say in the

selection,
YIS - A young man can decide on a likely spouse on his own and then

i i FEii wE &

ask his parents to arrange the marriage negotiations,
1552
_ or the young man’s parents may make the choice of  a spouse,
A i i T
giving the child little to say in the selection.
FEBGIRIE

ThEEERE or FEFE WA IF9) 40 48) L LY i JE - G P Rh 40 Oy 2. 434] 2 7P giving the child little to
say in the selection 4 Fifi Ik i . &M 43 4] 2 400K N %A

BENERBENBSLEB/EOE. OMIFTTIW A, MWL RS FRMENERME, @—
QA ERM S G2k, QR NEEME BT KAL) Z B & 2 Z 4k . IE 5 338 #E 451 not
only. .. but also 55 as well as — &R T =H (B HFER CHEL IO RiERR, Q@0 NEMETF
fERHENRZE., OUNABEEBEEMOPHERT. - R\ FREPERM®, MEH R E%
HEf o — AR EER . ZTILFREFN. WNERRLEXR. DA A EEFNE B E LA,
HAR B AULT- 2 2 e sz e th =R B MR F a2 ab . @A) 4 43 Lo e g i - B 9e b BN T
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AR HERMNEMEE TR R ELR FFR LA IE W @IE, In theory. .. may
veto. . . "W @ /4] giving the child little to say in the selection, m B AWM T HMELLFER LB ZH. @4
M%E;ﬁfﬁﬁﬁfﬁ BEVREA B 28 Z Ak, each family 2 B 58 4o XU K 2 %t F L #5819 [F) % 5 L, to make
sure, .. 5| R KES F AN H B SR T HERFARK.

[ @ The traditional wedding is a long and colorful D 5 46 AL 2 — 4 4608 5 K B LA A
affair’. @ Formerly it lasted three days, 7 by the okt FHE, OSSR, BR
1980s it more commonly lasted a day and a hall. & 5T 20 B4 80#—4{,.{’%5\1.%;%_&@@:;
Buddhist priests offer a short sermon” and 8  prayers” ¥ @.ﬁ%&ﬁ"-’f%ﬁ‘i&ﬁ 5 45 4 7 i D 1
of blessing”. @ Parts of the ceremony involve ritual hair ﬁ'#ﬁ]o il e &#Eﬁ
cutting, 9 cotton threads® soaked” in holy water KA B ok b i 3 8 A% 2 4 £ 7 4
around the bride's and groom’s wrists, and 10 B ot B %ﬁ._i,_*.ﬁ— ﬁi&ﬂiﬁﬂ_&
candle around a circle of happily married and respected Akt £ da b 4 A b L AL X OB
couples to bless the 11 . @ Newlyweds traditionally mn © 4 14 % :ﬁﬁ'iﬂﬂﬁ;%? %E

move in with the wife’s parents and may 12  with them R, TAfli—REEE % %, 53
up to a year, 13  they can build a new house nearby. %Mﬁﬁﬁﬂhﬁ.ﬁﬁ:ﬁﬁ; '

- EERR .
7. [A] since [ Moreeeer Pk R k.t T [B] or a3 ; A8R, &
[C] so HE it FrLA [D] but {62
(ERRE] ARNEXEE,
[fiR 2 8% ] 2 a4 AR AL R =K, # 7 20 {4 80 A AR M AL A5 2 1 e 1] S —

2 .l formerly VS by the 1980s il lasted three days VS lasted a day and a half BT &3 89 A [6) B 4 45 L
o G B (A 4 XoF L , T 340 Bl 4] O 330 ), 79 ) ) R X B AT 6 &R L (D] but £F 8 CE

[ HERR ] [AIRM B E N, [CIREG R, =& 515 14 a) (e ¥ 8 MR (E4)— N4, ik IF
B & 7R (43 8] — 43a)) o B IR SC B AR 7 I () ) 3], B ) 38 98 R B SE 5 28 B8 R N B AN B S AR H0 N & Y R
B HEBR UL I I0 . [ BB R R 41 864 ¢ & L B T 06 1 B, {0 RS O A R A 1 A AR AL T BB 2 K
=R #H— K/ BAL AT B & Rk = K, 5 W Bk R 42 — K2, i & 1 W 7R B A 48 5 L 4 252 0 8] 9 I
S BCHEBS .

8. [A] test il ; B EH [B] recite % ifi » 15 i
[C] copy #85 {5 1 (D] create f4E
[ RREG] AREX 3BT
(BB ] ARG MARHTR MmN AIE, RF M., B2 /AT and AT,

prayers of blessing 5 “#47 i %5 i 4 i Coffer a short sermon) "5 X I %1 , ¥ e U8 4L b 0F B A4 (B ] fr 3k
1T R B, [B] recite 5 prayers of blessing #HC o & 9 “ 05 1 450 46 i)~ , B 45 B & BE . SCRE 5 S i 4L 19
e BAGUR L 55 3R

[Em#Epe ] [AJE M0 B RS prayers of blessing 8 A Y, HHEH — P HELINEE",
FEMEAL S AL b 75 B HEAT B A A 07 RSB R, T 18 JC T B B test 3ROR MR AT R 4% 18 T T AL iR
PEARF;[CIER B Z R, “PE WA A E AL A, 25 B0 7 2 38, 0 { 1 ¥ #5 i5)”
W 8 Rt A o A E ECME L 5 WS AL AS A 5 e IRCR UL, 0 0 0] — MBI 2 1A R L B E AR EE Y, e i ALY X
24 S 1 Ok M AT, BT AR WS AL IS UE AT OE . M [ D]t A ST & SR,

9.[A] folding #7# , ¥ # [B] piling HE i [C] wrapping fU , 2 [D] tying &,

[ &R ER] 3hia BT,



[ %31 f8 B | 25 4% )5 X4l cotton threads. . . around sb’s wrists (Hp 28 F e 5 M F ) R
AR REAER S ORE R LR TR AE /9058 1 BT B BT IR 6 F B X — 4T R B % 5 cotton threads(A48)
FECH HA D] rying, Hahm JFIE K tie, AR EERFE)”, BH BN, ZML X —H 55
NG5 45 38 B K 25 )0 09 8 L AR R A BEIR iR G B IS 1A 1B BE .

[SETIHERR ] (AL & F T40. 2 S 3T &MY, [ BIR AR K H W Bl — &, [ClFER
“FHACE A S B =T AR BE S cotton threads ¥ L .

10. [A] passing 15 [B] lighting #5 #% [ C] hiding P& g [D] serving &t

[ZFaRE] BhiRER,

[fREERE] and B S HENBEhEN RS TG, Z0 4 81 a candle/a circle of . . .
couples/bless(— Ml ,— B A RIEBAEDRARE A ST a candle LL(.&E')’CH{] around a circle ¥ i
A FRETC () B 455 6 7 — BB A oy I — il 2 e 495 ke AL AR08 A 1 X355 . [A] passing f§ & 3C
B, pass sth around 2R “15h AL3%” . [F 0] 7E — B 05 804 3 il L 32 A 2 8 AY e 10 o 4% 22 5 b i — {2 X
A E LRI NGBS AN EE, SR EXRE.

[FEIHAER ] [B]HMAAT LIS a candle ¥ HL 2R s A7 . {H light a candle around a circle of. . . If:
PR — P B8 A — 3 SR 0 Wl TG g 2R s A — BB A J] L A — S el s B AR R T vk S B
A ANEEEE, [ClFERpR B, & 35”014 JH T hide sb/sth in/under/behind ete %54 v , {H & “ 7 — B
N VR S el (8 A Sy A 5 S AL 9 T S5 P AN BB A% 3R 8 W O 9 B0 AR OO, CHERR . (D3RR (1n) Bt b 5%
SEREAO HER AR AR 5 H T provide sbh/sth (with sth) 45 #5 w0, by &b * 1n) — P& 0% R 96 6 B 32 %5 8 g Sk i3
PR — 235l (a candle) "B B A& & B W B L B B AS 24, IE 66 75 W A serve a circle of. .. with a
candle , #il¢ HE B 0410,

11. [A] association JHk ; Bt & [B] meeting 2238 ; #H 18 . 2 1A
[C] collection Y £ , R4 ; K4 [D] union 454 ; W5 48
[(ERRBE] ARAEBN HtRARE,
[ %8 2 8% ] to bless the (WL 4R ) i A — R U 0 36 W L 52 RE AR K 10 T v 4% s i

R o b S R 5 L 52 R A SR 0 T L U A A7 328 e ) T R R AR R B Y S AR I O £ 2 45 5
X 0 9 ] DR AR NG5 R R E LR AR A ISR . DS S A B A 2 R AR R R 45 O R EE
WS 09 R A LD] union(IE AL union JH HBERE a marriage) .

[FETHERR ] (AR (SR WM ET AR SE ) G, A8 FE I E R [ BIFE“ AT R4 B — 2 1+ it $H 1%
M2 EST AR T S [ C —BEA S —HE &, =2 55 “ AT ¢ Rl
SV BRI ARG S HHERR .

12. [A] grow Wi ;< [B] part &JT ;57 5

[C] live FE{E [ D] deal (with) XFAf, Wifsf s eveeer =
[(ERBE] HRER,
[ BB ] SN H B s R QM5 B A b . 25 4% i 9 31 3% 17 and AT A1, with them

N5 HL R P 2 e BR AL e 0 1 O 1 B AR kS 0 AL BE 2K (move in with sb 2R RSk FEE A —REAE )7 iE
SCR T 1) — B, SO AL R % 7R “RBAT] — A REAE L AETE T, [CT live £ 6 LI live (with) RIR“ 1 e fE
fE—i”,

[ETHERR ] [A] grow 5 with JEHCE ARG e vee — M NS, — AR K HE B 7] 06 35 A1 8 W] 3E 2 JA]
— i G, A — R AR AR A iE X, [B] part (with) ZR“ e eee 43 %57 B} 5 i 3C move in with i
MR T (R EHO B F X & FEY R G A sth, BES CEARF M 5254 5 them # B A
ML EHERR . [D] deal Cwith) B H“ (JUHE A fife P B 8] BN ) SR BOL BAT 37, "B il k10 5 & 7 S B 4T 28
AT AT A SCRE AR AL T 58 38 7 TG i A 3R A A A AE — A A% 1 S, ) B s 3R B0 R A Ok I i e O K
() A 155 B 3 7 Ash A B, 5 ) SO A AT RE 7F BREIE 55 55 F MR AN SRR REAS Y K R L BEAS S A AL AT B T

5



B BCHERR

13, [ A] whereas 8&1fij . {H & [B] until B %] [C] for A A [D]if ng
[EAEE] ETXEE,
(R BB SHATTE BT IS R I B 3 F A AL B 5, R A ] — i AR I ik —4F . 23 6 T 76 43 )

e, fTREAE BT H s R . R SO B up to a year(ZE L —4F) W] HE I L 9 ) 2 (6] 47 5 B
JF) i 2% o BV S il e k3 S G T LA A L AT AL RS a8 A A 0 R B X — it ) 4L [ B until IEH .
[SETHERR ] [A] whereas 447, A LA o8 ol % WA~ 35 525 [ C] for 4 3% 1) B, 28 B3R G &« i 1)
i 0 (8] B T R R — A ), (D] if A B Al ] BE E i R A S A Oy A0 B[R AR E] AN A7 AE X
ktﬁttﬁ%%sﬁﬁ%‘%fﬂ.m%ﬁ#ﬁ@lﬁﬂﬂfﬁfﬁﬁ’Jﬂ(ﬁﬂ%ﬂiflﬁi

I;‘Eﬁﬁﬁ_ﬂﬁﬁ ..... /

Daffair [o'fea] 44 . J5 4§ % Dblessing [ 'blesiy] n. Wbt 4 5

@sermon [ 'samon | n. YFiE L A8 D thread [Ored] n. 2k . 414k

@prayer [ prea] n. #45  Hr#s % ®soak [sook]| v, =i, ¥
wEmaw

E_BRNARERNEBESE, O S RIGG UL A S B 5K 0 Rk, @A 458 —14
AL RERT RS . YT IE IR bur 83K 1 40 X FL 45 48 (Hormerly VS by the 1980s il lasted three days VS
lasted a day and a half) , LA 4> X% kb 2% B 4% GE B AL R G2 i a] (9 28 1k . @ @A) 4 2R 45 — 4~ H 450« e A g
@A WS AL (09— B 4 - b A5 HEAT T S8 B0 A, L RS AT . @A) g EL iy — R A0 TR Lk
{3 (ritual hair cutting) > ZH 28 £8 (tying cotton threads)—1{% i #% kil ( passing a candle) , f & ¥L#5Fr A
E4ER AkEE AEEFENREEE. @afBHiERANEEE. 5454 move in with the
wife's parents and may live with them 3 BI4E ¢ I A\ 5 £ J7 2 B Al AE 2 W o 35 28 A9 10§ {7y 5 il B0 30 S
PR — 1 s up ro BN CEUR B A %) Z3K, B L7 W FE 9 f K K30 2 £ — 4 ; undl 5] 5 19 15 [A]4R
v ] U A S AN T e A B ()43 1% B )Y 8 . T B b ] e AR R .

]]I @ Divorce is legal and easy 1o 14 ; but not @S&%;&_%;&ﬁﬁﬂ{ﬁﬁ-ﬁﬁﬂiﬂg
common. @ Divorced persons are 15 with some 'fﬂif'FF'ﬁ'ﬂa @AM oA A % | ﬁ*ﬁ
disapproval”. @ Each spouse retains® 16 property” %ﬁ‘-i/&.ﬁ @k-ﬁ-% B8R 0 6 4
he or she 17 into the marriage, and jointly-acquired ﬂ'lﬁ'}‘t ﬁké—#—ﬂ ﬁﬁ.ﬁﬁﬁﬁ.)ﬁ %a‘k-?-ﬂjﬁ}
property is 18  equally. @ D_ivorced persons may @%%Z_/&TFA 4 {Eﬁlf&ﬁ']{%%é‘
remarry. but a gender prejudice” 19 up: The Egﬁi R.B R 5 l&-ﬁ—'ﬁ&iﬁ)ﬁiﬁ‘%ﬁ
divorced male doesn’t have a waiting period before he can 7% ﬁﬁ'*fﬁﬂéﬁ%%ﬁ‘]"T‘ﬂ L ;

remarry 20  the woman must wait ten months.

- Ry
14. [A] follow R ; {5 4% ; T4 fift [B] obtain 5 #{
[C] challenge $k & ; i & [ D] avoid #ifg

[ZFSEE] AP,

(R B ] S, BISERMESGE MEAES _ HIEARF W, 5 #6051 i i
and W]l easy to 15 legal iff SCIal [l , BESR B 052 & vk i IR N i EL AT P BAEHE . i 5 i L, AL
T3 B 4§ 9 A (Divorced persons) ™1 i B[V 25 45 (1% AT #5 {E P33 —HEW , [ B] obtain £5 4 3.

[SETHEER ] [AJZRR“DaL BB (to copy sb/sth)” o Tl A . B £ 54 B o 35 S0, 0 SR 35 0% 5 5 1



B IR 23 R — T AT D, 5 RSO S S AR R LT AR T 5 5 B AR 5 R L@ AT with some
disapproval iff SGEAH A . [Cl.[D]3Y5 legal ifi LK Ty A . S HEBR

15. [A] isolated 97, 525 X 51 5 7 [ B] persuaded i i
[C] viewed F [D] exposed % % ; & 5% 5 {3 42 fih , {7 {4 56;

[ZRREE] ANEX 3R,

[RE@ B ] b SC SIS L B 25 4% J5 281 with some disapproval ] #fE 51, “ AN A [f] 7 B 1% &
AT TR ZAMERE S are  NOMEERRE KRR WUEHF ZE &5 LALC]
viewed BEfE 5 J5 SCAY with #EBC, R LB B OCHERE”, 50 IE 6195,

[EmHERE ] [A] isolated RIS BH " HEES /i) from & E . isolate sb/sth from sb/sth, 3
IR e e P R B L AISE s R AR R, R — A R WL L ) S AR BE R sb, B T isolate
sth from sth £544 H , 1] 53028 #% 4k 19 32 %8 15 M Divorced persons. fHERR . [B] persuaded & {8l BE fit B
£ 3¢ not common B A L A AATTZZ B0 X356, T LA 25 0§ 00 A0 20, SO0l B W A WL . {HL il 3238 Divorced
persons A] 1 . #5 4% € BCE E 45 55, B DA 5" i AN KT fig. [D] exposed 7R “ 2 #% , B 88 (— i T LUE
it o BT %) AR ) "l R R T (B ) L B T R B 2 eh Bl B o, 4SS OB AR D Y, W T
expose sth/sb to sth Z5 Ky s #oR“Ha 85 30 & 5 A sk 09 E A0t , % T expose sth 8] expose sb as
sth &5 P b B IS 2 N85 /40 K7 ¥k S L F SO dE, B 5 H G Y with some disapproval JG %
g Al A PEAE AL .

16. [A] whatever it ft 4 [B] however JCig in{nf
[C] whenever JCit{i] i [D] wherever JCi& 1E W

[(ERREE] ANEZE - RXER,

(B8 BB M A0/ 48 B IS I (1 WF 7= Ak S ) BT, W] 0 A ) O IS 15 00 s OV 7= 10 4 00 19 1 ) BB SR ik
MIE A5 Lok UF 2548 Z B R 8l i) retains, BIF LA 23 48 Ak 0 1% 3OS X4 09 ¢ 2108 51 S T ARG 22 15 A ), IF
HAREW 52545 J5 A property #5 L . A = iH WA =i . RA[A] whatever BN 5| T 42 17 HE 41 .

(ST HER ] [B15] S A 20okiE A [CT5] 50 [EDfR 3E g, (D151 5 s RIE WA, =33 Bk S5
property 5 Bt . /E A retains 19 5215 , ECHERR .

17. [A] changed &7 ; i35 ; 5.4t [B] brought 5 3 , 3k
[C] shaped %8 3 ; 50 -+« 1 & i [D] pushed #f: zh ; {2 fdi

[(ZaR%] ARNIE X +3hia i,
(R B eE] W R mT A, BRI W ™ Y 20 50 . 60 365 WS 00 00 ™ 19 43 50 LA B i8S IS ok 28 007 3% [R) By 44
=R 43 %), E Al jointly-acquired property (3 [\ 38 75 (9 0 =) & 8§ /5 3 [7 W 7™, $C property he or she
into the marriage W & 7% W% {if W 7 . 1007 4% A0 04 7= {3 2 K 32 & B0 3 15 0 0 0 7=, e e TT S (B
brought 7 & X & .
CsEmHERR ] [A]R] K22 XU XF 1% 48 W 7= 17 Ok 89 %028 3# 47 + 3, change sb/sth into sth 7R “48

cevree AR R eee s [CIE R FE YR A oeeeee AR Y84 T shape A into B&5# ;[ D] FR“HEDD .,
PR 3K B B B alOfR AR L AB R W 7 S At / 5 I Sk B 1R B R o A 7k AR IR T IS TF A L R
18. [A] withdrawn BUiE [ B] invested $£ % [C] donated 48 ik [D] divided 43

[ZREE] iR MPF,

(REBE] SHEmBILRLELAMNLEENE. S#FY . AZEHENENIF equally
-2 1) LA R 26 0% I 7= 9 B 300 9 2R 22 0007 FI b it R D] divided £ 4 3,

[SEmHER ] (AR — M & el Zm”, M A RES property (I ) #5 fic , B HEBR e 01, K 22 L[] g
FEA] DL HEAT AR B, (HEARE 8% I BB AL CIAFE S equally 35 ; 75 4b . it P 301t
L5 g 0 7 Ab ' [a) B — T BEANAT

19. [A] clearsCup) 550 3 44 5 B ; V& Y [B] showsCup) i 8 ; &% ; B3



[C] warms(up) {if BK it 3k [D] breaks(up) & | ; 453
[ELAERE] BHRAFDAMENT,

(fREB ] hE S5 NE R B S 2 ar 8 A SR, - o M TR AR ROA 7T 0, e -4 1)
L 5 A 2 ) A AR AR AL | s A i e R O up R %R R FELE, B R L [B] shows 16 3CHE.

[ THER ] [A] clearsCup) ZR“ (CREDFEME B (R R Y ) UF 56 7o “ e B IR AR TE "I 1 5
ETFCCETI K, RaAR B GRS B CBE RO, HFE1E— MR sb, ik sth, M 4b a gender
prejudice S 3 T AN S SEUE L B 24, FL PRS00 UL AR LATE BR 75 R 3C B IS 59 Lo I A [R]85 8 7 19 S0
AHHE . [C] warms up F73“ (f#) K6 A 5l 58 359 18 B R , AR R 7, 8. M ) i U 328 ¥ i IR 2 o ™ 2 B ¢t
RIS E S m AN R BRI R, SE IR AN TERBNHELRECHELEA
¥, [D] breaks(up) & to come to an end, 58 5 J5§ 5 4 o 7 U5 75 76 v 510 WL 04 5 SCAH .

20. [ A] while Ifij 2R 0 [B] once —+seveegiffeeeere,— H
[C] so that B, orbl; kT, LI{HE [D] in that JEE&.HH

[(ZEREE] ARNIES,

[fRE R ] AT R B A6 A SN S S E s L MBEEEF AT
TEME XL (B 5 B VS Lotk TSR VS /A4 A ez A% A R R BT b2 % . [A] while FlF
Y AR,

[ HERR ] [B] once fE# i@ i 3 0 as soon as. F % ;[ C] so that 85 H 45 R 8% m HM;[D] in
that B/RHER KR BB R T HLHER A7 IFAE“B 5 5 v IS Z 50 TR 070 & 1F 45 R H
) = I L A HE BR e =39,

ACERSRAST -

Ddisapproval [ disa'pruivi] n. ABER], ASIA ) S? @ property [ 'propati] n. ¥, 5=
@retain [ri'tein] v, 8 RG ) @prejudice ['predzudis] n. fii WL, 5L

Divorced persons may remarry, but a gender prejudice show up: The divorced male doesn’t have a
waiting period before he can remarry while the woman must wait ten months.

EHal 5y
Zsman | Divorced persons  may remarry,
- FiE 1
but a gender prejudice show up : (EH'5JE#EFE UM ) The divorced male doesn’t

g i Fif 10 i

have a waiting period, while the woman must wait ten months.

H TEil ERE EiE i

i )R E A )

before he can remarry
15 FiE g

Th o A i BT ) bt BRG0P, BB U 9 AT B B B 5 4 BE e while i
i A, KRR

amsw -/
FE=ZEHNBRIBEWBIELIE , O a) WA 205 7 fTH 2 A0 55 5 . 7% 1@ but 5256 R 2 0% 78 9
FE AT . (GBS D) S8 5 SE B (legal Leasy to obtain) VS(SZEE ) AN WL (not common) . @A) fi B¢
B RH WA B . with some disapproval 8 78 8 %€ A0 B USROS RIAE . @44 41 & i 0
8



W 7= 43 TG 1) /8 00 T 0V 7 2% BT A L B R W = X g . @A) A 8 USO8 5 55 T S, (HAF AE T
S WL . 3% i while I LA B9 4H Xt b 45 #4 ( The divorced male VS the woman.doesn't have a w 1iting period
VS must wait ten months) FA4M BN A FE. BR B HHB LT EFY VSER LWL S/
TH,

E 1.
Part A fﬁmrmm

/| Text 1 WA SH R E A

Y= XBRGR

A3k [ The Christian Science Monitor (BB B ¥ E S5 W) 2015 4F 4 HS5S H—FEH A
Challenge to the Fashion Industry’s Body IdealsCH i Mk 59 B b4 #i35 Pe i) 09 3%, fEE BIZE:EY |
e WY A5 e ol 8 B R BT L R T i R IR A A E B L LR F M — 2P R H—N R
by 6] g 2 [R] — [a] 0 ) AN [R] S8 s —— M4 VT 3R P D B BRI I IR AN TR KB AT . SCRRAT
Xif b 2 ) B | R R S 2 e AL

O T AE YR — BB 3 A U PR OB R RO SR R D X R AR A X
— {3 Wl B BOPE R AR AR VB OR £ i 2 33X T 3 A X6 % ol S 4 69 I TR 3E K S s AU B AT,
‘B LA T o A 4 P [ B R, O R L A AL A e ) AR R B v AR T A 52 B R 0 4
S A SCEA S AE S K T AR 387 T 24 o EE B o) T AR T A O SRR A R B T AR SO,

W=, BRATIRIERR
I @France, which prides itself as the global innovator SE,—AGETAH éa-“‘i‘ﬁiﬁd-' it

of fashion, has decided its [ashion industry has lost an BHE G0 E R AR
absolute right to define physical beauty for women. @ Its bk ET R LK E o 4 3 AL
lawmakers gave preliminary” approval last week to a law that 33k kA ?& < *"ﬁ?ﬁ‘ﬂ. B
would make it a crime to employ ultra®-thin models on AR T éﬁ%%ﬂ-ﬂ%—ﬁ. WA

runways, @& The parliament also agreed to ban websites that R G AR AR ABAL  A d
“incite” excessive” thinness” by promoting extreme dieting. i’iﬂ&“'ﬁy’i;‘sﬁiiﬁﬁ 1 84 Fﬁj!.‘

7 7
 AICERSEASN - L
@preliminary [pri'limmort ] a, ¥4 09, T 45 1Y Sé Dpride asC [ 55T, LLeerees oL 9]
@ultra- ['alira] pref. B, 33 K 5B B @ fashion industry (B k)
@incite [in'sart | v. 5 zh . 5 sh ¢ @absolute right (4 X} #0)
@excessive [1k'sesiv] a. i 2 014, P BE 1Y ? Mgive approval to(HILHE =)
@ ZLHMIER é

France. which prides itself as the global innovator of fashion, has decided its fashion industry has lost an

absolute right to define physical beauty for women.



G5 which prides itself as the global innovator of fashion,

515 G R S A AL T
SE T M
W7 ET |France,... has decided. ..
EE E ]
ik
its fashion industry has lost an absolute right to define physical beauty for women.
Eif i ik

ThEEF B . A A) F F b France. .. has decided (that)... . f§ i EEHEEXBE T —mMlE. BiE
M 4] (that)its fashion industry. .. BB 9 25 . which 315 % JE B il 4 & 15 M 4] & 1ffi France. b 75 15 W]
s [ 5| 4704 BRI 1 00 {7 .

E—BRAE—BS NEHEEH - FELEZLERSULERREESRESIET R, X8
7 :(Dmake it a crime; @ban,

DA E . ZEREEMNSUABRAFAELEREEMNAXN, £ THMAEFHLm. Wi
56 I 45 has decided(decided M 4b &9 “[ B 77 sl ikt 180 JHIZE™) (has lost 7R P R A5 . IF 5 0 3325
Bk B & 4= 1 %5 . absolute right to define beauty for women UL HY %5 5 (9 F i 9@ B 0 ol B KAV 252
W1, A which WA (pride &K% Lo A ZE™) 50 F £ TWERAIEE— K H Ak A 3,
VIR 4 H AR B o M S ik ST PR IR S R FE R IR a BT

DOAEENBERNSE, gave preliminary approval 5 also agreed to. .. FH I HEEH A,

OANEELS—  ZILERAMEENSEFE, employ ultra-thin models on runways %] 4 i B O 4]
define physical beauty for women 4§ [ CBJ . 5 S & X 30 %2 ) . i 1 ol Jie {0 8 98 B4 | 5F SO M R 38 5 make it
a crime W [B] 5 D] has lost, Ff- 5 4 2 4> 14 5 il £ F1 7™ D7 ¢,

ORANBELZ - DGREBRGHTR . BMIEEAMMIE, 446 F1 L4 LA runways + websites JE
N H #2835 (6] 2 D 4) fashion industry T 33l ) 8 B 5 30 3 4 45 @ & 4F J7 1) . gl & 51 % T & (runways Il
W KRBT E) S ZE XM B M TS Bl E" 2 4, ultra-thin & excessive
thinness & extreme dieting 5 inciteCH &l W& () — W — W% , (™Y G 0 i ok “ B i v AR AR . ban IF L
make it a crime, PR IR MR L 2 1025 & Mk Lol £,

[ B MR N4 B A “ et s — 5 TR A 407 10 R A 4540 L IR 2 R B 92 e W s e (25 ) — =
10 A D PR Y 350 ™ i R SR 8, 30 i o BB OF R L TG B U 4 S A R, I L MR T R LA Dl O i i v R kR
T I 58 A SO RE . 5 0, SCEE T R A B decide/ decision (R E , # 8) , rule CHIAE , 8 5E) » validate (i &%
Ak A 4% s approve/approval GE i) 45 1] I, W] 4 3C Bl 28 58 1 P 6% 37 127 8 JF 38 3 il A b K ) e al
SR R AP RE L EERIEEE,

_____ mERE -
21. According to the first paragraph, what would | 21. RIEE—B NI TH,ZEBSE £ T4
happen in France? EH?
[ A] Physical beauty would be redeflined. (Al R ELWTEHRRAE.
[B] New runways would be constructed. (Bl i TESWERS.
[C] Websites about dieting would thrive. [C] M L%,
[D] The fashion industry would decline. (D] I k25 8% .

[HEAEREAL] 55— Bt da 2 [ JOmE ik e 2k T 5 Lo M T 14 356 04 4 X AL, @ ) ) H A
10



20 HORT AT SR A < BN IR PO B E T £ 5 BUAR SOt B 98 1 A 10 38 . aT UL, < AR 9 R 98 ) A o
¥ uE R R E L LAJIE .

[RAMRE | [ AJRE GO0 X D4] its fashion industry has lost an absolute right to define physical
beauty i H 19 1E 8 % 132 .

[Bli e @ 4y 8 28 e 28 by & mf ol J@ a8 i T S84 (41745 on runways & /i
models)” TAE“BUFAE CHRTAD T & EATE”. [CIH S0 X4 G2 A H 15 B i 45 £ 09 I3 ™ ff 468 >y “ 38 5
TR GG, H A MR X 5 A ORI 0 R SRR AR . [ Dk BE HE W O A P .
el Ml 0% 5 5 7 5 R R A S 36 Y 4 XA O T B DG K, T L T R

(T3 B4 ] kT 52 5 0 Bk P P9 28 st o 7 %o H;’J':?‘fﬂ?f’ “Him PEER AL AR B RS, e 5 E
7 5 * i 8 8PS 0 15 1R 2 TNJJEL%":‘H:T?&@-J‘JJI%JTEE;R . HTIEWMMASWERE/ XEER. I
WAL 56 X6 4 98 3 4 E AT 0 2 0 g L BB — B A R S LR 5\'1' A 5 vp [ A]Physical beauty.[ B]runways.
[C]Websites about dieting.[ D]the fashion industry 49 .[ Bl 5[ ClHE LR EEST 87 Muy” |, ¥

JCH 0 g 5 226 ﬂi;[])]ﬂgﬁs‘b‘t@t I IR i olbe T 5% S DS S L SO T A I

[[ o Sum measures havc a couple of uplifting” ok A LA R B 89, B
;’nollfe:,. ® They ffug%c:»l.. b:auly should nolﬂ ‘be f:le{mcd by AV EREHRLEERENIEER
ooks that end up lmpmgmg. on health, @ That's a start. R RN — 2 ok AR AL AR A
eAnd_the ban on ultra—thnj models seems to go beyond PRI RS AR TP oI
protecl;-mg n:ode]s@[r;\m :[ilar\l«'m{i ll’:(;?t‘rl:-i(‘:‘i\(;t'ﬁ 1o d(';:llh‘ — as Eae—k (RBYEBMT 8. 4
some have done. L tells the lashion industry that 1t must L 4 e ST ;
take responsibility for the signal” it sends women, ii;igi;ﬁ%;&%&;&égii;;i
especially teenage girls. about the social tape-measure they REEA %&Aﬁﬁﬁﬁﬁéﬁ_}io

must use to determine their individual worth.

Duplifting [ ap'hifuy] o. (FEHEE ARG EDHETRTIEG  § Ogo heyond(;hﬁ.'li,!ﬂaizt)

@impinge [1m'pind3] v. 2L, @ F §§ @protect., . . from. .. (I e e RS e eee {58 fifi oee oo
@signal [ 'signal] n. ff 5 .05 5% B TFoererer)
§ G swonsibili (b ere een 58
® ZHER g Hake re:-.p(msnlnflty for(Ff =+« 1 55)
Dend up doing JRZ AL T -er v B3 45 20) : Btape ““'dsum"x’f B
& Nindividus ~
@impinge on(45 5 , Wi i . 12 90) Ei‘ Dindividual worth(f> A i)

It tells the fashion industry that it must take responsibility for the signal it sends women. especially
teenage girls, about the social tape-measure they must use to determine their individual worth.

&rafnsy .
f] ¥ ET | It tells the fashion industry that. .

FE WE  MEEE iR
i)
it  must take responsibility for the signal ....about the social tape-measure
5]5_1{_1 JHiE A
SE 1 iE T ) H HAR T

‘ it sends women, especially teenage girls,| | they must use |<—| to determine their individual worth.

TheE £ B. A ) &= T F It tells the fashion industry that..., = i M A 3 F & it must take
11




responsibility for the signal. .. about, .. ; il E P4 W% that #9518 A :it sends women. . . & 1ffi the
signal, 16 B I 1 b BT % 55 (5 5 B9 “ B % / 32 3% W # 7 s they must use. . . 84 the social tape-measure, i
— 5 M L S

ERaw -

E_ZNBRAE_Bo, 2EEREENIEEG, HPF_BEBILENREHIN, XBRA:
a couple of uplifting motives,

DREREE. FRZSHFIILMMIMBERE ., a couple of uplifting motives 1 B A< Bt X6 1 45 57 ¥ 8
BL” 0 B 8 4 3 15 o A BE < uplifting B8 (AEIE A8 SCAR %5 7 D AT HETHA ™ 4 I 3 LR

QEOQARENBAIEN=EFEMRMEIH ., They suggest, .. And, . . go beyond. .. It tells. .. F#EF A,

QOAMN“HE"ETMIHMEIEIINN—: YEAMNWE"HHIRINIR, O that EFEMME P end up
doing sth(3% ~ in a particular state) & “F| ke - JXE ¥ E IR " Z 3 looks B X — Fi5 (6] P B fl
(4 5 1 A B4, I 22 should not &3k 9“4 IE” 2 &, & W b b looks ELUAF5 “ 4% J8 8 B (4 AR JE ™[] B s
A ¥ WF impinge on health KB F“XHBEAF "2 & . @4 a start Bs F 0Kk E 4 43 HAb sh P11,

QOREMBEREESES”, WBILZENSBIMEZI I, the ban on ultra-thin models. . . It. ..
(] 45 iy #2 , 9 Ry 3 — BE @ ] Fr ik ik A (R SCEE D)

OANBES"ERRALZEDIN_ HLEESETETRMI, seems to go beyond. .. (beyond &
AR IR E S, W R ZE LR A REEIL, AR ERZDNL: o as
some have done ¥t 74§ AT R BOE ARG S B W, MR E F ER,

QAMNHEL"EmMERIENN=Z - FELHMUENEEZXNEERE"BESAHE., tll(EH w
say that sb must do sth*fy4, 52 7) 5| i & 2 N % s take responsibility J5Z [i] 5% P8 “ & 47 8 8 2y 267 09 ik
WA T . signal BN CHEE D AES S ROk lk B H 2 & AUREAT o sl 8 76 i 2 LA 51 S K
X 5 tape-measure A% Bk ¥ R, 30 BLRE AR 3008 2 08 W 6k 3 b A — 36 g2 RO Lo PR 6™ L A gy 5
F8 (2 ]UBEE /bR, & B b i B K52 )1, especially teenage girls 48 1] #5z &) 22 5 W () 1 14 . G2 il
W PR DA R ER &, kA AR 4, %18 4] (that) they must use to determine
their individual worth #F— 258 7 1 £ 45 ROt w0k 7 & 2605 5 09 B AL 252 0, B . B 3 ok AS {0k 5
B NATHY W SEM L i B 5 A TR A (.

[REMBEYAELL have a couple of uplifting motives. .. That's a start... And. .. go beyond. .. It
tells. . . JE R B (D% — 3 (QE@H]) " 4549 , 5 tH 211 14 19 2 T B 47 3Bl ; 28 3G uplifting BE5E 2 B
CFFEA TN RS . @R QAP Ak A O s iE -+ A S AR 5 AR R TR R
5¢ 4 A JA] . @41 suggest. . . should not. . . [ [A]“ K A" & I GBS B REM; ©4) tell. .. it must. .. [fl
) “BsF sk ” RS DT REE A E RS,

22. The phrase “impinging on” (Line 2, Para. 2) is closest | 22. %5i% impingingon($ "R FE "1T) & X
in meaning to . BREET
[ A] indicating the state of [A] FET e oee fR S
[ B] heightening the value of [B] 4= B ML
[C] losing faith in [C] Hfereee R ZAF L
[D] doing harm to (D] K eeeoor ¥ R 45 E
[(FERM] ZAMIBREMNCE ZBROMDIBH GEEB B 6 kS EERU FEARN - et

REAY S 3R B 52 o LRS- 30 O3 — Be B 88 — B O] ) nl 801« 1 4 A M 5% I v ol 5 SCAY ™ 2 O 5677 585
12



B R AE A AR A 19 B B L Cuplifting motives) . B WL 454 SCE M RA[ D],

[ R % ] 515 end up doing FIF & 19 AL AR B Luplifting A9 “ 5 X" @7, LA K | 3C 5t i 14l 3 22
R A O SR 0 A5 s AR B R SO A A RETE AR DR DA G T B BSR4 AR K B S ik E R 01 A A0
JEA FEHEE", SIEMB[DIRE.

CAH) 3 0 Ah R E S e B (Rl R L7 TR IE N BER IR S, [BIHE RO
uplifting Sz W ) “ £ 3 %55 15 & Sh LAY 15 5 " AT 5 i 040 b o7 96 A ol xoF 4t B i B min 5636, [Ch i e —
B @] starving them to death & SC,ZNEH TR M ELS BRI Z — BB ES A TR, H1EL
A B4 25T X R BE 1 15 07

(#5245 | impinging on 8 40 18] + 5 8 17 (5 op AR BL T “ 357 0 felt B~ 19 56 2R, LA S A 3 % i ¥
b B i SRR A E AR BE) 2 SR Y 1) SR T, MRA X EBHGEMN L FICh R AL R,
BXPh AN ERZEMEZECER URETBEMU SR, “ZEIE VAR EFEEEMAG EE
Prife . (DTS T SO W 22 48 - i i b i 5 4 00 o BT B R A5 A (e —— vk & R 7R 8
R e ol f o B R VR R — Sr g s LR R 15 R

[l @ The bans, if fully enforced” , would suggest to Bk AR A f 27 O R AT
women (and many men) that they should not let others PCRAAAR S BH) AV, R AL MAM G T
be arbiters” of their beauty. @ And perhaps faintly, they R ke DY T
hint” that people should look to intangible” qualities® AMBHEEERE FEEABES R, @
like character” and intellect” rather than dieting their TR vk A B R A

way to size zero or wasp-waist physiques”

CWILERERR S -

Denforce [ m'fos| v, P77, S Ej (Dintellect ['intalekt ] n. 1 . A%
@arbiter ['wbia] n. Pk #H, Wik A % @ physique [ fi'zizk | n. (85, &R
@hint [ hint ] o 728 28 85 § @ ZHER

(@intangible [ in'teendzibal | a. TLIE Y Dlook to 1 » 5 i GF % @k )
©quality [ 'kewolrta] . 26 i 8, 5 HE g

e @ rather than(ifii A~ &)
©character [ 'keerakta] n. -1 . PE4& )

And perhaps faintly. they hint that people should look to intangible qualities like character and intellect

rather than dieting their way to size zero or wasp-waist physiques.

g5
And  perhaps faintly, —>fi] /"4 1" | they hint that "
R VPR TERA EiE WA
S
people should look to intangible qualities like character and intellect rather than dieting their
FiE 141, JH & 13 should...rather thanHy & 45 #4)

way to size zero or wasp-waist physiques.

hEEFE B . A4 3 T8 they hint that. .. ,that T i M 5] L) people should. . . rather than. .. & 4514
BN SERH . A EIFEERIA perhaps faintly &4 44 , 31 BZ B /R 5 B,

13



- EWAH -

E-RAMENZESCESUTH ,AMELSFENRBBENL . X817 D if fully enforced,

DaEHEZETREMORBEMZ — HUANBRIA“FTRiLEANBSENHRE". would
suggest. . . they should not let others be arbiters of their beauty (H:H arbiter B4 “ i@ A R A7) HEF
B 0 B4R E R XA MBS LA © X MR E R EA MBS, AR UE
25758 DL T K 19 45 1 BR 52 7 Gif fully enforced would. .. ) {8115 ¥ 3 % 5= 5 FUHL 35 LAY HE T | T “7k b 22
H 7Y R, B S SC |k 28T B LAY JE S5 .

QaATREMNRBEEmZ . EANTE'RESRR "B WD ERE", 48 FiE 87 perhaps
faintly(a faint hope/possibility # } a very small or slight hope/possibility* {55 i , #8319 7) 15 F 2h 5B 2&
L4 if fully enforced, 3 8 A 41 By iR B 52w « B 38 77 76 /2 AR 55 7. A1 look to BN GH:LIL
& 5% Sk itk 17 s size zero( B IR N B 400 N7 H5“W M 2 N”) . wasp-waist physiques(wasp waist H i
g i 5 A A0 A I 5 physique B R B SR AR FH L 48 1) B 9 0lk 2 LAY 2€ 5 intangible qualities
like. . . (intangible & & abstract or is hard to define or measure® ¥ L2458 /i & 697) W A4 EAES] F A
I FEM X . T H IR Z B N TE 3.

[REMIEIARB — M AELE & B A B HE W7 ok 58 9T B 7= Ak 10 BB el 55 — O T 3L LA 40
B if fully enforced 37 Bl 7 perhaps faintly A B 520 5| 7] suggest, hint 55 463X — B4k 5 0 , {8 4E
HHE B LB Y BE IS, AT SO A e T IE T 4 5% S Al .

IV @ The French measures, however, rely too much Wk B 6 Ak T R R T
on severe” punishment® to change a culture that still Rk —FARARE B A A&
regards beauty as skin-deep-and bone-showing. @ Under S, AT, R AR

the law, using a [ashion model that does not meet a B0 R B 3 R 5 B T B 5 85000 £
L L - @ @ 5 Ly : UL .
government-deflined index” of body mass” could result in a AT A

$ 85,000 fine® and six months in prison.

CACEBSRAR - o/

(Dsevere [si'vio] a. ™ H R, M @ ZHERE

@ punishment [ 'panifmont | . fE7 , b i) (D severe punishment (™ 7 f&§i])
@index ['indeks ] n. 5% @ regard as(§{5---+ IAE 3 eeeeee L)

@mass [ mees] n. i ik
@ fine [fam ] n. 414, T #

@result inC S5, &)

R

;-hﬁﬁm /
FHEREMEHZEEENBRYE . "FES"EZSHUNTREFENFTELNL, XA rely

too much on severe punishment,

(D a8 tH 7% E 258 A0 08 . 3 F R ™ 5 BB §1 o however BE 40 ff I IE 8« BT SC“ 1 B 756 A AR BE
B L5 s rely too much on . .. to change a culture. .. A too. .. to. .. G54 (I eee e AN B o0 oo ) BRI 5 E
HEENR T, that Bl WM £ 4] severe punishment [0] B & B K% 25— Y4B S 70K 5 R F
HMIE i B B, Fis B Al A X B e i DA A SR AR Ak S U R B SE

QRIERADOR , HEAEERIEHZELH"EM", Under the law [@ i D /%] The French measures;
could result in &8 “ K (7 R) B (FE11) 7 K & : using a fashion model that does not meet. . . Jy*“ i 98 £ 4%

14



HEA"HT A% 1L $ 85,000 fine and six months in prison(85000 & 7G5 3K + 6 4~ H Wi ™ 8 k4 %t i%
TR0 ™ 3 & B D 4] severe punishment, ¥ ;index of body mass(BMI & {4 i & 45 %0 . 2 B 87 H br b
i N A 9 AR R D R 7 e B ) A o S LA 3 SO R A B DA B R R B

[REMBEMVEAKREAPRESHEERBSE 54 too much. .. to. .. —H B E VEF X 1 1k B 1
JU A 5 o) 325 4 i B () B Y 75 52 S BE sl W5 8] 24 4 SCAR A AE B AR R A L PR AR A B s
XA Z R L i — P B EE R ERE  REBREZE L.

V o The f:l'-,hlfm lnclu'-.try knows it haq an Wil g B A R R LA
inherent” problem in focusing on material adornment” R L AL AR, fhE R
and idealized” body types. @ In Denmark, the United AR R 5'1' ﬁﬁ&i‘#ﬁﬁhiﬁ%ﬁw o

States, and a [ew other countries. it is trying to set B HE G RARA EE ARG R AL S
A i3 3 A S A ] N
voluntary standards for models and [ashion images that WS AR IR &4 R

[61]
rely more on peer pressure [or enforcement” .

L RCERSEAN - o/

(Dinherent [in'hiorant | a. #4559 . A Y S} @Dfocus onCAEFCER D KT D
@adornment [ o'domnmont | », 21 S @rely on(& i , K 45)
Didealize [ai'dilaiz] v, #------ PR BEAL - AR é‘( @peer pressure( el B: )
@enforcement [en'foismont | a. 1T . 55 e é
o aanE ;
........................ 1 ﬁ
ERAH -

ER.ABAE=FS, ﬁ*gﬂ-i%ﬁlﬂqﬁﬁxﬁﬁﬁ%Bﬁﬁ'ﬁ Al BT B EEBRE,

FHEHE:AEZFENMEMLEESKGETILERIRE, X817 A :set voluntary standards,

ORANEEEEH D" . HEtENEFEFEEBT @B, inherent([H A A, N AE /) ™ 5 8] 53 AR
% &% [H ; material adornment (4 Jii %% 1ii ) Fl idealized body types( B A8 fk (& U ; F: b idealized 2% imagined,
unrealistic® BUARAE (19 , AR SEBRAY ™) 43 51 55 4eh 2 437 55 fule B A4 Y | 25 S5t (A8 #H X 5 know — 1) 35 187 2%
16 A ol X B ) TSR LT g ] AT B T T Al

QARBRELNT(FEABREHEIE ) AZEFEMNM L ESE S ETIL B ERERER
@@ o set voluntary standards(voluntary & 4 done willingly and without being forced) L\ J peer pressure
5 95 18] T 2R HLAY 9 i) 37 72: (law, made it a crime, ban)” B “SC i /™ #% % ifi ( severe punishment)” %€ & ™
i D2 (0] ) AS ]

DR B SR EE 1 A) 09 5 15 1 1R 0 202 Be g 0017 3 1A B i 248 T i R oKk 35 4 & 18 o i BE B AR
(Bt/ BRI R R KA EEL R, ACH B A B H £ 15 M France, Such measures,
The bans, The French measures, #& B H 3¢ ¥ & R “ 8 F & 0 5 i o0k il 22 19 3 47, & B The {ashion
industry 7 W 3CEE I bR 56 7 A 4 97 R ZE 3 A i i olk ™ 48T ik DL A A 00 RS O . i AR B T R P 3 4§
B 4 0t 5 B s [ it 25 5 a0 9K, W% 7R AR Al o Eﬂﬁ["l?ﬂi [ 77 2,

VI an contrast to I‘r'mca s actions, Dcnmark s fashlon PR RIE BT i I RE
industry agreed last month on rules and sanctions” regarding b EA R E TSR kA
the age, health, and other characteristics:" of modele‘s. @ The R AR BB A A T kR T — 8, WS
newly revised Danish Fashion Ethical® Charter” clearly TR RN SERE YA A WA
states: “ We are aware ol and take responsibility for the {ﬂ#@ﬁﬁ;ﬁﬂd‘%ﬂkﬁ%#ﬁﬁ%ﬁﬁﬁ $
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impact the fashion industry has on body ideals, especially on ARARNERAGY GG K. EEH 1
young people. G)fThedch‘arter s ma(;n tooi ?f enforcerr.lenl is EmHERS, to kg Wﬁﬂﬁ%ﬁéﬂ
to deny access for designers and modeling agencies to PE T S S

Eoptenhhal:genh.Fasi;io:.tWeeke( (];F:V.) i which‘l 1: ru: by the Hﬁﬂ (CFW). {2 # g R
8 stitute. ut in general 1t relies on a o AR ]
anis ashion In € g CNTE BT R ok

name-and-shame method of compliance” .

(Dsanction [ 'seenkfon] n. il % , £b i % (Din contrast to( 5 -%&f L)
@ characteristic [ keerokta'ristik | n. 5 1F 42514 é @agree on( A =« PG — 3T W)
@ethical [ 'ebikol | a. i 1Y . 18 HL 1Y) ? @ be aware of (EILE, W H , FH)
@charter ['tfato] n, L e @ take responsibility for(Z&R$H ({0 335 19 5 4E)
& compliance [ kom'plarans ] 2. i M\ o 38 BN, AN § @in general CEL U4 . I EAE EF)
@ ZARER 25
EESH -

EABRENEAZESEMM U EEESRE, X818 4 . ODanish; @name-and-shame,

DARNEE - AENHULRXTRSERSANEMLTANE T —HE L, In contrast to BIH
FF2E 5 0k [ 2548 9 “ A Bi A [W]” ;agreed on rules and sanctions. . . [ 5 | B @ %), BRI L& B 2464 .

QEDARANBLEA—HERL , FR(AZER HEB/BEE),

QABENRB(RE) ESRE - HELEREMNETAINMES M=, The newly revised Danish
Fashion Ethical Charter B #fj | Bt agreed on rules and sanctions 4§ ; clearly states J& LA B3 5115 1% & 1
Ok B . Charter 35 CRE ) SERIAUR | B A% R U A9 1E 38 S, B3 F 58 250 i 1 /Y law,

ORAIEMEH(EE)VLFER T —EMRHE FE ., enforcement.deny access. . . to. .. A {158 dil ¢4 2
“FR 2B i ol & R — i G A, B A [R) Tk B A Sr kAR b, 5 K M M 2%, main tool of
enforcement IR 7“4 45 i S5 %6 %% 75 W 38 2 0 i 24 ] 7 2 2 dee ™ D 104 5 1 PR TR B, S Bl B 55 1 28 O IR
iR o) e ) 2 SR

@AEMBECEE) BEAEM D% FEURIEHEE, But in general ¥ 15 8 i A & T A4, ()
47 B PE, a name-and-shame method i |- B¢ relies more on peer pressure P 18 - 8 35 2 FF 4 24 $E3F 19 75
7 e A 7 5 Hik s o AT S A AR 21T M . compliance F R CRF RN L BIp BB SK AYD iR A ST,

[REMZE] FERC SR ESEAR T % E, A& B XLLFHE A6 B LB, @ d A In
contrast to France's actions W #ff 3 ¥ FLALSR AR, 0T 0L Le B R A i A E M G/E R A AR W2
T e, R O 03] 3 SF T 220 L 3 TR A S () o SR H R AR RS s oA B PR 8 AR e A — 2
B ¥ % 2l T S 5 B T SR IR i K i A

CE -
23. Which of the following is true of the fashion industry? | 23. T %l 3¢ F &} i Ml B9 35 3% WP T 1E 5 2
[LA] The French measures have already failed. LA ok [ 05 il 8 28 2 .
[B] Its inherent problems are getting worse. [B] H[E A mEAE H %1k,
[C] Models are no longer under peer pressure. [CT B ATAS 15 16 1 [R1455 = 0
[D] New standards are being set in Denmark. (D] £33 1F 76 il 5 #r 1 br HE .

LSRG 55 B @Ay 4a i 1 22 45 B Ay i o oll 1F 2% 00 52 1 B A o, 55 /X B U LA 3 O ol 4 2 K
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B, 7T 0L, P32 0 A ) Bbn ok, (D] IE# .

(AR E] EWMTID]REXSE LB @M In Denmark ... it is trying to set voluntary standards Il &
55 7S B PN 2% 11 1R R ARE 4 .

CATKE 58 U B 5 B E B i A A B8 7% K b 3k B i 4 B 4 5% 1 (have already failed)”,
[B1F % fL Bt 4] The fashion industry knows it has an inherent problem 4k ,{H are getting worse &
A3 9 25 5 ) i e b 1F A i s AT ol A o A e [ A ] B A . [CI X 58 1 BE@ 4] models. . . peer
pressure W75 S, 5B 3 Ml FF X AR R 4 o T OO 224K 5 1) 6F 1R 0 4 64D B BE R o B o B AR OR
HEZRGFESEm”,

[H15 8.4 | BT MR fashion industry i 7 42 5  H¥E U K 09 9 A0 EAR KB 1 ONBD,
] 5 R 78 25 36 191 5C B 1R) CFE 30 vt B0 04 45 1) g HCAR 44 |, 43 531 [l JiE Stk 47 58 0 — Fof 2R 30 15 B 5 R S He
BLOHBIER: EMTATENEXFEFENOH SIS MM, A8, F A in Denmark,
standards $:[D]E 7 & 1. 75 B # ] The French measures, failed $5 [ A]E v 2 %5 P4 BZ , #) JH inherent
problems ¥t [ B]7E i 25 1L Bt O %] ; M| ] models.peer pressure ¥ [ CIE M 245 R EB@4] . BfijE X &M
[D]New standards are being set HEFG %5 L BY is trying to set voluntary standards PA B 8B S BEN 2.

24. A designer is most likely to be rejected by CFW | 24, E4Ii&it i@ 2 CFWIEL R AT 6E 2
for . BA

[A] pursuing perfect physical conditions LA ] 83K 58 96 1Y B AR B0

B eaditie von ek abourmmedels) shavaessr [B] sk 7E B4 M 1 A

[C] showing little concern for health factors [CT JLFAS 0 e BRE X 22

[D] settinga high age threshold for models (D o B4 ) 4 4 15 8 85 1 A

[RERA] MM T XEIE CFW EMEHAB . QFE@ 4 BAKH hFF 22 08 v b 09 80k . 75 3%
BN v 20 A 5 ) e 7 R Ay B olle X B b4 3 f 52 e 67 BT O 46 5 B 58 BE A B T 0 2 0 B A 0 AR A 2
(CFW) ., R, A e @B K = avik it i el < ¢% CFW 52 14k . [ CIIE .

[frfE i % ] IF 8 31 [ C] showing little concern for health factors J& 45 & % 75 Bt D 4] rules and
sanctions regarding. . . health. . . of models LA K @ take responsibility for the impact the fashion industry
has on body ideals, ¥t @ %] to deny access for designers ff H} (1) & 35 4 Wy .

CATRIH S ASBO@ M4 health.body ideals J& T4 , {H 3635 o physical conditions §§* B AR5,
FF A 3 e 8 A% 0B 8 B b (R S BT IA AT B 58 AR 7, [ BIHLAE S B D A characteristics of models
fii > models’ character,{HRT# characteristics & N “4F ML, J5 # character WIE“PEAE”, [DIF| 7S
BtD#A] age. .. of models T ,{H I ARG H 15 1 Uil 2 G AR 454 8% 1% 8 5 [T (setting a high age threshold
for) , B JG 15 #fi 0 B 1 Uil 23 R e bk el 28 R 22 11 4b

[(HIGRE] ARG EAL (B S e T T 5 SR AL, FCROMEBE . A D b 28 7 H BEZE 40
N BEPNC R BE AT A0 X L B 3 I e M A G 2R S5 AN iR SC P 2 4 A B 25 S 5 L B S SR
SO HAE R AW A AR E. BTN R EEE.RIECCFE ML EMHCE SO, [Alperfect
physical conditions il body ideals £ {040 [7] , <2 W 52 3 ; [ B] H f9 models’ character (B4 Pk 4% ) 5 Ji 3C
characteristics of models 1 I X i ; [ D] age. .. for models 5 X H age. .. of models I F A1 &1, {2
setting a high threshold J& JRSCIE:HE A A9(E B . BN NBETS E 2SO, FH2 I i b 69 24 % 78 T I
W o A0 i B ) R AR A s e B O L I AR PEAR AR BAR S ER I, HALCIE S soh 4y — 8, X
"7EL.
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VI @®Relying on ethical persnasion” rather than 5 ﬁﬁ&,ﬁ%ﬁﬁ$%%ﬁ'*ﬂ Ext gy M
law to address® the misuse” of body ideals may be the ﬁ%ﬁﬂ&ﬁﬁﬁﬁ%-& kbxiiﬁx—"%ﬁﬁ;%
AR £ 000 A 4R I 51 A8 A 47 0 R

best step. @ Even better would be to help elevate”
notions of beauty beyond the material standards of a

particular industry. [419 words]

(D persuasion [ pa'sweizon] n. /R §  @elevate ['elivert] v. §£ T}
@address [o'dres] v, 4 ALTH , B2 T 8 3 e e § ® ZHER

@Omisuse [mis'juz] n. B % Dethical persuasion(IH L HEULRK)

{"-“‘iéﬁé‘#}f """ /
SLRMMUK, FEL EED R EFARBH ERLEARATEBREE, XRA

# :elevate notions of beauty,

O ) % L 32 B i 75 7 8 28 7R [ B 264544 B ¥ 48 o misuse of body ideals M B33 3 4 e i ol 7E S 9
N2 R M (misuse BN IR L WEA”) s Relying on. .. rather than. .. may be the best step B i {E#
FE“ 2 45 [ 405 305 78 % UL Cethical persuasion)” #1% 32 [/ 57 3 08 il (law) ” 2 [8] (% B 4 . 38 78 th 00 01 4 .
may be the best step {fi 5 E & 09 BUEHF LB ik H R ” B9 Bk . B8 T o0 3 — 548 b s E i,

QARHMTEW .FHAMNBHAFTEMNS, Even better 5| tHEF b FT i B, ST “ B = 2h Ul F
3. help elevate notions of beauty beyond. .. & X “ K AR 5 , $& 7 F & 38 B, il /1 22 % E A9 ethical
persuasion CiE 8 3h 56) & “BF i b B 847097, P E P AMES & L 1A B[R]0 3l SCHE HE 09 BR “ 2 A0 % S SO AR
R SE DL b 2R ) B Y, AT L IEf# R . 1 :a particular industry 3% B8 FUR 3k

UR B BIEY A B 445 B, AU AH X JICSE A9 70 P9 K3 40 (88 — E U B py“ 35 E A 27 FAE 1 N B
B AN L) A TR VR E S — A R I N E AL B R S E L.

""" Lt L
25. Which of the following may be the best title of the text? | 25, THB B AR AW REMB?
[A] The Great Threats to the Fashion Industry | CAT B i sl i iifs 689 B R
[B] Just Another Round of Struggle for Beauty [B] AA B —EEH gL
[C] A Dilemma for the Starving Models in France [C 2 B LR A A 16 1 i A M Ak 355
[D] A Challenge to the Fashion Industry’s Body Ideals (D] B i sl B4 B A L 315 T 1165 Pk 5%

[ 4% 7 72 07 ] 3813242 3C, T WU B A 48 1 VF 90 v [0 6t X6 sk i ol DARB 8 49 367 B R AR A S 1 N B T
/f A T 22 2 15 B 0032 10 8 A9 A T i ke SEL Bk 0 D 3 68 AR B L W ) e G L O - B R R I, W)

UL+ 42 30 3R X G A 4 [ X6 I v . DA 988 oy 387 e R Pk R L (DR il A

(Mg ] EMUILDIEX CE EEHMNF MR XYM . the Fashion Industry’s Body Ideals $§ 3¢
B X BB i ol LA DR 367 5 A Challenge B8 45 325 [ #4958 1 485 5 Claw) ” DL K P 2 55 W (1 ﬁi‘ffﬁlﬂﬁﬁ
7 Cethical persuasion)”,

CA% RH ], ThT I pal ot £ 3 Sl 2 4 > el g ol ™, 7T 502 Bt g ol 51 400 %) o & . [BIX 4 & BLfE
75 BE W IS, A 3 BB B R SR 2B A 3 U A, {8 At L 2 S AR s ol A T A 1k & I W T
P B A 008 2 A R LA N X — sk 22267, [CIFIHSCR {5 B — el 7 e BUE” T4k
{ELX AN R S 405 JfdE & 30 O A
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(8575 B4 ] SR8 H NS &35, BB A B SR % 4, G ik SO R RS . gt
AL B AR R - O AR SR i SR bR SCia] 9 8 30 2 3R 1 B G 6 ki) s @ 4% B Vg (BB £ 7 B
GER—IERRTT s @ X H E B M OUHEEHF R —BoRa B RE A XERRHS . TR
Ol H A - ORI SCFEABA Y P8 AH 28 TR A , A RE ¥ 38 4 3C; © F) FH SCHE 95 Be Xk G2 LA & 5 45 7%
{EL 9 Beoxt B 3 Al SCHE A s O FI I AE 2 5 BRS BE T 40 o A5 28 700 %o HL AT 26 o 540, Rl SR S

7 Text 2 HELHBESRIEENR
B A R LR A

[
Hiﬁ’l‘ﬂ'ﬂﬂlﬁ

— XEB&EH e

Ak H The Guardian ( D4 )2014 4E 11 H 5 H 3 & ;1s Ukip the Only Party That Cares about the
British Countryside? (Ji37 %% EME— K OEE S N AW ?) . &30 MU R IR R mE. 5 MR
R B T AE AN AR BT ) CB = BO —— 20 B I 1% D7) B 5k & O R 77 B2 0 R kA7, 4% UR BOYA 7 4t iy BB
‘%ﬁ*{%#‘?fﬁ\(ﬁifﬁ%)"ﬁﬁﬂi}(%ﬁ%iﬁﬁa

§ =, BRANRAERR

I @For the first time in history more people live in Ed ARk A RAMA ST
towns than in the country. @ In Britain this has had a BESHHA, XEEBHAT FEY
curious result. @ While polls” show Britons rate “the SR, RAREATIEFEBARAYY
countryside” alongside” the royal family, Shakespeare and #4375 £ & ¥ + b T fo B K 4F 4 %) 2
the National Health Service (NHS) as what makes them (NHS)—#, R B EHBEREA B

proudest of their country, this has limited political support, % 0 H 7y 23X 4T 3] é‘]iﬁ'ﬁ;‘“ I HAMR,
CRCHESEAS .

Dpoll [pavl ] n. REMHA % Mrate as GAR , iFH 4D

@alongside [alog'said] prep. (H----) Al Ik @ National Health Service (3 8 ) [ E {4 fdt il &)

@ ZHER § @proud of Cifee - B E B O

While polls show Britons rate “the countryside” alongside the royal family. Shakespeare and the National
Health Service(NHS) as what makes them proudest of their country, this has limited political support,
&l
Britons rate “the countryside” alongside the royal family, Shakespeare and the National Health
FiE  HiE g ARG
Service (NHS)  as....
£ T —
gipha | T aslIEIENA

While polls show what makes them proudest of their country,

-

A5 TE BE FiE HIE RKig FAD
AR A |
AJFETF: |this has limited political support.
TiE  HE PR
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IhBEERE . A4 FF 4 this has limited political support, 38 A% £ K 2 24 H 45 86 Ry
BUA X4, 1R RiE ] While. .. 9] H— 3 B 8% 98 # , 22 8 M 4] (that) Britons. . . B ARG A AT £ #
A EMZIE .

E—Z=RIE—BEXR BRUHECELXE . EEN SR RPEREMEDERBE @,

& —EHE AR B, X817 :D"the countryside” ; @limited political support,

DHEEFAR . FLURESRBEANXTF SR ADO, For the first time in history (4 5 LI 5
—VYORMFIMEH”Z 4N 8T EAEE, H R T Gk 5 A E K0 more. . . than. . . ZR 1 1L W]
Le 83 % R AE AR N VS JEEALE £ RN S A3 F SCREIZE“ I8 VS 2 MRk .

QORMRPAKH M, BELLIEHE,

QAR . EXEEHRNTRESER, ML has had BRI“L5 R C &4 M7 ; curious(strange
and unusual) YLAZE LA F-5 5] BT SRR,

QAREBOA'REER" . XENLFARIPEIRENRE, HREBIBEZFF, (AFLL While... ,
this. .. & ik 2847, B 4] curious, JER T JEHIE GF X B A E TR/ F4a) .

B A LL sb rate A alongside B, C, and D as sth (rate. .. as. .. & # consider as having a particular
value or standard®¥f -+« - LA Jy /F A +++++-" ;alongside T M exist together at the same time “ (XL +e2e) —
) UL E A X S F (the countryside) " 9 6 L 22 ¥ 8 3 55 06 e 2% 53 (19 2 % (the royal family) ,—ft
&L W #Y (Shakespeare) ] [ BB 9 M 28 B Jr IR 95 & &R (NHS) —if2 , ¥ 4 [# 2 4 5 (what makes them
proudest of their country)”, Bl . AfTTEA H A% B S50 4 “ 96 Wi 1 8 A9 £ BT [ 5€ .

JEEAEREE REFIELTE S BRSO WG EALFEAR. limited political
support A A BOBLO R B , 48 HH Y TR E - 0 W & R BSE O R SR R MO 2 B RE T S0
PO

LR AR ) — SCEELAR B Ar 4 IR - O ) A B 4L (For the first time) “fi 76 W81 A 7K
IS EAE S F N QO F) 4% B4 (14 2 H 45 3 (a curious resul)* AT B W & A (HBCE L4548
PR /BT AS SCHRF S A7 NI B8 3 B0 & FP R DM, 0 SCTE 1 BEAS S ) B0 4 0 AT 38 o B AT X

Lt (While. . . ». ... ) LA B2 i3 W (rate A along B, C,D as. .. ), i %85 fiv A 7€ 1% 8 35 50 6 R AL
mER -/
26. Britain’s public sentiment about the countryside ‘ 26. KERAXN Z MW= 0
[A] is not well reflected in politics [A] 7EEBGA %A 1R iR
[B] is fully backed by the royal family (B] #8| EEM R0 LH
[C] didn’t start till the Shakespearean age [C] H#P 4 e Wkt A 8
[D] has brought much benefit to the NHS [D] #4745 NHS ¥ £ 41 kb

[(FAaEEM] H—BOMHMmIEE HEEARERS AR S K" TE L HE NHS —F, 4
A5 EA S B, B S R R R B M BOR L RAAEW AR, 05 2 E R AN 2 A0 W A% EBUR
g R RLF A A, [AJIE# .

[EfRE] EMTLA]TRX S —B O A has limited political support 94 J % ,

[B1FI H @) royal family.support 55 il {il i H “ 3% 8 T 8 09 &g 557 0PI RN B EEHE
., [CIHH @ %) Shakespeare i i Ik , {H 3Ch F L & 2R B AN X countryside ) 8 L. H%5 H 5
Shakespeare ##IFIE”, R A A REE R AR S WA R G E . [DIFHOM NHS # 1% &K . i makes
them proudest $# 5 i “H7 25 NHS VF 247407 AH R B 3P 42 8 NHS B 76 %2 A1 £ 5 A9 38 Off 1
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5 NHS %350, M R M Z W) & I o H iRk,

(B BEIAEEES SN —BOMKMER), LR Mm% A0 E —BREBMIEEN. EM
fift 25 g S M T A A L ) 2 B, M A T G B AR B, 0 2 N 5 2) A i S, I B o ik R
BTG5 R O R O IR B E A UMY T RE BB ) Tl LT S DA RS IR O R ZE KR

B 8 0508 48 415 1O A~ 3 151 6 847 politics, royal family, Shakespearean age . NHS AJ i 5 4<
RIS G B AE @A), B S i 2P 41 7 45 4 . While ¥ pm) B 9T 3 R S FE )G 3T Z 8T Britons rate
the countryside alongside. .. as... (AfTJIAR & K Heeeeer — SR ) AT i R N 2 R R AR X &
M F 1), Horp“the countryside” 5 the royal family,Shakespeare NHS J 39 F47 4589 , 43 2 (8] 3 & &
Pl O MG 5 this (FEACHT - 4)) has limited political support Jy i X &, &5 T i L FE & $ bt
e AT (AT BAEH s W N &, SE®; [B].LCI. LD LA 5 F 47 45 #9 the royal family.
Shakespeare \NHS 5 4= K1 , 85 15 .

I @ A century ago Octavia Hill launched” the

National Trust not to rescue stylish houses but to save

“the beauty of natural places for everyone forever. ” @It
was specifically” to provide city dwellers” with spaces for
leisure where they could experience “a refreshing” air. ”
® Hill's pressure” later led to the creation of national
parks and green belts, @ They don’t make countryside

any more, and every year concrete” consumes” more of it,

(Dlaunch [lomtf] v. %k (Dconsume [ kon'sjum] o. #E
@specifically [spi'sifikoli] ad. $F35, % THy @ guardianship ['gadoniip] n. Wi, R
@dweller [ 'dwelo] n. J& R ® ZHER

@refreshing [ri'frefin] a. Hf JEHY , I B A9 { provide sb with sth(EEREH 24 3 A)
@ pressure [ 'prefo] n. HE{E .G, ME I @green belt (G {4

® concrete [ 'kopkrit] n. &+ §

EmHw

- ZEBEEEOE, HPE-RU'ERFELEHL (the National Trust, R B HLR ) & F R PR
SET" RFiREEEE, X817 . Dthe National Trust; @don’t make countryside any more,

DOREVMEREEALNVUENE,

DREHZAASEE RARBEARZZHM", fEH & H K i launched(to start something, usually
something big and important) & 7F 28 H % 41 20 8 F PR AR [A] 58, 60 dlt al iy 5 [ 0 & | — Kok, B
Z5 M not to. .. but to i LA for everyone forever MR Ih e, Y WX H LU A E#E0 R . N A 19 A KA A
RFEZ M, A stylish house F81CHR X A b & 1 09 7 A6 42 2 19 B+, 5361 A & £ L 9 natural places
T A ¢ WA X B 5 0T A rescue ‘5 save Rl JE MR 4% 1K 4 A BEOIRE )8 . £ REER YT VS SRETE B " SR U,
o] LA fift ke 7

DORBEEEHZEALABEEIWTERRUFERFTHESSPKFZTE . 4 specifically(intended for
one particular thing only“$¢ &, & [T H”) F L4 5@ 4% 41 41 B /Y 5. 40 . & & ; provide. . . with spaces for
leisure. . . refreshing air /R Z4L AR R 2Z AL ALK W72 FEWT” 00 24 IR & BAF A9 DB,
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QODASENIZEALFTRAMEENTN,

QAL later AR E R JEHZALEMZ THOAR: (HTEARBERP BRR) B R 2 E (5
W) G S LG . Hill's pressure(pressure & 4 the act of trying to persuade or to force sb to do sth
“HEAR IR 4C 48 the National Trust B9%% 01, UL A /R UL & AR BRAY T KFE Wi . the creation [t
B Eh H R UL BT BB B - A R B I TS A RO R it 2, 3 BUF A S T &
25 BEl RO T AL .

@A L They don’t...any more RS EL - BRI ZA LA R BELSE HEETmEWIR:
BEABENSHEP . BHTENEBEMEETERIEL Y. They R L4 creation( 54 ] make 1 X
AH 7)) s 5h 2 T 48 AUR A+ 3 24 )R . not. .. any more B4 X LG, 52 R Ak £ BB A A
B2 BE AR AL AR FE Ik 2 L, R DR A R T iR . and B J 38 Xk . 45 4F i B 1 2 AR Ak IR T AR O L A
£ % Hf (concrete 4« XHE“IREE 7, AL 8 RS R B A H ; consume — 7] BB IACE AN £ Z b fY %
AR, B BEIR E RATE AR Z A0 BURE , 5iZ A LUK A RY A AR E R B I 1T 5

QAEEIRMEHMEN . 5B EZFZERIP . constant(continual or continuous, incessant#F 4L [,
224 1”) B B @D %) every year, 318 2 R (R 37 R AT = K 47 fa 75 K W 19 700 0 A< 30 8 4% , S A 24 Jay it B O 18]
B EERYE BT XA B S B TE £ MR R 09 B sl .

[FREMBE) ABLL A century ago.later K — i B 7E B} 745 ( They don’t. . any more. . ) A B 8] 4 , & &
%if [E B AT 41 21 (the National Trust) ) 8] % | J7 sl 45 K 3R 69/ 44 . @ @ A not to rescue. . . but to
save,was specifically to. . . Bl IZH A FE“ KA BRI AR ELEZH”; DDA Hill's pressure led to. ..
don’t. .. any more. .. consumes more W ¥ BZ 4% £ A 19 R 37 C fi Z A0 9 iR B 3 SE W KT AR
R RN TR

- mEER -
27. According to Paragraph 2, the achievements of the | 27. RIEE _BR , BRIEFHAHM R
National Trust are now being . EE#®
[ A] largely overshadowed [A] KK% L%
[B] properly protected [B] #4447
[C] effectively reinforced LC] B hnsa
[ D] gradually destroyed (D] & ik IR

[FFEREM] FBOAEH TEM AT A3 E Y B AU F a2 A, 38 2 2 48 R B 1+ (R R
TEFWS A (L), XRPRE5OQOH Ik ERTCEHLFEE GKEE B R %2 #h) 7 15 m 3t , 45 58
T O] i A 1% 21 2 i AR A AR A I 5K T A ki 5 LA ED . S DIIEHS .

[ RE | IEMmL DX @A) b8 — 44 1Y [6] X HEHS , Ho v gradually X i every year, destroyed
Xt W consumes,

[AJH@4%] They don’t make countryside any more and. . . consumes more of it ffij 3} , {H47] #* They S35 3%
[ 24 5 , 1T A 24 2 AR B, 20 2 BT AT A9 BRI R R T AR “pEsE L BAE  RR R a, [BIIRYE
® ] constant guardianship(FFEE{£4P) i & 1} properly protected (48 24 {%4P) 2% X B VEHF RN S HHE
FREER P B  EE MR A S BT R P L. [ClIR A @4 concrete — i) , {H it 4b % 17 2 44 17
“VREE L7 CREE L AW T IZAH U ) FF AR 3him) “ LR , nsR ™ (2 27 049 SR TE #omas) .

[RTR 4] AW KA B AR A K 224 4 B Xt 42 119 BEE (5 — B A il 35 SC A 45 A . i 28 e 28 0
I 5 B2 2 A= 1) AR 40 TR SC B 25 5l B (8] #%1C2 16] (no more, not any more.no longer) 45 B fff 5% 52 40 4 (6615
A AL 2) 18 BhE B VIS TR IE AR Ak A,
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AR, S T M S A

ARHE A century ago Al #EHIE RICEHL MBI &RV H S &

KA A RS

Z 7 MG later W 4l 012k 21 20 A4 0 BE 15 3% 2 I K0 [ AN g A DL G0 T AR 0% — R B 7E S R

every year M ffE M EAR Y HAHEE S F MHEBERELETE S M. HEHES

B RITE
BER.

LAY AR B A IR .

]]] O At the next election none of the big parties seem

likely to endorse” this sentiment”. @ The Conservatives'

planning reform explicitly” gives rural development

priority” over conservation”, even authorizing” “off-plan”
building where local people might object. @& The concept of
sustainable development has been defined as profitable”.

O Labour likewise" local planning

@ The Liberal

Democrats are silent. @Only Ukip. sensing its chance, has

wants to discontinue”
where councils” oppose development.
sided with those pleading” for a more considered” approach
to using green land. @ Its Campaign to Protect Rural

England struck terror into many local Conservative parties.

O A

)5 45 A RAEH WIEFF) " & N R 2R 8 M. AT i E[D]A

EFT—RaFEP ,MFEHBANKXE
THRAERB AL, BT EHARK
FRRFEHLEAERDLT T 4AFAMIER
RARD , 3 E PR & 0B R T fik R A} 6
Wy AT RIS RR, THREREYN
WACLHELAAANTH, R, kb
A S WL S RS IR B g Sk W
MNu, BHREIXBAERE, RAKS
LR Te, 5 AREeFoTh —F £
AAtiFZ XA ERGAET —R,
L BRPEBRZIPNEH"HBHFE0F
£ F 56 AR ¥R S R,

c WICERSEADN - 4
Mendorse [in'dois| o HE[E, LI (Dcouncil [ 'kavnsal ] n. (B [E H J7 BF ) B % £ 5
@ sentiment [ 'sentimant | 2. W5 FH ik 2 1 5 N 4=

@explicitly [ik'splisitli ] ad. B

@ priority [ prai'oriti ] n. L 5E 4L

@ conservation [ konsa'veifon] n. {47
©authorize | '0®oraiz | o. i FEHL

@ profitable ['profitobal ] a. 4 | A & i1y
@discontinue [ diskon'tinju:] o, W1k, 1k

plead [plixd] v. iR

({2 considered [ kon'sidad] a.
@ ZHIER

Dbe defined as (P xE LA
@side with (5w B fE—i11)
@strike terror into (fffFE AfHER O 15D

e 3 R T E Y

®likewise [ latkwaiz | ad.

e

The Conservatives’ planning reform explicitly gives rural development priority over conservation, even

authorizing “off-plan” building where local people might object.

Zmtey .
The Conservatives’ planning reform explicitly gives rural development priority over conservation,
i i i 5% HE LBk
\
b3/ 1 ;
LAE 5> 1 S5 R A EMRR T MR

even authorizing “off-plan” building [< where local people might object.

TheeFE B A4 =T & The Conservatives' planning reform. .. , i HRTF MUV KA EBSHH LT
Ry Z b HAE SR 25 K even authorizing 51t 08 <F 5€ 38 FEAL T R A0 @ 51, 0 SOIR 3 where, .. 3 42
R A0 SR Y b A

ERSH o

F-REEEBRNE BHEXEETSHRPHIAEZFSE, X877 :none of the big parties,
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DORDOANE—EBR , NMBAZIFIFNRPNERER,

D (B RRA)IEH T —E %2 G 7§88 F £ — X % (none of the big parties) X 9 H{RIF. At
the next election $£4% ' B¥ A century ago. .. . later. ... don't...any more, and every year. . . i [A] i ,
A (8] /2 3 Y A i S PRI BR R . this sentiment(sentiment: an opinion or a feeling, especially based
on emotions” (-1 B (19 B 0L, WA 2 148 |- B A 47 Tt needs constant guardianship, %2 4518 L 3
iRRES RS E% LW NHS 26, (615 0% S8R RE A W a7, ) 4% 33k none of
the big parties 3R IR A — 4~ K4 2 45 2 BG4 N 82480 2 B AR R b 4L, BRORAE &R, n6E
M iE seem likely to iR T X & 45 A B4 /55 52,

Q@O AEAT M BRF % (Conservatives) 7S &

QAEHRTREMVKEFEHE LSRN FLBETEARIPZ £, give A priority over BGE A Lk B
FEREMEAO WHERSF RO T W -5 NI EZE T A KRR Z E; explicitly (Cexpressed clearly and
directly) 5 i 3X — {0 ] + 3 W #E H . Even 5| & i R E U, 51 1 4 Az B9 iF 0 . CfF £ A R e
R Z AW T AR ST 50 B B B A Y e JE RO A% M s et R A A SR, B . B R R TR, B
FRREERE. F.4% off-plan building A< X A“W] 57, &b off-plan N85 , POH 50 2 B A ETT R Z
3, FETERIZ A0 ™ B R PRSE S AR MR LB DL Z W SR B AR VTR A AR L A AT A B Y
3k, development A ¥ id i & . & A the process of using an area of land, especially to make a profit by
building on it, ete. “CIL¥E B ML= 09 FF &7,

QOAEETFRIEH , ARTFTREEER " THELR"ENAHFAEKAMER", 4 sustainable, profitable
¥1Lh-able W BT 2E )5 W2, B F 8 5h A1 30 A is defined as B & 351 # Rl , {8 57 5% J& 0 Al FF 48 & JE
(sustainable development)” & ¥} “4 F| ] [ (profitable development)”, 7 /b2 & BT & 58k &
J&” B K HENE AT IF A& % FF DU BRI P 28 " 2 52 4% “ AR B IR 26 25 P 5 2% 1 R 2 R B R0 0
RS R R 2Z M MAN T U E S BT E Z %,

DAHEMMN B IR (Labour) SE:- B ELUMWESENFEZNM AP A MY, HHiRiZiA
likewise W78 T.38 5 P& <F 38 A BE A [R] . ¥ 36 95 B & . A 7 15 Bh B8 A4~ 5 SCAH T A9 3 45 3117 discontinue,
oppose 2 K 41] o R BEAR 09 X6 57 2 2 b 02 SR IF s TAE A 0k 2 i B2 B R (i SRR RE .

QA& E N 48 8 B R £ 5% (The Liberal Democrats) AR E : BMA R . silent —iAFH B B B F %X
SRR R DURR A R ED SR B RN DA S W AR IRl B R SR S B R 2 AT

OOAAE_BR IIENBEZHFLSFNRPAOME— B —M7 % (Ukip: EE = XB R 25, HiE
Wi 2 LS ) o

OREHEEMIRNEERTIIHF. 4% FiL Only BB b L4345 H) none of the big parties,
JEEBE WA BORE 1] 193 ST, SEARIC A sided with (G245, 5o oo 3 #E — ) B Ukip 5 B AR 457 4H
[7] . pleading(to ask for something that you want very much, in a sincere and emotional way" B 3K ,#3K ,
PSR AT AR 7 G b B e 5 P R B AR R S R A R R O N BT A R .
more considered (H:H' considered &4 carefully thought and weighed® % i ¥ MU 10 ”) JF— 2B R B A
A0 4o 258 b JF 2 000 25 BE - 0 9 8 1] i 8 R S R S RO s L O EL T R 9 S R R T RIIE R &
R AR,

f) i AU sensing its chance 2k 4l By B 4%, E0 68 SCTR K CUE WA 2 57 58 B 3 18T SRR AR 0, 20 ORAE R
TEPRP 2 K1) . sensing(to become aware of sth even though you cannot see it, hear it, etc” 5 5, 4 2%
47D I 7R il 37 5% W55 R M8 ; chance(a suitable time or situation when you have the opportunity to do sth*#l
2 HLE AL SRR AL R Z BN M S R T BOANL S LSRR S MR e
Bt F 3l 7 B AR S 35 A4 45 25 22 S AR IUT T 26 4% 1 Jok 39

ORAEBERIIREPEINEDBARTIRFREXANFT(EX“RPLFA"RBREBERE). Its
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Campaign. . . §§ Ukip Z 2 RIS 22 & FHB 8) 75 struck terror intoCf# 55 A JH 40450 B8 8] Ukip &8 1%
1B B2 A2 M5 R ST 56 72 A AR R L BRI . 7S T B K A ARG GUESE TR 9 & W7 AR BT IFD

(R EfRIE] — A B none of the big parties. . . only Ukip J& il ) 2 4 5 (B A — K 3E oo ME A
WAL FE o oee ) K25 B SE XS 2 N R AP Y 25 BE 20 R KSR WKEAT T VR AN A 43, DA T 0 B BT A R & A AR

PR REHAR G m "G AR . BN RILR IR £ RO 3 10 o 6L B B i, (5 8
F 2 R BT AT Oy S ER A

RERN -/
28. Which of the following can be inferred from Paragraph 37 | 28, M\ 55 = E& dp & DU HEWT HH T i W96 — I 2
[A] Labour is under attack for opposing development. CA] T3 X Bz X6 T % i 2 28 o5

[B] The Conservatives may abandon “off-plan” building. [B] {558 T RE ST “ i RIAD &R,
[C] M 52 3 o] BE M\ X Ff 4 £ i
[D] The Liberal Democrats are losing political influence. (D] AR ERIEREBOEE WS .

[(FERENM] BIEE =BO©@M T %, Ukip & F —JE &2 h i — 25 S W AR BEE, BHO© A R
B THLE B R UKip B PR A, B0 T — Rk 26 K8 R AR R, e nl W, [(ClIR F & BH#EW , 5
IEH .

[fEE®E] EMTCIHREXMSE =BO©O4 M4 HHER, H P may gain BN chance,

(A5 = Bt @ F] councils oppose development ( 24 Hi ¥ £ 52 Xf H &) 4 1% Jd i Labour. .. opposing
development( T3¢ 52 XF JF &) o 11 SEB5 TR X 2 il £ X F5 P & . (Bl IRHES O RT3 SFFE
“HRIA B 5075 R S MR SF S HE AR 24 3b s B AT BE SCXE A9 Hh O SR AT RIS g dr A . (D] TR
B @] silent — i ,{HiZ 148 [ B R E5EE RS S R R _EARRFIUR IR JER Z 58 1E &k R BORR W 7 .

(B EEIARBH A WAL ANHLHE =B Al ey B, AR 3 455
CENLIET S HEME” D) Se iR & 1k T 6 B ) 5E AL F IR 3C; 2) SR SR K B I N 25 5 R SCE — dE AT 4 BOW
FE o oA o 7 4% R SCAE B 5 3) R I — iR R S 0 £ 8 BB R S 4, IE R U AT B R R B E
ShZE.

EAK B, 1 o I8 % 19 X 447 Labour, The Conservatives, Ukip, The Liberal Democrats 43 3l & 13
EX @M .QF.©Q A MO 5A) ., $#FAT 90X & : [Aopposing development 5 @ 4] gives rural
development priority over conservation & XA JZ , H under attack J& T #1158 ;[ B]may abandon 5@ 4]
authorizing 44 , B 76 HE A ;[ Clmay gain KE [ © 4] chance(HL£E) Z &, H.© @ #) #f 35 48 th Ukip 3¢
{3 £ K (sided with those pleading for. .. ), H AR £ K i@ 2 (il 75 H: b 36 M0 A8 O 450, fy 1 BT 48 0 32 38
AR R A S MR W T — i 2626 b 42 35 , 8090 48 Wi i FE G ;[ D]losing political influence M
@4 Ml LAHEWT  IESE[CLIE#A .

IV @ The sensible” place to build new houses, ABHAETF LS RAAEHERZ A
factories and offices is where people are, in cities and AN Fﬁﬁﬁ%ﬁ,ﬁ&ﬁﬂ?ﬁﬁ?ﬁ%ﬂﬁ#% W,
towns where infrastructure” is in place. @ The T'Fﬁ\?ﬂ*ﬂ-o %ijﬁﬁﬂ#%% .  F A B
London agents Stirling Ackroyd recently identified” ﬁ‘.ﬁ:‘fiﬁ.‘fﬁ‘ﬁ% Eﬁt:@ﬂﬁ_b{ 5 sk 50 7)_&5_

enough sites for hall a million houses in the London &é{]ﬁﬁ,}ﬂ W, AR A S N &
area alone, with no intrusion® on green belt. @ What ﬁib)&‘iﬁﬁ{ﬁ:ﬁ@] ' ' ok

[C] Ukip may gain from its support for rural conservation.

is true of London is even truer ol the provinces.
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CRCER SN - o/
(Dsensible [ 'sensibal ] a. BHE 1Y, & HLY §  @intrusion [mn'truzon] 2. 2L
@infrastructure [ 'infrostraktfa] n. FERl i i é @ ZHER
@identify [ar'dentifar | v. (2% B % % Din place (& LK)
aEmaw

EMEABAF_BR, BRI,

N ARSFEOE - BEFELNAERRETEEAANER AR (RFZE . SHRPEEAE
WHEBEHAEFRME, ERABETESBBRIATHRRS FHEPE-A),

FHNEUEMSMEAEFRIENSEZMAEME, X8 :the sensible place,

Da(REXEA)EHAEREZH: ANER . EMEHETENMHMLH, sensible(reasonable,
practical, and showing good judgment)$§ [ {1 f5 & 15 (1) BE M 2 b, 52 #6F BA7E 75 W £ A (1% JF B 44 5 P 1> where
WA R B 5 A9 A B 2Z Ak, P in place 3 existing and ready to be used" HE#HEZE Y7,

QR e Hh 7= & L2 7 Stirling Ackroyd FIEETHNEERBELERFRALTEAZF A" FIE
(D4l identified enough sites. . . in the London area alone 9 i Y6 17 P4 & fig 3% H 1R 7848 69 13 P72 5% JH i
TIE S A TR B R S A B, P identified A AR B, A BT, b Ak SE Ak 2R Ok P E
with no intrusion on green belt A3l 7 2 550 b G T 1 98 4 Ak 4l ™ 158 W) 11 317 Bk 7T 4 48 S0 AN W A g &
W RE—FABETH,

OraBMUtHEy REtHR . SXEERUAERAAMMERTERS SN LB(2EIRIEDR),
what is true of A is even truer of B 54 & M “ ACA 1, 2 57 5 % 45 (19 75 B 48 20 #5858 4l 2 19 15 B(& &)
B R AE R Horb crue 3 DO, BE 2 W3 — 55 000 8 S L th 5 7 a3 4k 2 DE 90 89 5 even FH LA INGER EE
BGRARCEEET @ 2 8RR S TN %A R8Ik T B S b R AN AR S A,

[ZEMRE) - BP=a R 3“8 (D) —n (@O u)"4i# . DAL The sensible place. .. is in
cities and towns 5| tH # H A9 & 1 Hb 75 A\ 2 2 Ak 58 3k B ; @ 47 B 4R B L AR 3 i), L recently identified
enough sites. .. in the London area alone $§ Hi i 7= # 76 (A 11 #5845 0 96 45 00 1 8O 18 303k 31 T 2 % it
SR b, 00 25 B IE D A ; @A) E 1l L What is true of London is even truer of the provinces #E & ( A 11, &t
HAAMWHEADZE,2mICIEDO A, =B sensible, enough sites in the London area alone, with no
intrusion on green belt,what is true of A is even truer of B W] i 1% 6 §i5 8% . 1§ Wi @ mAE #3135 .

V @ The ld{ia that “ housing crisis” equals “{i&-ﬁ,%”%f“ﬁﬁ%ﬁ:ﬁ.ﬁ&i”ﬁﬁﬁ
“concreted meadows” ” is pure lobby? talk. @ The issue A YA AR PR A G E ki
is not the need for more houses but, as always, where i}-&‘% R s — o B 42 4 aﬁ.“ﬂl‘iﬁ:ﬁﬁ‘%,
to put them. & Under lobby pressure, George Osborne ﬁnﬁ-?ﬁ.ﬁ'ﬁéﬁﬁj}-lr foit o %M?&iﬁ"ﬁ- 4 M
favours rural new-build” against urban renovation” and ﬁﬁ%%,ﬁ#ﬂ?ﬁ‘ﬁﬁﬁn&ﬁ, M, #_H A SR
renewal”. @ He favours out-of-town” shopping sites %%Fﬁ‘ﬁxiﬁﬂkﬁh EREB TS RAR
against high streets. @ This is not a free market but a B S I ER Yy £
biased” one. @ Rural towns and villages have grown EARET £, ﬁ%%%@-ﬁ-ﬂﬁ%@iﬁ;ﬁﬁ

and will always grow. @They do so best where building Y T e Ry
LEMA AR, & 3R, T

sticks to their edges and respects their character. @ We do PR, HATERIT AR R

not ruin urban conservation areas, @ Why ruin rural ones? ' i =S
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RICERSEASH - o/

Dbiased ['barost] a. 7w W04 5 46 A0 — 7 17

® ZHER

Dhigh streets (Tl 5 CH 8L X (0 )

@free market( H i 4)
@stick toC B, EHi, IFE)

Dmeadow [ 'medav] n. i

@lobby ['Iobi] n. iFiEE

@new-build . TE 7 [ K] AW 16 B F
@renovation [irena'ver/n] n. B
®@renewal [ri'njuwel] n. &M%

® out-of-town a. IRHM Y, IREE Y

=

y
CEmsw -/

FIREMBERUAEH "EEEN"EFRET " EE M LER SR N ZFERERP, X8
il : Why ruin rural ones?

OOA#ftBB " EEEIN"SRA T EGM LBRE"HNHRZH (EEAA . "EBERIARETF A
FLE@ERE"),

QAEHBEEREI"ER T ES M LBE "G RBIFIL ZF ., concreted meadows F M 15 76 4k b |-
HamiREEL LR AIEARS + FE#E & pure lobby talk (' pure B & complete and total® 5 4
A, 4ERERY” , lobby & “UF i 1A, talk & & words that are spoken, but without the necessary facts or
actions to support them® %S 1 , 25 R 7)1 R Bk HL , F B VR WUH . F £ A Gk b 2 5 56 5 2 4 W0 Sk 10 8 =2 ¢
0 PR 2 B, XA O S A S IR KRB LRI T —C A,

QAXMEHEBRBINXBARRESEFTME2EMRE B F. The issue 38 kA4 AL, &
J2 B W3 — 4k 2 ] L A B RAR A 25 L (EH AR R E . B 454 is not. . . but 5 i [a] B A4 AE 45 76 fa] &b 22 55 T
EHEBLZE, B B AR ZMIERETIES A7, as always 58 ) 852 BT K & 4= i 048 , 3
e NP R T B

Q- QRiE—TEREEAHTEANERME ,EHESHMET —FRFEIR,

Q@D A] 17 45 i ¥t 4 % ) T B9 7 48 B8 1 A 19 1 22 18 & (favours. . , against) : 32 ¥ &+ & 37 5 M dE 8
mEFNYE, EHFBMEEMYPLOMETEXBEERB L, rural new-build, out-of-town shopping
sites 55 urban renovation and renewal, high streets 12 B Xt , 3 SICHE“ S R L7 F“ Wi FF &7, .
high streets My $i 3k 81 3= %2 7 b 7 18, 7] B 240 38 R “ Rl 7,

O ZE O At 88 /7 7 4 2 {6 2 ik 47 HL 3K

QAEEEHXMEOEANAR EaTH" MR “BRATHIH", BE4M not... but... EET|H
biased (8 ffi UL B » i #EL— 7 ) » 1% 35 1 28 X B8 30y A 407 B9 A 0 1) 28 B2« b ) 3R 7l S FD T S T

COORAEMNBLHERFE S (B M LA a free market) . EREEBRBBEERT X, THR#EW T
EHESHNIERAEEESIF, sticks to their edges and respects their character B 45" 8t 5 M <F i &, IF
WESHNFS RMEHR AT HF SN FEHAEERBIM B A EES RS, BOHEG 2 N & E;
best —HI R A S M “EZINHE  ABREHFL"HHELT 4 FRIFHERIRE.

® @ ) i LA Bz 8) fR & B HT A 4 () ( [@ A7 _E 5] a biased one) . BEATREER ST RIFE, ATERE
EYHRPE(EENR . SR RPESHDTRPELZIRERP ). @ We LIS — AR 51
HEBBEAFAGEMAHAS GAE—E. BESTDELRUESE . RNBFAEER WA R X
(do not ruin urban conservation areas [l i B3 A {6l [7] “ 55 £ 5 HF & R PR T A M= LR E SR
{37 X (rural ones=rural conservation areas) W ? Fz [A] 4] 3 Why ruin. .. ? 33k # X B 10 < B =) /9 5
FUSLH)

URERZE)— ABMNEFEILAF, 5 BEATAX £ 5 IF &0 B 0w , fFREEXN 2 NIFRB
XA E. OO A RIEFE H &L, the issue [@ 48 the housing crisis 22 FL{E 4% ; @ @ 4] f& Under lobby
27



pressure 35 -5 @@ 4] {19 i 74 , 3 LA favours. . . against & IR T 7RG « B A T & £ F i fin;©
©®@® @M # LA Je A3 BUE R A48 [ B W @4 PF LRI A, © @A BUR & k& A DLAE A &
i, @ @ a) LA [7) e Jii 5E B8 307 A fii v .

CRER -
29. The author holds that George Osborne’s preference . 29 (EEINATG - BEFANBE .

[ A] shows his disregard for the character of rural areas | [A] I T b3+ & Ff b X 45 5 00 2 80

[B] stresses the necessity of easing the housing crisis [B] 5@ T 2 A B fE AL A b BE 4

[C] 5% 98 T b % bt vF ve A 4K & 7 19 1% 58
LY

[D] reveals a strong prejudice against urban areas (D] 487 7 X 3k X A4 5 24 O W

(HEEM P HEOOMEH . 2RNGATERAE —EHEEART L AR ERAHYEN S N LR
15 15 e 5 @ @ ) Atk ) B8 30y 24 AR B S R AE S ) 0 T A 2 A R T R O R SR AR SRR A T )
7 £ 3ok b EE R A WA IR R X AR T S R X, ATILLATIE .

[AfEE T+ IEMI [ A]RSE LB R A [4] favours. . . against. . . B {E#H X H &5 1F a biased
one, ruin rural ones % £ H 4 W7 .

[ B 55 T B (O 4] Bt 3 1Y 5 o] % DR £E 55 A& AL 00 BE 1k 1% 3 4% oy * U 8 1 44k Clobby) ™ i 45 aR “ S8 7 A
(Osborne)”, [CI¥ 55 1 Bt @ 41 “ B 37 7 76 W b A 1K (9 £ 71 F 2 F5 76 £ F #8575 F (Under lobby
pressure, George Osborne. .. )" B fif A 5 2 # 5 A9 58307 A< X 5t i 008 A1 A (9 57 3 U8 5 (firm stand against
lobby pressure)”. [ D]# 4 1 Bt @ @ 4] favours rural new-build against urban. .. .favours out-of-town
shopping sites against high streets I f& 3 09“ Bl AR T W £ AR5, x5 2 A ot B 5 4 0L 7 52 1) i e ok
“ TGy A X 498 T b X A 5 ZU 4 UL (a strong prejudice against urban areas)”,

[HE 19 B 45 Tk 2 A 8 Y oG B J2: 4 B = N U8 26 35 (@A) favours. . . against; @4 favours. . . against;
®#A] not a... but a...),—4 & [[] Jfi % (® @ 4] do not ruin... Why ruin...?) . U K i& £ I 4 i #l 17
(biased.always %) FLfif Q) — @ 47) Jir o B30 A {0 Re M 0 HZS 8, BRSO v 5 Bh Q@ M) B & 45 1
R ity BRL 38 A A0 5 5 B @ ) IRy @ @ ) B 17) | LA B T 265 ) il 1) BH A% £ 2 b B 30 A 06 1) CAS 25 0 IR ik ol
ORAP DX 30 2 IR & A R4 DO (A58, AT 80 22 [ A D TE 0, B Al = 200 34 5 B SCAR A L o) HEBR .

BRFBIEAR 1. 4032 R R IR A [ D55 Ry % 3r ik 00, 28 A AT e 7E Hevh 2 — Wi [ DIR A & 5 LR,
MCATIES . MEBERR 2. 30T F B YR & MR ok 18 B BOF 2 6 T, 8T Osborne 32 bR A 2 BUR , i
T MEA LA TER countryside £ i1, HA8 T Osborne %F % 4 i 240 , 8CE i .

[C] highlights his firm stand against lobby pressure

M @®Development should be planned, not let rip. @ FRBEAN, HRERETFE, B#
After the Netherlands, Britain is Europe’s most crowded Zxp s%@:&.gkdﬁ BB E R, A
country. @ Half a century of town and country planning R G MR R AA L R S
has enabled it to retain” an enviable® rural coherence” , *‘]‘ﬁﬁ‘}i; ) B SR AR 5 B S B A R T
while still permitting low-density urban living, @ There is ﬁEn. ’!:%& W% ?]‘—%Jﬁ:%—iﬁ B F &
no doubt of the alternative” —the corrupted” landscapes %ﬁ‘ﬁﬁﬁ"ﬁ, B R B, B
of southern Portugal, Spain or Ireland, @& Avoiding this ﬁﬁ.ii#ﬁ'%ﬁ R A ok B8k 4 Bs b

rather than promoting it should unite the lelt and right of ﬁlﬁﬂ.&?}ﬁ:ﬁaﬁ»ﬁ&“ﬂ%
¥ j=f @
the political spectrum. [448 words ] ' _



CACERSEANH - o/

(Dretain [ ri'tein] ». {§#4F
@enviable [ 'enviaboal | a. 4 A JE 5L
@ coherence [ kov'hiorans] n. — 5, Pril]

§  @corrupted [ko'raptid] a. #ER 1, B B R (19
@Dalternative [o1'tamotiv | o, 8 1009 56 88, W ?
)

® ZHiE
Dlet rip(H H Hﬂ‘ﬂi’.ﬁ'ﬁ] D
@p

olitical spectrum(H if JG1%)
AR

-

-EBAW -

FAREMBREOE - WHISMUERREBABNBIAAR , ERBEAEANBEEBEASERLRRI S H,
92@15} (Utown and country planning; @unite the left and right,

ABR EHARER T, MIEBEIF L B4 should be A, not BUH:H should 5 i 2 ik
M :used to show what is right, appropriate, etc. especially when criticizing sb’s action; let rip &4 to
allow to proceed at full speed or without restraint) 3R ¥ i1 =CFF % (09 16 56 PE , 80 & 8 20 & 09 4 iR vk
J2 Ao 24 1 JF 2 e Z R A | 2 JC 4 il L A 75 3% 4 A B9 I 38 , 0P R 55 = Bt @A) off-plan Z 3,

QOAMEREN LML MUK FHHEF IR, town and country planning & W 3¢ &% 3 5
“Yik £ BRI, enviable(4 A S HE 04 o 2 A WE 7 (149) W 44 35 45 3 %t IR £ 10 R0 3 — i ik A 80 B8 K 35 - 8 {4
YL [E £ RS DL R, H A [ R WA Sy 23 5 {)i . low-density T8 ¥ most crowded , B BE 44 BLAE 3 15 R .
PR BE L3 4 RO A 3 [, A LA A AT) 2R o B A L 0 PR IR S MR A5 4 T 2 4 A% R BRE 100 O A
BTG XARALS AHH%.

OOAMFFEENERSERENELRASIFNFEZZ B,

@AEADR, EHBM—MAX: UBFRF BRI T AOKEEREE, the alternative # 5
planned development i & . B8 “let rip” development;corrupted LA H: i 2543 18] (& 5K 8 8h A B2 58 L =2 5
A P PR B R L AR b XS 5 PR O s R O R B R

ODAEFESMBEBANEREBE"USHTEFRZBRIETREERME", this f1 it £ [\ $5
corrupted landscapes; {254 rather than Ji& 5% 16 3 B & 25 B . 558 4 B IE £ R 1 i X ok #E 0% B 3
unite the left and right of the political spectrum (%3 1 : BUIE Y6 1% J& — s 1 40 & 70 8 7 — 4>l 1 £
19 JLA] A BRI o LA L sl I G A6 AS [R] B0 52 3% 19 5 200 B R S = Be vk ™ £ R R 30 B0k 1R 8 40 e it
JIT 1), SR 3 2% R 2 N LA OR A & R 1 S e e R i A s ) A0 R DR R bk, SCEE R R AR A B
W .

iR E R A B O Ry Brig £ & a) L 45t AE 3 380 B0 JF & 2 A 1 R 1 JE BUE B s @ O 4 ik
Ui B 20 %) T A @ @ 4 ik T LA S T ) 5 0 I 45 5 ) SR IR A R R R X & MR T R, 5 SCEEE —
V25 U S B4 Y ) R ffp e () A A

| U - o/
30. In the last paragraph, the author shows his appreciation | 30. R —B P EFRT HME
of ; IR o
[A] the size of population in Britain [A] FEEA B K/
[B] the enviable urban lifestyle in Britain [B] e [E 4 A 9 58 09 3k 17 A 06 77 =X
[C] the town-and-country planning in Britain [C] J& = 2 ML
[D] the political life in today’s Britain (D] 443 = B4 0%
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[ 7 72 452 155 75 Be @A 4 Hh 2 AN 220 i 38k 2 90 S0 4o 750000 5 135 57 i B 505 — 1 0% [0 0 A 4 A HE B Y
5 VA DA B A B SR T R A A R B X E R & MR R AR kB . [CIIER .

[AEZIET+FHRTILC]ENE S BEO®A town and country planning has enabled. . . enviable
rural coherence. . . low-density urban living & 2 #i W .

[ ATF I @4 fir i “ 35 [ 2 BR W 55 38 5% 69 [ %% (Britain is Europe’s most crowded country)” il i&
“YCE A MM (the size of population)” i F Y , L I SC v 45 3 9 Sk % 36 BN 1R/ RR k3. [B1Y3E
FE A A 9 B 59 3% 117 A= 15 77 28 (the enviable urban lifestyle in Britain)” F3i3k A @4 “O NEZM S KA
# (an enviable rural coherence)” JEEF R B £ A thitE R A T HirW 2 MR A LH, (DY 5 E
B 6 A 1% (the political life in today's Britain)” T4 3 E @4 “ B iR 6% b i 42 IR #1145 IR (the left and right
of the political spectrum) , {Eff % B 15 P 45 BUA J1 BG4 £ A, 1=l 263K 3 BOWR A 1% 1 ik 31 .

[HT5 B ] fEH T oK Bedh X & SCHT 3 W) 42 8 180 3F R W 45 B, FL48 B 0 e i A~ o, i AL
H 5 T S A B e A X S B R A A Bt e S B AR R . RO AE T 1) PR AR Y
#1 (should be. .. snot. .. ) WFIF (rather than. .. should. .. ) ;2) # % 3 B 4~ F 5] ( Britain VS Southern
Portugal, Spain or Ireland) i 1E JZ % & ; 3) A Bk JE 4 i3 8l i Cenviable. still permitting. .. ) % 4% ik i 1 %
BE ;OB INEES TR Q&5 R 3 BRI, TIJTJ?‘:_LEEWIQHIHEE?

HEORE L —HEZ% S NI AL AP 3 2 BRI 69 8 8 i &, [C]the town-and-country
planning in Britain ##3F £ ; HREQ@ A 3 T 3¢ EH A9 3k £ M %047k T 4 A FHE0 2 KA AT
% B Y8 117 412 1% (enviable rural coherence,low-density urban living) , 3 7 7 B9 50 i L CLIE# .

=15
Jﬁt#b#ﬁﬁﬂzﬁ

. XK -

ARk B The Economist (2 N) 201546 A 27 H— %@ﬁg The Halo Ef fect: Do-gooding
Policies Help Firms When They Get Prosecuted (YCERUN - 17 3% B 5 A 46 4 BEUF IS A6 Air B 4% ) (9 SC&E
CEAE — U WF I 46 4k A 41 22 5T 4E (CSR) 5 & A B 9 I3 #8888 43 JF . CSR 7] RE % 1k O 28 B Wi 4
BEAOEM VRN SR R E SX AR BRROLTD .

Y Z, BRANRERRE 2

I @ “There is one and only one social responsibility : “ﬁ‘,ﬂk%’ﬂ.{i«?ﬁ' Iﬁzﬁ.%-ﬁ'-ﬁf g ﬂ'!
of business,” wrote Milton Friedman, a Nobel Prize- %ﬁ_# égﬁ-i*- R '?iﬁ % Eaﬁ'& g =35 ,“ﬁﬁl
winning economist, “That is, to use its resources and 2, #‘fﬂ‘]#‘ﬁ‘@& ﬁf-&$ % K A A Y
engage in” activities designed to increase its profits,” @ EHh sﬁﬁgp,&‘ﬁ,ﬁﬂ %Ei@iﬁ‘iﬁf&*'
But even if you accept” Friedman's premise” and regard 1Jx7§1 ékﬁé“ﬁ"ﬁf(cm)ﬁﬁ.ﬁﬁ& # &
corporate social responsibility (CSR) policies as a waste R 44 3 .%ﬁ-&u-.ffﬁﬁﬁ':ﬂh%%—ﬁ‘]‘% O
of shareholders’ money, things may not be absolutely — _ ﬁﬁ?ﬂf%i% CSRTE{%.’;E‘:E@]&??
clear-cut’. @ New research suggests that CSR may fﬁ‘m"{ﬁ.-—ﬁ.}:‘% o ﬂﬁﬁﬁﬁi?ﬁﬁﬁﬁﬁ

create monetary” value for companies—at least when they é‘;%gjtuﬁt

are prosecuted” for corruption”.
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CACEESEaaH -

Dengage in Z 5, 61 S? @ monetary [ 'manttort] a. 5% M9 . 4 Ml Y
@accept [o'ksept | v. 7RI, il gé @ prosecute [ 'prosikjuit] v, HEiF. &
@ premise [ 'premis]n. fij ? @corruption [ko'rapfon] n. 15 . i 1 . 32 i %
@elear-cut [ 'klia'kat] a. —43F 0 (19 , BB 0H (Y §

B v

____________________________ L

F—BRERBENREFERETE Friedman i, BHE X A: CSRED LU BB L HMHE,
% 817 : Dcorporate social responsibility (CSR) ; @ create monetary value for companies,

ORAFBEN A Frieddman ER " U —HWHESETEEEEMERF", “...” + wrote Milton
Friedman+*“. .. "Sc ML B W G5 M 845 5. . L is. . AR BLPA B4 918 SGE B Coe o B R /GRS 000D

T 0 5 | SC R 0 A b AR 2 BT ME—+PE”, one and only one(H BAYH ) 14314 Milton Friedman 38 Z4 5
SE WA Al BT AT A — 5T 51 G Al

Jei T 73 ) 3C PR £ oMl “offE — k25 SR AT T 4 Kbk A B &R, 40 That [948 one and only one
social responsibility of business, i#§ X T & 7% T increase its profits;is W7 — 3 2 8] & 57 5¢ 4 09 B e X 55
KR AN ME—FSTHE = WA SEBF . A FRRTE RO s ZB AL EE" w3
i) engage in, LA K 5@ 08 “ H 94" 19 4317 designed toC § 7E -+ -+ ), e [E] 5l B ™ & Friedman BR 504 [k ME— Y
2 TEAE AR I S0 AR S SR A B, P IRSE I B B R ok

Q@@ A& EE Friedman W & BHAX L A “BUHSHEATHEGEEMMNE". Bu HEDOH
—QO@M]  FRic“ F AW A (DA A AEE WA Q@4 B 4 7, 1 B A< Bt B2 57 B2 4

@ %) R EE Friedman W 52 S EAIIE Ro even if (LI oo tlloeeeery BIH <o ooe FR weeeee ) B 4] P 2
/T — AR P KA B S AARNE ME R 5 — 20 5] EEE R R A dE sz, B,
Bl — 43 A] AR 26 AR NG — /) 51 AR 4 i S S/ WL A U

A — 23 ) S (B #2532 1R Friedman 34 W 5, I 3F — 200 B A2 (B ) (/3% 5 AP Z & : Friedman
B4 U 5 s D0 e L4 3%) . ] P Friedman's premise 14§ @ 4] N 25 (premise B R firdg, AW L"), and
Z )5 it — 2 SEAP W) Friedman & 53« 45 Ml 41 25 57 4F (CSR) J2& 0F i 78 86 00 % TR 2% .

J&i — 43 ) B T A S B 3% 32 Friedman SE4S 0, R 15 R 7RA B9 95 56 JF IR AR 4 X — 43 0 —-, HD
Friedman W 538 T 46 %f . things may not be absolutely clear-cut AR 0“4l ¥k 2 5T 4E7 f“ A olb 38
BRI AE5E B A A ; Horp things 3 4 the general situation 1§ 30 JE #4” sabsolutely 8 7 “5¢ 4 Hb |
Y X b s clear-cut B “— 40 N 0, FEPREE 97,

QritMMAMBHANLIL A (BRFMRELEIL): CSREMDTCWHIEE MM E. may create monetary
value for companies(monetary 3 B MK . &7 5@ 4 a waste of shareholders’ money ¥ B Xt Lt ,
B things may not be absolutely clear-cut P, —at least when. .. 81 A< C T 5 X EN I £ 0 A
A7 W i Bl UR F  CSR ] Ky b B i B2 T (B . b at least F 4b 2 % . CSR g4l B & 5% 0 4 16 A9 1%
oA Rk — i (HX 2 A FEHCERIE.

UREBIE] S6G8 30 R R BB b AZ T 70 N TCAE R 5] th 42 30 3 80 K W AR, — & 2 0l 1% 5
B RO CREF AR, SR B X 4, V) Rl R AW . A SCHF R AW B AU 1 G
ULJR 345 32) o {5 A ) 4] 32 4 3 7 @40 75 47 1) Bue 8 S 8278 “ 1 & AT 6B A %8 8] JL & 157 5 85 D\ /) 79 38 4 ok
F s even if CEBE VR IA T ) IE & B BE 5 A, TR 45 & R A5 B F 55 " 4R 51 (New research suggests) A5 ¥k #|
FEANEE 1 B L B 42 30RO W
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WEAR -

31. The author views Milton Friedman’s statement | 31. /EE XK /R - B EEEXF CSRIERR
about CSR with | B BE,

[ A] tolerance [A] %

[B] skepticism [B] %€

[C] approval [C] %]

[ D] uncertainty [D] A

[ EM ] BOMENA Friedman WA, Oa) W5 4748 Hh1E & F " BE R 8 % Friedman i) 5
2 W A L T BB IR AR IR 4 e % @) 5| F de B F 28 & 0B A4 U8 W 1 2 WL 0 CSR R 4 oll B 3 5
W {E”. 8] WAEH X Friedman W5 3% 05 56 45 8 [ BIIE# .

[fFEMmE] EHI[B]REN HEQ@O®4 Even if you accept . . . things may not be absolutely clear-
cut. .. CSR may create monectary value for companies ¥ T % 3k {E # 2& BE 7Y & 2 kW L

[AJEREIETIER " : tolerance B F A — E MR EE”, (B B A 2 "E B, [CIXM DA accept
Friedman's premise Wi % B . A 294 # % [ Friedman W4, {0 Even if GRS 8% 7R “Friedman 4 W i 52
W A4 AN 332", [D]# @ 4] things may not be absolutely clear-cut (4 # A & Friedman W i i T 44
XT) fh fi o VF # *F Fried man WA TR ESE”,

[5G B4 ] FREIUHAY R/ 38T F A B 8 i)D" f“18 5] ABGE fD "B A m . W H
() EBAT LUT JUR I 1. A 6] LA B ) Ay 322 4 A ) T $ 7 ) V8 I 6 5 2. 20 S R 6 R (D 76 1) L ) L
FEofia &S AT RIS SR 3. P WA BRSBTS O i . e AMA 5 HE B SO R IR R s O L=
BT 58 A B TEAE AR 00— 20 k2B e 0008 A % 19 BU S TH SURN 2 17 7 Sl 6 #H I

[ @ The largest firms in America and Britain KB NG EPG B, £ £ B E
together spend more than $ 15 billion a year on CSR, #5 k A5 B B CSR EH At
according to an estimate by EPG, a consulting [irm. @ 150 12 % 7. X HE A= A7 i@ 3 o 3t 4 o
This could add value to thei.r businesses in three ways. © Wi, ®— % & THL% CSR £ &
First, consumers may take” CSR spending as a “signal” AR Y F 5 R EOGER, B2,
that a company’s products are of high quality. @ Second, B TR ENELE — NG S, A
customers may be willing to buy a company's products as H AR % A e BT B A W A g ) AR
an indirect way to donate” to the good causes” it helps. @ X, -g'-i.'iiift-iﬁ F e 80 K BR A  A

h- 5 " . M @ o9 : - :
And t ;-cl through a more .dlffuse ha!u. eft'ec:t ) B b ESTAH LMK G N R ERILA
whereby” its good deeds earn it greater consideration B KRR,

from consumers and others.

CACERSRAMT - o/
(Dtake sth as sth ffeeeeee G4 L ver oo &e Hhalo effect R
@donate [douv'nert ] v. THEE, ik @ whereby [ wea'bar | ad. FE% .l i
@good causes ZE 3 IT [ (D consideration [ konsida'reifon] », 245, 254
@diffuse [di'fjuz] a. FHOM 404 ?S
Second, customers may be willing to buy a company’s products as an indirect way to donate to the good

causes it helps.
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Ems .

Second, customers may be willing to buy a company’s products as an indirect way to donate to the good causes

FrEoal EiE i TG H BIRE

SE ]

it helps.

IhEEERE ARG T as 5]t B AR E 50 I 2 3 W 3K Al = 5 0 B Y . 8] 4 O 25 Al AR BT K .
CERaw -/

BT —RWIE WA CSRARE LIS M3 £ IS M E, %4 :add value to their
businesses in three ways,

OCANBEEL AERIEEENSA . REWMERKELI CSR ##ANE KX, The largest firms in America
and Britain,spend more than $ 15 billion a year on CSR i Wi #& ] CSR £t A B 15 3| 45 2 & 1Y A 7T 1 52
B, SEPR £ B 45 Friedman #g T R X 5,

QRO AIIEHE R , EERIFEEMNE .CSREBAEBU=FIFX AL WIEE, in three ways. ..
First. .. Second. .. And third &3 & 434544,

QaBiR, EhEAARMEBERANLER—IBEB’"X R, AT this EH# D4 spend. .. on CSR;
could add value to their business 5 & B & 4] may create monetary value for companies [} 3 ;in three ways
Gl F X .

QANBE—MFRX . HBRETHER“CL CSREN"S"EFRRE"HEH, signal M55, ME
“/y ] CSR 4 A7HEN P& R b 69 “ PRy B ARGRAF = MR B ", A4) g CSR o4 b 38 {5 9 75 X
Af R M- 2l CSR $ A & (CSR spending) — (I 2% # 1A 2 F 7= i J7 & & 38 i W 3K (company’s
products are of high quality) =4k Z F| 3 il (add value to the company) ,

@DANBE_MAX . BERH T AEEHESEI"NEER, BEEUNEIBANEES LN ™
fho 4 (helping) good causes(ZZ ¥ k) CSR F 3], &4k CSR $ A J5 1] Z — ; be willing to W&
B AT IS B R E T A A F RS kR UL B B S R K, A A BT iR CSR b4k 3§ {H 1Y
F R R Al B A K E S (CSR) — & /1A I 38 3% 4 ol 7= 8 2 A 422 48 Bl 1% 2538 30l
(indirect way to donate) , D\ T 3 JE 2 14 3£ (willing to buy) =4[k 2 F| 54 i (add value to the company) .

CANBE=MHFX . EH“XRIE", A WURELH X, 440 F T, 8000047 37 815
through a more diffuse “halo effect”, 5E 5 I 5¢ # J& 3L I (This could add value to their businesses) through a
more diffuse “halo effect”, HH LB more diffuse(diffuse B R “Y B I3 (9”7 ) &1 X 1 B Fp 28 i 7 - A B0
S FRAN B B SRR R AE S B Al 36 47 BB TE N 36 42 3 4 (the halo effect TEILAM FEIERE) .

whereby(H I, & LD RUITTE NE I &M —G R KR LPREH T through A N R, BIZE LR
REIVEF T A AU R RSS2 B 2 0 bk, TERRAG TR MR HE R S 2", A
H1 consideration & H high regard; esteem®fR & AU B (4" ; earn sb sth R R HE ARG 7,

. — ABEO@O 4T good deeds 5 good causes J& CSR i X, ##5 [ 0k A CSR A = . =4]
H1 24 4 B consumers/ customers, J9 = SN 2 7 35 B 6 &2, il B A9 others” B HIRE Z P BE R K L.
BXAACFHE M MAT AR A B i, = KRS —BERA (L FERM)F at least when they are
prosecuted for corruption Al , A X W AEWF 5T CSR B E IR R « 76 4> b BB A7 5 1 U i 7T LA 45 3] 26 04 i i
Ul 2 74T .

[REMRIE) — ABEE LI O NEGTH —QO@@O 4 K R AT M) "k &R, L br Eid
& “ DA H R FT78) — @O @@ 4] K B Ol 25 R W AT 3h) 7 A9 32 4 L 3 — BRI SR 08 2008 48 U6 W 71 B de R
RIS B R EF7E5“CSR A" IHAERE 4, CSR # AGE Rk R LA FENLFME. = 1

33




S it e 332 TP AT A R IR A B BIE R R A S S N S A A . AR B
BT CSR BN A olb 94 05 09 =Fh 25 28, 5O PR 07 =X BT 96 B 6 R B4 W1 T, T e s — b O K BT i X
KR BEREE %, BN KRR EM T halo effect.greater consideration,others 5§ ) , §CHE il T 3¢
R Redk g g it ik .

[#h 78 £ #2 ) K IRZAL (halo effect) - Ji 0 FH 2 FE 5 , 15 24 TA 60 & X — A A B9 JE B ¢ A8 1 B0 BOIR G
ER G o At 3 50 1] T 405 0 4 98 4 N HE Al 7 T A R AE . 33K Rl B R R 0 R A BRI A R B R — B, |
BBl R 8 1 #, B LA 0 TE S M B3 — O BR800 A “ SE R RN

EERR . o/
32. According to Paragraph 2, CSR helps a company | 32. RIFELE _EANFR M ,CSRiET {Ed
by . 3,
[A] guarding it against malpractices CA] B 4ol fige i A A7 0
[B] protecting it from being defamed [B] fR4 4is b 42 25 G 18 1 B
[C] winning trust from consumers [C] W%k B &M EE
[D] raising the quality of its products (D] $E 4l B 7= fh i &

(EAEEA] B BAHE T CSR M E M =Fh 5. — 4 &K CSR A MR Ak ™ & 5w
BIBR A 5 = T 2 T 1) 48 4 Bl 2835 59l i) O RS B8 W 3K 7= 5 = L CSR i T4 2% 2 B Al Ak 40 ol B8 5€
HHAAT, AT X = A Oy U Rl Z A 7E T Al B s ok % & MEE7 . [ClIE# .

[E@EEZ] [CHUMETO@OO@A L X AY) consumers/ customers, I HEFGFIRE BN ETEE B
TH P H X EE CSR A Mk Rk B A EESE .,

[ A Jmalpractices(/R#:47 2) IR A % — Bt K 4] when they are prosecuted for corruption, {E}4 CSR fig
Ak E AR EAT H Z URB Z S BB MOR B R AT 7. [B]IE K TH _BOMNA“CSR iR
i b 5k 75 T2 £ 3§ T (earn it greater consideration)” , 52 |- 25 4 i 5247 8 A 24, CSR R AR P 4k
T, MEZ B EMmE . [DIF A ZB@ AL high quality & % T4, (B4 FC N4 CSR &“4&
iH 8 A b Al ™ & T (consumers may take . . products are of high quality)” %L gt h“ & &

MR = AL,

[F15Egs] i H &M A According to Paragraph 2, CSR helps a company by AJ H1 4< 51 B v &
“H I R B @@ @B iR CSR g ixll 3 B i =Fh s 22—, ST R 3 S A5 R (PR B =
P R IERAFAE) " . BT — R 00 % A= UK 200 [ SCRE o, BB S5 — A N A — B BN AT, Wi )E
— o1 200 ) e A R S A R T B (1 PN AT R R A L R G R 4 e, BT R R R R
SUHEBR "G A RN . AR SOMN A B ARFHIDI(MIT R ER,, HAEMFEESES
Q@@ H) & 34T 0k . =43 1 Bl consumers, . . customers, .. consumers, H. take... a company’s
products are of high quality. ... be willing to buy a company’s products. . . greater consideration X 14>\l
7= ity Be Al A B BT 52 5 1 BE (5 AT BE AR OC , T 490 254 0 [ COIE s i [ AL [ B 5 3% %0 4015 B 6 B 82 G K
A HE B

I} ﬂPreviou.s“D %tudles on LSR l’ld\f(_ had trouble” Tk CSR 89515 & 46 & 5 K & 1 LA
differentiating” these effects because consumers can be A HAEEETIAR -2 EFYHE, B
affected by all three. @ A recent study attempts to MR E BB EER(AENER

separate them by looking at bribery” prosecutions under ) (FCPA) F e M iF s R LK & . R
American’s Foreign Corrupt Practices Act (FCPA).
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O1t argues that since prosecutors do not consume a Bl T RERAK SR LA Gk
company's products as part of their investigations, they 3L — D, p M A R T 46 Ak S 2R ik

could be influenced only by the halo effect, ¥,
.......... RILERERANH -
(Dprevious [ 'prizvios] a. LARG 55611 § @dlfferemlate Lidifa'renfieit] v HEHN, X 5

@have trouble doing sth {4 3 77 [l 3 (S @bribery ['bratbort | n. ($§17H) M
s

EEETRAE_BRIE:B—NFAREBEE " RGN . CSREECVHIFZH AR,

EZBNBMRAX,FHEPEZARARXNETEME, X8iR%5 DA recent study; Dbribery prosecutions,

O a1$E tH 5t BT 9 38 ( Previous studies) REEX X LR =FMY N , REZANSHARSUEER
4o had trouble differentiating these effects(these effects [M45 |- Bt fif iR = #1 &L i ) Fl consumers can be
affected by all three({§ %% & A G [\ i 32 3] = Fh 2 N A9 52 ) DL 56 R o iF o B9 “ AR 27 L L ] g
7 I 9 R AR . B AR R B (D P B ) BT L_ﬂfi}.i SRR S Y R B O B AR
IE FR 5 e EL RS K L 55 5 A0 W RN X 43 HLRE LA AN [ ) 32 AUNE 5 e 1 A T 2 A (RIS — BOR 4]
i others)” M HF5E AT £,

QARASIHUHFMR,MBEAREN ARARX, FiRMZAXNE RN,

QANEHETEHHNE AKX, A recent study W (D 4] Previous studies, [1 8 & Bt @ H) New research;
attempts to separate them W8] i D %] had trouble differentiating these effects, B 8B 0F 75 9 H 49 : X 43
= P Nz Y 5 o) B B 2 Y ER RN A9 52 ) . by looking at (look at AL &R “4F 4N M 55 . S8 ) 5] H
WF9E 7 2« A5 38 [ S A0 B Sk ) (FCPA) R 9 47 BV 4 s BL b bribery prosecutions & 5 B @ 4] at
least when they are prosecuted for corruption, &8 & 5 — S " X & AW 52 B0 8 Bt S A 4E gk,

@A BEM R AP E M, It argues 5| HHWFFE XF H“RH” CBN 3% DF 58 O =X 6 52 68 05 wE o 0l 3 =
T AE I " CSR YEEREN ") B9 75 B 5 since. . . they could be influenced only by the halo effect {4 “HF 5%
T W58 B 697 10 o i x5, CRDF 9 O XA B 80 « TR 5% A o AR b AR W Bk 24 w7 Y fE
FHCED AT HE bR 6 225 00 05 2% 3 B 0y, SCRI . mT HE B3 w7 96 i iz 0 53 i ), el 17 22T 6B A2 3 “ O R R R
(I

R 2 fRE IF 9% A 40 8 S0 35 b s b 2 41 B SB Wi WF 98 (previous studies)” , f5 13 B B9 & “ B W 2 7 7
I AR VR 08 S 78 5 (ME 3 B SC T 5 76 T Ml FoE ™) . 8 RSB aT®F o 18 B 0 KRB Jy . — LA B AT
WEFE A R 5] H R AMZA R B s .4 Qﬁﬁﬁﬂﬁ%"ﬁﬂ:%fﬁ OFF LR HEB BT =
DL Se i AR 9 00 5 — & B S B SR Ak M A AF AT 00 & B /45387, BRE b R kX Le A RS A0 B

“FRIMBRTERFER S HERBEXR,

N 0 '] hc study founcl 1hal, among proseauled BE R, ERF AL P, REHER
firms, those with the most comprehensive” CSR B AEH CSR XN GLLEELERE S
programmes tended to get more lenient” penalties”. @ TRGAT . Tl >l TR AL
Their analysis ruled out the possibility that it was firm’s KE Y h L CSR 2B ENERE

political influence, rather than their CSR stand, that KA 4G TR B A Bk AR
accounted for the leniency: Companies that contributed W 4 b S 3] 69 T 2 5F A B AK

more to political campaigns did not receive lower fines”. vxs (KZRZ2019
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RLERSEAN - o/
(D comprehensive [ kompri'hensiv] a. 4 (Y Sé Drule out(HEE)
@lenient [lintant ] a. e KM, {7ZEM @ political influence (BLIR 3 M , BLIE 52 A )
@ penalty [ 'penalti] n. 4§, &5 @ account for(fit Fe, it W)
@fine [fain] n. 1K

® ZHMER

R

Their analysis ruled out the possibility that it was firm’s political influence, rather than their CSR
stand. that accounted for the leniency: Companies that contributed more to political campaigns did not
receive lower fines,

Ih e . 44 = T 3 Their analysis ruled out the possibility, &5 —~> that M 4] possibility 4 [F]
{118 , BB “n] GEPE” B 15 00 , v 42 & it was A rather than B that. .. fR A, BSEHNELH
A e B =, b BLEE — A that WA E i companies., 358 B8 4> b (59 B3 52 0 i el 20 £ ol B 32 40 571 4 F

AR,
Y5 .
Their analysis ruled out the possibility

Y- L “H A

i Lo ik |, rather than their CSR stand,|
VALY NG i ATE

that it was firm’s political influence.." that accounted for the leniency
51517 SR )3\t was. .. that... Fik HE TG
J b
PR UL
: Companies did not receive lower fines. | that contributed more to political campaigns‘
B g i ETE M A
=1

i

CERAW L

FUENEHREN, HFRAZEZAOFATE M, K& (DThe study found; @ more lenient penalties,

(DA% BAPF 58 &2 31 ; 3 i £ Ml (among prosecuted firms) 9§, CSR X & £ H 89 4 Ak 3 2 19 40 51 B 82
(the most comprehensive CSR programmes — more lenient penalties) , X —HERIGE T % — Bt its good
deeds earn it greater consideration M % — Bt 5K CSR may create monetary value for companies, JE# T CSR
B JEER N - 4l B9 CSR A Bh 6 IR 00 hg FoR S 4798 4 A5 AT (R 28 ) 19 T AR it DG HR L Ry
A Ml 77 e 28 B U A (B R B9 4k 57, A7) G B#E1] lenient M not strict in the way you punish someone or in
the standard you expect “H KA, [ZZ M7, A H tend to(H T, A 1) U8 B 33X — A& B A4 % i 4% FH 1 .

QRHBRBUERMEELCWRESERAT "M, AT REZNMFTE M. Their analysis [ 45§
@ 4] the study; 4 F LA ruled out the possibility(rule out & 7 “HEBR”) il LA “ 3 18 HL 45 45 ¥4 it was A rather
than B. .. that account for C” 2 F|“ XU H 7 & il 38 15 & B9 8CR < HE B« 30 D BUA 2 CA) {2 48 £ ol 38
49 30 K AE T (O Y T 58 , 58 V8 B 5% W] SE b AR B T B 7EWF 98 B9 42 k. CSR 57 3% (B) Fl 4k 3K 45 Y 98 K 4b 3L
(OZEMEELXLRE. HT stand FH a position or opinion that you state firmly and publicly*[ 2 FF &
33 7 Y 7

B 55 W&k — 20 i B Ul W - T 2 BOE L B9 5T 0k O oK HF ke 34K A9 Ab 57 (B < 98 K AR B (contributed
more to political campaigns # lower fines = the leniency) .8 B 4>l 49 “ BL G 52w 11 7 5 iy 52 Ab 5317 2 4]
AEHEFERER, fine BRI AT,
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LR E ML) #1358 0] G820 A B 98 42 B ( The study found that,. .. ) 5 % # B 58 45 18 (the study
concludes that) JR ¥« T XT A< Bt JH Sk Rt (B A0 i3 R A BE E A F W &7, I B 28 16 £« HE
BRBFE T, 0] WA B B 78 18 UE W 50 04 %38, R i 45 458 GEIE H T 558 D flf

R

33, The expression “more lenient” (Para, 4) is closest | 33. more lenient X—F A (FMNE )N E N Fm#E
in meaning to . i a
[AT less controversial [A] B4 HE 4L
[B] more effective [B] & hn4zny
[C] more lasting [C] Hhn+sAm
[D] less severe [D] BA™E I
[(FEEEAM] FNBEORCEAFFEE L IR EHR CSR T REmO Sl EESESE
AL, @A)k —2E48 S HEBR T iR T A ol 09 B 2 0 AR L CSR 7 3 48 B ATk A S8 K Ak

B (549 0] RE < S BOR T Sh 4 3R 2 89 0k 52 B 69 S FOF A EAK ., 7ML, more lenient KA & X BRI
Ak 5 BEAR I 5 LDIIE

[ EMAEZ][D] less severe IF  fif 15 @ 4 3 @ 4] 64 #b 76 i B 2 58, /A M more lenient penalties 5
lower fines AR X K%K .

CATME pUBE@4%) ruled out. .. that it was firm’s political influence(HEBR T 4k 09 BIG 5w fy [ %
9T ) HE th“Ab ST 80 A IE BOR B4 i (B X B B SR O kL, SR b Y 32 S L7 B 6 [B])
B8 U Bt @ f] 1t was firm’ s political influence, rather than their CSR stand, that accounted for the
leniency [l i 9 BIA 4L 3 Lk CSR AL ST 58 R 45 207, T i B T 38 more effective. {H f & X7 A1, CSR 4
g Al S e 2 T AN SRS, [CIR S — BEoR A A K5 = BEAF (R BL (1Y halo effect O B &N #Y
PR N LA B T8 more lasting, {H T 2 38 &8 4 19 /2 penalties(FE{7]) .

(R T5 B s ] AL WF 5% A& B v ) 6 el 1) 158 380 18] SCHE ST AT . X G 28 R H L BR T 6 AL A% 1) SC A R
Wil BU e 1 [T 115 ST o N L= o - e 20 I 1 D 1 4 1 N ol 8 1< 0 G 1 Rl | A 7 A
B LSBT H Y7 ORI X7 TR 4518 55 ok BR A . 1F B 00 17 Al 2 G ) B SO0 — B B E R

G0 A R v 450 0 sk 40 R S D B D @) 4] ] A &b 70 il B S &R L 45 241 leniency & lower fines [7] S, ZE AT
SELDIIE# . F45GUF5 B A9 X 40 CSR fY = Fpao 7 56 3 5% B8 &0 19 52w F 9% 7 =X G 98 56 [/ 9 47
W VR VA 52051 ) LA B 55 — B 8 28 WA fy () BIF 98 45 18 CCSR 19 Y6 B8 2000 0 4 sl 76 il U Bk A2 2% ) o 7T #f J3 F 52
S B (A 1 JOT A ) P 25D - CSR 130 i 4 18 A 4 oll 76 B I i 32 144, W A2 (D] 0 2 %8 . i H: il = 53 1
T ¥ A L Ta) HE N7 AT 0% 3 O R L WOHERER .

V @ In all, the study concludes that whereas®” B2 TR AR T R
prosecutors should only evaluate a case based on its L N e N e
merits. they do seem to be influenced by a company’s o B A3 CSR it % &Yk, “HAE
record in CSR. @*We estimate that either eliminating” a HARABR TR AREY Y, e
substantial” labour-rights concern, such as child labour, TR R A AR S D 209, i 4 AR AR

or increasing corporate giving by about 20% result in fines 3 3 v 4T W AR B B R 60 ML AL T AR
that generally are 40% lower than the typical punishment 40, ” — 45 B 5 2 ik

for bribing foreign officials.” says one researcher.
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(Dwhereas [wear'aez] conj. [IE %L E ‘% (Devaluate sth (based) on its merits CH 45 35 1 4~ S
@eliminate [ 1'limmert | o, HEER .4 55 é AEVEHD

(3 substantial [ sob'steenfol] a. Ay, 0] V1Y g @labour-rights concern( 95 T # 45 [a] 1)

® ZHER % @result in( 53, &5

We estimate that either eliminating a substantial labour-rights concern, such as child labour, or
increasing corporate giving by about 20% results in fines that generally are 40% lower than the typical

punishment for bribing foreign officials.

ZHMye.
| . such as child labour, |
JEBILY]
We estimate |« that either eliminating a substantial labour-rights concern... or increasing
il E | gy |51 FH cither....or... R - i

corporate giving by about 20% results in  fines
e s
SE A
] that generally are 40% lower than the typical punishment for bribing foreign officials |
ThEEERE : A 0] F= T We estimate that. .., ZiEM4 P H either. .. or. .. LT I3 (1) 8 4 17
45 Celiminating. . . increasing. . . )4y W) 3 375, 26 61396 4l 0 W 26 L 44 47 O 42 W A8 b 91, WA ) 52
fines JF K — 1~ that 5| % B9 E i W AHEA fines, #E— 25 ™ & Al (9 2538 47 0 45 4l 45 e 14t 35 4 A

FHLERPARARLE B, X8O the study concludes; @ do seem to be influenced by a company’s
record in CSR,

OQRBFELX PRAREL:REEMLLSZ LU CSRIERHF M, 4 In all. the study
concludes B.45 I 3, 5 tHWF R 4598 . that T M A) L 38 45 B0 A4 15 78 3 17 -+ 58 3 #1117 (should only)”
A1 55 98 5 15 456 (do seem to) ™™ i FRARAEIE VS SZBRAS I (9 X Hb | 52 33 BF 58 45 368 (whereas 75 81 3} b
KR KIEEE B F) ARG R AL PR T %18 4% £ (only. . . based on its/the case’s merits) ; i 35 5Z Al {764
W32 B CSR i M %2 W (be influenced by a company’s record in CSR) , Bl . 2 #] 58 17 i Bh 56 3R % 07 {ifi 24
GIECE W o - SN N

QASI M RBBIEXOA FIHFCSRIEREMATHERNEE", W FHMAELL ... result
in. L AR SR G R either. L or. L. (TG v eee dh i eeeeee Y LA AT, 48 AL Al CSR A, & h
“[H”; fines that. .. B NS, B CSR B AN 5 304 b 7 32 55 35K K AR T 9% A I (40 % lower than
the typical punishment) . #|17] generally Gl 3% il 7§ ¢ T ) 5 8 47 P 88005 55 71 F K 2 BRI .

[(RERZ)] BEEHMEEEF(AXPAY)NATENEEEGN, ABOH LR IIEIELH they
do seem to be influenced by ™ it 2 WL &7 “ 46 48 B A A B 1% 52 24 B CSR I 5 5% W o {5 25 52 Bk flb 1] o 55 2%
ZH A ; B @ %) 58 49 3 it was . . . rather than. . . that accounted for. .. Wi S M HR X R, &
e R IR A5 M AL IE . O do+ B JEIE ; @1t be. . . that/who/whom. . . 4] %I ; @ X 75 5 45 14 (58
W E B R) ; @ what 5] 519 F M G5 (0. What really matters is cooperation. ) ; @ {8 % 4% 4 ; © /&
M4 o
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34, When prosecutors evaluate a case, a company’s (34, YW B EFH 46, £ A CSR i
CSR record . R o

[A] has an impact on their decision CAT XAl 64 PesE A B 5 m

[B] comes across as reliable evidence [B] #1205 K9 IE 38

[C] increases the chance of being penalized LC 38 n s ol 9t 4k 131 4 AT 4

[D] constitutes part of the investigation [D] & i ) — A4 i 4

(BeEEa] RBETEEZENERALE. ZBEEANEL BETEANZRRETENASH#T
WA E PR BT 452 54 R CSRdFMEm, 7] ILLAIMFE XX,

[drdfis ] IEWI[A] has an impact #2& X} Ji 3 they do seem to be influenced by a company’s record
in CSR WAl X 5

(Bl M2 E “ BT R4 A B HI % (H M 32 /A 7] CSR i & B Wi (seem to be influenced by)” &K
S %A T CSR 30 57 0 2K ] 28 7] 5 3iF 48 (reliable evidence)”, [C] X} @ 4] increasing. .. by about 20%
result in fines W5 B, T HF 3C P 52 (5 B “ L B G 42 &5 20 % /B CSR g 5t 4E , I 51 3 & BEAK 40207
MR “CSR e #2152 7 Z 5 AT fEERE 7. [D] X “# 52 B R % 4k CSR g 5% ma ™ i BE #E Wi
“sk CSR 0 7 & 46 22 B 8l 25 19 — 38 43 (constitutes part of the investigation)” ,{H H 5 = B v 40, X i
W I AE > B R AR TR | ORI RN,

(15 85 ARHE A B AT R A D7 450" A il Fsc 4 49 i, X Fizx 288, 75 DA 4 B2 n LA
i . O REAE 5 92 40 8 IE 0 0000 — TR BT IE R =/~ i SRR QUER IR RN T IS UEX
HES,MRECEANFERCEER” . BT+ EMTN S AEEERERS., WABET+IEM
Iji [A] When prosecutors evaluate a case, a company's CSR record has an impact on their decision % i @
] £ FE N A they/prosecutors do seem to be influenced by a company’s record in CSR, X A T XHE T,
k. CSR £x 76 FL 907 i 61 38 5 M {6

VI 0 Reaearcherq 1clm1t thdl llze1r sl.udy cloe% not B2 21 G A AT 86 BF R B
answer the question of how much businesses ought to spend “ i B4 CSR LA £ 7% — [ 8
on CSR. @ Nor does it reveal how much companies are RS L ﬁﬁ-k#}i&é—ﬂﬁﬂ,sﬁ-
banking on" the halo effect, rather than the other possible SRS KEE LR DRTHE, B RE
benefits, when they decide their do-gooding policies. @ But AT S AL, AT E VIER, 5 A

at least they have demonstrated” that when companies get PRSPPI W Ry STErE T
into trouble with the law” , evidence of good character can S AR A B JE T

win them a less costly punishment. [413 words ]
- ACERSEGAHT -/
(Dbank on 55 , {5 gg @get into trouble with the law [ A #: £ 4}
@ demonstrate [ 'demonstrert ] . FE ,iEH f
ERAH -
EXNBEEL T EHHREREHERFRER (LI H), X217 : OResearchers admit; @

win them a less costly punishment,
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DOREHHEBMM (REEMETA 68 ), Their study does not answer. . . Nor does it reveal. . . &
BEWa,

(Okki5 tﬂﬁﬂh*ﬁhﬁgﬂﬂ’llﬁ}ﬂz ﬁﬂ_r‘ ECSR _t?ﬁ)\g.)o Researchers admlt}’ﬁ#?%ﬂ]"ﬂ
SRR B
how much. . . o 75 1 54 [a) 1 &% B 4 01 .

QEEHTMAKRERENDEAZ Z . CUHITEBNREABELREEE“XRYM", how much
companies are banking on. .. rather than... i W/ EEHRR . — . RZF , LS X 4045 #9158 A BT 5% it
B3 5] A . RO YL TR (the halo effect)” 5 HAB 3B (the other possible benefits, 1 8% — Bt i i CSR #if
PIRD RN K43 FF 3 H FF RAES T E “ Lh 6] FR Y. L RER A FRERI AW MITEBCEAERK
PR U A 25 I B T R OGIR R I SR 5 T 808 ke £ ol T AR AT ) U5 R 2 Y ) , F
— WA 1E# % Friedman WA BB L IEIEE 2T E, REI A F43, M do-gooding policies &
Fe2EEHGE” .5 CSR policies [ 4§ ; banking on 4 relying on sth happening“f§ 8 JHIL - P KA,

QHEIFE™ (But) EHMRLE R . UL WRANZEYSH , RIFFERELHHBRELT . But at least they
have demonstrated(F H at least B R“E DR WA HIFARE B 17 5RO @A), 58 I3 BIF R 19 B LT TE .
When companies get into trouble with the law 5 JF 55 &K 4] are prosecuted [A] 3, T i “ 1§ JE I i ” ; evidence of
good character 5 CSR policies [ 4§ , 3 i 75 H 7 ) the halo effect( Bl ; CSR B35 15 Bl YEER RO 1 4 b it i
P B A9 IESR) JE B MBI R s win them a less costly punishment U] [ )i create monetary value for companies
(LA B 55 — By R A1) i) earn it greater consideration) , J iR “ %45 5 0 R ” 45 3R BF 9% 45 16 5 = 4 1A I Y — — X g fif
X FEE R A, NP4 E T OCIHRN 475 BOK RETE A Mk BeUrr A B Bh 45”7 .

U3 [ 08 132 I0F 9 4 48 206 S8 R i “ 45 8 J X7 2 S ik 2B OB 35 A8 A2 /3t 7 () AL, s T B W A 5
P/ 0F %% B X (Researchers admit that. . . But at least they have demonstrated that) , {8 LA Nz B £+ B ({E
) 5 58] 32 s 7 7 A R T WA S SOR F 538, VLRl s 19 ik 2B N 2R R B O AR IR
BE ATHESE”,

»
)

RERW
35. Which of the following is true of CSR, according to the last | 35, RIB\BEAE AN A, LT XTF CSR #I#L
paragraph? i W — I3 IE 7% 2
[ A] Its negative effects on businesses are often overlooked. [A] & (CSR) %f 4>k #4 17 181 §2 W 4 #%
2.
[B] The necessary amount of companies’ spending on it is | [B] 4k X F (CSR) #& A #Y &% 22 ¥ %l
unknown, AH .
[C] Companies’ financial capacity for it has been overestimated. | [C] 1l s (CSR) W B BE 1 9k @4 1.
[D] It has brought much benefit to the banking industry. [D] BE(CSR) T AARAT Ml ke A A Wi 4 .

(AR RKBoE A48, 0T 20 R 6B |24 “ 0l B iZ 7 CSR L A £ /73X — [A] &, 2 B 4 Ml 7E
CSR |- B4 114 0 B2 48 9 808 v A 450 F0 , [B]IE# .
Al IEW I [B] & XK B B 4] their study does not answer the question at how much
businesses ought to spend on CSR [ X 5 ,
[ATRIN MK E @ 4] get into trouble with the law . . . costly punishment 2 7E424“CSR # AT Z
0 11Y B TR 5 e T S5 PR L % A A= AE 3B CSR ﬁ?ﬁéﬂﬁ‘ﬁ”*&f’ﬁﬁﬂ [C1He A Bt O 4] {5 5“7 52 oK 6E i &%
A% AE CSR ERAZ A" itk “BRRS & T4k CSR £ HAE S/ CSR WEEE 7. [DIMRHE A
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B @A)l banking B 3CA: X R th “CSR RE B4R AT AL # /R 2 028 ”, i 52 BRI banking on 0 “ 44
B RCRATIL "

L3275 B85 ] IR SORT il A FEBEE T HUE 450 (3 ) 365 8 ) SR sk X, BTk & i
N 2 2R FER SO A SCCSC v BROHE ) 4 SC 3 40 Bk R 3, 6 T 0 R L DL A SO BT B S O i K 1 i
AR B« R A ) 1) C A 2% B — R T R SE 8 0B A & B AR T 3. A B b, 4R 35 [ Al negative
effect [ B] spending on.[C]financial capacity,[ D]banking industry A4S E M E@ 4, D4, D4, D
) BT B AR B IR R R B LA RO FRE A AR R B [CO Mg e B AT R X . [D]
S RA LBl X O A E 8N AR R RS,

/ Text 4 iLEFRBEAN A —FHEE R

AN

= TR

A SCHE H The Atlantic{ KPGFEH FI)2015 4 3 H 26 H — 55 8% One Way to Phase Out Newspapers ;
Make Them a Luzury Good (% 25 i (K 4% 5t RRUAR 4% (9 0 3%« fiff 2 e b — Fh &2 SO RO S0, & RL(a 2y
sk 45 ) 48455 4 J5 R A7 A 5 | % 38 4R JOR AR 4R ) BT 5T Bt B, O 3 A 51 A ) 4% AR AR 3R BuzzFeed B
PUAT B WL AU L 05T R AR AR 22 0 5 A R 2 A B o S i B R A Y Ry R Ay e B S 1 A I AR 1
HTE i

o, EEST RS

I @ There will eventually come a day when B — R (4 AR ) 4 Ak 25 97 0 4K E

The New York Times ceases” to publish stories on Bty
newsprint”. @ Exactly when that day will be is a AKMMAE . AR AE LT AR

matter of debate. & “Sometime in the future”, the X — X7, B BRAFE 2010 FHtid,
paper’s publisher said back in 2010,

RICERSRANN -/
Dceasel sis] v, ¢ 1F 45 1E (R0 % ® ZHER
@newsprint [ 'njuzprint] . i 4E é Ma matter of, .. (JeFoeeeer [y H0)
ww

E—"_BAIAE—EBER,BOVERAARBILBENHRERE"SI HE LR FE . KEREKN
BRIE R H B,

BEEFIITRL,BEERKFARAARRIFRFE LGS, X8 A : ceases to publish,

DOAMmE"ERGEHEEG . XF—XEH, AREWMXESINL, XIEHEEHMHIE(a day VS that
day.eventually VS exactly) 52 8l 4] ] {5 # .

DAMEER: EH—H LEBEIE, eventually BE 3 R K % K 40 [8] £ A & /& (at an unspecific
future time) , X 3 78 iif 25 554N 1 (8] B N — 3 o e ¥ 37 J5 8945 )7 (as the final result of a situation after a
long time, especially after many problems or setbacks) , )2 I 75 48 i R € 41 24 0 42 ) (19 4 25 (BLAE B ok ok
BB AR LR 2 A R JEE a0 A 4K SR T 9 i L L 20K M Bk g 45 ED A 7 Ay . E . story 5 The New York

Times" (AL 2905 42 )" . newsprint™ F7 ] F 487 A0 & , 7 BB o fR  7 iif AE“ e " 2 8,
11



QR FE P B EES . a matter of debate T 81136 I 7 3k 45 B m [a] S $h AR — , 32 8 4 1Y
PR 0 “ TT AT 7 ARt T RS 7 30 3T 14 A K IR R 244 ¥ T 55 0 A7 s ) o £ i 450 B AT RE £ R R
TR 5% 00, AR 52 2 S5 31 8% 7 4 2 9 B oK, VR A8 il 4R 30— 2 LT SCT Rk Y B sl SR R HH 2

QAM“ESI"FEAIXEEG - HEHBMARE 2000 ENERE(BERARHERE).
“Sometime in the future”BEFF N (D 4] eventually come a day 2“1 fin”, X [2] i @) Exactly. . . a matter of
debate 2 “ ¥ 7 %% J1 25 [a]” , S2 B /60 B [0 467 432 5 back ™ 5 48 +o - 7 A8 “ U0 W 32 41 M R $00 45 40K J9T R 3 — B Wi
] 22 A7 R A< H A H i Ay R B TS PSR ORI 2 7. T publisher 1 Ab 55 48 (41 24 i 450 A H AROA
PifRE « BAGEHT « R 25 M A%, H 5] 5 L R “we will stop printing The New York Times sometime in the
future, date TBD. ” (FRATTHE 7E A H #9 KA~ 20 452 EDC 4l 2y st i ) HBI T )

CREMRE] OO RIS, 5L R REN AR ORI 250 =0 mMBFR H E RN & A, TEoE
A7 I 1 G ) 1 S SE PR AE @A, B 45 B B () A7 A 47 i £ 4 £ A I 8] S8 R R AT AT
FBAER YA 4CR AR LB ) o T g gk, R LR L, AR E R AR AR, T OO 4
V6] 5% 33 T B 4K JBE WK 40 240 e i ) 45 R LK JR) 2 5, B 4 Al E A TR i 22 357 1 3 2 8 .

I @ Nostalgia” for ink on paper and the rustle of [PE SIS & T S
pages aside” , there’s plenty of incentive” to ditch® print. REZ Rk A AR EL AR,
@ The infrastructure” required to make a physical” B AR 5 B P Ak e—— PP A
newspaper — printing presses” , delivery trucks — isn't just BB A REE ARt s, S
expensive; it's excessive” at a time when online-only FRUMBIRKRGELTFHRARS
competitors don't have the same set of financial KB AR, Bz ikd AR
constraints”. @ Readers are migrating” away from print Mk E R, REMIGI S AR

anyway. @ And though print ad sales still dwarf” their 13 A ) e i T AL R A2 5% T SRR &

online and mobile counterparts® , revenue® from print is still ETH

declining.

R
(@migrate [ mai'grert | v. i
Ddwarf [dwort ] o, CHE H 5 B KM O gl eeeeee 7558
ZIN AR DL A
({2 counterpart [ 'kavntopad ] n. XK 9 A ok 4
Brevenue [ 'revonjui] n. (27 LHZIEEUF ) A

@ ZHFEAL
(Dnostalgia for(Hf = B PR IH Z 1)
@ migrate away from(ph---+++ 22 % EERR))

(Dnostalgia [ no'steeldza] n. ¥ IH2Z 1
@aside [o'said] ad. ((LH T &1l F) L%
@incentive [n'sentiv] n. ¥l .30 34

@ditch [ditf] v. E#

®infrastructure [ 'infrastraktfo] n. KERH
©physical [ 'fizikal ] a, YHH . HIEH
(Dprinting press n. E[l il #l

®excessive [1k'sesiv] a. L2 1, 5 FE

@ constraint [ kon'stremnt] n, PR . o4

The infrastructure required to make a physical newspaper — printing presses, delivery trucks — isn’t
just expensive; it’s excessive at a time when online-only competitors don’t have the same set of financial

constraints.
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| — printing presses, delivery trucks —‘
A AT X infrastructure 25

& | The infrastructure required to make a physmal newspaper‘ isn’t j ust expensive;

FiE Ko R U e "y ’F’]

it’s excessive at a time when online-only competitors don’t have the same set of financial constraints
FREL Hk FEwhen i i A1) [0 I DR Vi

IhEEER - &4t 25 W M5 A~ 4 4], 4] — it's excessive, . . AT 43¢ A — The infrastructure. . . isn’t
just expensive 5 3E— 2, 5 I8 B k] S 6l 5% it BT 6 AR B R ﬁ&ﬂ_ |E—J N %5 9 3E 3t B infrastructure H £
FiT 48 sat a time., .. 51 5 1% G0 PRI X B 09 R BRI ORI A A A9 1 2000 T ™ S AR I AR AR =22 5

ERaw -

vx: KZRZ2019

F_HAMWER:TUhHK(EFEAB(AANE)) AT/ . ZERE UEZTH, XBHEN:
plenty of incentive,

OB AXEKREETEZSIN . dicch” (FAHT BN Z 57 (LLHLEETE Z R8I0 T8 ) " 32 R 7R
“F RN T o 40 R 4K 1 S T LA, LA e 2 AN i P AR E T Bl S SOK 818 3R 25 ;s plenty of
incentive — 7 =t . BE {5 plenty of 5 i 2% /& AR H 57 o 8 & & 2 7 ] 3 P 2 09 45 1 . AH incentive® B L,
75 PR 7 I G 22 A8 b I e Y TR AR R U 25 Ak 22 £, i O v A B[R] g Tk 24 1 4K R 4T 4K T T I A4 BE
5 saside” CFH LA A A7 78 92 A5 J5 18 T ) FLAS IR » HLAS I o0 55 Ak 132 4 %o 46 R0l 58 7 (4R D0 vb U0 75 A0 B
221 o R R LA (O B R L TR Ak 2277, S R IR s AN 7 2 A A R A L AR B R U0 v R LA B R I
V%) 9 2 , T 20 B AL 3/ o 352 2 T 5 — 05 5 1T 49 R 0 A T A R U A e b

QODAIsiR P 2=, anyway,And ¥ = fif [l Z financial constraints, migrating away,
still declining #H 3% . 5% ¥ 4] [a] I 31 165 3%

QANEHN—  AEBTR, 5 EEIFHNZIE EHEZ T isn't just. .. is.. . FUMEEWR R
""" M7 2™ 3 52 S B AR A S5 R AR A AS o oo wee T EL SR vee oo™, B B0 S0 AT AR A 6 A 00 (O SE AR AR AR 5D L SR 5k
AR A G0 R SR BT 8 5 B 28 SR 75 58 48 T4 B sl 0 M) 7 Y 1 S 4 PR 0 T YR TR E 3R
1B E A/ 5% at a/the time when DA [E) AR 18 Z JE“FE/ 2 oer oo BY BB FT 38 SO L Z S5 — T +eeeer , — T X
""" o 4G 5 AR 0 e 0 B R U AR V'S 45 R AR (1) A DRI AR 5 B T 224 1T 4% R R 4T I 6k B PR 5
B A 3 Bt o A7 HL T IR 28 WA 1) i 5 constraints 5 IR TG B R AT o AR 0 R (D 4] diteh I8 R 22
WK EHE RN RN ATE”, T have RG " R IRZ"ZHE .

QAFNEETHZ EE MK anyway oAb g PR e EL, AR BRI SO A BB, J0 e el T B fRe
B CH LA RD 78 U6 W B AR W 5D n 2 o 1 B M 24 F besides, W @ G 4 (] 12 48 56 1€ . A< 3 3 o & , F
Z AW e i X AS T B A0 4R AR if A0 1 N BE KT i s migrate® I JE L ERT, &Sk, T Z
& {05 away from 3% . B8 ) 45 <8 17, H 38 @ 4] online-only W] # %0133 3 43 15 & 55 b & B L 7 R 5
i 2= 5 17 X B H R 2L 2 I RO T L A B 8 B I R

DA EI= 2 T B b seill 280 AL S A 9 . 53« R4 51 5 — 45 52 1 18] 8 B4 1)

Wb ATYER Y R 4G T WL A5 Y AT M 0 A S (R e e VIR AR 5| K i, SR R 46 BT AR AR
r‘%’fﬁ‘rﬁﬁhﬁﬁsfﬂqﬁ}\iﬁi{?ﬂ 7 s dwarf® ([ H%Ejklfl)'fﬁ""".{f_ﬁ.%mfl\”utt“ﬁ'ﬂz“i’f"’{%ﬁéﬁﬁﬁ\%
BILRG T 45 05 45 4 LE 1 /N8 A S R MR T A A B BT %, 28 M 0 3 b 8 =2 A4, P BE RS /R 4R AR 4 A
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IV @ Peretti says the Times shouldn’t waste time
getting out of the print business, but only if they go
about doing it the right way. @*Figuring out a way to
accelerate” that transition” would make sense for them,”
he said, “but if you discontinue” it, you're going to have

your most loyal® customers really upset” with you.”
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they were helping sustain® the quality U[ something they
believe in. @ “So il you're overpaying” for print, you

could feel like you were helping.” Peretti said. & *Then
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increase it at a higher rate each year and essentially”

try to
generate” additional revenue, ” @ In other words, il you're
going to make a print product, make it for the people who
are already obsessed” with it. @ Which may be what the
Times is doing already. @ Getting the print edition seven

days a week costs nearly $ 500 a year — more than twice

as much as a digital-only subscription” .
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The most loyal customers would still get the product they favor, the idea goes. and they’d feel like they
were helping sustain the quality of something they believe in.
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questions like that where we have things we're doing that

don't make sense when the market changes and the world
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But we’re going to have questions like that where we have things we’re doing that don’t make sense when

the market changes and the world changes.
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“OR AL e, A8 HE A O BP0 BT RR AT 8 O A% AR D) K — B BRI 5 A 1 BT

QmFEMIEH BuzzFeed KM SBAERUZ M - FHAFTHFEARNRKTEEIMER/REETE N, But
we are going to have MK (D 4] doesn’t have, & W B B 85 1F , Kk YA 0] 5 4 H [ 38, 92 890 4 (6] 157 8%
where, when ) B8 7€ LU & W £ “ BuzzFeed 4 117 Ml 55 Bifl 7 B (1) (9 3 58 4 28 19 4% G 1 E 87 2% 3 2 5 R
HEI BB 8 POE MGG X — A B s make sense DA SCCWE AT B S R @ BT L B 4
ZF T H N B B E” 0 E BT B 2002 A 4% G0 8ol A8 B BT AL AR BT IR I A9 BB . T where R
B3 L SCEHE e HUTT 7 B AE o o B T 7 288, 5 HUG when B fBLIRF 8], 552 W0 45 358 ) & AR 2

@ Ay it T 45 H 18 2015 &l 55 B BuzzFeed M H R M X B 8% . 2 — MR B AL, it's better to & RLILHA
J B BuzzFeed f9 1 X 22 5 , 5 J5T 32 W 224 i 4K R R 07 12 SR B A S8 I - i — o (5% g I — 45 20 58
Xof 4 SC AR U A 50 A R AR o el A% 4 R K9 B A R X B R

[REMBI] xRN “EUNAEGAHERZELDNER"EREB Ao aE it %I (R
BuzzFeed 3 J0 1% Gt 4 b T I 6 55 58 ALV 88 30 () 25 ] 850 A4 0 R ) ™ 5 | b AR A Sk A b o 7 40 768 4 Pk A i
JOF A B 75 BE 7 11 8 45 (A B R i AS ik 1k GBE ) | A T 45 R 4 GBIk

- BARRE -
39. Peretti believes that, in a changing world, . | 39. Peretti Ak , FEARBT L HHFRP, |
[A] traditional luxuries can stay unaffected CA] 155 % % & e oh 28 H 5
[B] cautiousness facilitates problem-solving [ B 4 347 B T (0] 3 A i ok
[C] aggressiveness better meets challenges [C] B 2 BB B 4F 1o XF Pk ik
[D] legacy businesses are becoming outdated [D] & &l %5 1F 75 2% 15 3 1)
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[REEM] REQOM H 5| M Peretti JRIE « 24 3 F 81 92 i F#6 % 26 45 fL B, BuzzFeed 107
FAWE AGEE, K208 5 A 2 it )AH 2L 15 7R 55 (9 Pk K 5 T 15, BuzzFeed B 7 8 £ — 8
TR BOR # . AT WL, Peretti AR : 76 H 25 28 {h 69 th 5 o, B0 8 BOE B 57 6f B A%, BD[CIIE# .

[(EME] BT+ EHTECKRANFEXME; 8T in a changing world B % i In those
situations([2] #§ @ 4] have questions like that where. .. when the market changes and the world changes) ,
IE BT %] B it’s better to be more aggressive than less aggressive.

[A1¥e i @A) luxury.legacy Z¢4% ) traditional luxuries, FHf H 5% N T EESBE L E 55 5
AE I 3 B (A A2 R AR R R 0 SO O R IR R E S E AL & BN E SR R S SO R
AR o JIT AR At 7 8 1 AR R B A R S A SR AR s [BIUR B @A), 21 5 ) T £ vh 3 B AE I R 1)
T4 ;[ D]l D 4] doesn’t have a legacy business i 3 T 3k , 1M H1 @ ) A dE #fi %01 “ 44 7% k. 55 B B 4 A5 i i
HLTETT Y iR A AR AL Z R, BuzzFeed & 3t £ 38 T [R) 4 1% A b 55 1) J81 R L IHAX R 6 %4 888 , JEad it
Z 1) H H1 Peretti B 4R WRH 4CHT 18 Ay 4% 2K 7= 7 0 7T 4 00 4% ARl 55 9F R i,

[HETT B A5 ] N W00 s R8T % o 100 (6 (6] ek AR 98 At , 97 LA B 2 0 F S B 5 o) ox o 0 3 A7 o e, 4
TG ST R E IEM T, AEH, Peretti 75 3 & CEO 19 B, 2 & T Atb i W 5 8 T 18 &
L FE 7 b e R AS 2 08 P9 2 A T AT LA B R, LA TH Y can stay unaffected B i AT A & WAL EE
CFE 7 A 9 Tt 55 o A ) 55 4 B 3 L 2 38 5 B ) s [DI A A9 legacy. . . becoming outdated i T W7 , & g i U8
PP, [BIRM[CIHMAAAZHE,EBRMERA RS, J5H R W", B4 A I SOR M & IE
7 RIS

ERREER - o
40. Which of the following would be the best title of the text? | 40, TEMHRESEIEXTIHEE?
[A] Shift to Online Newspapers All at Once [A] 37 %0 %% 1) 16 26 #f 45
[B] Make Your Print Newspaper a Luxury Good [B] PR 69 40 5 i 45 il — Fh & 12 &
[C] Keep Your Newspapers Forever in Fashion [C1 TEAA % 412 48 7k 3z £ 4 B 1
[ D] Cherish the Newspaper Still in Your Hand (D] 2188 B 1E /R T 19 i 48

LA/ TE L ] i 0 B3 i 1A 1 240 B 1R 0 %5 AL 37 40K o e 1) 7 5t B2 JRL 11, oK L B ) & BuzzFeed 24 &) CEO
Peretti (19 & K it i3 . 45 = Bt WA o JEL 25 B 40 4 T30 3 4K B R 00 S B A0 7 5 48 Y B 4 o e D0 R R 0 4 L
HAT 3 R A = 57, 58 7S B A& AR 7 A B R ik T S N TR R B R IR BB LY
JiT i 22 35 5 AR 55 6T 2 I, R R IE 2 M A 30D 4 kR T I ke () R CRP L AN 32 L O 45E 4K JBE AR T 8 Xt
RO R P R A DR R 7. B I, & SCE AR Peretti Z 7 MG FE AT ML 42 ) — R L FE R
g — P A B B SE Y B AR AE LA R B ST A MER (BB G .

[fp A% % ] IE#h Print Newspaper A 4 3 49 & B8] , Make. . . a Luxury Good & & #3581
Bt ® 4] raise prices and make it into. . . legacy product, 5 75 BE@ 4] increase it at a higher rate each year &
@ %] make it for. .. obsessed with it FTB§ BN & 2  RA LW AL BEA "X — M.

[CAJF %5 — Bt @4 Readers are migrating away. . . F1@%] revenue from print is declining ff {& B H
B “ 4% JBE R AR AR A 38 4 o T L 5 4 SR R A A R 7E 4 1k 4T B R % 1 ) 4% R T AE OB 4R TR AT E
& 7= fh 7 s [CH SR A 4 3C 3 MA) Newspaper, {H 338 I 2 {5 8 Print; H U80S H R AR 40 “ 7
B Vi) S0 17 < st g 1) R0 5 T DA A 4 2 st 3 ) 48045 46 J5 i & 47 73X — 35 1 B 38 . Bt 1 ) Nostalgia (PR 1H
Z ) BE T8, M2 308 AR K V8 3 E L 3%k 91 3¢ 87 Cherish S (4 B0 (9 “ B 4 L 8 1H 7 1 J2& LA XA make it
into more of a legacy product B4 Bl (1) $k i B %F 22 3“7 1 P b 4G & 7= 57,

CHRT5 RS Ao 8 = 38 M 5 7E T 28 00001 30 A0 & 42 S0 8 TR 0 2, ik A1 el 7 A 4 %8R 551 JF: o 1S
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{5 1002 75 B AT 790 78 SC 5 A T S 0048 s T 0 A 3 3o 30 U 41 LS9 B g A 6L 5 S
B4 — B BN TE BT . WA, DA T HRAD B Newspaper 3 — o0 WU, {EL [ AT A0 3 4 o * X1 4
R 4R (257 [C) ™ %46 1 U509 7 A0 (D) 206 4 4 08 - B B L AR 5 4 S S
9 R o4 R ST A A 5L ) R 4%

Part B {2 FER Ml 72 5

Ak A Entrepreneur{ 4zl % 2015 4E 6 A 19 H — &8}y Here Is How You Should Upgrade
Your Professional Image (RLiZ M8 AW IE SO CE, A LEXTEGALMMEA A SELRD
BREH 3L, CFEE = BRI RO JE 20Y B A R B A AR TR T 20 5 AN /h I L

[f.\] Create a new image of yourself [A] fri6 8 &AH 2

[ B] Have confidence in yourself [B] M A atise

[C] Decide if the time is right  [ClHMRMEESE
[ D] Understand the {:ontextf‘”‘ [D] #de 5K

[E] Work with professionals” [E] 5 AL A
[F] Know your goals e [F] Ak 8 B A

\ . L : :
[ G] Make it efficient [G] Rz %

@context [ 'kontekst | 7. (A5 & 4= 09) 3 56, B85 (D Se @ professional [ pro'fefonal] n. %k At N7 (E i)
i) ) @efficient [1'fifont] «. R EAY(G T
NRES -

[A] RWIREB KL ARIELR IR H” . 5 oh, 350 9 1835 1 28 I 4 1 BE T RE 4L 4042 3.

[B] R F LB EAERBANES A", T RHEBNEETESIEE A AENEL"ENE.

[C] F W) &k B il ) SN Y& AE " time (B ] \ B ML) ” |, decide if ... is right 2% W B 9% i 48 & o]
P e H Wi pLE S IE# .

[ D] 3% B & 1% B 48 B context G 85 ol R 15 " (40 56 8 25 1R 7T RE ¥ B AS [Al JE B Y contexts,

LE] &0 %k Bl SCHE i B v AE L M N7 AT HEN 45 i B % S A 43 M AE A/ il 5 5 b N H1E7.

[F] 204 0k B 5 B AR AR 26, 7] i 2 81 % ol i 2 B AR A 43 .

[G] R Wl 2E Br a4 B 237, it nl B8 A8 L SCfaR v 35 4,
cnwré[lmon?o ln}:atter how fo;n:;nl {:E inl'orma]l{ I]hc work $-§€'14"F‘£¥iiﬁ§ ’J\Jf-i\.i‘i.f'ﬁ J?-;ﬁ...ﬁ:.
: nment, the way you present” yoursell has an S g ws
impact. @ This is especially true in first impressions. ,&mﬁ} LHAFRRFLERY W, £F
® According to research from Princeton University, THRF 'ﬁ_)t'-#"&n’ib“ AR A & AR M K F
people assess” your competence, trustworthiness” , and B BF 50, ATAL I T 1R 84 9F S, A A3k AR A
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likeability” in just a tenth of a second, solely” based on the 454542 & — 45 W3R (5 4k 64 46 A TAE fE A=
way vou look. TREHE.,

ALEBSRaN - of

(Dpresent [ pri'zent | o, JE75 . @MY $ @likeahlllly [[larka'biiati ] n. (likeable 1928 1 ) o] & &
@assess [a'ses] v. PFAl , ERE ? BE, ik )

D trustworthiness [ 'trastiwaoimus | n.  (trustworthy (4 28 é ®Bsolely [ 'sovll] ad. LAY

IRNUREE FIR e&

-—

ERaw
F—RELEHEUESYANEEE, BANEHRFRETH BEALETAERENM ANELEEHE X
B, % 4] This [F148 & 4] s especially 38 345 (B TE S 38— EN G i R 8 oK. 85 =AW 5| 3% bk
T A 27 B F 9 R SR i 5 ), HL P in just a tenth of a second il solely 3t [6] (™ B AN FE T R 7545 —E]
SPMEEEH AT XA R EE"HTRE.

[] 0 IhL tlx{fu-mu huw( cen lOdd\-’ s workpl(m and TARIRG AT R DR K 5 A

the “dress for success” era’ is that the range of options is S 2 ok
TFTTHBFER, THE, ALLEEAAER
fragmented’ . @ In some settings” . red sneakers” or dress XAmie., ﬁé‘ﬁé‘#i T Wt fe— &
T-shirts can convey status” ; in others not so much. @ ﬁg%iﬁ%%’ﬁﬁ_—&%%MEtﬁa‘ i
Plus” . whatever image we present is magnified” by sb, AR E ARAN 2 I AT AR T ﬁ"ﬂ‘%ﬁ?ﬁ"ﬁ“
social-media services like LinkedIn. @ Chances are, your 4fi 3 (LinkedIn) < & 49 AL R IR Sk K,
headshots” are seen much more often now than a decade /2, fheg KB THRIIL— . =T Fi7 8 2%
or two ago. @Millennials" , it secems. face the paradox”™ 2k A &, F i — X 4o F @ 6 X HE 69 F i -
of being the least [ormal generation vyet the most ﬁ'ﬁbﬁﬂiiiéﬁ—ﬂ,#iﬁ%&ﬁﬁﬁ?/h
conscious” of style and personal branding. @ It can be A S iﬁ‘.'ﬂ'ﬁﬁ%&/\.ﬁlﬁg '

confusing.

so much broader, @ Norms” have evolved” and

CHACEREEAN -

@ plus [plas| conj. MM

@ magnify [ 'meegnmifai| v. AP K

(0 headshot [ 'hedfot] n. FL M, k&

@ millennial [ mi'lenial] n, T —{4

(D paradox [ 'peradoks] ». [ HF &

(D conscious [ 'konfos] a. 55088248 (1Y , 9 FE MY

Dera ['1ora] n. BHAL,4EAE
@norm [nomm | n. FE 77 8 HED)
Devolve [1'volv] v. & WTIE I . 3% i 525
@ fragment [ 'freegmont | v, (fff) %4,
O setting [ 'setin] n. KL
(©sneaker [ 'snitko| n. iz B
Dstatus [ 'stertos | n. S0y, b7

The difference between today’s workplace and the “dress for success” era is that the range of options is so

e o N

much broader,

| between today’s workplace and the “dress for success” era
l J5 B E
f)7F 3 F: |The difference is that the range of options is so much broader.
1l R il A
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ThEEFERE : AR A A B0 37 A0 2E 1 s A A % 22 ) A D i 7 . (B T R SR L

& between today's workplace and the “dress for success” era H,and J5 45 % the workplace of .

ERAE
F_BEAENAESBGFEALENEL, e LY R ERREE T, T EHEEHET T,
85 = DU A B ) AR AL L 0 68 HMURE A T LA G - dress T-shirt MAE#FH L dress shird 45 L BE
B2 AR ) B L E A 27 BTl 35 IR e R IR 4 E U A MOE 5 IE A GE 88 75 b BER & 28 A9 ¢ T il
EOE—Sig a1 ZNRERG S0 B ERS S K TIELOMEM. KA 0 TE A& IR
Gy b R 3 4R I T i B9 2 5 I — O T AR BE T, — T T SCAR A R, X R T — A [R) R A4 B R
ZBH A AT AR BEZ R THE L S TF 8 F SCRIA G IR .

I ®So how do we navigate” this? @ How do AR 2 A i AT R 5 AR LR AT o AT
we know when to invest in an upgrade”? @ And sl AMBERET(E AW EIRAR? A

what’s the best way to pull off one that enhances” ML R I AR R X M LY
our goals? @ Here are some tips: + ﬁﬁ;ﬂﬁrl‘ﬂé:&'-

ALERSEAN -
(Dnavigate [ 'neevigent | v. $% B iF 5 J5 ¥ (X 4 R M s Sé @enhance [in'hains] v. $E 5, 45k , 144
¢

2701 ) 5 @ ZHMBR
@upgrade [ap'greid] 7. #2782 7+ ?S Dpull off R 52 ik 5 ) )
aEmay .

AEHNE_EREOE“TE—ROUMERESEESHN AT IBEEEHRBAEBERGEEE”, U=
TRREER#E EEFE,3IHTXHN"BEREKEAVEENAB, HPE M aEK L3 H“anfT
fife P [a) ", 4] H navigate A FTE]fRE R B PR B 1E B 09 77 vk (R AF R ok B A 2 AR 0 ) " 22 3 L this #8481
SCRRE [A) I, 58 A 8] ) 51 H 4 4o $R o i 6] 0507 4] P upgrade $8 4 ATE LB HETE” . 5 =AW A gk —
BTN GBI E R 47, 4] one [al45 an update, K A] Here are some tips 5| H T 3¢ i3 £ 7] 25
w BARA 41 .

(41) . -

IV @ As an executive” coach, I've seen image Mesh— A A R I IF, K ILIEH £ 4
upgrades be particularly helpful during transitions” — S (T AR ) 3 5 4 5 AR —— 48 9 T Ak B, T
when looking for a new job, stepping into a new or WAL AT R B AR A B, AT
more public role, or changing work environments. @1f VSR I . do AR E A K 2 BR, R 2 B A
you're in a period of change or just feeling stuck” and in R AT R R W2 B, T A B A
a rut” , now may be a good time. @ If you're not sure, W, do BT AR AL AE B AR
ask for honest feedback” from trusted friends., TRt AL RLE T RN EEAM, TREE

colleagues and professionals. @ Look for cues” about T BRI AA S R 8 k. bR IR B A
how others perceive” you. @ Maybe there’s no need for (B8, IRl % 4 .

an upgrade and that's OK.
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ALERSRANH -/
Dexecutive [1g'zekjotv] n. 45 G5, 17 B4 57 Se @feedback [ 'fixdbaek] n. ST i, 04
@ transition [treen'zifon] n. 3 ¥ () AR ©cue [kiju] n. 7 A%
@stuck [stak] a. Cstick 435 22 430 30 85 4 (1, A 50 § @perceive [po'sitv] v, <B4, iR

Fir £ ) ? @ ZLHMER
F ” % = B fih M o
@rut [rat] n. ZIHZ 0049 4= 35 ) step into I T A A)

S5 00 B R ) EE L B O AR EN SRS IIM B MR WE I R R T S I A E A, B

T2 0 A T 58 A el T G R T A SR AR ] (Rt AL, P AN A MR mEmE A D
TE AL T 5 72 3 o R4S 6 A AT TAER RTINS 55 = (0 R A /- 43 58 R 00 - A B B BT ARG
B AT LA R A T A T A AC M EE AMHAR A CRARERITARELR,
.(42) : ‘ . (42) % _
V @ Get clear on what impact you're hoping to #}/ﬁ‘ﬁﬁ%%ﬁ 'ﬁ JE'H'{&#% ﬁjvﬁjj},
KRFBEBHYEERRHEH 7 5
— A AR, BAF TR A L % EAFRA R
For another., it may be to be perceived as more LT % ﬂﬁﬂ&/\*ﬁ” ﬁﬁ:ﬂﬂ'ﬁl’ﬁﬁii&
approachable” , or more modern and stylish’. @ For AARLFHEAS R ERB. TR E
someone moving from finance to advertising, maybe they i 8 45 B R AR, e B A A
want to look more “SoHo”.” (It's OK to use *’-iéﬁ““ﬁﬁﬁ-”a---(ﬂ'ﬁﬁl%-ﬁ%%!}iﬁﬁq)

characterizations” like that. )

have. @ Are you looking to refresh” your image or
pivot” it? @ For one person, the goal may be to be taken

more seriously and enhance their professional image. @

(Mrefresh [ri'trel] ». kil . 435 Sé ot AR

@pivot ['prvat] v Phe-- oo gl JiE 5 (© characterization [ keeroktorai'zetfon] n. (X A 5 4
@ approachable [o'proutfobol | a. #1385 1] 35 1) é FY ) 4 1 4 iR

Dstylish ['stailt]] a. B9 § @ ZHER

;T e ae 4 Bl ) &4 S s ) st
@SU!'IU ‘M\ H’LJ JK, T R ‘d—. Ix. ( k ﬁd f_”. .-J =" !j.i HOUE\[UII § (Dtake SIJ seriously ('E'A_ll —l .X'T f_rf%k)

Street B — M X, PASGHEIR AR, F R L e fund 3§
Emaw -/
BHEEMAE B EREAECH AR RN HIELR, ILHCRA—H: ERENIHELR, EIHE
% ERETRAE? Hod pivor BRI LR DL e D LG IERE T AEIERC R HER ,EIBER £
FEPE T #, 5 refreshCRHD TE O b . A =) W E S R W AR AR Rl OE R & F) B ¥R, HH For
one person., ..., For another, ... For someone, . . &3 3f 51| 5 Z (14 6] i , 0 {4 B G0 50E i 32 61 3 B 44 3 6

¥ % 75 A ] SoHo A% SR “RRE X, R A8 X, 76 SCP R TE 28 18 S R 7, O — 3 IX #) 4 3R R B9
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(43)

VI @® Look at your work environment like an i;ii% PR T T
anthropologist”. @ What are the norms of your T AL BB B ML A 27 LA
environment? & What conveys status? @ Who are your S0 (45 )7 AR E B AT AR
most important audiences? @ How do the people you B Fo AR A A T B B TR R R A
respect and look up to present themselves? @ The better W TR AL IR AR A B M AE B T8

you understand the cultural context, the more control you Yok
4 L

can have over your impact.

 ALEBSEASH - o/

(Danthropologist [ eenBra'poladzist | n. A ZE2E % ? Mlook up to CERAW . 240D
® EHiER g

cwwan
EANBREAEEERAREE - FEUNACH CERE, & = F 1A 5026 04 a 8, B g&EIFA
IR0 % 2% fe Wb st TAESRBE A 50, Hoop 48 pU ) R Y audience 1AC7E IR E S TATITZE A, AL
iAe T B C T AR A 47 AL L the better. .. the more. .. A]XAM T E" 5«84 A S Mg m”
ZHRIMNEE LR,

(44)

(44)

I @ Enlist” the support of professionals and FRE DAL S, AR E A
share with theﬂr}n your goals and context. @ Hire a K., R—ARAK R ETIF, 24 AR ]
personal stylist” , or use the free styling service of a Crow XA /E 2 a4 & B RS . Skt & 2%
store like J. Crew. @ Try a hair stylist instead of a F T R & A YA R R U (R kK, E—

barber”. @ Work with a professional photographer AN TR 0 3 B 0T 7 7 AR B4 4B S A2 R 2 T
instead of your spouse” or friend. @ It's not as I AR AR TR 4

expensive as you might think,
@enlist [mn'list] », 40 HL, PHEHT Ee @ barber [ 'baba | n. H A i
@stylist [ 'stailist] n. LTIl J  @spouse [spavz] n. [itfil
Emaw e/

FEEEAEHEFSRE WA+ H, H P goals and context W i 45 1 B 4 75 Br, & W JLAS /D
WG 2Z 8] J2 )25 ki A OC AR L A & ) B 4 il SRSl A b i By, 60 0 i B ST
FER ARV THIm e R SR 0 . 58 A AN T AR AR Tl A IR AR TIR 4 B U G — AN ME SC
B, B AT AT 4

o

(45) (45)

| ;'Ilm @ The point” of a :.51-yle upg_rade isn't to become more BERAFESCETLE MEL, &
vain” or to spen‘d more time fussm‘g over what to wulr ERB BN AT E R, AL AR
@D Instead, use it as an opportunity to reduce decision BRI BBk KRS, AR

fatigue”. @ Pick a standard work uniform or a few go-to
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options. @ Buy all your clothes at once with a stylist instead ITHERRZNARRE. WA LRI
of shopping alone, one article of clothing at a time. [ 507 *%%Fﬁ'ﬁﬁﬂﬁ.ﬂﬁ% ﬁ:*-ﬁ-ﬁ B
words | RE— - i

ACERSEAN - 5/

Dpoint [point] ». H Y, 3 14 S} @ ZLHER
@vain [vein] a. H 1. 5 Y { Ofuss over GBI T X)
@ fatigue [ fa'tiig] n. ¥ 97 { @go-to option (A] & i AY £ F5)

% @at once ([a#f,—&)
Ems .y
BB E MR THE ZaX SN A B AT EE . B A9 AR
to spend more time fussing over what to wear, %8 A f§ M H X EFH M
instead R BL A7) 0] &6 4. 85 = M)A @ HARG IE# ok, EAER B &S Ao A B L., Hph g =
A4 B — AR O T AR el JL A R A A S BRI iR — R B AR, I H— R E
B, 33 A S U /D B A 2 45 I (] | 4R R I SRR A O s

G =. REER |
() G S ] 32 0 0, T R B N 2 O ¢ BT S B R R
T B — TR A R R T AT DA i SRR R TR AT BE OG- TR B WAL E L ITERIE A .
() DAL % By , Y i B 2 B L 28 HhAH N A9 /N it
41, [BR]TC  [1ER] 50U B Jeds W 1E & WLk T8 S 48 7 % 1o 3 3 R 3 A -1 19 5 Bl , 481711 23 1

B0 A 28 i a] ) BT S R AR T A B OE %08 B BL, B e 2 2R B [E) (9 98 9C 1146 3F during transitions, in a

period of , a good time & W] , 7F A [a] (1% B (1] B A5 AS (W) A9 S s . 30 98 /NAR A 0] 41 RAT #8391 [ C Decide if

the time is right H 80 7 225 B A f9 870, ELEBE PSS AT Y good 5 /bR 8 19 right 45 & X3 B, [ C]

Ry A B P A I TR 2 HE A
[FHmiZE] B Y AR F A image upgrades R & 5 # [ A]Create a new image of yourself 24 1E

BRI AT YEH WAL SR LR T A LS E R EE B ESBITEHER”. HEK

PR RE R A ), MR RA B S, 4k 8 R E T 30T A1, 4 B 3 A 28 Qo 4T B I8 8 THE R Y

Al A ] LA BRI A GEAE SRS BV £ B L SCHERR .

42, [BE]F [HFR] EnBEEAAHEN - AiERFEA AT a9, 5 302 6 v I AR [
fIN B AR A H OGN the goal, BEIKARB M E S/ T“HIR”,[FI#E I Know your goals 5 Bt & %
. HET P E know 58 A1 1Y get clear KA XKk,

43. [ZE1D  [HE] SN Bw A B Z & WORR TAEIREE, J5 3CLLBE A 4 /9T X140 v 4
AW J 06 T R B, R AE R MR AR T A SR A L E R A S A R, G R h work
environment/cultural context, W] JL[D]i#& W Understand the context N JJi% B 45 .

44, [ZFE]TE [ B-CBEAIFTT I 48 8 B0 35ER &l A 4 609 85 Bl , J5 328 6l 4 28 B AR
WNAAT R A AT 64 B8 By, HL G 8RR R professionals, L, 235 [ E]Work with professionals 5 4 Bt N & 4t
—, H i professionals 41 75 B o #E 5 1Y) personal stylist, hair stylist LA & professional photographer,

A5, [FE] G [HEm] /\BE WA A A AR TFHER AR TS A AL
21 (8] % 18 ZE AT Hy o S S 1 U/ o 5 9 55 L 41 08 OR 5 U SCaE— 45 A 48 0E A A0k B A T R 280 R T
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to become more vain or

to reduce decision fatigue,




%, W[ G]Make it efficient % 4 Bt 35 B WL 5 (9 HE 45 , elficient 5 B A w47 () B AR A5 — 5.
[FHBIRE] 4B4EH A B become more vain(ZF 75 5 i i 5 . @ 1), 7T AE 2K AL & confidence (7
L) B[ B]Have confidence in yoursell Y4 IE #1355 . {H & % vain 5 confidence if§ X B 85 Wz 4 F AS [A] 5 vain
MR BT SE” AT X, confidence H T SL; HK , 3 4R become more vain F LA & , 5[ B] 1Y 15 & &S B
A 5 TAUC , 4 S () 82 AR B AT 2600 U 3 32 Bk Sk ) 8 v A SR o DL, IR B AR SCHEBR [ B E 100

E" ._:1.,.;'_.d._'.
R,
e
- -

Part C HEEFTE

E] iy e
R aR %

N o= XEREHH S

AXKBETHHEPBERBMAETE « K /K F (Richard Carlson) il fllk O L2 K 29 5K« UF| (Joseph
Bailey) & 3 Y Slowing Down to the Speed of Life:How to Create a Peaceful ., Simpler Life from the
Inside Out (CJECH8 Az T5 5 28 . Q0] B P4 B S0 B 78 — A 370 0 7 S0 A9 A 0% ) — B . AEF A g o0 B {g B
TR S AR M AR, To vk 45, 2 A8 T B e 8 O B BR 2 T R R 6 T R 5 o0 S B
S — EAFAE, 5 SRATE BT A R AE A P, T X — s T LR IR AT 5 28 (Y P L E A
. XPHEERFR SRS MR, &6, pshif A 5454 R A, 2805 A AE
NI, ERSVRRERE

I Mental health is our birthright”, '(%6)“‘1@ donl G E KA S AL R AR AL
ha\te to learn how to be mentally.healthy; it is built mitin (46) BATIR i 32 ST A0 T (R4 0 TG R B 2
us in the same way that our bodies know how to heal” a 351712 SE AR A B | IE 401 1 28 47 40 5 4 4038 4
ARG ONEEHE—HF, CEMERL
EDR Rk EN R, eHRBI ARG L
nutrition” or exercise can be weakened, but which never RAFG, BN LT REZER M2
leaves us. When we don’t understand the value of mental  #HI 85 A2 3P AR B 7M1, 4 RAMK T #
health and we don’t know how to gain access® to it, 5 ZEAHE 69 Ml , 7R 4o il o 7 25 fifk o 22 4 JE
mental health will remain hidden from us. (47) Our B WA R A RMA L, U IFBE
mental health doesn’t really go anywhere; like the sun FRHEFTENS ;BN =FEEEA KM,
behind a cloud, it can be temporarily” hidden from view, ERATMETERIIHMNE , ExLEER

cut or mend® a broken bone. Mental health can't be

learned, only reawakened”. It is like the immune system”

of the body, which under stress or through lack of

but it is fully capable of being restored” in an instant. B EEN,
" .‘...;.... ._._.............‘.......I /6
cRICERSRARE -
Dbirthright [ 'badrait | ». 55 4 {5 (1 43 F) Se @ immune system 3% R 50
@build into il [# & F ; {0 K- - 19— P 43 g @ nutrition [nju'trifon] n. EIEE) ; #3F
@heal [hin] ». K, @5 ¢ @access ['eekses] n. HE AN IR £ fi ) BL 22
@mend [mend] v. & é @ temporarily [ "temparorilt| ad. £ Hb
G reawaken [rio'weikon | ». I H Ml ; ok 8] & e (D restore [ri'sto:] ©, &
1 . [\1255) é

1. in the same way that/as... % R “3{{R «--- — FE, IE 1”7, The cars are steered by computer,
removing the need for a driver, in the same way that aircraft can be set to autopilot. iX 2875 4= iy i1 55 #1445
B, Jo I 5, SR CHLET LA R O sh A R —kE
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F-RERLCERBENMRSS . XEN, MEFXISH,

F—aAMiiEH O BEERERNS £ B FKHF (birthright), FILEARFFIHE,

F_AREBEBE.LOERERAKERNEN B, FARFERXMN, MBREXEE, it is built into us I
W B ) birthright, 28 b #2107 in the same way that ¥ OHBELR LI AKB A G A (EAGO . BEE
1) JE G W H AR .

FZEAMEHOERBAREL . GRATFRERS, TUREFBRE,

FEZ NAEEBRELEBRRERACRERSE — B, ENSBHB, BAREL, TR EHNKMEE,
FKLL IR Is like K O FR{EE RIS I ARy R G0, 50 A HBR 5. ARt S 90 H 55, (H AR & F A1,
reawakened (B T 7 e B , W% 75 AN K 11 92) 55 never leaves us B HIE LY

ERL. AAUELBE.LEEREZENAA—# , FRLTREBERS, BHREX, ERHILRE,
5094 H When we don’t. .. and we don’t. .. I 750 BE{d BE &b T PR O B A9 A : ATA T MHAE, A
HUHE fn ] 2 fil e . 5 LA 2R HLI like MO FR{E BN Z B E R A KM, KGR A AR S . TS
Al B3R T PR 4 2Z A1 L (ELfig 6% ~7 B T 81,

L

(46) We don’t have to learn how to be mentally healthy; (0.5 43)// it is built into us(0.5 43) // in
the same way(0. 5 43)// that our bodies know how to heal a cut or mend a broken bone, (0, 5 ﬁ’)

2% R MY R s R S MR R E A

[(BEHR]

1. AIES

3% 1: We don't have to learn how to be mentally healthy;
15 5 K5

3% 2: it is built into us in the same way that our bodies know how to heal a cut or mend a
&5 k3 XHE # NAHKE i8]

broken bone.
2. AIFER

A S R A . 435 1 T R EETH be mentally healthy %1% 5 3 = 45 “ (R £5 .0
MR BTG DOE M. 5040 2 ¥ .is built into us BARINT R AN RIS AERXKN”, P ELER M
O BERERARER—F, R—FRAEMNRZE,RNRFRFRN; LX LA EIE in the same way(F i LK
“LURVRE B9 7 ) il SR 1E B4 it is built into us, €15 M A] that. .. f# B 1% B the same way,in the
same way that. .. ]34 R “HAR/ WITE e —FE”.

3. WXWE

(Dmend # W& Ch“BAh 2830 (i B E R O ERE) ", kit 58 HERA Y. E8F —M &
X H if a broken bone mends, it becomes whole again“CE ) @& S UIEE TS X, B AP IE
5 R heal 1M EE , HABIFE BT,

4. 2R)FE,BHIFEX

FRATAS b2 3 G fo] £ 45 O BRAL B 5 B AR TR AT AR AT 69, 1E 40 W] 38 477 A B 44 21 388 a0 4] 3 A 45 1 a4
Wi —FE
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(47) Our mental health doesn’t really go anywhere; (0.5 4») // like the sun behind a cloud,
(0.54) // it can be temporarily hidden from view, (0.5 43) // but it is fully capable of being

restored in an instant. (0.5 43)

ABEZBAF SR . MIAEE H SR EHIES.
[f2E 5 B8]
1. RlESH
4 A) 1:0ur mental health doesn't really go anywhere;
ER & b B R E
43 #) 2: like the sun behind a cloud, it can be temporarily hidden from view,
7 N E ER i 1E
is  fully capable of being restored in an instant.

% 719 FiF B I8 AR &

2. AFERE

AR S EEGF AR, 28 1t onot 5 any & B 28 48 X5 8 5, # doesn’t. .. go
anywhere 5 T BN “ WA 22 (L] Mo 777, 45 & b 300 B (elt B A s Ak 1 i LR 285 7 vl o 2 e R O IR A

but it

A7)k EiE

PH . AT $ LvE B3R AE A0 8 B (AR 5 in an instant (S22, 57 B0 & i being restored, 5 M O 341 (g B 15 3 K
B HynfEZ R E#E, 35 be temporarily hidden [rom view Fl being restored 7] §% % & 3= 8l i A& 0l fiE
AERMNORL"FEI”, BERFADERIE W],

3. 18 W E

(Dview § WA KW AS  FW , FHETES, L& XAE be hidden from view 1555 i 8 58 A, T8
A—MESCR I L 5B S0Pl e

(2) be capable of (doing) sth & & having the qualities or ability needed to do something™ 45 HE JJ ({5
F)7, A b A fully S8 7 & A8 (82 B2, SR M e e

4. 2A)RE ,FHIFEX

O B B I A L 00 B T 5 50 W0 2 % T 09 A B L i SR T BT TR AT A0 R R L (H5E 4 Rl e B
[i1] 55 R .

I Mental health is the seed” that contains self-esteem” — SRR A G s ——
Bpat g THAE s AARME B & W R A sk
1. €A H A A A A K F B
—FAEAEX KTAaAY. A
RAR B Ak “As 2] AT 2k B A 789 A& &

confidence in ourselves and an ability to trust in our common
the

ability to not take ourselves too seriously”, to laugh at #

- [} .
sense. It allows us to have perspective” on our lives

ourselves, to see the bigger picture, and to see that things will

work out”, It's a form of innate” or unlearned” optimism.

(48) Mental health allows us to view others with sympathy” if

they are having troubles, with kindness if they are in pain, and

with unconditional love no matter who they are. Mental health

is the source of creativity for solving problems, resolving”
conflict, making our surroundings more beautiful, managing”
our home life, or coming up with a creative business idea or
invention to make our lives easier. It gives us patience for

ourselves and toward others as well as patience while driving,

60

RFHES., ERA—FHEM/REARR
R AH R UL, (48) 0 TR RAE AN
At A B B B HE RO R R, R
mROHRER, NSO 2HE(B8N)

SLMEEHNS, o2k Rki
“MEk P M LR R IERRE £ .2
BRREAEE BB A AW e
AL A A FE T AR 6 4] & S
BE, TR A Tt ART



catching a [lish, working on our car. or raising a child. It
allows us to see the beauty that surrounds” us each moment in

nature, in culture, in the flow of our daily lives.

Dseed [sid] n. F#F Ff ? Dunlearned [an"l3ind] a. A0 AEAY A5 B 220 ; K
@ self-esteem [ 'selfis'tiom] n. [1 2 (.02) g R (1)
(@ perspective [ pa'spektiv ] n. % MUK 7 Ty L A 2 T 19 § @ sympathy ['stmpo®i] a. [F1 . [74 O
fit: 71 e @resolve [ri'zolv] . ff# e (a) {1, [ )
Gk gbpattisaioay Rl LR § @manage ['meenids] v. £ B A ) 4
S work out ([i] 8D Z Wi e ; (i 4050 B ik fig e By 2% A
©innate [r'nett | «. KA, 154 HKH é (surround [so'ravnd] v . ¥R%E , [F 4%

1. have perspective on sth £ 2 “ X 524 5 % WK r /17, You have the wrong perspective on that
situation. R0} IX AT 381 76 Fik 15 1) 197 .

F_BRERLOERREANMEEN 25880 EREBR,BUESEFEFTNTERA, AB N HE
5 75 [14) [P) S 22— A 2 AR T it O BEAEERE 79 47 {H ( When we don't understand the value of mental health)”,

F—EZ=FAEHOERRETREBE .RM, self-esteem,confidence,an ability to trust,optimism 4
WIE S g AR B BE/RWT H— R LR R AT AY/BENRM T, TS RN
FE UL self-esteem: X) H & Y {FL MG B S IRAGE S . 9 = =848 B el AT b B A S 3
55 ) L 5 R S /I R O AR WA A . perspective IGAE B K the ability to think about problems and
decisions in a reasonable way without exaggerating their importance” & M ¥ W 71 ; W ®A e h 7. Wk
W5 J5 9 1N %75 the ability to. . . t . X perspective Mt B UL LI R B W AYO B XA S EH IR K
JRi s AN NAT MR ML 2 |u1£z]'r1’1fhmke

FHAEHOERREMBERERR . IBAEEANALTFRAR.EE.TEHWXE, with
sympathy il. . . with kindness if. . . with unconditional love no matter. . . UL 5 = 00 FE b 45 9 R HY .0 20 4
R e 1Y 18 7 05 S CRE Y 5 A B 28 18 ob 4 ) Al gl )

FHELAZHGIRHOCERBEFEEFTEERT, — 4L, Mental health. .. It gives us. .. It allows

BT AE L S TS L O B B R i TR 45 B AR 0 ] T £ A4 1 B SR A B i Ol R R L £ 4 B i)

ﬁ-}. ifi solving. . . resolving. . . making. . . managing. . . coming up with. .. (W iB.OHE@E@REEH 2. B4
Y12 Z 00 H i 35 % (driving. . . catching. .. working. .. raising. .. ) 9RO B R ILAEH H G phBEA
i oo o B L) E— 20 THAE AR YO Bl B b N A i I g 2] DR ) RO

S EERW ./

(48) Mental health allows us to view others (0. 5 43)//with sympathy if they are having
troubles, (0. 5 43)// with kindness if they are in pain, (0. 5 43)// and with unconditional love no
matter who they are. (0.5 43)

ARE G B JR R ST R S NE R RE A A LB RIE LA
[ fi & 45 3R ]
I\l 5 #f
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Mental health allows us to view others with sympathy if they are having troubles, with kindness

EX= 1§ & view # 4K % 1 FHAREMRG L view#) K &2
if they are in pain, and with unconditional love no matter who they are.
HHRIEMNEG 2 FH 7] E1 view & 3K 5 3 ik ok 1B A
2. AIFIER

A ] F F 45490 Mental health allows us to view others with sth, =43 with 45 1f 5 i i 2h i) view
9 5 [ 5 TE view. .. with, . “Rheee e ZSBERTE Ffoee o7, = 2 JEIE AE BRI R R TE AL B N PR R
ORI RCORERMFAE”, A I B S8 SR IE A& 6T R A 0 F /1% B L 7 IR DU 2T 0L
PRAE £ 4] 2Z 1. no matter 51 ik R AT AR HEDUE 3 0, 125 B4t 2293 4 35 T a3 A9 T

3. WXWE

(D allow 7 W2 SR R4 251 . 157 . ) P allow sb/sth to do sth 454 & 5 to make it possible [or
something to happen or for someone to do something, especially something helpful or useful“fdi 45 o] f ; {ili«+--+-
REAE ™, e Ak b B Ry 5L A7,

(2) pain B0 CHRAR BB 5500 I35 B ", it Ab are in pain $H33 88 8 5594 7

A 2aA%,BHEX

AU Bt R L T AT A A28 B PRI s P TR0 8 A7 0 A0 3 T AR Al AT R E (FRATD B 2 0
TR % .

Ml (49) Although mental health is the cure-all” for living (19) RE LB 2 %40
our lives, it is perfectly” ordinary as you will see that it has Fee Rt BeXEIEFT, BSR
been there to direct you through all your difficult decisions. It LR E—EEBEIGRERTE
has been available even in the most mundane® of life situations TRHEEGHRIE . Bp AL R k40 AP
to show you right {from wrong. good from bad. friend from B A, TSR LT
foe”. Mental health has commonly been called conscience” , Ak, PR R — AR AR R A

instinct, wisdom., common sense, or the inner voice. We BEE A EcRzE, KMR
think of it simply as a healthy and helpful flow of intelligent %?%7{] R RS S B
thought, (50) As you will come to see, knowing that mental GOR4&cPEl, EELEBEBRIHRA

health is always available and knowing to trust it allow us to EREEEHT, XEELR 8 TR
slow down” to the moment and live life happily. [434 words ] EE—% R AR

ACERSRARE -/
Dcure-all ['kjuarail | n, Jj R 2y, R FHib 2y §  @roe [fov] n. HEA Lk
@ perfectly [ 'paifikil] ad. SE4H ;AR : 4 (B conscience [ 'konfons | . [0, KA
(Omundane [ 'mandem] a. ¥ JLEY 3R #Y 3 = B eS ©slow down JiU 1% 3 JiE , Uoki 22 5 5 & 5 JICHA
1, think of. .. as, .. B R 4l eeeen FAE s IRy e S oo+ Most of you probably think of Siberia as
cold, desolate, unlivable place. R{I7TR 225 AR AT HEER A N PHAA A IE &~ 9818 e fAE & R AE L i .

E=BRRAOERENEFERERX EHAREEZY—EAERNNERFLZES | SER, BEHAAN
R BE.FIRE, KRB N B R 09 RS2 45 86 A 7R 5138 40 ] 322 fil 0> 28 {8 5 (don’t know how
to gain access to it)”,
F—ENGREALERRMOETES L, WA P ordinary, has been there, has been available,
commonly .simply # B S S35 48 0“3l /OF FL/# W,
F—AEHOEER+TSEE, —EESIHFANEHRERE, i RIEMNA B4 LBENELH
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falt B % il R 45 ol A 3% [R) R A 07 2 2 Ceure-al D™, FAIEE T 5] Y OB RE S T RGN W2 RWAZY)
M)A 7] 2Z Ak - 3% 38 A7 AE . — H & #% 5] F1EH] (has been there to direct...), :

F_AEHOERREEAEEEP—EHEIANIBRIEEER . KE. the most mundane of life
situations( H % 1§ 12) F1 L 4] difficult decisions R MEHREEAE I ) 7 i B b , 58 97 00 BE {7 45 Fh 15 T2 3%
i 2 5AE H ; 515 show you right from wrong, good [rom bad, friend from foe FER |- 4] Y direct you.

FZ HAEHOEERNAGCFERRX RO FE.BIAE. RREENESEMEERE, A
WIERH T i E 4544 (call sth (as) alh think of sth as sth) . %5 = /) 45§ H .0 B0 e Bl 3 AR b B0
ACHE B RN G P A ) — A AN AT i R S — b i B A 2% 0, 3% 2k N ] B Y
FRE A . simply (AN it A4 »J\:Lnﬂi{i-ﬂﬁéf’ﬁj-a'iﬁo

FRAEH  TROUEBERNEEE AEHEEE"ENTANEABEBT TS . ESEEFLERE,
mental health is always available J& X | 3C Y41 8 v £ 2% o0 B it Bl 35 08 2 767 19 B &5 L trust it AT JL
AR O PR R B IR 5| AR R BT A5 9 PR YRR A e AT LB R .

manm -/

(49) Although mental health is the cure-all for living our lives, (0. 5 43)// it is perfectly
ordinary(0.5 43)// as you will see(0, 5 43)// that it has been there to direct you through all your
difficult decisions. (0. 5 43)

A AR s P RIEN G W ERIEN RIENG,

[(fEm$ %]
1. AIESH
Although mental health is the cure-all for living our lives. it is perfectly ordinary
ik F K EM 4 IiE  A#HWA *iE
as you will see that it has been there to direct you through all your difficult decisions.
R B 4K & M 4 seef] T &M 4] Ik &
2. AIFER

Although 5| S il R WA B R AT e (B 7, as 2R LA as 51 SN “PR &
BEME— JLL{{(I "5 as BT EACEIER E‘JU””IMT&U%%’B& WO A as 5] 5 R AR E A 3% R
“[A Hgeee+e+”, has been there MHAF AR — HAELE , AT A — HAFAE", direct you$8 51 4R) J& T AY 4
i) &t 1y through all your difficult decisions J-L/(:j ah A, Al i3 g B i) Al 5 B/ O I A SR HE R R,
WHEFAT M Y you # 2 8 LAY EIE LR S DURRIE .

3. AIXBWE -

(1) cure-all & & something that people think will cure any problem or illness* 7 R 2, R f1 40 25”, 7]
AR I8 HH 7] cureGR R +all(— 80 " HEM H & L,

(2) perfectly — il il H B A 5¢ 32 b, B (b (HL7E ok 40 18 46 JE %5 1) ordinary, it 72 E Bl i, & 4
completely(used to emphasize what you are saying)“5¢ 4, + & # (FH Fia i) .

(3)see W& SCR“F W AR, H G W A TE Y ARk 80 B 0R 306, Ak R % 52 0 5= 35 A A) 2R
MgEy, g 48 o find out information or a fact" & , & H ({5 B o907,

4 2RBHE,FHIEX

RGO RERMAEFOTRAZG.AEXHIFEARL, WARSENR, E—HEIRES| SIR5E
JI i A X 1 P

(50) As you will come to see, (0, 5 43)// knowing that mental health is always available(0. 5
4+)// and knowing to trust it(0.5 43)// allow us to slow down to the moment and live life happily.
(0.5 4)
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A AL W R A AR IE AR RIBNA FFEE.

(a5 5R]
1. ARG
As you will come to see, knowing that mental health is always available and knowing to trust it
3 PR 5E PR 2 3E AN 8] ER | 3 7 £ 79 F 152
allow us to slow down to the moment and live life happily.
fiE £E 5% 8 4h R iE
2. A FiER

A 4] F 5 4y B A 319 8 4 18 4518 knowing that mental health is always available Fl knowing to trust
it FLp A A B 44 1) A E R T E G54 know to do sthCE A it g . AAIEIER SR T
[ 52 454 allow sb to do sthO AR VFRE AL S i 5 A BBt 3) . A1 Y As you will come to see 4]
see Ji 1 B A B L BOHESE as 1 8 256 R AR T T8 3 ) EL7E N ) P 75 24 205, 28 8 A RTE i ) 2L = T
A~ F ] FEL R WLAEH as we knowCIEWNFRATTHTHD Las we can seeCIEWNFRAT] T & B A9 IR .

.RANMBE

(Dsee WRHEXLHNERN, FH"E HEXRBELMERBEREAYE, EEA —-FT XN 0
understand or realize somethmg“ WA, HE AR R RIER TS X

(2)available 7% % Jy something that is available is able to be used or can easily be bought or found“fJ
AT 3R 15 69, Sh 4R B AY 7 . is always available O] B3 M “ CIFASTE”

(3)slow down 3 4 to become less active or busy than you usually are® (i 31) W 20>, B4, Ak J5 T
M to the moment., 0] PLiF Ry “ 8% F 3 0 76 4 — %17,

1. ZRHE, FHEX

PRE L W 1, AU o0 4t B TG I R L T A9 15 0 L X B TR AT P ok G ZE A — 20 PSR A VR

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

— FHHEER
. BFEEES  METXES
PP 4 G5l 1] TR A EBS) U5 90 2
1. 43X .l 0
Suppose you are a librarian” in 2.1 EHE L IEBE G, ¥
| HOUE university, ~ Write a | 1, S{EZEY . i3 I A D S FE B A A RS
;?‘ notice' of about 100 words, | 2. B A B4 EH1E R 1B N I L LS AR
&. | providing the newly-enrolled SEME. 0 AFMNE | 3.3xEDEE. O 4 E 3w
Ej‘: international students’ with “l”-’I: COF PN 34 e  o6E 15 1 O 55 JF %k 8
E relevant information about the . B1EEE gk A HEMERBEGHSFE(EBE
library’, T P 5 sk 1) 256 ) , T 52 0 R 2 AR
R QFREE N FERARSES.




2. FHXER

Dinform[ v. i &1 ; @library service & Ik 5
3. TR

BB RN E R

B B < A 8 L P A MR OO AR R S A

ZHFEXLEW

Notice

(DTo ensure that students [rom overseas have a better
knowledge of our library service, I'm writing to inform you
ol some relevant information with regard to our university
library.

(D When you get enrolled at our university, you receive
a student 1D, which would allow you access to the library.
@ Our library houses a vast collection of books, journals,
multi-media audio-visual materials both at home and abroad,

®

Furthermore, we have computers available in the lobby [or

which accommodates the needs of different users,

checking any book or document you may need. @ An
orientation program will be offered to you on Wednesday
afternoon. & You can take a library tour which will last for
about 30 minutes. @® The library opens on weekdays [rom 9
00 a.m. to 10:00 p. m.. @ Please feel free to contact us if
you need any help via library(@ xxxuniversity. edu. cn.
L1 Ming
September 17, 2015

@K T 80k k B M Hh Y B 22 B 3
G T A R A 1 T A IR 5% R M R A
— {538 1 DA SR AT O F R R 1] A4S 4
Y — e e fE B .
O3 A T A S, AR AT 4 A 3
— a2 A R 3 K A A ROKE 2R VR R AT
AR AR . @F B R A E A Ak
94 ) 2 BT 1 Ve
G AR e R . O H, —
BERIT B A THIE AL, T (8 5 A 2 i) 7]
A 2 MR (T B s R, @R =FF
K J AR BRI B 1 R 6 B . © J
PRATT AT LA 2 00 P 45 45, 4% s i 35 2 24 2
N, @EBIRA—ZR TR 9 HER
10 AR . @t SR ARAT] T B2 AE fa] 15 B
Wi it 030 1k % 2% R 1 2= library @ xxx-
university. edu. cn. B¢ R &7,
7=
201549 H 1 H

[REaE]
F—HE((1A) a2 E— &8 F IR B CE R .

SB(7 A1) © %A ud T A S A SEIE-

AR @O A 2 PR D I TR R IR AR A e

(Furthermore SE I3 fH#) . @OMA T BN HAEANFH BT ZEBIES W iH 8. ©n) /48 150
FF A A Bt (8] . QD0 45 0 L P o A B VBB AR O XL i R 2 A BRI R AR 5% .

[r&FTE]
1. have a better knowledge of B 41 ih T fift

5. multi-media audio-visual materials 2 i {4

2. with regard to XF T % ke

3. enroll [wv. | M, A2
4. house [v. | FF 7 . WSO

6. lobby [n. ] KJT

7. orientation program ;4L 53]



[i& A 4hTI]
1. Carefully regulated advertising to adult smokers can inform them ol the significant harm-reduction

benefits of vaping and encourage them to switch.
——The Huf fington Post

3 3+ AT ORI S A T g A O 4 45 A b T R L T S O W R s i i A AT

372 b A 2T 58
Bk :inform sb of sth B h“ & HIA A S H”, o] # s H 8 i tell, inform Z8 0] f1 T inform sb that
g5k k& SCAHTE
2. More and more organisations are expanding their parental leave policies to accommodate the needs
of their workforce. ——www. marginalia. online
VO BORMR 2 M A LIELE Y RO 7= B 52 3 R, AR R0 O3 09 4 oK .
S . accommodate F “ X e eee F L, BB Jo 4 2 1 Y B X, i accommodate the needs of sb & 2 * BE Jii
""" FO s 2K, Wl 3 46 5 F #638 meet/satisly the needs of sb.
[(FEEa]
1. Our library houses a vast collection of books, journals, multi-media audio-visual materials
e i R
both at home and abroad, PR il ¥ % i& M 4] . which accommodates the needs of different users.
A~ 18] 4295 1E R E
AFHREHER:
OF H f&j 4]

QOur library houses books, journals, multi-media audio-visual materials.

This accommodates the needs of different users,

OFI K A AT W p RS

Our library houses books, journals, multi-media audio-visual materials, which accommodates the
needs of different users.

()38 1o T8 0 JE 25 18] L A 18] S 1 484 0 R R e L A A R R S Uk

Our library houses a vast collection of books, journals, multi-media audio-visual materials both at
home and abroad, which accommodates the needs of dilferent users.

RFAX R

A ) B A 28 P S 8 P S O PO AR K5 Sl R 2 s i A T ) SR AR A st b ST B T
BIEMER.

2. Furthermore, we have computers available in the lobby for checking any book
KiE Ei& WHiE EiE B R EE Ik 35 I~8) 275 UK E & B 6
or document & W T that A %€ & M ] you may need.

AFRFETER:

D5 i faf 2.4

We have computers in the lobby.

The computers are {or checking any book or document,
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You may need book or document,

@ F| I Je B8 v 8 1 I\ ) HE A T

We have computers in the lobby for checking any book or document you may need.

()3 ok 745 00 T2 25 1) 46 1 o = 3K 60 P P9 A e e R

Furthermore, we have computers available in the lobby for checking any book or document you may
need,

@ 38 Jn 4% L 43 3 B LR X

Furthermore,we have computers. . .

RFAIRNEXRA:

A ) M E L for ) T T3R8 H 9181 computers, B 1 T that 9 5%F 18 M ] you may need &
Hii any book or document , i T AR &5 1 2 B 1 1 -5 05 17 P9 300G f =7 28 O

[ ]

A1 AR Fh (A0 75 98 3C 4R 4R 1 ok L 36 T4 5 4 48 AR ok B TR0 L T 3l /Y Sl A

Notice
To ensure that B MM A5 E , 'm writing to inform you of some relevant information
with regard to 56 B 38 %19 27 PN 25
Our AR EHY N 2. Furthermore, we have dt—# 4 G HHCH T B il 5. Please feel
free to contact us if you need any help via B¢ & 7= .

Li Ming
September 1%, 2015

=. 51EiE&E
[EamEARE]
(1) FF%iF
& Please pay close attention to this announcement. ¥§ %] K& HEIZ &R .
& am writing to inform you of/that. .. &7 & HIGE L -+
(2) &R
o If you need more information/for further information, please contact us at. ..
MRFEEZNEL FBOR - BRAEIAT.
SEES
2 % BUHR FLE BRNC 4% R T 5 R T B E.
Directions:
Suppose you are a civil servant in municipal government.
Write a notice of about 100 words, providing the senior citizens with relevant information about the
new activity center for the elderly.
You should write neatly on the ANSWER SHEET,

Do not sign your own name at the end of the notice, Use “Li Ming” instead.
gny g

Do not write the address. (10 points)
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Part B B HTS

&

— HARRE
. BTEEGER HESEEEE

Pl 4 16 7 o L L T A
FHEBBEAT £ &€
e LT RS

LHEHEBR YT
%)

H—-—asg Mz T —RAKL
it

8 BLAT 3 e s
H T

B.R
i,

A5 3 R BB R R A

. B AEAS I B 3

AT A LA JLAS 5 i T &
T s 47 8h (9 3 224 5 &
MY CH i AS L 5§

LR EEE: A DA R N TN & ]

LB T 8 X . — A A O A 3L A
PESR T L BSR4 T 8% 1 %
YEN) , 2R [F 1% T — i B

23] s :H— AW LA &
T4 ] Y R
AP IE eI R=R - MV ¢ (5
) 1 2 %
B % B0 0E 19 0 % T
TNk &%,

2. F | kEiA

# 5 X817 : Oparenting method £ 2 18 : @D urge HA{iE : @ concentrate on 4 # B 1 ; @ set an exam-

ple U5 #E ; ©®make demands # 2 5K

B X8 : Oreach by example LA B 1F I ; @ bringing-up % #; @ role model 17 K 1 £ ; @ follow

one's example [i] «oe oo 25 2 {5 BB oen oo i f51] 7
AT R
BB R E
EH _F « M 132 PR o 4t s 38 B 9 LA A B R E

BB RN R R ER .

{75 3 3

(DThe above two pictures reveal two distinctly different
parenting methods of two fathers. @1In the first picture, the
father is urging his son to study hard while he is just
relaxing himsell, with his eyes fixed on the TV set. ®In the
second picture, both the father and his son are concentrating
on their study. @ The caption under the cartoon reads: “It is

better to set an example than merely make demands”.
(DWhat the above pictures intend to illustrate is that
parents can better teach children by example rather than
verbal instruction in their daily life. @ As an old saying
goes, a good example is the best way of persuasion. @) There
is no doubt that parents play a vital role in the bringing-up of
their children since they are the role models kids look to

for guidance, especially in their formative years., @ When it
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comes to instructing and influencing kids, action tends to REZEFIILFREME ., QM ET
speak louder than words. B MW mie, e fliES .

@ Therefore, in my opinion, it is parental duty for OH I, ERE R, REA DB TR
adults to set an example for children. @ Only when adults ME—BEFERMARBHFTIE, ORE
earnestly practice what they advocate can children follow = 442 BK 1475847 B ¥, 1 BB
their example. @ This way, children can also enjoy better fECERIBERE, @XFPE—K , B F{IHLEE
family atmosphere and get better disciplined. R B B AT A AR AR, OF B i

[REARE]

F—R(4 ) MiRE k.

O MESEHE h MR E L, QA FIHIEFIEE R NE. @R ERRE.,

SR |) HRNE R PR EEFE PN HFLUEE,

Oy RN & BOA, —HERE P, QO@H LAE SCE # R Ak i 7 =X %t 18 3 #4718 HE

F=ZRBA): KHFTREBRFEE.

O BA& E3C, UL LS ENR X BIRK, @O E & A 143 K iE 7 {5 B (Only when. .. This
way. .. SLELGHED .

(h&EIRIE]

1. parenting method # & F = 4. formative years B 1 B B
2. fixed [a. ] &M TIHEMN, HH MW 5. earnestly [ad. ] TAE #

3. persuasion [n. ] Ui, T 6. disciplined [a. ] 25 1F #L1E
L&A

1. God taught His people to always look to Him for guidance and to move on or wait at His command,
——1I Know His Name : Discovering Power in the Names of God
VE 3L o b B il A T B B s Al 51 S, B A A w2 8 BT AT SR BRI R .
B :look to sb for guidance &% K “{Qfficee--- 5157, look to BL“45 3B K#” 2 &, Al ¥ H H&EE
rely on A to guide B,
2. When it comes to the environment, American Christians remain divided along political lines.
——The Economist
WL o PR 00 L 56 M BB fE AR BUR B EANFE .
B : When it comes to sth B R e XA, v B 537, Al ##t concerning/talking about/speaking
of/as for &% H Rk, &8 HIR ZHHE.
[(BEaAX]

1. In the first picture, the father is urging his son to study hard While M 4] & %f Hi .
K5 e iH & £iE RiEiRE
while he is just relaxing himself, with his eyes fixed on the TV set.

with% #JJ&’HL i

AFRHER:
D% Hi fij 4]
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In the first picture. the father is urging his son to study hard.

He is relaxing himself,

His eyes are fixed on the TV set.

@) 2 1) A 1) B A i B4

In the first picture, the father is urging his son to study hard while he is relaxing himself, with his
eves fixed on the TV set,

@3 A=k 5% o ) ) 4 o 2 R L PR A BE R 56 R

In the first picture, the father is urging his son to study hard while he is just relaxing himself, with
his eyes fixed on the TV set.

S &RKA:

LA I JE B S EXE H Y while il 55 — 08 181 BEREL T B R A SURE & 1 3E X B — AR R A
B [6] 194 25 J8E , fE0  1  s RAEBE Y with 2540t A B 2 T B P N 2 IR BRSO IR 3K

2. There is no doubt [A] {2 3 M 4] : that parents play a vital role in the bringing-up of their
There be £ &

children J&t A K i& M 4] since they are the role models & & M 4] . kids look to for guidance,

especially in their formative years.
IR TE

vx: KZRZ2019

AFRFLIR:

OF H & /)

Parents play a vital role in the bringing-up of their children.

There is no doubt about that.

They are the role models kids look to for guidance,

@ ) FH A i) 45 1] 5 ) 4 A

There is no doubt that parents play a vital role in the bringing-up of their children since they are the
role models kids look to [or guidance,

()38 o 45 o bR T o 2 35 R W P PN Tl R % S R

There is no doubt that parents play a vital role in the bringing-up of their children since they are the
role models kids look to for guidance, especially in their formative years,

ARiFaEts:

%47 R 5 BOSIE B 0 i) s there is no doubt. . 58 84D A0SR T 3 o 18 s B RIR 0 ) i
WG T that B9 AL B T Z FEHFITRIBAFRER, o #.

[BEER]

B i R FAE" 55 S B PIFECE I A A8 R W LA B A R SR A R R R
TR, B —BERE R G, % = =Bl WA B FF e i - 7T an i SC iR, 58 — B W IE
(i) 48075 1 TG SC L 73 B T )28 Dt L O A i 4 S/ L 38 = BRAE kAl b &tk EOE SRABIERMIME R . BB
BTN A A 0 DR A0 AT U R A T G R M 5 | T A
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[ Rz P #84 ]

| M The picture above depicts a scene in which I O L FEHliz T X —IEg .
@ Straightforward as the drawing is. it mirrors reality andis | . @3X I & 5 4R 1R 6 81, 6 57
loaded with profound meanings. TS, EERA .

I D It aims to instruct us that  is an OEBEEHRIFEAMN, RIS
extraordinarily valuable contributor to success. @ | WMWK — AWM LT EHR X, O
allows people to __, which can ensure their great (8% |  GE#IEANT X GEHIEA
quick/lasting) achievements. @ For example, . @ | f13kEE XM (E . RESH . FRAH) N
Those who don’t __ , though not necessarily doomed to | #, @,  , @PLA
decline or failure, are more likely to grow unhealthily in an | 8 A, & 356 A @ 2358 F bl 4% 85 Jc g, (H
unbalanced way, with very little success. A {8 LA — A AS O iy 09 A =K AS B st

K Mk LLBLAS 8

[l DIn a word, _is the pyramidal cornerstone for OEZ, BRI EFERE
success. @ Without the endeavor to  , any favorable | fi. @QUIR AL AT UF Y &5
results are probably short-lived ones. @ In order not to be | JR#ESA MREFH NN M. DN T A EE
washed out in competition, we should attach importance | - H @2 K, RATZEMR .
to

RRARE R 2 M AGE AT B R 2SI R 3O, 2 B X S RN AE ) B R S AT R AR A
B AR T 1A B i 35 B SR U 28 90 AN IE B 1 E R I A8 E T 3K

=. 51EE&
[(BEEHAR]

&b Education commences at the mother’s knee, and every word spoken within the hearsay of children
tends toward the formation of character. (Hosea Ballou, British educator)

HUEHTHERT . ZEEW—F 5, 2w R . CEEEF R G « B

& Example is always more efficacious than precept. (Samuel Johnson, British writer and critic)

SHMTEE. GEEER MIFK EZR - 988

ok Children have never been very good at listening to their elders. but they have never failed to imitate
them, (J. Baldwin. American industrial designer and writer. )

FFANTAARA T A FE AT A9 55 o (LR MR AR 2 BB AT 9472 (. BRI 38 13 70l 7™ b e Uil
%

& A good example is the best sermon. (Benjamin Franklin) & i85 FE & e dF 90 0. (AW - &
= FEA

devalue of goods value of time A good example has twice the value of good advice. ( Albert
Schweitzer, German philosopher)

— AN UFERE A M (R — AN AP R I E A P A . (BT/R DUAE « i 18 E 420

o The parent who tries to train without setting a good example is building with one hand, and pulling
down with the other. (J. C. Ryle.writer)
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R R B BT RS R AEF — R, S — REHFR. J.C ¥R ED
M. 5%
5 % BRI B , 3 B T H B R AT B 1

Directions;
Write an essay of 160—200 words based on the following pictures. In your essay, you should
1) describe the pictures briefly,
2) interpret the meaning, and

3) give your comments.
You should write neatly on the ANSWER SHEET. (20 points)

[EERIC]
bait[n. ] faiH
fishing hook £ 4
worm [z, ] HF
empathy [n. ] [@ .0
worldly wisdom &b i &
impose[ v, | 3R+ -+ F b A
put oneself in one’s shoes Ml i f & H %
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