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I @ Ancient Greek philosopher Aristotle viewed laughter as #%%%# REEL S
“a bodily exercise precious” to health.” @ But 1 some g sh gk gh ﬁﬂf{ﬁ“ TRIE Y e ﬁb‘” )
claims” to the contrary” , laughing probably has little influence @12, £ 1k 'T iR % kY b L
on physical fitness”. @ Laughter does 2 short-term ", Eﬁﬁ&%,ﬁ.ﬁz:}ﬂ,&_, @ﬁﬁgﬁ
changes in the function of the heart and its blood vessels” , 3 %Eiﬂ-u ﬁﬁ.'uﬁ‘g’ﬁ ﬁ%ﬁ«ﬁiﬂﬁ .
heart rate and oxygen” consumption”. @ But because hard EE : #ﬁ’%ﬁui‘ @'L- TN i#&
laughter is difficult to 4, a good laugh is unlikely to have ﬁﬁ __)91‘15{‘?}1’ kTﬁEﬁﬁﬂ"ﬁ‘ﬁﬂE
e oo ﬂl‘##ﬁ' Eiﬁﬂ ﬁ.s&

5 benefits the way, say, walking or jogging® does.

precious ['prefos] a. G5B 5L AY §  ©blood vessel [l ¥

@claim [kletm] », 5 ;5 R B E (5 ©®oxygen [ 'vksidzon] n. #HA

@to the contrary 5 A Fz (1Y) (‘5 (Deconsumption [ kon'sampfon]| n. HFEaL . JH P40
@ fitness [ 'fitnos | . {tFfE §  ®jogging ['dzngin] n. 1% il

1. [A] among fE - R ED [B] except [+ ZANCERANFE L)
[C] despite R (il Fedm) [D] like & -+« - —FE (R HLHD
[(ZEARBE]ANEBXE-NABE, EWME20%
[ i i F8 2% ] some claims to the contrary 7£%) ¥ R4l A G (EAREBAM 3 T %8 0 8 T =47

JE Ao 4 4] 8, B But laughing probably. . some claims to the contrary. ; H It T %l to the
contrary ¥4 7E 1) L BEXT 4292 00 3= T A WL A [kILH:Iﬁ%é R N 25 ks ) R R 88 o the contrary 2 W] 8 43
8] ik 2P sl i i i i, RA LCLIE#H .

[T dER ] T w40k o A WS R 28 T B Rk B ” B F to the contrary BITFE LA X 4. [A]
FLD]4 515 H 36 B A2 b 3 81, b s 4] 32 1 00 200 0 Bl e 288 b X 42 o A 4R — A B — 287 e JT i
B, B, 7 s e 0 /O AL SR e TR ) EH R A A BHERR . [Blexcept
some claims W78 3= T B # K % T most claims R #A WA45) B9 58 B L ifif =5 4 WA N A 57 5CHE S .
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2. [A] reflect et ; ik [B] demand 5% [C] indicate M [ D] produce 5| it

[(EHRE] ETXEX+EiAHNT, EH/E.75%

(R B EE] LA 4 SR AT fil X B A flt He % e B4 1 S @ /) B vk 3 W] % 114 B i 75 R . T 4
25 ks BT AE @AY R ik 27 B0 SR W AR RAE R L Ly 7 B R e R REM LT —E®
M) 15 52 X6F B A felt 2 1) BRC ST SR A KR . DAL PN 25 350 8 2kt B 1k 1 2 i SR O, TR U s A 0] L RE R R
“peeEgm” [ DIE .

[SETiHER ] [ATR [CIR S/ FREFMEE AR E", M "2 —FH LRWE, KRB/ RAL
AIE R i 8 o) RE S 01 A8 AL A s s Fl . [ B GR 9 — h 0 BE AR 7 T 0 U B i B ) O 2 R R B Y b
A RIREAR G N B,

3. [ A] stabilizing({#i ) 48 154 Fa i€ . F2 [ [ B] boosting fii 14 {
[C] impairing i 5 ; 4 55 , ik > [D] determining # 8 , U 72 ; Ik 52

[£RRHE] ANEX+ ETFTXIEX, EWHR:60%

[fR B M AR 1 2O G 150 BH 8 J2 G 4T 5| 2 .00 JIE 0 il 8 2 AB J 109 728 4k A 5 181 o 25 4% 1) BR
BRI AT —E X BB X —Fm, REBIFAEK.

(ST HERR ] (A ]S AP F R 5% ), {EL5E 8] “ i Je P B3 8 RAE”, 5 30 P short-term changes {4 38 H /Y 28
fex g, [CIEiBEZ R el B, P EiE S impair #0280 590 R AFEE B B A I E M & X,
53R . (DI R A", i % 4 3205 R NSS4 5 1 57 IE AN BB A B 70 28 i RE U i 5 1% 18
Al RUYE” ML R RO RN R T B AE R A EH B AR E T O B R
4. [ A] transmit §ii% ; & 9 ;15 4% [B] sustain {di {4 35 [C] evaluate {1t [D] observe W %%

(ZFRRE] ANIEX, EME 45K

[fB R B B ] oh 23 6 T A Aa) 0 3 ) JIT 489 7% 100 &5 SR w34 200 TR Dby K28 R L 45 il 20 s A% 0 T 40 A A 5 b
JB AE 5 BOK S 805 8500 0™ A= 00 ) 8805 7 HAD a4 6 AR I A% R R T R SR i el TR R |
“HEH BT R O JUE R ihn A 2 fil Y AR AR T L SR B R L[ BIF A SCEL,

(ST HERR ] AR MERE” I, R B H WA A5 B &7 a8, i 3C b 25 4 18 1t 2 41 2 2
laughter, HF B 1% B X ; transmit 38 A R0 5 75 8 0 F 5 5 %7 0 8h4E & 0% E 0k — B2 Y ik sy i,
SRR SN N7, B laughter JEAES R FET MR LM SIFE”, “ AR MEAL 5227 19 08 % 1898 AN S,
[CTRIR XS T 3 0 Ak | FHY s 565 R AT 07 T X3 5 0 4 0 ) ) e 5 8 3 7 5 AR B o B 4 7™ A 35 Ab
27T F AREMERE SO (Y R . (DR R & /G 207, i K% & 0 8 A 21 £ 0,
AR R B RS A 8k W AR AN AT,

5. [A] measurable i (1% [ B] manageable nJ &b Hf {1
[C] affordable 1 +H 4 i i [D] renewable a] 4 (Y

(ERRE] ARNEX B RART. ERE.T0%

Chgam B g b SCR W, SEAR AT BE X B 1A falt g 52 vl 5 Gl , B 51 6 B 7R AL BB 4 301 28 fk s A /) 3 ik Oy X
K% the way walking or jogging does J* F %" F1“ 80E ol 18 B 4 Lo &8, LA unlikely 60 “ /i #& A 5 &
X B 1A (1) BB 52 ) K7, B I P AT benefits RIS RAELA],

CEETHERR ] HoR =10 R RER R (A L /R LR RESS - - A9 I E AW 1. (B3R
“TE RE VB LA R E BE K B R Atk [ClmiM - L/ H iy, [DIF 1 K7 2 &
SCFH A g RSB UL —BE 7 A RGO AR R 0 B F AR Xt G “ il LB SCHF48 7 3R i
AR IR T,

I ® 6 , instead of straining” muscles to DB, % T 240 2 2 AF 418 1 48 AL
build” them, as exercise does, laughter apparently” /i 'ﬁ‘iﬁ.ﬁkﬂiﬁ%ﬁ] TR A ) T AR e
accomplishes the 7 . @Studies dating back to ¥ the fﬂ @é] ',__-2;0__'_1&; %30 -‘EF-'PQ,;E% #’ﬁ'ﬁ?ﬁ:ﬁ W,

1930s indicate that laughter 8 muscles,
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decreasing muscle tone” for up to 45 minutes after the LA ILR R, © (LK — AR R B R AT

laugh dies down™ . 0B BARIUIK K ik 45 4

e WILER ¢ 7
Dstrain [stremn] o. H S350 50 % s fi i % Ddate back to [+ FFAE 4 B P F oo 45 AL
@ build [bild] v, & &, ¥k % Gtone [toon] T L In. UL G555 gt

@apparently [a'peerontli] ad. & ¥ . LF . 1% §  ©die down % #7455 ; % i F &

-/
6. [A] In turn $&7% [B] In fact fff ] Hb i3 [C] In addition % #b [D] In brief fi] § 2
(ZEHEE] FTXZE - NMRAFAART, EHE.66%
(fEEm B L S R HAL 18 M7 e 8, U B A0 & A 40 J5 & X B4 /Y 52 el & 2, 17 28 AR A 4
R R <1 v Ml < = R S e v B S e o PR R 8 AT EE 27 N RSN A S IR RCT Py O i Ol = K7 N el 1)
W, [BJIE# .

B —BhAE AN RS )R 5 o — D AR R IR DG AR T bR SR ] R R U A9 56 AR L IR AR LR G
., [ClEWRERRAE B 4727 A AT B — i8] & B 55 4h — A J5 T, 1 25 4% b B SCHF AN [ 48
7] — [ A8 A~ T ABGA . [ DR g v BE AR (9 P9 487 1T 23 6 Sy 11 ) 0 A R 4095

7. [AJ opposite # 52 iy [ B] impossible A~ A] fig 1Y
[C] average 1E ¥ i [ D] expected il i 2 k& A= 1Y

[(FHREE] FTXIENEE , EWE:80%

[fR s B Rk ] A P LS 25H instead of, . . FEM“E"M“iEsh” X LA A94E I AR AR AY . 0] R iE
B (95 0 - 5 AL SRS, T SCH HH S AN S - B AR AL P SRS BE T ol o ) A 1 A X B A O A AR R LA TE B .

(SEBHEBR ] [BIR“E XA T A e A B B R BRSO E K", 5 EF 305l gy “ %Xt 5 &
ARG, [CIREFITEEE” ANZN A AL SO R HEARFTS B2 v A A BB 4 I 5 14 5 i
AIR"X—B4, (DR AHTH” ZNELREEBEETYESMIIA”, E9 L FIOERE .
8. [A] hardens fiifk [ B] weakens fili ¥ zh [C] tightens(fii ) AE % [D] relaxes(fi) i #

[ERRE] ARNEXES, EWE:HX

[ fif 50 R8 B ] 25 Ak m) 4 - F 5T R W L 5K WUP S B BB AE 575 F 85 BEAR L A 2ok B . )5 2k
decreasing muscle tone. . . 155 &M 25 # 17 , 45 “ B K UL A BE 5K 257, o B Fscd LA 5 (8 k[ DJIE 8 .

[EE T HER 1 [ A58 8 Py B0 & Pk L 09 fli AR 6, B4k, 107 358 AR AS G L LA 5 4L , [R) B 55 P IR
B E AR . (BRI IL A 873 — & B T Y0 5 P R ) 55 e R E T (B B R
TR0 S LA Fs 37— J T A R B, B — I I R R LR P AR T AR R e, 5 SO 4. [CIA
JHHC 8 B A 9 4 ) 728 1 AL B3 52 ¥ e 1) 4 .

' @Such bodily reaction might conceivably” help 9 DT ARL, XA 5 kB kA
the effects of psychological stress. @ Anyway. the act of gy FERCEE S F LG Y R, Of A,
laughing probably does produce other types of 10 ggﬁgaéﬁ;ﬁ B 3] AT A B A AT R ﬁ
feedback® that improve an individual's emotional state”. @ 44 Jt 4 % # ﬁﬁ&_ﬁ[,&&ﬁ-n QORE— 2

11 one classical theory of emotion, our [eelings are %‘Fﬁﬁ%ﬁ%ﬁﬁ%.&{ﬁ%é&@%ﬁi

partially rooted 12 physical reactions. @Tt was argued SRR R, D19 HLZRKAARA, ANHF
RRE D A T Rz, W SR IA T4
ThReedE A EHEH,

at the end of the 19th century that humans do not cry 13

they are sad but they become sad when the tears begin to [low.



L RICER - o

(D conceivably [kon'siivabli] ad. I A8 % Hy , A {5 Hi Sé @ state [steit | n. ARIL RAE
@ feedback [ 'fiidbeek | n. F i )

9. [A] aggravate ffi /“ & [ B] generate /=4 [ C] moderate & [D] enhance $& & ; 3§ 55

[Z&BH] ETXEX+BRAMAE , EBWR.50%

[## 82 ¥ ] such bodily reaction #§ 18 & — /) 48 3 59 “ (2 5| 42 #9) UL A i #4 L LA 5K T BE AR,
conceivably 78 B A< 47) 2 “ AR 4 o VA5 Y A0 45487, T AR 4 TR, UL P A 7 X 0 BR R Ch T R R A B T
L WU, XS T @A) X — AT N A B A AR e "M &[ClIE®.

[FETHERR ] HA =W AR m T, [AJRR“SHRE/L. ME”, [BIRR“NEHHHLRE",
i LP RS AR AR P FE . (DI R B AR FH RN/ B b & B (B HE L5575 stress B
BN A SR, B2 E S ST .

10. [A] physical B{&KRiY [B] mental 0B A , 45 #4714

[ C] subconscious ¥ & iH Y [D] internal N AY

[ZEEARE] ETXIEX, EWE . 30%

[ 8 B8 ] 235 s ) 36 L 28 A9 0 B 5 ) A e 3 A AT 45 MR A5 A b 286 Y 1Y &5, Bh3hial does
HF produce 2 Tij , & % ¥ , 55 B 1E 1 5 [7) 1) improve — i , % O &) #E 47 it — 26 56 B , A bk 3CH 8 other
types of feedback R fiE5 |- 4] such bodily reaction X} i , &35 1 5 bodily ML A RAG[A].

(SR HERR ] [ BRI« 18 4k SORE # 2 T 197 LCIIR I “Ba T B 4k b, A B R EEW IR 2 sk 26 8075 L
AR AY S B R ET” .15 bodily #HX) ., [D]# #BARELPAY”, WA L“FE &R, H I
bodily reaction 5 ¥ (19 & “ BC @ B9 , B B9 S22, T AR B4k 9 BB Bk 28 B B L B 7 BCHEBR
11. [A] Except for e+ Z AN CERNT) [B] According to #< 4 , % I8 (& K IR AR HE)

[C] Due to B A, d T CGRIEE) [D] As for ZF, T (5| B W2

[(ZEREE] ANEE, EME.0%

L8808 B | AR SR RS S R R XIS VS B R B2 18 6 &R M B T B S @)
il Anyway, ... does... (Ml EL oo B 52 oo eer) SLRF O M AL, SO AL S X 3% W0 2 A9 2 — 25 S2E , B 38
oGS SRR bSOl T P B R AR 5 ARG BRI XA [B].

CRETTAERR ] [ AL o o 30 1o o Ja 3 00 75 5 ol oy %ot E BE B 4 i 5 7 (B AT HEBR po it 2 5 T K
M X 4N JE B — 2 51, 1 3 one classical theory of emotion 5 our feelings }fdERI 2, [CIHT“5I
H AR B0 A B R BB S IR AT A SR B IR 4 e SR RARGE R R, [DIFXR
PR S5 AT L X DEERB A E-”, 1 L 30OF R 20 A 15 45 10 HAbBHE
12. [A] with [B] on [C]in [D] at

(ZRREG] BERE, EWME.85%

(R BB ] ARk FTIEM A N BN e  RATA RS2 —EMBE L BIKR B, SHash
ia) 5 rooted — i, RM“IEIZ” VS “B KB " Z M MR, ESCT M G M) 5 4 520 REBCE A A
TFERE” W H Z AT RS (=) W B, BE SR A A S 0 1 SC 9 513IE L BB 4 25 % 4 )i 5
b SCHRGE PR ot 2 A Ak RUBB R R “UR B il T 7 0932 4, rooted in B AR IEAE T fhy e e PR [CIIERS,

LS BHERR ] CATRT T3] R (B8] LD o SO AR e oo b/ B F 4 (B A 38 AR [
14 2y 1) — i i T B, R LA AR AR L B 3C P rooted 5 = I AN BE— Rl .

13. [A] unless B&3E [B] until ELE] Ky 1k [C] if [D] because [H K
[(ZRRE] ANEE +~ $Ha8, EMmE.20%
[ B ] It was argued. . . that, . . 7R < /A & % /)« 28 L BHE ™ (9 34 — 2B B8 B, B ) o but J&



NN %5 g e i 505 F SR RN — 80 NI AMETR 1 but they became sad when the tears
begin to flow i J& 7E Il B¢ Wi 1H CBH R SR VS 3545 (I 45) 7 B9 “ Bt ) S8 J5 56 & e i vE —Jg B 46) 7, 5
U] 5 8] O R SR S Ik, B B A R CIETHD S B0TE 26 (GRE3) 7, B G but Z i 19 8 28 — & 5 9% WL 0 4 X
LB (AR IR SRR H , BS54 R because RERER I B R B VS 4" Z [0 R EHE, LGk
TR but Fr 1874 B9 43 47) 22 18] () 5 B % be A 8, S (D IE B

[$ETHEBR ] don’t cry if they are sad“ MNREH A SWIH" X — Pk % B, H H R &K
25 but J5 & BLAY B E] 3¢ R (R SR8 ) " IE A BEAS LS 3T . BCHERR [ CJ. do not cry unless/until they are
sad 70 46 “BRAEAR G5, A VR BREG A WET AR X R LB MR RG> FRE” T
5 but FERMA LR AR “not. .. but. . . "X — BB EARGFET 20N ANBKRIE/ERE
iAW H AB R AT O W ARG AN R BT R B RO R HOR T — R AR S
“U5A HoAth 17 B0 2 = BORH " X — 53 BOHEBR

IV @ Although sadness also 14 tears, evidence DR A% Fikim = A f
suggests that emotions can [low 15 muscular” i'ﬁ'ﬁ%‘:ﬁ.ﬁﬂ Jﬁ'%"’]’ﬁaﬂi.ﬂlﬁlﬁ.ﬂgl -
responses. @ In an experiment published in 1988, social B, QikE %R %R k;éﬁ A 'ﬂ';!:
psychologist Fritz Strack of the University of Wiirzburg in SRk E g . Ak T 1088 £ 4 &
Germany asked volunteers to 16 a pen either with their 7 gl heR 2R+ 22 0 F &
teeth — thereby creating an artificial” smile — or with their EEFMZE KG =2 — MR E ;2 42 A%
lips, which would produce a(n) 17 expression. @ Those B_ﬁﬁﬂﬁ, Wk A —ANGEE AN,
forced to exercise their smiling muscles 18 more ®ﬁﬁ|§ Sk Ak 38 4 MR 5 UG AP AR 2 A
enthusiastically"’“ to funny cartoons than did those whose E%Eﬁﬁkﬁfﬁ‘ﬁﬁﬁ‘?ﬂ@iﬂ‘@i%
mouths were contracted” in a frown”’, 19 that  #2L, 3X B K B & T 24 ¥ vt 4 Mo 3F
expressions may influence emotions rather than just the other RAEEH A B railr. OFHE, £X —
way around”. @ 20 , the physical act of laughter could G HRAT AR B K E W4,

.......... e
c RICHER - o
Omuscular [ 'maskjole] a. JILARY S} @ contract [ 'kontreekt | [ 3 Jo. (fli 5249 5 45 o8 i 45
@artificial [a:ti'fifol] a. A M09 ;IE H 4809 9 @frown [fravn] n. 4%JH

@ enthusiastically [inQjuziistikoli | ad. .01 i @ the other way around H 5 i . {8] i e . LUAH 5 7 =X
K Hb, %

RERm-
14. [A] exhausts fli i J1 /& [B] follows 7E -+ J5 & 2k
[CJ precedes -+ Z il &2k [D] suppresses i il

[ZARE] ETXIENX, ERE.50%

[(fREE ] A Although. .. also. .. 7R 25 4% 16 B R L 5 b SCAHH B9 D€ &, X b SCA5 i ik — 2 1
ik FETRABIE ., B AL SCOR M AR R AEAE IR BT Z B U Z e A Rk AR A
HEREZEHEZHE, RACIHE.

[SETRHER ] [BIFER T J5 , [H - JIFEL”, T sadness follows tears 5 I 30K W& —3, 54 B
Although. . . also. .. R WLl AR . [ALE XA (D IREFE A AR whbloke R ; (O 18 “FERFEY
RS . TYWE”, M REAE TP R, SOE A R IRE X —ui k. (DR 9 &l (S 420 6k
RN )X — & X E T RGEYS tears G HR RIS AR MW ARE"H LT AW RS
F BRI, AR G R TH B .




15. [A] into §feeee B [B] from 3 H [C] towards [[] () [D] beyond #f

[(FRRG] BIERER, ERME 4K

[R50 B AR ] 25 W6 AT AE A T2 A48 1, 36 05 42 56 T R TH 7= A, B 28 5 30K 1 (4 B 7 B 5 AL 1T g 2
AR RS Z MR, IS bSO WS g —, B A5 45 U8 T & Uk R B 3CHP emotions X BT 1 457
muscular responses Xt W “ By & 5 W 7, 25 45 1] i AR I I8 T 7 /0 15 SO L i BIIE# .

[SETTHER ] [AIFR/R“YE S RS 00 37T 1) (A 167, 9 8 “ Wi 3 (9 45 2R s [CIHR ™ 1 25 /0 2 HE A~ 7 1)
Bh” 58 B A A AR [DIA A e e Z 570K — A CHEAT B 1) T3, 77 e % i 5 SCRAR B 5 K 1]
J‘mﬂ’é“%%ﬂﬂﬁrlﬁliﬁm” XX G tears. IFAE“HT 8],

6. [A] fetch &k [B] bite % [ C] pick $k H [ D] hold fili {4 4§

(ZFRRE] ARNEX +ZRABRF, EWE.COX

[FRE R BE ] 25 im) Br itk 10 sh VR AT B 0% R “ F 3T E A Sh 1" R R " BEE X E R AE” X —3h
Ve WAZIT 77 A “4ifi A 3B (thereby. .. smile)” 1“2 15 A (which. . . )7 FIFAR 9 F 4 , 23 P hold 278 shERT A “ 1%
HE FEA" 0 3 SO BERT RS 15 e AN A (R R AL B ™, Ui % M IS A E N 7 . [ D) IEW .

[EmHERR ] (AR EREMIBEY” HE” X — 3 4F B 3 R0 1 4R 7 dl ad = OF
D) g0 (W JE ) S B, B i k2 "—j:ﬁl, LD IRE” AR 2 A 1Y S 86 sl A . [CTMEAE 0 g VR PRAT ¥
i TFal FH87, mScrp A A A s, [BIETE 09 sh VE AT 3007 2 157, SCrp < S G PuA T s HOk i
i 1] P o )’C“W”ﬁ?&%ﬁi?%vfﬂljmﬂﬁ 5 K V) R R ShE” X B ARIF RS IR N A .

17. [A] disappointed 22321y [ B] excited #3011 [ C] joylul #24My  [D] indifferent #7850

[ZFRRE] ANEX+ETXIEN, EWME20%

(MRS ERE] LA, 500 R R R A0 — Fh o T i 2 i A i IR R 7 — o
“WEIREAENTAENN R AW E AT — R RO AR A TR S PR e AR R
F Aok MR 45 B, DR o S 7 2 s A Fe AR PTRE“ S A X s 7 F SC @A) £ 8 R 4 4 3 R o SR L
V9 N7 T8 4k W 76 A 4 o 40 T 2 15 19 AT DA S b AR HE BT L B L S — I T A0 2 N 2O R R 2
R AJIEH .

[SETHERR ] [BIFILC]YS smile KJ7 w4 — 38 & “ %X — R0 BER 5« (g B 18 O BRE" AL, W] 5
Y TP RS A 9 B AR E 2k 25 B8 0 7L 5 F 3 contracted in a frown JE BLIFE R, [ DT A3 H 5 1) /2
“TCRAE BN BART RIRETE B S IR K L T SO BOGEE R,

18. [A] adapted iifi i [B] catered il {5 [C] turned R Bh T 5 % [D] reacted [B] 17

[E&BHE] ETFEL AT, EME.T0%

(i 2 B B& ] 25 A% T 76 ) 20 S B0 45 SR th R SO 75 50 56 45 38 5 1T LA Wi 175 46 7 LA B X — A7 oty
il 8 A 2 1 20 T A0 L AT S R I A RiE W e B T O AL 4 RAT T DRE R B2 & X,

[SETTHERR ] (AR T Rl A KT B 8 4% MO A8 A7 0 FAS BE 457, 2538 N (19 X 42— i 2B 3R 88 /18
B/TWE”. ML PEIEHN funny cartoons, NAFLE“ T BXF 2 aE W " — 0, [ B A% i 2 5 fh i ok 5k ak
B, M FWHNENSSHDE FEBNTER"AREEE, [Cl—HMER R T, 55— R
“TF Ui A B 25 VG L U4 1R A il 2 ) 2R Oy 307 i 3 v ¢ g R AU R L E T TR A S S5 E AN
Gl T we e SRR Y SR Bh T/ FF WA E AR Sl i A JE O IS A T i L 5 90 BT R B A R
VS Tﬁ%’ﬂ@%@%”*ﬁ%%ﬁﬁu

. [A] suggesting # W] [B] requiring 77 % [ C] mentioning & 5 [ D] supposing &%

[(FREF] ARIEX, ERWE: 0%

[ B B8 ] 25 A8 A3 40 A 4 ) v 28 MR i S BLAR S2 B0, S G 4N A L S LL A JE
¥R AU 1) 52 IO B A SR B A B - 4R — B B 4 005 5 A % O il R 1 i ) PR b E A 0 R X
BSOS B A5 Rt — 2558 . A SR R ALA]

[SEmHERR ] (BIHFEIH S s B0Y 4& 0F7, m SCrh fif 23840 B “Pifh 2 5 % 0 AR R R X — &
WK L, 25 A% Ja A BRSSO B B/ ER A7 5 A8 ; R 5 ¥: M0 JE 75, require 3 that M 4]
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i 85 e FH M LR . [CIFR“HR S iR 3™, 17 52 B0 4% S48 K SC U0 4598 5 AR S J2 S 36 1 5% T L A5 1) 328
[D]— i F 5l Wt ” 8 5 im0 S B 8 05 scue 45 57 5 — 5 il T e 3
AJBE 1 B0 AT 25 LS T A 45 SR T SCHR that W) b SEG 456, T AR BRI 57 .

20. [A] Eventually & )5 [B] Consequently [# 1 [C] Similarly [7] % [D] Conversely A 5

[(ZFRRE] L TXiBE, EHE.0%

(R BB ] MM X — B R T MR 35 4%, | SCiR B M H 48 # X o R B
JREuE, o 33X 156 W AT U T DA SE w15 4% L, T AE RGBT g5 fe w1 . Rk L0 7 R X — Bk ah 1, 1]
o8 02 22 ARG, IR RE 8 A S 287 s X S S A% ) B B — B R [CIRF & & .

[SEWHERR ] [ At B IR AF A9 57, 1“5 GE 08 o0 3% 15 467 5 b So g 289 3k “ B 1) 56 57 1 56
R.MELEL—HBEPOMLS . [BIFAP B L R T —Fhas B7 30, 8% £ B a0 45 72 H R
KEAPHZEEG R KOG ECLRESEZ M BRI RHEFEE"WXR, [DIHTIH R
Z AT SUAH S N T T 3CHR B AR A,

Section I Reading Comprehension

Text 1 HEEFRHEIGH

Y — RS

A 3CHH E Commentary (FFif)2007 4 9 H — 5/~ Selling Classical MusicCHiE 4 T 9% 50 1 303,
YE# LA 29 % R AR A S MR AT A s 48 e E ATy I SR A IR AGHL, RIXT
e 2% v IR P S B SR — L 2 R A 48 44 OC Bl AR T BB 2 AR P S B AR 22 1] 98 v Y
WAL, TG IR A R R —— R RA N7 19 Bk 48 e T

I AR R ERR

I @ The decision of the New York Philharmonic” %% F R BT 2000 £ B A -
to hire Alan Gilbert as its next music director has been A B FAEE B BBk
the talk of the classical-music world ever since the_'.., REREFAR, E—ERERERRERN
sudden announcement ol his appointment in 2009, @ EH. BRESARE S TARER R,

For the most part, the response has been favorable” , ek AT AT IR T SRR ER
Pzt I L ] D AT 2 W e 3 iy
to say the least. @“Hooray! At last!” wrote Anthony REAR  HLBEREE.

Tommasini, a sober-sided” classical-music critic.

(DPhilharmonic| filhaimpnik | ». 7 5k 5 A % ® ZHER

(@ favorable [ 'fervarabal | a. FriEM (Dthe talk of GisF it 14 3% &)

(@ sober-sided «. 5 T 1Y , M5 1Y éﬂ @10 say the least(FE /0] L)

Emaw -/
F— —BAXEE—BS . ZR—EFRSEEHETATRASI ZANBEARM(ZAKBERS ).
E—BNAEHHIEBREMm, X817 % : DThe decision; 2 favorable, to say the least,



ORANERWLEGHFBE . A1 The decision of. .. to hire. .. as. .. 5 %] his appointment in 2009 [A]
b BRI L AR )8 W A 2 O R S (T Ay Gilbert 3 F AR S B M. BUAE 52 BAY i 3 has been the
talk of. .. Ctalk BN “iG M, RiE thL ") BRI FF R A AR ever since the. . . announcement, LA K 4% %
&4 T 2517 sudden (FETRE i announcement , 32 B 4% [ the classical world) &R ™ 8 3544 5w . 4 i 8
TR R RE A, BB AR — H &AL, B B AR (R R B AT H A .

@@ 1 B4 15 A /2 M,

QAMAEHRERM“ERB". HAFTRAXN LTSS E % R (the response [E] 7 the talk of the
classical-music world) s For the most part f&4fi the response, 3 i A< 4 fff & T3 PO« F g7, B 78 K 3C
P Horh Je 4 9 AR [R5 357 . to say the least(“fg %, 2 /0 0] PLE") 8 (avorable, ™M i iy & /R At
Xt A i 014 180 B A - o R R R A CHD A R RS U L S BR AT BB LE X R B .

QasIBFREARDARHRMESHIED M, Hooray! 5 sober-sided JE i B K il L% 2“1 —ir
B e 7 it £ T 69 SR FIE &K . Tommasini J§ 88 % W T 00 e BB A9 I 22 757, ™ B AT A IR AR 0. At
last! f& iK™ IS — 117 22088 I 7 flb— 7 AR DD 30 3ty 57 2R S Gilbert SRR BT U

[REME] AA“RWEG"FR , BEWMRELED : A BT 28 R 5 M FE 4 @4)
SRS IE (@QO)”, O&)™ BARA T & by & R AW 57 0 0 G, R AT A A A R

LA a7 1 b U 28 05 @ ()4 0 25 4 B L A Cfor the most part) ™ EL A ) 20 i #h B 32
F57, HEBLRT R SCE ) 5 0045 Ol 0 SR BT A v 1F BRI, BT AR X R .
 RERR -y
21. We learn from Para. 1 that Gilbert'’s appointment | 21. NE—BAMFRAFHESE
has

[A] incurred criticism LA Bt

[B] raised suspicion [B] 5]k &

[C] received acclaim [C] 225 e

[D] aroused curiosity [D] 5] & &2y

[FEAEER] 55— BOME M. 4249 % & R FEE Gilbert £ J9 3T 13 5 2 W5 00 4E i de i 51 & 77
AR AL O 4] BB 45 O e A M AR R AR R R B L R R R AT A 1, O ) TR LA SRV R
2 Tommasini B9 ] UE &y ML 3% 2R A9 BE R A BE . W] WLLCIE W .

[FEMRE] IE# [ C] received acclaim & Xt @ 4] favorable, to say the least LA 2@ #] Hooray! At
last! (Y HEFE .

LAJFI @A) critic i [A AL criticism B8 T4, H 30 critic B“VFIREK "2 E, HH T F Hooray!
At last! 2 Bl T4 i 14 285 B2 A SR i e )

[BIEE ZBEN A AT Gilbert 75 2 AN 5 3570 55 I 7 35 2k S % i 49 9 5 2 ¥ (suspicion) . {H
5 — BB S RS R SRR

[DIFIEIH A S —Bt@%) the appointment came as such a surprise, {H ¥ 5 & 98 8 AT B X T
i o {H A SR 8 B T AN Bk R i J B A Ay /A I R,

CETTREE] A 0 52w i A AL 7T Bk SO o A R S ) W AS B R . 0 M 0 1 3
— R A TG B 25 S T AL e Ak AR BN — L RVIRR R SCrh A IR R/ A E ELR DR EAE K
XS A ) ) I DRI e B S 5 = A0 T 00 A5 S L U 20 K 1 A S Sk AR

HARF A, 5 43 B 36 500 % 3 09 A g 18 7T 2w, X 43 s A T U A4S R A B 9 4 0 criticism,
suspicion,acclaim, curiosity. B [ i35 53 2 17 52 B ME 45, & B0l S 3 2R 370 XA i A O 0 35
Ca R IR B HZ a0 B IF AN S L SRS BE) o A 35 40 SO0 1 2 W 8 2 1 oy 303 SR S0 A, AR T i
ZXURTE suspicion ., B — i b G 2SR IR
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Il @7 One of the reasons why the appointment came 18, AR A ik A 5] o ot & S5 84 R B
as such a surprise, however, is that Gilbert is 2R, ERMBALR DAL, -&-iﬁ:g
comparatively” little known, @& Even Tommasini » who had (i) LEL LA [ O
advocated Gilbert's appointment in the Times, calls him “an WAL B R (RARL A RBFRE,
unpretentious” musician with no air” of the formidable” By R AAAAAERG XEERR
conductor” about him.” @ As a description of the next 37 3¢ F— At A bk — fi b F A8 R
music director of an orchestra” that has hitherto” been led o & $hf0 @ 3 R « 4 5] 253X 04 F i B & 35
by musicians like Gustav Mahler and Pierre Boulez, that 3£65 X vl /i B X AR R L FAEF K & K, M

seems likely to have struck at least some Times readers as F £ 74k — B % B 4R ) 69 ik & 0045
faint praise. R—AERGHE,

CALERSRASH - o/

(Dcomparatively [ kom'peerativii] ad. H5%¢ I . X ? @orchestra [ 'sikistra | o, 5% 5 A
@unpretentious [ ianpri'tenfos | a. 4 A ? Dhitherto [ hioa'tu:] ad. 24

@air [ea] n. U EN4 #E ? @ SHMIER
@ formidable [ 'fomidabal | a. Al 41 AY ; 4 ACEE(Y é D with no air ol (A -+ NY2ET)
®conductor [kon'dakto] n, 5% g @strike. .. as. .. (25K AL~ EU%’U

As a description of the next music director of an orchestra that has hitherto been led by musicians like

Gustav Mahler and Pierre Boulez, that seems likely to have struck at least some Times readers as faint praise,

As a description of the next music director of an orches'tru‘ | like Gustav Mahler and Pierre Boulez, ‘
[ i A LV it
ks _that has hitherto been led by musicians
K FAE i i BEMPATH
AET that seems likely to have struck at least some Times readers as faint praise.
g{ LA il B (strike sh as sthB Sl SR A IEERPENS” )

IhBEE B AR 4] = T 4 that seems likely to have struck. . . as faint praise, T that & 4§10, As 5]
FHYIRIE H a description of. . . 5 Eif that [Al4g . H P EE —4> that & i WA & i an orchestra, 3% W]
ﬁ%mﬁ%k%%iﬁmmmmﬂﬁﬁm—+u%m%m

EEAH -
SCRAAEATSFABEREOTREZINFENER" (Gibert RBME), XRAA:

comparatively little known,

OARUBRELTE . THERANEGBAAZTINNIERE Z Gilbert B M 2, #3717 however K i
B Lgtflﬁﬁﬂ%ﬂﬁ%“?ﬁﬂ#ﬁ "-’T‘"E B BREZE 7. such a surprise $EH B sudden . has been the
talk X For the most part S5 & 15 B X —AE My A ) F5 A N B 4h, by i35 0k B @5 B 8 B vp Je Jw Sb % 5
&, 4] One of the reasons why. .. is that... P 1% 45 6] 1L &F [ . Gilbert M1 XA 5 A F1, &)
compdrdlw(, y 18 LR« Gilbert 3 E LAY 22 TE 4 LL U AR X 4 24 % AR AR PR GO i o e 4R 11 ok

— 31 3E [E h KRS SR ED AR BT Z LA 4 .

QOAMPNHEERBFTRFX—EERE., As a..., that seems likely to. .. &0 ¥ 4] [a] * A — P72 4,

@A B %5 iR Tommasini i&1E, ‘@JIE'LRHH Gilbert B A HH 2 . 13'..1_ 54t I8 35] Even (" {4 4] 1D 4] [A]
PR L — A SR S 0 3 AR O AR A R E R S LA B Gilbert IS AR s who 515 Y A 4 (9]
R FBEARA] i8I Tommasini % 7] 42 b 458 3C 0T 4w 2 7% 5 ZY 32 3% 3 4 ) ’_'}[ J5 & 48t Tommasini Xf
Gilbert B9 F A4 2 A6 08— et 19 %A 4 A A S I 4848 R Sk 09 W AR K . ) TR U2 oA A
b SRR AT A 19 RIS A BB B BX AN 3 L Gilbert (ANt 45 AT AR 0 .
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QOAFHLHEDARIEE MESEFRST RAMERE . a description of the next music director Fl 3
i# that [f48 4] Tommasini 5§18, %15 M F) that has hitherto been led by. .. i8R BT 800 ™ &
0 A A R T B R AR R, B PR AR T S R B AT ROk . E AL strike. .. as faint praise
(strike sb as B R “ 45 HE A L=+ EI4” s faint T AL 0.8 A A97) 4 Tommasini ifi ifH TiX —#F 52
W HEAT RIS - S i b i3 3 0 18 SR 4 9 (0 R 36 7 (P9 T8 B8 < < ol ph 5 Sk R BEE b 1)y 2 O A RSB AT
17 Y A A N R AR R UR K, X TR e AN AR — OB O, I SRR X A B BB Y
WEE) .

[RERZ] EAREPEMTEATREANEGANSE,BX F£ & 17X EF5: Gilbert Wl 75 1
(49 i 1 52 B iy 8 2 SR 000 5 3 9 Dbk o 1 A1 7 6% 22 48 ASUAS I 11 45 A 9 B SR L 24 O Ak O P A A
HTFAEE R B ? FRJG SCAEE A AT I8 Pt i T X — B BE .

- REER -
22. Tommasini regards Gilbert as an artist who is | 22, S ERIAAETREABRE—X = Z
— R,
[A] influential LAl A w18
[B] modest [B] fleith iy
[C] respectable [CT B 152 WY
[D] talented [D] A%

[(FEEM] 45— BO®%) & Tommasini X {E4r Gilbert i 5 57, 45 — Bt @ %] & %t Gilbert A A B4
Tommasini 3% 8] FR Gilbert Jy* itk 4y \ & A @/‘\E‘E%?ﬂ?%ﬂ%ﬁ?—’r‘-”o A LB IE 0 .
[EMEE] EMWi[B] &A% — B @4 an unpretentious musician with no air of the formidable
conductor about him [ #47 ,
LA Z Be @A) S 1] T4 , 4 Gilbert “HI XS AR 9 A HUBCH AR 3 A s 1 /4. [CIxd 58 — B
@4 B T4 ¥ Tommasini AR Gilbert “38 A 4 AACE B IR K782 ANEMA” . [D]RE fi 5 55 =
BOm) Wi e A #F ST H A S 9 25 B A FIE Gilbert &8 & — 00 K/ KWK 46 1578k
“Tommasini 1A B Gilbert & —{ A X HE 5",
[(RGRE] AEHE SR ANY ST AR — BTG . TR A2 R AW
/AL IR REAT XA VA 26 R B B BT A5 8L 5 2R )5 #EAT U0 99 E46 1 i A B .V 1 0 e Y R
77 3« ) FH A5 52 /) 2CBL ) T 40 OFF 785 28 X7 1 8 ) K 0 il N 9 0 o5, 2 SO £ 3 00 A XY 1 T B 5 A
Y E”,
HARTE A, 8 5% ] P8 5 i B b 56 T Tommasini 89T A N & G — B @4, 5 B @), b5 %t
& BT X 43 . 8 — B @A) /& Tommasini i Gilbert B M E ;48 —BE@ A 2t Gilbert A& AW F
B MY B HELR R, (B AE T unpretentious. formidable ¢ 4= f8F . 4k UL BT 4215 %01 Tommasini W4,
B T A By Even — 18 BRLAE 31 , @4 J Xf D4 8 4R FL X6F AT iy /8% 20 02 4505 B SRy 38 21400 455 AH e AS SR BT R
14 B8 I L [ B 30— 2K
I]I O For my part, 1 have no idea whether _ i ﬁﬁﬁ,rﬁ = ,ﬁ:ﬂs'*ﬁﬂ.ﬁzﬁiiﬁ* i A8 4’%}%;7:\
Gilbert 1s a great conductor or even a good one. @ ——{141"5 . 3}3# &i-ﬁ-x-ﬁ:ﬁ:’f‘ﬁﬁ@ e
To be sure. he ])erfor?js an impressive variety of RIS T #i«ﬁ-} # 3%-?@5‘3% FAE S R
interesting compositions” , but it is not necessary for '4&$J§.3Fﬁ'$ﬁ %ﬂ&i%ﬁ ﬁ T 3 5’ 3
me to visit Avery Fisher Hall. or anywhere else. to ﬁ#‘f@a%ﬁ,ﬂ'ﬁﬁ%ﬁ];ﬁﬂﬂ £ ﬁ': _ :}hﬁﬂ'%f&

hear interesting orchestral music. @ All 1 have to do
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is to go to my CD shelf, or boot up my computer and BALAL A A B K 4998 2 22 &, K & 47 I b A
download still more recorded music from iTunes. iTunes L THZ S EE 25, !

(Deomposition [ ikompa'zifon] n. & 4 AE & ? @a varicty of (4 Fh & KL (1)
@ ZHER § @Orchestraji_nluiiﬁc(?‘E“Ii}_ﬂ%)’. -
Dfor one’s partCHE 3 A S B) é @hoot upCHe ABAERS, HahilBHD

FZEFBRAEZMS SIANEEXAER I HAFTRAUNSETEERER,

E-RAFEERER . BASEAEEEEENEAE SN ERER " MESTRETF.BEHARE"E
HERBEEFEEE#EN"RE T Ro X874 :not necessary for me to visit,

OREEFEEONE_BRASAT RAREE : (RMED Gilbert RBHEX,B)RATHNE HFR
KXLEREMHBK. AIH For my part R iR M BE b 3CAY oy L35 IR 756 2“3 AR N (1R 36 33l A9 oy
W RUT )" 5 A LB IE# 4. 1 have no idea whether Gilbert is. .. or even. .. I8 i % — B
comparatively little known, B 8 1F & W0 &4 - 48 4 & &5 H6 T I In) f00 5 4

QAEERYTENEEHARATRAWRE., (RN Gilbert EEEFREHENERPNENSTFER,
B)IBARALNEERTEAFRAEBAOZMWE, 4 F To be sure. .. but. .. (IR e {H oo ) Mg Lk
A A S 4 R S R0 A O AR A G 38 5 RS 18 " 10 22 i

il 2 4] fff To be sureC[H 4R , AN AE 7 1A W 2 W] 4R 1 B 4 Al 3% Uk B 75 1 Glibert (19 JEIA . b 35 15
THEEZHABIEM . an impressive variety,interesting (™ & 7 /R A 4% tH AP AL 2 Ak A S AR 3 A R,
BFE+4FE. B but Fe4r 88 04 # KB B AUKE 3 5 M DL IR FLA % SR T, it is not
necessary for me to. .., or anywhere else, to... KB "5 A LB LR, interesting & M IE 5" F 28 4 Xt
ZH” Gilbert £ i 7 8 340 o], 3K B A ER 0 IR 58 AN ZAT T — K SRT . 1 : Avery Fisher
Hall J& 41 2 % 5k 5 A /Y 32 3 40

QREEHEMPRER . BREZFMHE—RESTRFANEAHEBR, MEEEE . EM@HE, All I have
to do is to go to. .. or boot up. .. and download. .. (all & K*“ME—") 5@ 4] visit Avery Fisher Hall...JE
B L s o™ B SR R AR 0 R0 . 3K 2 T 2 (R AT RRCBE B0 A R SR G 20 0E 3R R L S 55 0 b 2k
HIRIT) .

[REMREZ] ARG EWEIFE /WA :— LR B, Ul S5 5 0 41 24 & Ok 5K B 4T 4 Gilbert
NSRS R Y S A A R A Gilbert™ Ji 23 47 8k 22 BE AR 5 10 BB 07 Sk IR 2% SR AT B % H: B8 i ) £
AREIE . — RWAEH X200 A3 00 BB - R A J55 B R 8 B AN A 2 40, 0 30 9 SR W AR OF AN 260 48 5 = AE
K A 2 PR HA B 2 B A Sl E 23 25T, IR R 3R R AR A R L 2R B 1 R & & R .

IV @ Devoted” concertgoers” who reply that recordings are A w B AR E R R E R ERAA
no substitute” for live performance are missing the point. @ For GRATH B RA LR “ﬁ'ﬁtﬂi?ﬁ'-ﬁ- EHR
the time, attention, and money of the art-loving public, classical BECHAE, AT RBERSTEGN
instrumentalists” must compete not only with opera houses, dance WA AR, F R R R A RARR
troupes” , theater companies, and museums, but also with the M‘fﬂﬁﬂﬁﬁ‘]]‘%‘#‘ﬁ 0 B B A
recorded performances of the great classical musicians of the 20th Fi%, mBELAL 20 #4adk k&
century. @“” These recordings are cheap. available everywhere., EFRRNRARTRTE S, EEE R
and very often much higher in artistic quality than today's live FE MMM A TR L AR KK S
performances; moreover, they can be “consumed” at a time and Mo % A g ILID R B S B AT
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place of the listener’s choosing. @ The widespread availability of VLB E A BT A 6 B A B

such recordings has thus brought about a crisis in the institution” b,k kE R EEHEBTARCES

of the traditional classical concert. ﬂ("ﬁ)ﬁ%ﬁ,#ﬁ-%ﬂi%ﬂ T AL,
CETERSEaN -

(Ddevoted [ di'vootid] a. T & 1Y ; BRI ; 450 2= T 1 ®institution [ insti'tju:fon] n. 3B AR LR

® SHER

(Dlive/recorded performance( I/ 5% ¥ i 22)
@of one's choosing( [] F ik ££)
@bring about(F]if2, FEHD

{
@ concertgoer [ 'kpnsatigaua] n. FIRE W& e
@ substitute [ 'sabstitjuit ] 2. {8 H ALY ?
@instrumentalist [ unstro'mentalist | n. 2 #5 il 2 % ?
@troupe [tru:p] a. f8 1 H L B E 8 A 23

FHEH#HTE _REB . "REEFLZERIGRE"NEZE R, FXLRECE/RENWER
SIBMBAEIL. X4 Omissing the point; Dcrisis,

OAARLSIHERSBREWAMANEE (RETFLTEDRAGES) ABARBEENRT
(RINEB/MEZ D @) o Devoted concertgoers who reply that. . . (devoted contertegoers * & 5C i # 5k
W AR S B Bay 13, AU v R 3 00 W38 ¥ AR AFH M) 5] AR 2 B Se I AR B B ALY B
i HEF R LTI, missing the point W E# A9 B R EE [, HL 2R F 3C 58 BH “ 4% 0 [0] B T 48

QOOARIECAMNR, BRZLEE . ERARECLEAENTATRILSIBBAEN. =L
the recorded performances. .. These recordings. . . such recordings 74 , [0l i D 4] recordings.,

QOREHEATFFAEKNEARS 0 HLFAHATRRNRERET . A0 ETHEIEF, AMUE
For 418 G5 14 Hi7E ) ™ dab vly S S T I 4 5 62 L 25 ) B2 110 40 357 B4 but also. .. T4 )2, Sl B not only. ..
but also. . . HY 8 k% 45 GX —Z5 4 K i 51 , 92 00 i SO 3R 8 T 76 T but also ZJF A ™ i A BT S
F AL 20 AR Rl B AR R I FR S

QANMBEOA . ATAZERSEREEEARBNETSEXF 4] -F L These recordings are. . . and
very often. .. ; moreover, they. .. &b F 2 3, BB R 20 40 535 5 A 09 45 AL 34 . 5 — ﬁ(cheap,
available everywhere) M 5% F 5 45 A 0 Ji] 40 B89 46 25 A F5 % — & (much higher in artistic quality than
today’s live performances) if i (D] ¥ 5k €5 J 92 Wr Ak M 44 (recordings are no substitute for live performance) ;
%5 = (can be “consumed” at a time and place of the listener’s choosing) [0l ¥ |- Bt , 48 H 5 35 3% Sk e K32 4
T3 AT AT B (6] AT AT bl k54 779 2%

DASERH DNEQ, BR BB M. XLERRECEEENTERESIBBARI,
45]%19( has thus brought about J& il [Fl S # # : The widespread availability of such recordings 3 B “H”,

@ ) 2 5 /9 5 4 Fh A AL % a crisis in the institution of the traditional classical concert
(institution BEAR TR KU BTG 7D 5 H SR, B0 & 4] the point 48 E G M LRI B EZ A
LR . MG E KRG AR ETLRZID.

R RREET o5 = | 04 B3 S 90060 6 SR8 B, R (5L B 90 o O 10 8 7, (A SCAE 5 LA VS R &
ST AR R 5 38 95 K W RN R 22 2 A LA/ 3 b (R S AR VS BB ZE) . R Y AT 55 (b Bk G
Z AL G PTII: 1) B 550 WA O 2 A 3 00, WO 8 5 4 S S AR ) 5 2)1}15"]21L‘lﬁﬁ-ﬁifﬁ:,@\(ﬂ-ﬁﬂéﬁiﬁ
FE W JL—2 P RR 35 SR B 20 A AR 7 i 0T Bt R 7 X L 4
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RS- o
23. The author believes that the devoted concertgoers . | 23. EHINAFTFEBERL
[A] ignore the expenses of live performances [A] ZHT B 5504 09 A
[B] reject most kinds of recorded performances [B] #CHI K 2B AP I M 5= R
[C] exaggerate the variety of live performances [C]l & KT HIGE &R FpIE
[D] overestimate the value of live performances [D] @ 7THgmEEN A E

[dg AR M ] BB RS BT AN TG BRI W%, (EE S T b’
PAEAZ G () S B e B UL« 35 A 57 3% AR % 0 37 6 25 O L O A, X BB f 94 2 28 4 7 L % O O AT Ok
fEil. AT W EH NI E RS LEV RFEA TG EENHE,[DIIE.

[érEfpe] LHILDIJER 5 Y B missing the point 75 3CH B & SCAY 1E 5 22 4% GEX OO ®@ M) F
TN,

CAJHF|H@4] the time, attention, and money ¥ ¥ 1 £ il expenses, {H* B} [d] | 56 7 fl 4 47 & 45 7 38
L4FMN 2, mAEfE MM EN RA”, [B].[CIH# H @] not only. .. but also. .. & & FI,HXF
IR I RGN AR TF MR R U B ek @ BE R E R EZ . H reject
Ml exaggerate Jo 151,

[#I5 M| AMREMBENEZEEEN P AYMANEER” GTREALERERFS. EHRE
oAt A5 (0 B B4 R Wi D — Gl R XS AR C R R A R M.
RO B R A A TR AR DA B AR OC R RI A B VA 5 A L TR A B R AR R

0 25 A HB e, 1 4% AT AR 9 B 41 missing the point Y 187 BEHE$5 P CR Bl 5 45 70 4 4 759 ) DL R Be b 3=
B A thusGF I RE N “MEFE R SC, R A5 R ) HIWT B S IE4S M (O £ 5,00 @[ B kg
TED o DT M 32 2 56 3 s BCAE B A, FF R A missing the point i S W /F 3 X 5 2Rk & 28 56 Wr AR B9 7 9K 455
SRR B AEF AN E REE W ABUC IR W EE R AND],

24. According to the text, which of the following is true | 24, BRIEXE, U TH—NMEEXERFZREW
of recordings? EmME?

[A] They are often inferior to live concerts in quality. | [A] B89 & FEE &K TR F RS,
[B] They are easily accessible to the general public. [B] ENM1IRE S K mrikis .

[C] They help improve the quality of music. [C] ENTH B TR & K& K.

[D] They have only covered masterpieces. [D] EfTRMEE T AW 08 R AVEM.

[ 35 e 7 i ] A DU B @A) 4 7 SR SR 0 O 34 - O A8 AR B L BB AL PT 75 2R W R Z 8w, il B B 4
“T0 B Bst 1) 1 Ml 8, DA L AR A ARE R D 33 2K S 194 3% 3k T 75 M (widespread availability) . #([BJIEf .

[(r@fra] IEWM I [B] X E @ 4] widespread availability, # 3§ T @ 4 cheap, available
everywhere. . . can be “consumed” at a time and place of the listener’s choosing.

(AISENEQA T FFEMNEARFRAE L UYSNHGEEFRELS " MIE. [CIEMUCH h
BB QM Rtk XY 451R %i,{,tﬁﬁﬁ?__ﬁgnuﬁ 7. (D)X EE U B @ /) great classical musicians Of
the 20th century W 3T I S, 3CHR R 20 th 20 M Kl 3 SR S 28 5% 3 7, IF A GE 130 W1 B 25 3 R
i L X — W EmM”.

(4515 s i ] A% A% A T ode 4 B R BAE S MG R ES P IEMCRGE B =BRA
5 RN IX — 4 M A7) {8, 0 A 0% L X T il A AR R B .

BT, IE W[ BIERE E % SO M) LSS e, B A58 =B fF B (a5 20, maiRmi[A]
A (B LAt R L LT M B (S B, (D4 /N Ee B 0 RV [, 25 1 By 1 R (35 4 % A B it 75 WAL 42 fiE )
BN A T AR S5 T A A B 3 3 227, W) e R A o AV fe 0 A R 1 e J32 D 412 55 L 90 32 % ) 7T
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V. @ One possible response is for classical performers to HF+RERREL AT, — T
program attractive new music that is not yet available on E##%ﬂ-i%ﬁ%ﬁ&fﬁﬁ 4 A R 3]
record. @ Gilbert’s own interest in new music has been SRR RS, =R AAN T E R
widely noted: Alex Ross, a classical-music critic, has ﬂ*ﬂﬁ%ﬂ##-ﬁ-%ﬁﬁ%iﬂiﬁ %
described him as a man who is capable of turning the = PRI — AL B R R
Philharmonic into “a markedly” different, more vibrant BT AR % P é*.l-.f.-ﬂ.— S A E R
organization. ” @ But what will be the nature of that b iﬂﬂﬁﬂ’$ﬁé§$,ﬁ%%iﬁ‘z%? ”
difference? @ Merely expanding the orchestra’s repertoire” B E A R ﬁ‘-a“@ # A 5 "*ﬁﬁ‘h o R
will not be enough. @1f Gilbert and the Philharmonic are + fﬁ*ﬁiﬁ‘iﬁ’ﬁ%i f?% ﬂﬁ—%ﬁﬁﬁ-ﬁhf&
to succeed, they must first change the relationship i %#ﬁﬁﬁﬁﬁ“%@ﬁﬂ?%ﬁﬁi“ﬁ i

between America’s oldest orchestra and the new audience o oA BB 0 B A2 R A ;
it hopes to attract. [419 words]

CRLERSRA -

Omarkedly [ 'makidlt] ad. @ % 1o, B 5§ b ? ® Z2MIER
@repertoire [ 'repatwar] n. (A, 258 #0025l e (Mbe capable of (FL & fig f1)
H/9%H 5 @expand the orchestra’s repertoire (34 i Z& i th H)

FHEBRAREL BRI VE Gilbert W HFFRAXBHEURX TR, EFAUE"HZFRA"M KT
RK"ZERXER,—VEER, X8 H : Dwill not be enough; @ change the relationship,

DORAPAHEHREFRANMEFETRRE .5 Glibert W ERHMBHERA/HFREREHEN,
new music EMEFERAY AR XFER,

OaFRLE“BI", AHHRFAELH —FM AR . BEZHEFIEMR. FiH One possible response 44
W 7R 3% L B B 10 N X R ST AR & AR FR A FEWL” 1Y — R B 2 £ it . %35 L attractive,new music, that is
not yet available on record 4% H} “ S8 BIXHAE T 2457 22 % . BEAR AL [ 20 42 3% R K EE A0 5% 35 3 4k, IR 3k 1 25
A5 oy K FEE 00 R . 7 classical performers Jg BEME &, 486 % 35 SR SR A .

QRAHmEHETATRANRNFERSET LiRER, B 5005 M 9EMEE+iE GEiH" 2%,

B 5 AT 7] B ) to program attractive new music. . . » B & 2 35 R A0 B A A TE B 5 7 1 A % BR,
widely noted W W FH/RAFF X —NBRE T/ Z 6. B9 ELMmAAEEM L SIFIR K Alex
Ross 22 [ H oy 9% 2k 5 09 A 3€ CBI . OE 10 B9 0 OF &5 v 00 3% SR 5 38 B2 TN [) 3 2R A0 455 A 4w A9 5 D -
markedly different (markedly 2 B & 3% 1Y) .more vibrant(vibrant & H“ 7 1E 09,4 A" FF 6
O VA TR B i ML 1% R, o k7t L O SR GE 5 AR AP R A JEE B L H X BT R 0 %R T R SR AT B 2R 14
WK 35 AT B i A

@@ RE (But) 3 iX—BUSENEHRHBARE . NESRABEFHEROMBEZRFE,

QaEEN iR EREI#HITHEEE, what will be the nature of that difference? (that difference ¥ 2 [A]
F5 18 _E 4] markedly different, 2 HERE D@41 P9 28 ) LA Z1 15 45 BE b R UL« BIVAE 5 R A1 45 LA H: X By
TR R PR T AR A SR B ELE IR S AT CRI BB — AR Ak JF A fish B (AR AS)

@DRAFEMPEREEVNR.-NEFBRFTEAMBTFTES REAEHEH., expanding the orchestra’s
repertoire 5 & @O @41 B 2% L & @ 4] that difference N, Merely. .. will not be enough $§ H! 1% J7 #: A fig
R BE e L.

ORKBRELL EHHATFMNEEHRE . XTMFHRZ EHXER, If... they must first... LLi&
FREREBR KA ENFEBEMRA R, WAL, I ... are to succeed B 7k | 4] Merely. . . will not be
enough, 8 [ i L% 5% B 5E B fE VLAY BOIE B,
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EH L) must first 55808 55 A 06 750 1 5 20000 S0 CRI . R 8 e B30 5 — s, il — 1) % R AR 8K .
America’s oldest orchestra fil the new audience (new B “BACHY , A G] T RAAE Y ”) LLSR ZU A4 357 IH 7% 2% |
™ 5 S AT A AL B0 S T AR AR - iy o O A R B U Ak 2 ] L 7 A R 3 9 IR v [ R 58 = D B A 4 A TR K
WA ERBEGFHCE2ARREF LI A1 F BTG M: e 2 RE vk, Ml ] R 750 257 i A 2
FrE Rty I IR SE AR R G CEBAGHD B B W sk A AR B E ik 35 SR T, B 32 & th B
JEAESR . change the relationship W$§ I fiff e 2 38 . S B 00 250 5 58 80 T AR 28 0 L 26 BR800 i LR 5| & 3
IRIT(HEAZE  RATEIEEMZ & W& R A A i R .

[REMRZ] AXRIEEMHAR BREARKEN EERRMNSEZ(ROARRHTHET FRRANER
HRWE, ERRRS REASERXFTASROER) H — B A4 3 5k F 03 /K8 55 4F 4 9 2
i 55 = B AR A 0 5B —— 55 DU B O AR 2 T AR XA A AR = B Y B, I DL missing
the point 5| I EH PR S sk & B R C & fifea b & k2 mmAGHL 5 TLBE L) One possible
response 5| H ity ML SR FLER X A fE AL A R BB A Bh A R 1A el B BAEE IR T LR B - X
I A i B[] R A, JG Ty 74 Ok AT E Y fa AL

_____ FLAHM - ;
25. Regarding Gilbert’s role in revitalizing the | 25. X FHERABERMNAYHZ R RARFED
Philharmonic, the author feels . fEM, EERE
[ A7 doubtful [A] F5E
[B] enthusiastic [B] XAy
[C] confident [C] 150
[D] puzzled [D] &

(RS EEN ] BT revitalizing & 7 815 AL B, Z B Q15 K Gilbert 768 & 4 7 I 1Y fig )1 3Z 51
BRSO IZ AT (ELC) ) i B LA BE ) ) i 47 5T BE , @ &) 11 48 L — i 4 R BR M L AL FE AR AT Y
Wiz H ORI A S . vl WAR XS KRR B A PR >4 SR MR MR BE S B L LA JIEHA .

[Fp Mg ] IEWR [ A JJE X O 4] i 5E & @) will not be enough $ 1 14 Jay BR A4 ™ i) o 16 At 352 .

(B TS “Hooray! At last!”, {H X & Tommasini B0 5, BAEZE ANF AW LA, [ClE T KB
capable of turning the Philharmonic into “a markedly different, more vibrant organization”, {H J& X & 1 8 &
Alex Ross Wi o W V& ASBE ] A0 68 . (DI R Be O /a) R 152 fiff i3 o BE 0] J5T B " B figg b IR R %7,

[HI5 RG] A% A A 3 A B, 0 2wt SC R R B i 1 {1 3 B %5 A0 1Y) J2 X SCRE BB AR i J 48 . Mg 2%
3X I N SCHCEE M B CRIRD) 06 B L iR B N €8 F 22 JE R PRI R SR A . ) S T B IR X
CRARSCrp HUE R 18 0 A s 0k 101 | 9k 68 2 A CFF Al A B9 00 55 2 1R 1 3 W 50 .

FLARTE AR, 0075 55 AU B iz B DL 4 i T B e i JBT BE A L Ak 1R RE T AR A R % Al
T IR R BE L A R SCRE AR O AR G — B SR CGE = U B T, S B
T Ok BT A 8 7 S W AE 5T RE R R AR RETE IR D44 2 % AR SR A A L LA

Text2 BEBEEAREEDDBREE

Y —. AR o

A H Businessweek R A T 2009 4 11 H 16 H — 5§ 8 5 Top Managers Are Quitting,
Without a New JobCTi 2% 28 3 A\ IF £ 23 4 #R &) 09 SCET, = 2R FH IR (5 | UE 2 , 087 B0 4 4x fl e #IL ik
Ji 9 [ 12 vifg 37 100 0% 26 0 N 403 & o AT I IR B T A BT




Y EESHRAEER

I @7 When Liam McGee departed as president of Al T4g - RS ﬁﬁ"@'%ﬁ-‘f?ﬁ%@
Bank of America in August, his explanation was éﬁ--ﬁ‘ﬁiﬁﬁmﬁ-ﬂﬂ' &ﬁiﬁ#&kﬁﬁi&i.
surprisingly straight” up. @ Rather than cloaking” his B AR L — ﬁ‘@'fﬁ-ﬁ#ﬁﬁﬁ' o

exit in the usual vague” excuses, he came right out and R G T8 BT, ﬁ:&.f\ﬂ'ﬁ ﬁﬁ'ﬁhﬁ%ﬁ
said he was leaving “to pursue my goal of running a “%Tiiﬁ@ﬁ.”@’\‘ﬂ-

company. ” @ Broadcasting” his ambition was “very much 15{. &.\zﬁﬂﬁﬁﬁ ngk | 4

my decision,” McGee says. @ Within two weeks, he was L R EA, i&.?ﬁ'di%%#z;ﬁ&éﬁ;

tzf]kmg‘ for th(.: flrst‘ time w1tl? the board'-‘. of f—l‘artford ﬂ%%ﬂﬁi#ééﬁsgﬂ 29 H ;ﬁ'&ﬁ
Financial Services Group, which named him CEO and fEérih CEO B F X,

chairman on September 29,

- ACERSRAS - o

(Dstraight [streit | a. A0, {1741 % @ impulsive [1m'palsiv] a. #1315 W89
@cloak [klsuk] v, i 35 ; 18 (26 )
TS P

roadcas raiddkaist | o, 20 T E AL UE B Sy @dcpzlrt as(EEE oo H145)

@board [bod] ». #H 2 § @come out IR (AERARD)

CERHH -

F—BNBEH . ZERTRM Liam McGee FIRRF1EX MERRKSHEBEPHRME, X
i@ A : Osurprisingly straight up; @ pursue,

DO AFRMAE , FEMRIT 2 McGee I BEIF R .

DA BAE McGee FIEEL . EE B A, as president of Bank of America,departed 43 3] & “ A9 & 17" K

“HE ARAT BT s straight up XPHAEHEAT VRS NS EGE . — IR EE AST T B HBEACE
FERY A A5 BRI surprisingly 84, b F SCEARGET“ 26 R ]t A BER AR -5 HL R B 48

Q@O A AEK N B McGee RIB IR % A A MEEBTHA",

QAIRE McGee WEIMAR . HKEHR MEAKRE—EXLHNE ML BHR, BEiA Rather
than 38 1 McGee B U 3200 B0 BE b A PR . Ao BOpe W mT 7" 2k BAR T 247, I {5 Bh usual 38 4E T 3 — PR $¥F
A9 AR 1% 4o 1k i - D &) surprisingly £ /& . he came right out and said(come out &} to say publicly™ 2 FF
B s right TR FRBE“ 58 ™) LA sh 5355 '™ i McGee 9 B #2305 cloaking. vague FIT #& BI Y 5 &
B8 A ™ DAL R SR 3] A ke 7 P e e R G PR 7 sz 2% g ],

@5 A McGee [RIERE A BRE SR L4k, il MIEQM McGee 17 0 , HH broadcast 28 th
Z i McGee & 6 I8 EL A s AL ambition 4§ B B9 “H 61 B 45  BUR” , BN 4]« & Wl — KA 7,

@A BTEANAHRENRNAE, W McGee BEREHR - RREKBSBHREEIE, Within two
weeks BT A F L, 28 H RZME McGee M FE BN R 7500 AL B, T 22 06, A ph ke A e 0 G R R A 45 i K
M for the first timeCPy YCHE I W TE R ) W0 266 T AU 92 Ay #40 [i) s DA A0 T8 442 B HE McGeee™ IR 45 7 20 8 B
A TR AL B S5 — s (8] 2R A5 A0 L 09 E 1 s named him CEO and chairman 254 McGee HRb 5 .

[(REMEI NREBFFAREHANBLARENRAEREIPADEEBE, O departed B 5
exit, leaving [f] X, ﬂ]fm‘fﬂlﬁ{u depart 75 47" B JF 5 Mo, JF 3 87 A0 B2 ™ A9 ZE0R , PRI A 3C 3 — T i
7R McGee B BUS BERUR & A T4 A HRMLIE SR . @4 excuses 5 @A) explanation 77 8L [ X , #) 28 i
AS 6] 1Y) 188 0, % | excuses 1?’; i Wz S, ) explanation i 7 4, BL explanation $ B McGee 55 B3 4% 6] , L4
excuses fff I = B B WG L )2 WG R AE # BE B0 McGee BUAT M0 th i 25 5 4> SCIF i) A4 47 /88 3L 4
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26. When McGee announced his departure, his | 26. EEEHEZRMN, W EAFX Y EERRE R
manner can best be described as being . N
[A] arrogant CA] 2 R
[B] frank [B] HEK
[C] self-centered LC] PAEH 3Rt iy
[D] impulsive [D] shah iy

[ 48 A B (o ] 7 By = ) ) 22 B RS LAY UL SE AT P4 - & A2 500 3H R BB 5 AT Qe Ak JE 4 e
LA A B A R B T MR A ORI B BRI B th A 22 F AR T UL 3 AL R ﬁ{Jﬁ.}E{
H R [BIIE .

[&EmeE] IE W [B] & X3¢ straight up, Rather than cloaking. .. came right out and say.
broadcasting %5 i) ST & B A4 B A L ELHR 1247 (0 5 B 4 .

CAJFILCIA 3 M@ 4] broadcasting his ambition PA M was very much my decision 3= M Jji Wi i 22 &
CHE AN LA E R R s 8 SO e Ak TS TR A PE A2 K S A A T SR R AT g O 2CCRT IO A
% [D]MDHA] surprisingly M@ 4] came right out and said 3= W ) 2 5623 YR ph ) " fdi 88 , il SCrp @
] to pursue. .. B M H IO H AR S8 — KA H,

(BTG MG ] F1 X SE45 K 549 /9 R A A A AT B A B Y A, 5 A X S0 3 23 LA e (O 4 o i
AKX D) s A A s R A A B R G D7 AN R ARAT S WL
B 5 3 IR AR KL (158 R S 0 S PR 8 5 | A e TS A S A AT B A SR

QA T fife R S A AR 2 7 RIS B ] R B 1) 36k 9 1) Sl Ak A S a9 A A 2 0

7 s WS T R AR SO SR T 3R (73R S B e T A B A I R R TR S e s R — B, [A]
[(][D]ﬂ‘] Mz SC7 i 42 S'Cﬂﬁ'a'alﬂ’.#" ERERTE X (1P E'ﬁﬂﬁ MR R R A RO R R AR
404 TE S kg — Fh Bl A T 9 R A, X 5 A Ak e A & S T B R T O B B AR R )

' @ McGee says leaving without a position llned up ERAEARE T ERBIR, % T
gave him time to reflect on what kind of company he wanted MHHALSZ A RSS2
to run. @It also sent a clgar message to the outside world Ad. i&&fﬂfﬁﬁ-%%{%ﬁ? oth &
about his aspirations”. &"" And Mc(jee isn't alone. @In P, Fitix 4 ‘f&ﬁﬁﬁi'fﬂ.ﬂﬁ AR —
recent weeks the No. 2 executives =~ at Avon and American AL BAEJUR B S Fo % W gl A
Express quit with the explanation that they were looking for a é@:#&%u&mmﬁaﬁ CEO B4 # &
a CEO post. @ As boards scrutinize” succession” plans in BRT. SEFALTFRALNF@T
response to sharcholder pressure, executives who don’t get & W4T %) H‘ﬂ‘,*ﬁ% ;ﬁﬁiﬁ'ﬁ"ﬁ'ﬁiﬁ%.&,
the nod also may wish to move on. @A turbulent” business Tﬁﬁﬁiﬁ#}'lﬁi ﬁb%-‘iﬁ %% 'ﬁ]'.lk ﬁ(iﬁ,

environment also has senior managers cautious” of letting &ﬁﬁ%ﬁﬁﬁkﬁ%ﬁ%ﬁ#ﬁ% #
vague pronouncements” cloud” their reputations. Hﬁéﬁﬁké E..é{t}s-it g2
o

(aspiration [ eespi'reifon] n, {41, 4 11, i (0] & @turbulent rtscb_]ulam] a. ENENYEhELIY

@executive [1g'zekjotrv ]| n. @4 4 G cautious [ 'koifos | a. /Ny s LAY

@scrutinize ['skrwtinaiz | o, {7408 G 5 A VLK A (D pronouncement [ pro' naunc,nnntl n. S A VE A
@succession [sok'sefon] n. 4k7K . 4E AT L 4% 7R ®cloud [klavd | o, flTHH] s &5 eeeeee 5E 12 BHEE

AR AR
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@ Z2HMER ? @ succession plans (AT 1521, 8 BEA M B2
D reflect onCIA H %) S @get the nod (15§ 3] g1 3k A1)

- ZERIIH"SERFE"X—REHFEARHFIHTAREE,

S BRET McGee MR LA EUBI FRPSEEER"HAERRE, X874 : Dreflect on; @
massage; @isn’t alone,

DOOAF AL = AHREIE (says. .. )[BR McGee BRABRFHNRE,

DA “ER"EER.EEENBZRkER WML, leaving without a position lined up (H: H line
sth up/line up sth &k “ ZHE4F 3L 3 7) 4% & B departed/exit/leaving. . . talking for the first time. .. if
B SCE R BB TAER IR, B) B EE” ; gave him time to reflect on. .. LM McGee HR H 21 & (19 454t .
REAS TR A B B R HR Y F A% . 3200t A 17 325 B McGee R &EIFE shah 22 28, i 2 TR U UE RO &5 28 .

QEA“BRRE Rt Rprme, SE LI £, sent a clear message. . . about his
aspirations I i & Bt @ @ 4] came right out and said. . . \broadcasting his ambition, & 8l McGee (%) &
HA BB 58K E S0 B AR, Hoop clear DAHLEE SR E— 2 W McGee HR i 98 ) 47 4 - fil R 9008 &
AT R & .

QT E, BTN REE -G LA B EBIMEK, isn't alone fFI15] M IR F L& E M
McGee — ¥, 2 B8 4 (9 Bl A5 507 3% B8R &F A0 & And R A7 1T RR ESCHRFMFE

DOOAMXLAER " EEAESRILEFME AR X —FEBNR,

DABEENES EEERAFSEHNERESHRUEAT S ARE " GHERB. &P ALH
EEIEE S McGee U H — 4 - B0 A 38 0 —— 3 2h & 22 B0, & R it 88 28 UL 1A ; looking for BR 3K
RN N FIRZHN EEA to hope for sth* 1 H W77 A9 B0k .

ORAFEMU“—EESEEREALTEMBRE"FTIHE, A Fi#ldaE As(BER R, & KR
WHE™) H A in response to(FE R X «e- -+« AY S N1 o 5 B K = 7 £ 8 (boards , shareholder ,executives) S H
% B AT A (scrutinize , pressure .move on) [B) FF 55 A1 $11 A4 P 5 SCHK < k0 X IR AR il JE — T 3 22 AN 15 A 4
ARAT TR P DL i B b 387 ) — JRE b R AR T 55 4538 0ok A9 785 48 & 1 4% L% s who don’t get the nod (JLH get
the nod B A“HWEF AW LB E R FEFH AR E . KREEF S ALZF, W THBRE. 4% move
on BN AR TAERPBRAE) " 1% KB IR JZ L8 &4 Kk | 1) A A& 87 A5 SC, i — 25 5 o 4 o JRUBE A
AR FBUAR 10 S B A UMb & e 3 % b T — 2,

A —EESERFURBERAREMSAEBR"#FTIRME, f& 317 has R EH AR
“ T R B RO R SR SR K 5 turbulent $8 ¢ ST AL R ALY, PR 45 & vague pronouncements( 5 B vague
excuses [ fE“ MW AF B F ") L & cloud their reputation(cloud B A TEIR 45 +ee - % ]
AR A B 33K — PR SR DG HK - A T ol 37 455 2 355 AR B2, 3 HRL7S B (A 0 L 1) AR 28 B 9k b 3 i L R 2 IR RE )
7 i TR A AR, T A i A P R TR A

[RERZEI EEHINANBREBEGE S, BPHHZHHE G H R EEA LKL gave him time
to reflect on. .. ,with the explanation that. .., (who don’t get the nod) also may wish to... ,also has. ..

cautious of. .. %) , ¥ 45 ] &5 & = 08 25 U/ BREE 00 5T A 5 0 52 A2 e 1% T A A0 R A N TR AT
xman s

27. According to Paragraph 2, senior executives’ | 27, HRIEE _ K , 8 &8 MNEFHETHEZ 3
quitting may be spurred by . B BK{E

[A] their expectation of better financial status CAT At Ar7 0 50 43 0 551K i 1) 0] 22

[B] their need to reflect on their private life [B] A7 A8 A BB A A A 16 975 3R
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[C] their strained relations with the boards [CI TS HF S EKLR
[D] their pursuit of new career goals LD A A7 %548 Bl B #5138 3k

[FEERAL S B EE AN T EREEA A AT T M — KA a7 Bk B AR, HE
F5 08 F RN 36 [EiE W A ® 5 m A M IE SR CEO HAALI#F I A — e i W kTt R R K EH S H F
Fr BB TAESE— 20 R R . QN2 . 3 A5 R T 3 o oy T AR S 5B SR Lk H AR [DIIEH .

[faf® ] IEMT[D]JEX % — B @ %) to pursue my goal of running a company. 5 — Bt @ ]
looking for a CEQ post [ 5 B HE 45

LA @®4%] a turbulent business environment 1@ 4] looking for a CEO post % i Bt {5 & i 7
O R 2 T O DRURERE 04 L PR BT T T N L A B R CEO BV ok e, (H B ok 2 A AT 2
FiE KW A mEEI ., [BI¥ O] to reflect on what kind of company he wanted to run fij$e A*“ B H A~ N4
%7, [CI¥®%A] in response to shareholder pressure Wit L, SCrp b ZbFR“ T H 2 B T RARE A, B
A AR R B — e A OO RS e il AT R R, MR S E R A S EFIRRE
s T AFHR

(IG5 R ] R R H I INT , SR8 H 4R b 3 2 B R SC R L 5 W
J& the reason, because of, because, in that, as a result of, be responsible for, due to, owing to, thanks
to, A< A Ad FH T AE & M (19 5 SR ¢ &3 be spurred by,

%5 — BE i BY with the explanation that. . . ,who don’t get the nod also may wish to. . . X JSBaI H S 3%
R T ARG R, BE A A T DL G A B S RO A RS RS EA O HES A
Bt @] said he was leaving “to pursue my goal of running a company” 0] #E%1[ D] 1E# .

Il @ As the first signs of recovery begin to Wi 2R L A A R, 8 S A
take hold, deputy chiefs may be more willing to make FREMEARB) I TAEG N F ek IR, A
the jump without a net. @In the third quarter, CEO A 4 BF 5 4 8] ﬁﬁﬁﬂﬁa&?fﬁﬁﬁﬁ*%ﬁ“
turnover” was down 23% [rom a year ago as nervous WA SRR B =ZFEHCEOASTEHH
boards stuck with the leaders they had, according to *geﬁ.;_—#- T F@- T 23%., ﬁ;ﬁ"&ﬁ-ﬁ-%,ﬁﬂ"'ﬁ
Liberum Research. @ As the economy picks up, (il ianis e ustsesitr e e
opportunities will abound” for aspiring leaders. |

Dturnover ['tamnauve] n, A FAE G 3 A B i 4% 5 % (Dtake hold(JF U 5¢ 4= ¥ il JAE T8 - 4158 K)
@abound [o'bavnd] v. KIET1EH @deputy chiels (il &%, —{8TF)

@ ZHLFER §3 @ pick up(PK A, % 36)

Emaw -
E-BONBERFTNKTENINBER (HLESIHREE), X817 A :recovery,
DAEHEEFEFNIIERNEEE . 2FBBIFHE, be more willing to. . . ™ 848 A F &5 A

TEEBRBEGLE . AR CHELEXEM M2 VSCRFTREREENZ . MiiRAX -HE S

i 22 % S Bk T A5 45 B N 5k . 49 P 318 take hold BE W LA R R FLMR (ST IR A IE EBHTZ

B, /] v — 7 T 156 B 48 9 1 7E A B 1) B, 55— T I IR 28 UF R ot R A B MR AR Y B R N 5 L I 3R 0K

make the jump without a net(H H net L% % H1E salety net, A< 5 “ W B (R4 5 56" , ik b vy 45 % 2% T

VEER A7) [l X %4 | B leaving without a position lined up, ™y 5 15 & 80 10 A 09 8 iF , SIS 7~ A OB

R CGE R TR .

QOAXMOANBTHITERMAEIRIE,
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QANEESIE, BEEERLLEBIRHLFARNEE CEO AZSEHEKXIBETE. nervous(“fFEE
g, R A7) | stuck with(“SE R, 7R B 5 ") T 52 U6 B 420 9 70 4 F 30 90 3 £ A 1 A 32 NS B A2 R
B RHEFEHZHREFSOUAELRES L, HFEOCHEENTMAERELHWEE, HR R ER.
A stuck with /& stick with 93 2520 HiZ B WA ER AR, B A EBRA T, AR, X h—ER
BEEEANE BRATHANPEES PSS H.O0REHR AR XERTARAHHA L
RENATFHRE R FRLRAR .

QAMNETBRIE, N“BE"AXRPLEFTFHETHUENSEL, abound RIS ZZE;
aspiring (g 8 7 19) FH LU i leaders, B B I Bt @] aspirations, $548 “R McGee — #3183k T & ¥k B A5
e B R EWE A NTZERE GERA AP BFR. pick up /R D4] take hold.

[REBEIRPOOQHa&H — As N BHIBEARF. HPOOH As WATBET i “a”, L
B T R B . 2R B ORI, S IR SR B R, U P 2R U B B R A R L O A R ; @) as (LR R
B, A LA B 22 5 3 S i CEO AN AR 3T B U 3 e R R A %2, RANHLA 91 & R

IV 0&1 The clecmon to quit a senior position to B3 H W I AR P AT IR AL A kR
look for a better one is unconventional. @ For years RG] . 3R, &5 fo ik kA4 — 58N
executives and headhunters” have adhered to the rule A — &N . 2 A E 3] A8 CEO & # A2 7
that the most attractive CEQ candidates are the ones R MR A, AE/ R OEE) AT FE
who must be poached. @ Says Korn/Ferry senior BT RN o YUE BT T AR
partner Dennis Carey: “® 1 can’t think of a single AN —hEELR BB L AL R A

] ~] i @
search I've done where a board has not instructed CEO”.

me to look at sitting® CEOs first. ”

y
c AICERSREN -/
(Dheadhunter [ 'hedihanta] n. % 3k ? @ ZHIER
@instruct [in'strakt] v. #5757 ; f5 4 (Dadhere to( &4, 857, 2D
@sitting [ 'sitig] a. BAER SS @attend to (AbH ;X6 5f ; BRA} 5 566D (28 @)
cransnunnes - ‘ﬁ
R - 54

FMEABETNAR,"EEXS"HPARASKHBEN S HSHIRBMNU M TN,

FHR“EBEE":UIEE ﬁﬁi#x%ko X817 A :unconventional

DREHEZHETUR . SE B HIEEFZEME. to quit a senior position to look for a better one &
BEMEFE b SRR B4 5 45 2y 4y R B LA GB 5K B & A9 HRAL B #7 5 unconventional # H LA R “H & " H1E LA
B BT P B ERE I ER IR AEBE. R T XERERTF I EMAA.

QOAEBEL“NETHRRGBEER('BA")"EEEROA,

QAEELIESERBEMAM TMEL CEO NiESLARIZEHEM . For years 55 MM A have. .. H#E,—
T3 THI T 2 A U o S MRS T 3 A S S W) - 224 Ok, T 0 T A (R ) IR 2 R IR I k) #R R B A
17, BURT & A SHEE, 5 & QS BRTENL A B 77— M /R a4 248, ) 17 % B A By 3 ik 25 £
B BMAA S EZEW, A — A Y B B4, adhere to 18 J T 1 B X 5 4 B0 00 7 @9 ™ 4% 28 <F , 3C
oG R o — 1 i BRI B Tt B E B AR TR A [, R 5 sh % . must 28 ) H 0 B A1 46 X 7 3L 5 poach i
AR, By “BA LIS E LML B R R B,

CasIAEBRIRERHEOA . EELEREHRPELANMRI CEOFEA, NWEHFE (not... a
single search. .. has noO R HFEBEK . RA“ REZEERBE" A HEBLEEL, MEREFRSERNY—
B 5 sitting CAT IR, 04T ) LA H 4318 T 75 BR B @A) #8 B 2% be poached , i3 — 25156 B “ 425 5l X A9 h% A 7 &
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CEO & F 9 I3 e JE I

[REME] ABa ) LB BEFE R0 SO R B MBS, B SCRE 380, & 81100 7 S 47 9 BRIl o SR i @ B
MM is unconventional 2o ¥ ¥ P4 25, il A A< /) 2 3 7K 0, AR A0) FF 4, T SCHF R o 25 188 ) 28 I 156 P
HJ5 @@ %] 1) 34817 For years. .., have adhered to... .I can’t think of a single search. .. FJ3iE T 13X — A&,

..... Eﬁ*ﬁﬁ* jfa

28. The word “poached” ( Paragraph 4) most | 28. FMEE =174 poached — AN ENBAET
probably means . BEE o

[ A] approved of [A] #ikn]

[ B] attended to [B] #ikiE

[C] hunted for [C] T4k

[ D] guarded against (D] s p;

[ o 7 a1 % 1) T A6 ) L SC (DA A B VR B 4 - g 3 9 T8 S MR 6 A R 0 R AL L X R 4 A 1
] 5 Ji 5/ () Ml e 3 < 2 48 38 185 5 FFVRE Sk )0 88 08 S R £ ML I < 5 A7 W 51 71 9 CEO BB LE -3 F
X(QADGHEREEZ SN - RAAEI T EHSHMSEMNEE CEO &, HMBED,
MEA[CI*FHR"FE LT X BERNIESCAAHT .

[GEme] EFTLCIE LB A look for, search, look at,Yj headhunters(f§ 3k ) iHF AT ,

(A ¥ 7T @@ M 4)iEHE ,@ 4] can’t think of, . . where a board has not instructed me to. . . 3C 7 5 5
ETRABAZHBEEHLSEE AETR“MFMN CEO #RE#HIATH”. [B]J#EDH the ones who
must be poached Fl the most attractive CEOQ Z [E]HLARH %] E% 5 i h v 0 kEM"ZE. (D]
fa] gh f#% 3 7 search, look at, headhunt &5 BF 4% ik 49 “ B8 B, 948 571X — 15 X

(#5715 245 poach J& B 4] , 2 56 PO ER AY F= 0 e gin] . B 32 b, AR W) J “Hifﬂ (1. 55 SCE PR
fE b F LR RAE S O TUA . BCH WA ) T8 5 AR I R LR A0 260 i SR SCIRI E 3

P fi# poach W EF| L TFXHIFHRER., B NTUHELERBAF, OOMEXHXFR, OH
1% Ge ik - wa B Esh FEUR 25 TR 3 ® R AL ; © ) A AZ Gk : (55 ) CEO A ik 4 701 J2& % poached 1Y,
QO EMBELR ., OM)k— L B QA 115 o IR TS AL . 3 35 2 5 B % A 7 N H Ak 2 7 BLE CEO
P ANk, L8 L ATAL AR R CEO 88 Sk M HAb A Rl Z k. Hok, ialiEFE BCHFIBr . 5 poach
¥ Rl Bh 5 6 Z Y B CEO candidates, @A) 5 CEO £ B i /& search il look at, RA[CIFESHHIER,

0«! Ihose who _]urnped w1th0ut a ]Ob haven t B 23 3% A7 4% 5] () T 4R 3 9 A 69 ALSE
always landed in top positions quickly. @ Ellen BRI R, 10 9,34 « D
Marram quit as chiefl of Tropicana a decade ago, saying AR AT AEA L IR, AR — 5
she wanted to be a CEO. @1t was a year before she CEO; — % & #o A B b — 5 B R 26 7 5 % By i
became head of a tiny Internet-based commodities B33k 2005 5, FAa% o BAIEAEIREE A
exchange. @Robert Willumstad left Citigroup in 2005 B— 2 CEO 84w B F T 74k B : = 5 & 4
with ambitions to be a CEO. @ He finally took that F R —F kR A BT X—IRS,

post at a major {inancial institution three years later,

CERaN o

FEBREGHERFTRRAE L ﬂ'lﬁfﬁﬁﬁ—fﬂﬁ TEARERMNBRE, X817 5 : haven't always
landed in top positions quickly,

DAaEARETHEH(UFT) SERFEAORXE M. k& 2 EEHREHE B EE T, haven't always landed
in top positions quickly 5 JF 55 ff 3 97 5] within two weeks. . . named him CEQ and chairman B4, B 7~ #
FEE AR ANFE McGee —REREPE RS AR YA, jumped”Bk” (JF % without a job Wi $8 “Bk#li™) 5
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landed in“ % i ” (g b FH A 52 & SRS B L BAAS B5 R (UG F 2 ABE B M T ME. —R—
Va7 2 (L 30 T A AR R G RTAEJE SR S R A R G TR AR AR AR, B AR B AR

QOAMOOASMNINEFAAN XA SERFENBERARIZBDA,

QOAAIFNE—: 10 EHARFAA— N ESBTERE, —FEEARAEMZZA X%, quit as
chief of Tropicana 55 became head of a tiny company X kb B¢ W] . B HAET M A F A AR ST, A HE
BT /INB R4 20 B BT B “ B 7 s Al P chief 5“4 S A LB head M 5 CEO M 2%, FAR"—HF”,
XEEF H  Marram S SCBL T H“A ok CEO” B L 248, (H )5 B 14 of a tiny. .. ” KL R“B 6K Tt
was a year before. .. (—4EJ§ A o) " G HP {35 T VEF 1Y FOR WK - 4 8 09 25 AR T R BB AE K,

@A APIHE = 2005 EXBBRIT—UEERRE , ZERAHAEX &I CEO, left Citigroup
5 took that post (=CEQ) at a major financial institution J& i} Lt , & ) Willumstad 5230 7 Bk BLUE (to
be a CEQ) ; 1L finally. . . three years later( =4F J5 7 2 F -+ -+ ) 33k — B 8] 22 A A Il 55 H BT BUS B i 25

[RERiE) Iﬁliﬁﬁﬁ“:’t%"ﬁlﬂo 7% B 3 T A Ab 70 T W R B R A0 XURS T R PO T R &
AT T 07 FH TR SC v S8 R 7 R R IX — B4 3 RO R R L SR IR X RE AR 3 AT 4R B A Br Y 18 34 i
75 A5 5V BT - B L BT B B CRT T ) — 43 T I 4 D L B = ) — [ JER I A 0 (B Y B — 43 B TEL I L

JRHE CRIED .

VI @ Many recruiters” say the old disgrace® is . ‘ﬁ‘} é@ﬁ%‘/&ﬁ :%_n-,:‘i-i-xd-ﬁﬂﬁnﬁ Eo
fading for top performers. @™ The financial crisis has ;*ﬂfl*i%f—i&?&% ﬁ'ﬂﬁ%ﬂﬁﬁﬁ
made it more acceptable to be between jobs or to leave a A ?ﬁu#%%ﬁﬁ%l# EBE
bad one. @™ “The traditional rule was it’s safer to stay B, “%%vﬂ.lﬂﬂ raw NAE B A2 B AR
where you are, but that's been fundamentally inverted,” & 42 A AL &ﬁﬁ%)ﬁ-ﬁ&? ,",.%'3

says one headhunter. @ “The people who've been hurt the gt R aE ;gi @&ﬁ%‘%’%‘iﬂ%ﬁ’q$
# |
worst are those who've stayed too long. ” [447 words ] ii_ﬁ.ﬁﬁ,& S

recruiter [r1'kruta] n. §4 14 A 7 gs @ disgrace [dls‘grelsl n. M kR

ﬁu
= |
P
"-*i

ERERES”, RHEUE: %!ﬁﬂﬂiﬁf??ﬁﬂlu (FAHMBERR)BHMEEE, FAMN(REFE)ERE
3, X874 fundamentally inverted,

OASIABREZEEH "SERF(FUL)TAE"X—HREEKL, Many recruiters say(F £
I E R ) 0 T sz e B A MR R An A S Ry R i MR 1) A B 4R (L, R I A B LR R %) 75 is fading
ABAE#IT R S RAE AN R RIR: AMEEEBZF L AAN SEREGEREA:; RMEZ, A
70 B Y 4 52 B R T,

QODRHTMMBEHERE,

QRERTEREEVNRRARAZ— ERENETRHEL" N “FELRAFIE'ETEES,
be between jobs or to leave a bad one(H.H between jobs & 75 “ B 22 b (A9 X [a] B2 )”) S BT T the old
disgrace B9 BRI 8 . GRIED BRE&E (B T4E)”, more acceptable(“(#1:4x ) A Y, IA 0] 197) BE i is fading,
LA BB B4 B0 TT 2 827 e B Aol “ MR EEAS 6 R 31X — IH 3T 76 1 M7 s made CBUME, 5145 7) 7K 81 S OCHK , & B A
W LE B S a2 AT B B I S B DR R 2 B AR T4 7 AR 2 1 5 & @ S DL 0 L AR R e
HAR TAERENS BEMR , BE TR ML & FR (it HIE = i, to be between jobs or to leave a bad one 28 B 1E % i , X
TRREREE) ;NS EATTER NG RS EN TENSRE “Fl" R 2gn, XERFAEA
B9 o R OGP 25 = B 22 5 BB X 5 A BRFE X S ) - B 8 U AT 00 R R R B 4 T O

22



QA AERLFEERPAREZZ . AGUA‘THEERR" EEH I SEEAREL X",

CAMBEMSHRE."FHRHEAMR "X — KGN W B B, The traditional rule
fundamentally inverted 43 5| B i (D 4] the old grace Fll is fading, i i $5 H 1 85 #0000 (1% 150 )6 191 2 2 1) 156
M“IHCA YR . 2 B2 8iA fundamentally (254 completely) &M inverted (“ {8 /i {8 ") . 75 43 38 i
LR 00 A8y RREAR o 57+ 5 7 3 M0 2 4 18 57 7 A A AL VP A T A MR R

@QRAFIRPMSHE . FHEAGEFH K, who've been hurt the worst Xf fit who've stayed too
long, 7873 7R T * J5E 1l A 887 % Pl % JR ™ i BRE o) B 38 7 i 5 ),

CRBE M E] A B Q@A XS T % G880 R ST 3 AL T4 KD VS 24 5T A R (1 45 A A B A B L 7R
5 N AEE AT U S B 5L A0 & 77 ) Al A B A G g R, LA R T K A A e B A i R ) 5 (E
240 R — T AN X0 D K A SO % R 3 O AT R LA S 5 A R O 1 E Y RN, @ @A) % RE @ ) it
LA 5 1 ¥ SR 28 U DL O AR R B AR phy bk T A0 1 2 R B O E TG i B 5 Bk A L B & R o X
“CETEA TSN T &8 R 3 B HR Y 46 B im Bk, L B 4 SC R AR B S Y 4G LA H R Sk E# . iR
Tl AL R IN 2 T R, BB 3 — B UL T s T 3 A X — B R W SR B SRR RO A .

29. It can be inferred from the last paragraph that . | 29, MEF—E#HEHM

[ A] top performers used to cling to their posts LA] B RS & — w57 H R

[ B] loyalty of top performers is getting out-dated [B] @R G AR B IE S A SN E
[C] top performers care more about reputations [C] IR AT R E4

[D] it's safer to stick to the traditional rules [ D] W& <F 4% G5 3 ) 5 42 4=

(45 7 2 L TR B O /h) 4 0 I WU 1% GE M0 IU - AS 900 65 0T B, Dl AS 3 e % &5 1T 5 2, ik R 4
HR AT w eSO, [ AN IE #f e 59 .

[(FERE] EMUA]IZEOE — 441 Lk %, used to Xt i The traditional rule, cling to
their posts X [if stay where you are,

[BJHE® ] stay where you are % [] T loyalty. M 3CH ik 25 #Y [ <F J5 b A 2y B 92405 3 5K, BB 2%
EUERGLCLIEE ST B R RA (- EABE T RS LW, [CIND4H] the old
disgrace is fading for top performers KO3 H @ O 51 DT R AR % L EA 77 (B LT — B AERS , A&
Pt RN N RREE R AR R S K B Oy, B AE C R E 2. [D]HE @ %] The traditional
rule was it's safer to stay where you are iy # i¥ 12 1k 04 © B <1 4% G5 30 W) 07 42 427 (3 & 2E 01 rf traditional
rules i S BOE 20 0z 48 — UIAG GE BRI 5 LU SO e o 4% 48 BN © bl I 3, I 78 LA pi e 427,

(BTG BRG] B e W R 5 AR AR Boh i H A2 387, 55 I 238 B S Bt ST o B =7 ThT &% X
Ao RE R L 4 0 A A R I A R AR R R & X, BER R 5 EH R IR,

WA E , @A) i Rl fE ML G RIRB D IR s fF LA TAEEBETEZ T MEFZ, R
HA G o 2 A AR S B 3 B2 B L 77 4 I8 < 10 62 5 [ e, ) ) 5842 S ) B 3 W U 2 7R A Dok 1 i i b BE % 4
L 2 33 TR U] % 2 4 100 0 BT T 5 A B, LA R AR [ T S o B IR AE R R At A TIE#A .

ERREMR . o/

30. Which of the following is the best title for the text? | 30. LT —IME A X R IFHIFRST?

[A] CEOs: Where to Go? CA] & EATEANT BT J5 7
[B] CEOs: All the Way Up? [B] HMEHATEN . — & T2
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[C] Top Managers Jump without a Net (C] R PERA B TAERTE LT BEER
[D] The Only Way Out for Top Perlormers (D] w5 g HR 5 AT e — Y i B

[AEEM] gRABAEKEG . XEARTERFTREE; S = = BE & 8 R8N E R H
P MR Em i ENEANRBITZAL. YERPEAR WS FEAHEZ TN, TH, 2
SCHR 28 45 R A RERE T R IT IS AR L O LR A A MR 33 T A 3 M G i R AE S R A B, B [ CIIE .

[en R ] IF a0 [ C U2 4 3 3 11 8 J3E ME 45 .

CAD[BIH S #0017 B top managers i B CEOs, i CEOs 2 Jk 42 30 & 41 B 19 Wl 38 3K B AR 5
YR LB [ I 345 3 A9 AN 10 58 T R T SO R R E RS . A B C B R . [DIAKREO MK
been fundamentally inverted L K @ 4] who've been hurt the worst are. . . stayed too long %i il {f} The Only
Way X — 4 X6f P 22 35 (0“4 G5 0T X0 /35 A9 19 i 101 7 R S B2 AR T 3 32 AT ) " AN RE SR R T R
TR BB — &M T B AR SCON B AT 7 2 B R IR P A 8 A MR 7 B4 ) 1T =l ™ i L e R 26
B CRB B SR INIE™)

[ET5 RG] $RME S 75 % 4 303 3 5 L PR JE A 28 505 1 A 548 303 ) o 32 A ie) . 320 ) 3
W BUAE =AMy - SCRE R B ) L SO T Sk B T A AN SCEETT Sk IR 4R 45 TR AL . L ) S R — A EAE
SR R 258 sl R IR L it ] (R AE R AT - A R A R B/ e /TR U,

A SC 4 B 4 4 it . . . surprisingly straight up. Rather than cloaking his exit in the usual
vague excuses, he came right out and said. .. : 22 3£ 2L 5 PLEEAS [6] (9 55 30 0 20 Gt 3l /8 4D BLAR T 24 136 A
B AR LA IR A RMRFE . @ And McGee isn't alone: Z 3 I & P8 B EE (9 ME ——
AR ZEEHAER BT, @ As the first signs of recovery begin to take hold, deputy chiefs may be
more willing to make the jump without a net. B 25, ESHHNE TR S EBRZ, @ The
decision to quit a senior position to look for a better one is unconventional : & 25 i & L7 LA 33K 5 4 A7
(RP#R &) I dE 15 &8 . @ Those who jumped without a job haven’t always landed in top positions
quickly : BEEE#H A — E RER P4k 2 8 @47, @ the old disgrace is fading for top performers ; i & #i & [
ANFIEAEIR . YW L b B £ 80 v 01, 4 30— AR R 7 vF o B A L [CIE i .

Text 3 Hik 4T 48 & HEFT RAVIEF XK

A A McKinsey Quarterly{ 15 % Z=T]) 2010 4F 9 H — 55 81 & Beyond Paid Media: Marketing’s
New Vocabulary Gl 2% 85 A < 1173 8 80 RI0D B SC . EE R BUE R R Z /BN & NERM
SR CRP BRI L A A A ORI B A (BRI L IS R S 26 B A O 3 I sk s A
Z A5G FR LA B % i 2T Al A 00 4 P L O 50 4R 87 Xof R e v XU R 1 L

T @ The rough guide to marketing success used to be '
that you got what you paid for. @ No longer. @ While |
traditional “paid” media — such as television commercials
and print advertisements — still play a major role,
companies today can exploit” many alternative” forms of

media. @" Consumers passionate about a product may

create “earned” media by willingly prumi:lting{in it to friends,
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and a ct}m]:\)any may leverage” “owned” media by sending e- ZRAEBMAEL TR, ’é‘] ﬁ“ﬁﬁ-(\?ﬂ-)”
mail alerts” about products and sales to customers registered 'ﬁ'ﬁ‘;ﬁ'ﬁk-]'ﬂﬂ:i%fﬁ.ﬁm J‘.'.':&.-.'H'ﬁﬁ
with its Web site. @ The way consumers now approach” & ﬁ%}ﬁ;ﬁié&ﬂ’-ﬁ pn&oﬁiﬁ‘"" &% %%
the process of making purchase decisions means that '*F#é%-r,it{n\ﬂ e aﬁ_ |

ﬁ#&am%kﬁﬁﬁaiﬁ,

marketing's impact stems {rom a broad range of factors

beyond conventional paid media.

RICEBSRASHN - /

Dexploit [1k'splon] v. iz i FlH S? @ &£ HER
@alternative [o:1"tamoativ] a. 0] fHEE AT ; HAb Y é (Dprint advertisement CF i 45)
@ promote [ pro'moaot ] v, T & CHM) LLAE 5 @ promote sth to shCEF 34 i 77 45 Kt

@Dleverage [ liveridz] . F|H § )

@alert [ o'zt | n. %4, S0 g B A AR e @ stem [rom 0945 5 R KT

©approach [o'provt|] v, #F T4k # (2 55  fF 815 % @be obsessed with (#2477 2K {2k 1) (31 M)
cEEaE -

BERSEMEAMXETE AREHURESHENS NERANSE R, X8 % a broad range
of factors,

OOAMFINALFEFBLE "EHAN"NELENCLHKE, used to be. .. No longer 4
WA RS R R EAERSTER,

OQAIAH B A (A used to be B) AT EM D EHMEREN . FERNEZMHRE, you got
what you paid for (you got your money’s worth) JJi % HE 45 & 8 Al o ofi )~ A BEAE F 58S IR (paid) K75
R SRR (go)”, LI 78 15 8 #F (you. . . you) FEAR KRR JE b nT LAFEF 3 — 3o i S HL sk .

@] No longer BN 7, HEBBH AT 0 £ 51538 18w A CE N C & A RA AR
16 TR T X &5 EEHSEY .

QOAaRELY MERMESERDENR EERYMEME" HEMBEHWNSHERXATRE (H
HWHM), many alternative forms of media. . . “earned” media. . . “owned” media | F X i) fi5 # , WA M
YR — R L R,

QAMEEHEL . NSEHCABERBELEN R — R IE N (“paid” media), T2 iE 7] LLF A
HEM g, 478k, while. .. still. .. , ... companies today can. .. & " ik 4[] 5 §i
i 51 B AR AL 1 B 5, A R L i B D) AL G B A W K ) L BT A S8 A B B A (paid
media) » BT BY R Th Y 26 Bl AR R AE £ ) 2 S 3l a] A B TR, LA S B S A BT {E . still play a
major role W 5 7 e 3% BE A 0 oA 1 1, WK SR & 44 2 AR . 3 A i 3k 1B A4 R AR A Ak E
8 4 0] F) ) 2 R0 AL B/ . alternative — 77 1] B & “AE A 40 97 F1 L 3C wraditional A% 5 55 — 5 il &
R R LI A A e R T Sk

QAFHECR,SIHAMEZHEN N :ME (O ) K AN (“earned” media), B 7 &K 57 (“owned”
media) o I ¥ 3% 17 and 167 35 W0 4> 45 44 48 LAY 43 0 , il 88 79 R I A 00 A B 5K/ R A . BT — S0 ) AT 4
4 (O ) B (“earned” media)  BH T K — P AT B SN 7 A AR DT A D00 A T e 7
1~ . passionate Fl willingly lﬂﬂ:?r]??%ﬁﬁ%ﬁﬁﬁgf\ﬂ@%?%ﬂ- W H SR, R A
H A A (“owned” media) : 23 F 45 1 C W 0 B9 1 W& & 3% email (245 7 & 8 246 R T B A B

OAFECOA,BRFEOOH EHIREHCRENIEANE R, W FEMALL A means B &
HEREXR, BEiEHIFEQDMH,IF RGO M, 45 W14 1Y 85 %R B F 18 R 1% 58 45 21 4 1Y 2 Fr A
GRS R B A A A LR . B W A X — T A AR AR LA L T 2 A 0 Sk e E
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19 7 2B KA R F AHED .

[(REMRIE) S EMNEFB TN BBy s 8 £ 5 X bk 5 75 18 used to be... No longer. ..
traditional. . . today. . . now. . . , | Al i 25 5 I 76 65 10 Th 640 5 A o U] et R 9 B A 08 B L7 5 1 A 1S B
“EWHBOREEZMNERNEMAMGER”, NEIRE O i M x5 =9 0N 4 O A\ & R s
BERT LA R“H BB, WAl ARG HHR”, R E“EESH " OMEB M X EHEETK. HES

CREigd LRSS

31. Consumers may create “earned” media when they

are

31, HBREWRAERE(O#)"&ET,
SR Bt o

[A] obsessed with online shopping at certain Web site

[AT % 2 F 7564~ I b BE1T R 45 1l 4

[B] inspired by product-promoting e-mails sent to them

[B] 223 &3 45 N1 G e SR 9 s A&

[C] eager to help their friends promote quality products

[CT e 2 Bl JA A2 3 45 000 57 i

[ D] enthusiastic about recommending their favorite products

[D] #ETHER A O Hc =AY i

[fEEREA] MRS T <8 “earned”media A B & B @A) . ZWFE H, EFE—= a1 298 & H
JEW R A I A B, (E AN T “ RS (DB AT IL[DIfF & X E.

[ E] BT+ EMIIDIM X —BOm LT MBLEN"HH ST MELHE .
enthusiastic about recommending X} Jif willingly promoting; favorite products X} iV passionate about a product,

[AJX@4] passionate. . . registered with its Web site W7 28 B S, 44 26 T 35 F i/ 09 15 8« 005 A0 1

WA RFTAE & 4 B O B4 (“earned” media) s 2k 45 WIS M 2 A IRBELIA A B BB A
(‘owned” media) "% 5| — A2 I HEB) F — P A 15 H 5 30T JE 36 A0 16 0T T P Pk E Bk R b 1 )
At &R BR S 7. (B @A) sending e-mail alerts about products fH“ WA N BBEHENTH FE(a
company may leverage “owned” media)” & 5“4 % F 4 % R B & /v 19 7 2L (Consumers may create
“earned” media)” . [ CJ]¥ @] passionate. . . willingly promoting it to friends 3.8t N 5 Z FF7E B K& X
#: 1Y eager to help their friends promote quality products.

[(HmRE] WA HEE By LR 25 170K e ) 1R 25 5) B i R 1) 2 IR A5, i sk
B R — RS ), BEIA LRI B Ok R A5 A R O A O  HE B F R I A R L OE w0
X J S Y [F) RS SRS 5 H 5 T PR T0E WO A R A A s B L fE B

UNASRR , T B RIS B Cearned media) B A2 BB, X N SC O BE@ A1) U] BB B 1 A T A A
CRAENHBEREN L EBSMA SN LR RS SA /M E/ /WA A A BN
Al /email/ RS EM B9 E) . HATXF RGN AT, ER[D]SFEXHEE—BLmATE R T
PIA L& A F BB . (BT 22 st , CCI I il 5 B A= AR A5 J5 S AT AR (L L & A (9 15 8, (D] IE 4 .

I ® Paid and owned media are controlled by MR AR i T

O Yor camed gy 450 F 4, X T RAF () BA R

marketers promoting their own products,

media, such marketers act” as the initiator® for users’
responses. @ But in some cases, one marketer's owned
media become another marketer’s paid media — for
instance, when an e-commerce retailer sells ad space on

its Web site. @ We define” such sold media as owned

media whose traffic? is so strong that other organizations

place their content or e-commerce engines within that
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environment. @ This trend. which we believe is still in its A LI % A B K @ F 7 431 EHE
infancy, effectively began with retailers and travel ,,é‘v_“é."% ﬁjg&%ﬁ;‘?”éﬁ g ﬁﬁﬁ",-ﬁ‘fﬂ’}ﬁﬁ
providers such as airlines and hotels and will no doubt go :X_#;ﬁﬁ‘fﬂ ‘ﬁ?%&t’j";@{t":ﬁi?& E*&T@’E
further. @Johnson & Johnson. for example. has created B Ao A A ] i s %‘ﬁ&?ﬂ&-ﬁ-ﬁ#ﬁ,
BabyCenter, a stand-alone media property that promotes _ﬂjﬁ.iﬁ‘ﬁﬁ ﬁ‘u&%ﬁ-i‘]iﬂ: ﬁ'&’_& 4
complementary and even competitive products. @ Besides o, B A A G4 2T i A
generating income, the presence of other marketers makes By Centes) s TR —E Ak E A ﬁ')’t;
the site seem objective, gives companies opportunities to " %#)"kﬁﬂ“ﬁ-ﬁ— iiﬁ%ﬁﬁ)ﬁ&a 7S
learn valuable information about the appeal® of other 7 ﬁ%@f‘i&)&tﬁ}‘,ﬁ-{t%éﬁﬁﬁﬁﬁ&
companies’ marketing, and may help expand user traffic Wik Mk RN EEA, ﬁé—.ﬁ.&. aﬁ'ﬂ’éﬁb‘%‘
for all companies concerned. T #R 3 A 3] R 7 4k ﬁ"@»ﬁg EREEL A
BT AAR SRR FAE,

Dact as (Y .41

@define. .. as. .. (e L Hgeeeeer)
@in one’s infancy (&b ¥ 5 AR 2%, 4h 47 D)
@go further GES WL, 47 1 KL R)

@ the presence of G+ B/ fEAE)

® user traffic FH i ) 1)

Dact [ekt] v. 72 ;Z1EH

@initiator [1'nifteita] n. G4 A, Al A
@define [di'fam] . {0 ; 60 5 B
@traffic ['treefrk] n. i it

®appeal [o'piil] n. 5| 5

® SHER

E_RERHABREMMARENTEMRNHERN" EERNELEHBTRAONE, X
£ 17 4 : Msold media; @ will no doubt go further,

OOAIE—B,ALBHPB=Z=MEFEN(FRENT . BFENT . AWEBENT)SEHEZEAXRE,HF
ATXEASI HAEMTEREN AR, PAILL such marketers PG,

DOFEEH, TH#EN . BFEMTYHEEEC T RN S HE BT E ., are controlled by marketers
promoting their own products 3 W] IR A B9 B S S TR R, AL F 2 FER e aT 48",

QaiEd , REBEN NP, EHECFRNEHBANEARPENMNRMEZESE, act as the initiator for
users’ responses 9 J8 B LA SR T W A V7S 4 TR (B A7 S 20 A0 AN T 4% 0 L R RO B P ROBE Y
Bl R BT S S fa] D) AS 45 1A

CQEDAAE R .EMER“BFEEN"MHREN"NAFEH HERN" BEEERTER|TE
HAEHRNONE (BEEEMA . A BN B —FEHIRIE),

QOB NAE.. .. such sold media. . . This trend. . . ¥ = 4] [0] 45 & 4% .

QEaEAOAEHITEXR:. —FREHOBEEERENHE A A HMENETMNFREN, Butin
some cases AR FOA WP X R CHAGEN"EA A H A 0] 8, A 7455 56 6] B4 %
BHAEXRR LB THSEMEORERAZLEAEN B S m b gEa 0 —EwEw. N
33X 2 75 [B] i AR, T 0 K R ARG A 2R A .

@ORRH#EQOE,BRH HEEN"HIRS, FPWITESEME, such sold media #EHE _E A7, 51 H HA BEA 1
W, A AR 8 SCAG J sCam i« AT A A R R A 0 A - B AT R 8 B R A 1 1) it Ceraffic A0
that environment [ 3§ “ [0 34 19 3 Bk U 190 ) L 3 5 7= T TR« B A 3ok B A IR o5 | LA 85 Y W A 9 8 il ™ 4
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OAEMEHHEEN S AFEED , ARPATHERREBRHE XE Do AL effectively began
with. .. still in infancy... ... will no doubt go further (in infancy Yo $80 A FI 5 : AR BE 0 “Ab T3 A4E LI, Ak
F6 W Do A ) R HA 4 A 4R I A5 A L R R A B RS O (R R SOR T AR RS .

O©@ @ B EFE : LB E AT HE BabyCenter " EZE" AHHBAHERNANOITEAKX,FIEHE
BE—MEREFNMESY(RITEEXHE D),

© A% BabyCenter B “H E R M " M o Johnson & Johnson has created, a stand-alone media
property #i 8] BabyCenter J33 4 AR “H A BA7 (HIF AR BREZA(HABAER) . EF NG
that promotes. . . #E 8] BabyCenter i t 8 # /v " it i A= 20 5 4 HL T 45 23 ) B L o 2 K /] I A
PN I WA R AR C(BR ) 5 AN A 7 6 SUHE)T S SE 7 D

@A 48 BabyCenter R EFEH BN EZMA . %) T4 & 1 Besides. . . , the presence of other
marketers makes. . . gives. .. and may help. . . J& 33X — 57 B/ 19 19 K G 3 . 1) 25 32 07 G A 20 7)) 4 R UK
65 2) (6 ) 0 B A8 IE W 5 3) 44 45 B 48k 1) LAt 2 R 2 30 B A R A ML £ 5 4) 48 & O R BE R Y 7 1]
Bt . seem objective,appeal ,expand user traffic 2 U2 e BAL 75 85 09 8 . A5G BIERALLE, T2
RELEW. EAROAENSIRE, o seem WRFERE . “ L8/ & OUHRRTE S ™ ) HFE7R
L (15 P S5 50 L IE W (ELSE PR BT REIF ARGtk .

[REMEIFBERBULXNABEVHHFR(OOA)— 3 HE—FEV(QODOA) 2 i
WRHEFEY(OOA)"WEBRIF,SIHANXE 4 HENMHEEN (sold media)” , W HHTLEN A
(BEERACETHETROVE) : DHAETHEEN AFEEN" . RWEFN M REN" DT EL
HET R BAENMMAE RN P VIR ;) Bat il TR ERBR . BRTUSEEHB(ELELE
“HEETER WK E W R ML, MR RHEL RS,

- EEe - o/
32. According to Paragraph 2, sold media feature | 32. RIBFE_BTH , HEENTUA ARG,
[A]mbusiness environment [A] % 4=/ b 3 5%
[B] random competition (B] FfiHLEYTE S
[C] strong user traffic [C 5 Ky H P )
[D] flexibility in organization [D] ALEK R T

[ A R4 ] MR T 87 sold media SERLFIH B, KEO@ M, AR B B AN,
HoA BUAR AR B B I B Y P 5 1) dt ke W8 5 | G Al 785 4 vl A 2 480 4 . T ILLCIAF & S

[ i i % IE#f W[ Clstrong user traffic f& %145 — Bt @ 4] whose traffic is so strong that. .. Jrik“H
BB A R A AESE AR T LD WA tralfic. . . strong,

LA JH @ %] that environment JF 8 32 00 B8 fiff Ry “ 42 4= 00 e Mk PR 587 (B 3C b O R 4 S i IR Y “ & 2
. [BIK© %) firiR BabyCenter A~ “HE)™ 38 4 #E 5 i (competitive products) ™ 4 4 8 B A~ A9 S 4,
FHEB N EAE K& L MmMEMLIMAILTE 4 A4 587, [DI¥ @ 4] Besides generating income, . .
makes. .. gives. ..and may help. .. W HE“ 580 BabyCenter X — i1 £ 1 £ 09 00 247 2 it o~ 150 BH o 8 B 4
BARFFAE— HBH KRG

(575 RS ] oA % e SR T A G HE A0 o 0 A0 B0 S PR R AIE . R . — BT R
features.is characterized by J& it %Y (1) 25 2 “ Fo ¢y SR AR AE " (9 % 1) 05 38 = O v R S0, AR S 3R “HE 5
PER A" U208 A B F 207 2 B R 5 = B ) 3 301, K45 DS L 440 B G B A A 396 100 JR IE A O

FRF A, 5 B ©4%) for example — 1 & W , @ @ @ &) il T “ 85 847 019 Sl i s © @ a1 )
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72 LA BabyCenter 1~ 5681 . Btk , i Q@ @A ok H % ML R, © QA1 {5 B W 0 FU4F 4138 51 (R #
“HEENE SR &R {UEH T BabyCenter?) Xf e Y551 % B0, [ C 2 4 88 {4 3R 7 55 , e 15 90
[(BI.[D]LA % | B & {5 S T, B5 R ICARFF, By iR; (A X 07 A9 & &2 30 8 & 4% fF (that
environment) , {H &1 % F AR ML T 85 1R M 152 (safe TS0 B RL HERR .

. @The same dramatic technological changes that g ﬂ#ﬁﬁ&ikﬁ&*ﬁ $,£%_'g_%
have provided marketers with more (and more diverse) BHRE SHOAR D 5 HI0 ) 538 5E 16 ik
communications choices have also increased the risk that B8 B AL B e T R, AR AE R T o s g
passionate consumers will voice” their opinions in 5 %%’ﬂ.i‘ﬂé ;ﬁ&.\ﬁ'."’f ﬂa?fﬂii—ﬂ-ﬁiﬁ:
quicker, more visible, and much more damaging ways. e S Y il L T ey
@®" Such hijacked” media are the opposite of earned AR Y WA R T — TR — A
media; an asset’ or campaign becomes hostage® to Bk 3% 20k 3 0 & b b A 38 AR 4 & it
consumers. other stakeholders” , or activists” who make ii%‘?“#&%ﬁ/&}ﬁ' Y.
negative allegations” about a brand or product, @ AR @A, Hlde, X A AP E AR

Members of social networks, for instance, are learning B R A 7T oL 2 A A B A A 2R S 4
that they can hijack media to apply pressure on the Lt E A

businesses that originally created them.

Dvoice [vois] v. %K # , 2 ik R B E L) &e @ ZBuiEn

@hijack ['haidzek ] v, B F (Ddramatic technological changes (T X H AR AL 41)
@asset [ 'eeset | n, M7=, B= § @voice one's opinions (% F & W)

@hostage [ 'hosud3] n. A, A SCATAE R B9 ? @ the opposite of (-« fY [ 1)

(B stakeholder [ 'sterkihovlda] n. Fl] 35 H156 # (Mbecome hostage to (B A «=e-e- (PN,
©@activist [ 'eektrvist | . {#E5F § @ make negative allegations (& & i i ¥Fi8)
@Dallegation [ ieeli'getfon] n. i35, #8615 é ®apply pressure on ([a] =« Jifi fill £ J7)

F- MERRAREBEN"TEMENDFEN"  EERPELETHEERNNE XRAK,

FZBNE“HEBEN"NARFIZEENETHBOXEE, X885 . Ohijacked media; Drisk,

OATE B EXFENZTFEHEO ETR"BERK4", 7T RIAKL The same dramatic
technological changes that have. . . have also. . . 15 B 8057 &5 fir 457 591 J2 1 28 [0 48 4 24 8 X6 T 55 84 1 0% 4 i
4 : more and more diverse communications choices [Bl i 7 74 B 5 B 19 25 4b ; have also increased the risk
W) R A 4] 8 5] A (5 B . 847 18 M /] BH 8t 33 A XUBS: 94 FF 48 « voice their opinions in quicker, more
visible, and much more damaging ways =~ Fb 8 4% F L % LA SR I8 & 37 mouch, ™ 8880 64 n LR
WO P Y s, XA ok v R AR K WE SR B9 WT fiE. passionate consumers FF IS — B @ &)
consumers passionate. . . L [R] E L “ B H 20 &7 00 DURME D . AT BE @ JEHER 7= 5h L 25 T E B R, T i
KBk R R .

QAR EARHDBEN"NES, HUR TN REEN"BTR—SYEEAEMNXER, A
PA Such hijacked mediaChijack &} seize control of “##F 8 &0 ") #EF5 b4, IF B H 5 “ w45 BN A9 X
ST A O & (the opposite of earned media), B 5 FHMX — X R . E R LA EHETARNMEI.1)EH
BHX & A Y 5 Fh UE P 5k 3% 3l (an asset or campaign; P campaign $§° UL E AT B 89 69 ol
W), 2) R EE I % H (consumers) | H At F] 25 #1 5% #F (other stakeholders, f14& B4R . )~ &

29



45) B4y T Cactivists, W03 E 09 R4 3 X %), 3) B A h3F 77 30 00 58 00 /7 b & A BT e
(make negative allegations;allegation & Jy* CAR G (O 5 = ok i 5 7 .

@A BIE@ 4 (for instance) , A“HZRMER A" A B RAHFENATELUHNEE., AF them IR
media, % 7] DA I B2 5% ™ 50 50 R 00 4 85 6 R A T 58 2 0 8 M 07 « 1 28 3 b A A ORI 0T 8 35 55D JiR
74 g i ol ST 7 U928 A 1 AR A% 1R RS B A ) — R A 5 A I 4 L B I 6 B A g
HCMi. are learning DABEAESEAT 0 15 7% B 55 A 0 G £ 05 050 % 26 0, & A8 138 X8 B B RO B R

[REMEY A B A4 (OR) 5E M (@%)) BRI (@A) " (B 48 2 f FE A 56 5 M
“EHEFEEA" . D BR N S5 R E &M 2 B R R e g s B R r U
FEAT W 4 % K RIS . 2) R RRAT B A7 00 6k 7 AT AR G &R L BN T 2 W AR B A b B AR AR
“RRAE RO A7t T i A T SRR A R BRI L 30 A R AU < i i ol B T W B A

33. The author indicates in Paragraph 3 that earned |33. (FE EE =B TRE (O ) &
media F I o
[A] invite constant conflicts with passionate consumers | [ A] 825 1F #U 2% 3 09 A Wr v 22

[B] can be used to produce negative effects in marketing | [ B 7] GE %% JH T il & & 84 A9 0 i 2007

[C] may be responsible for fiercer competition [C] ] fE Rk 3 4 i 8 iy 20 1) J5E (A
[D] deserve all the negative comments about them [ D] B R A7 5 5 45 % H 708 7 e

[FEEAL ] M8 1T XCH I earned media EM P =B, BN FFNEREREEERE
5 TR 1 Of BT 22 1 0 2 300 [ ekt ohn Y R RS ——— 7 0 S A T 2 2 R RS R T A ol A W A 53X
BAF IR A 2 A (O ) I A 10 ST o 55 0 36 A 5 T A 38 99 4% P 26 430 it W . I 4% T P AT DA e 8 A R
A A (o] dr ) Rt a3k B ) 285 ) A ol BRIV o A ol JELAC R 8 LA O AR/ D R EE A D R . WL, BRAR (O
O WA A AT BE W VRS Bh e A AT LA 3 B T RN L (B IE W .

(A @RE ] EW [ BIRESE =B QO M) B IR B Sh 15 A AR (OB BEAr AR S A7 SR R 7Y
created them 2N .

LA D@ %] b passionate consumers will, . . voice their opinions. .. more damaging ways. .. make
negative allegations JIT 3& W] i {5 5L FE 201 2 25 0T B CRU SR A5 8 40 ) 5 £ ol ™ A oo 28 7 9K “TE J0 0 2 3%
SERMEEA AR, [CTH 4] campaign B " 36 4 e P72 38 IF ik — 26 E WA KRB
BEA g 38 4, W1 SE PR 13X B campaign BB “E AL TG, (D] @ %) negative T H5 “ 1 2 3 XF 7= -
B3R 0T VP8 ™ i 4 R * T B R A A A 10T PE S L L 3R I R 3 W — V) G T VF 16 E 2 BR AR A
I 3 1Y , deserve all %5 A Hd] |

[T 24 ] A% Ay 25 /4 “ W 42 40 3 -+ 48 15 22 45 56 R 700 6E ) B 3 508 = B s 19 BRAS LAy
(earned media) " {5 B 358, (5% B 3 % 56 7 “ B 5 1 4 Chijacked media)”, {7 85I 2 LR, Wi &
KFE:D BEBOAMEERVI B SRR MM ES N LR XR DB =BOA . QM B
Consumers passionate about a product may create “earned” media by willingly promoting it to friends W
B, e B B R AR R E A" G A A T e i I A T T R A T S e R R
FRABRTERANTEMNE, SGAMALRETHEBIIE.

IV @1If that happens, passionate consumers would try sﬁ:ﬂ’*f’ﬁ‘ﬂ.-—.‘iﬁ_i, Eiﬁi&ﬁ‘ﬁﬁiﬁ
to persuade others to boycott” products, putting the ‘ﬁ:ﬁ‘%%j}ﬁﬂﬁ.%/\:}&%ﬁ&,};\ﬁﬁ,
reputation of the target company at risk. @"In such a case, 7 g LN ﬁﬁﬁ'}ﬁ‘ﬁ- T e
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the company’s response may not be sufficiently quick or AW EmEARE BB A, LT B+
thoughtful, and the learning curve has been steep” . @ Toyota DB R R A S ), Hlde, kW
Motor, for example, alleviated” some of the damage [rom its TR DG B r L It
recall crisis earlier this year with a relatively quick and well- A REANE BE S, O AR
orchestrated social-media response campaign, which included Twitter =4t 2 # ] M Digg % M 35 b 5
elforts to engage” with consumers directly on sites such as M AL ERTALEFERE
Twitter and the social-news site Digg. [443 words ] 48 I R SR,

(Dboycott [ 'batkot | o, &l % @ put sh/sth at risk (ffi -« 4L FfEHL )
@steep [stip| a. (L Fhal F #9888 04 5 2 011 é @ recall erisis (43 8] fEHL)

@alleviate [ a'lizviert ] w. ?flﬁ-’ﬁ @ well-orchestrated 0 %21 fY9)
Dengage [in'gerds] v, Heee e HlN7 B & ) MR é @engage with sb (542 28D
(G dominance [ dl)mlnans] n, SHC P2 (35 @D g‘

® A §

Toyota Motor, for example, alleviated some of the damage from its recall crisis earlier this year with a
relatively quick and well-orchestrated social-media response campaign. which included efforts to engage with

consumers directly on sites such as Twitter and the social-news site Digg.

s recall crisis earlier this year—‘

| A [ #EiE
4]FFT: |Toyota Motor, alleviated some of the damage
T WA AT

FakiE ]

|with a relatively quick and well-orchestrated social-media response campaign.‘

FE Tt A 4]
which  included efforts to engage with consumers directly on sites
ol it Wl R SE AN LR A b SR
20 |

(such as Twitter and the social-news site Digg. l
IhBE 7 : for example &I AR A& X b SCHYBIHIE . with 2RI 45 #4156 B = 093 2 0 2 460 % 09 B4R Oy
o e A A8 WA 0] 5 3% 35 L Horb which 518 MW A& social media response campaign ., b 75 5 B8 1% —
i B Y N 25

55 T4 B ) 25 35 BA 2 W] RS2 20 47T Bz X £h FF 4% Av W OR MO RUBE , 55817 4 : the company’s response,

DAFRELFE HEHBHFIENTROTERLE (that @3 EBE N E ), If that happens,
passionate consumers would. . . putting. . . at risk &I R 6E 4, 30 Eh FEEE A 25 Ak A7 ok 1 fE L . A
B F5 Chijacked media) — 3 T4 2% & 150 0R A 8K S HK 6 7= & (persuade others to boycott products)—H
Fs A oll 1 Mfs 75 25 fG L Cputting the reputation of the target company at risk)

QAEmEHEEIFEN", S S HRE. BB RE, B4 ERESE— LR 8
(such a case B35 D AITER ) o may not be sufficiently quick or thoughtful 4 IF 3% 52 13 . & 58 8 % 58 . 40 24
F cannot/never be too quick or thoughtful“#& A @ A R M I",“ LI EFRE R BEHAE", the
learning curve has been steep (23] M Z3E % BEWE) &2 UL A 7 fify 92 AE B (8] R AL F EAVIE ST L LAsE
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K2 3D Al BB TN X E N (G L e TR ST AR R SOTE L MRS RN ST .

QAM“EMA T F XM X £ B HE D 4 (for example), F 4] ¥ 4 it B @ 4] the learning
curve has been steep, LL* 3= [ 23 &) 4 2800 4 7F — & B BE b 4k 3 101 & WL U B “ s ol B 28 PR 3 5 1 L
Xt 5 5 A (9 BE 17 5 some T 1% 7R 3 B A B 609 07 X A R A A R R R, EL U B R B R ALY 4 FE A R
B T B R L B A T R A Al R A e R R . with Sk B AR T A A4S R A R
f i, H 3T with a relatively quick and well-orchestrated social-media response campaign H i H 45 it -
quick . well-orchestrated ., campaign 38 ¥ 3 B 2 & 5 B AH 24 3 8k | 2 20 8 B 4 i, 1 K B @A) the
learning curve has been steep. relatively M5 some S5 i [& T, 75 Y I 7 40l 37 % 3 B FgOeR e A e 7=
(6], L fi %5 78 B R G k3R 22 3R 46 . which EIEM A R AR EM A ME ). 5% F BT
) . 1) FL AN e e L AR L B B 9T 0 B (5 AT

UGEEMIEY AELL If that happens. .. In such a case. . . for example. . . 528 Bt PN fi 5 L 3% I K | X
HE— 25 AT Bh 45 B 0 v RS 15 ey i 3o K B RS 2R B 26 10 4 R Y o R R T
[A) Bk, 5 Bl 9 2 0 SC i) A B C 5 fE ML AR G 9 983 risk . damage . crisis 15 < %% 1 7 4H K 19 i {1 response.
response campaign . efforts) ™ 5 3= & ;i b W 4n4a] 7 %o h 45 18 A v Al i KURG:

[REELBY BB CEENE

RN EEHBERT VBB

B84 24 0 % | F o i
B A LA Ry a) | AL AR R T LT A . | IEE A E T R E ) 95 ik R M
| B f C R | T A 7 2 1% B B AR 37 3 4

FEPEHENTHES A S 0™

i H oSk, Aol S| SR E E B YRR
o 32 <5 15 o DA TR g At A ASE 9% 5 A CRP AR

W AR DR R

W2 H MM e 5 | BERT AR B 8 M 2, X AT REAE A

BEEN | Sl A dm 5 R,

B ®
i Eo
=

RBERN | HOAEQEMOBA.

WAV ESF . B A IOHE
T KB TFREESFERE | AN S, BRERES
T | A = WA S e 1]
A :tf-r-'frrfm”fﬁiaiﬁm T E T R | T RISk A, A R R
oy B 2 L0 R R "
=, EPNEN
ST Al 8 5 7w g 35 Bh k| 34 2% #F B Facebook |- 4E | il FH Tl i 60 vh 45 SR (1 R 2R
S o [
B2 3 5 YA N4 2 B — 2 Ak . B 45 Al o 2Fe XURG B 8 M
CEERR -/
34. Toyota Motor’ experience is cited as an example | 34, EHEF AT LI HE BB+,
of ;
[ A] responding effectively to hijacked media CAD A % 1a] 17 Bh 5 1 4y
[B] persuading customers into boycotting products [ B 8 i Joi & 1K 1l 7= &
[ C] cooperating with supportive consumers [(C]l 5ATHEFMERHEAFE
[D] taking advantage of hijacked media (D] F H B FHr 1A

CHREEREAL] S5 B D@ AR o XS B 5 384 3 A A% B . 24 ) 44 [l B 6 50 ] 8 L 5l iy i 39 | HL
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23 F A 8 7 A ) A R . Oy B 46 TR 4 A w0 4 X A U A T AR RE .
A0 o 2F PR 2 W) A8 3P 2 A 2 1m0 7 Bh R4 AR AR A0 2 7 9 F 9], LA TIE 0

[er@ e ] IEuW[ATRS 1B QA (lE WA A i Rl XS . [ B @ %) b 3h 315 184 0 & 2 %
“HRETEUN“FEHKFELAA"., [CIH¥H O M) engage with consumers directly fif B {5 8“3 H 4 & 76
HEZEK LSENBCMERE AT AAR MM SXHFacmEEELTHE". (DIXNOMA a
relatively quick and well-orchestrated social-media response campaign Wi 5 S, B % S~ 3= [ A 7] 1 B 5
TR RORR -+ TH B T 3 BR b = F 20 ) 2 Bl 5% 1 7 X 50 5 45 A P s R AE LI < 32 E 07

[HT5 RG] AR H 37 A B GIE L X 4398 s08 35 09 8 o (8 fy = 90 30E 08 45 5 v A IF o7 = i3e | o
RIES e PR LR A S E T O ARk R AR S LR . MRS R — 2 —
NI R CERE B EEBUR CE B . 8 Bk DL 09 18 5 A o R A AT S 0 K SRR
B AT HER = e (] PN G R AR e T AT YD B S AT i SR < S DE G 30T RN HE BR T I 39 kR 4
A0 R

ERE A, B AR # R 7% 7 for example BESE PUBE— 20 —. Q@4 it &, O A 6] K ie
P ; AR B8 In such a case, the company’s response may. . . JF— 485 @ 4 & 3 5 W o5 4, 1F B 301 %7 1%
EXOQEM%E ., B A, D% % may not be sufficiently quick or thoughtful & the learning curve
has been steep A~ 5 8 i , ;X IS ol {5 B b F SCHE AT HEM AN & X, o B LA TIESG . {8 2 Ja isf [a] 7 G 32 4fE
@) & X, 0] B A4S 3 0] A(F B alleviated some of the damage . quick and well-orchestrated.
campaign. efforts i Fl = H 2 6] 78 F AR 7 TR fE L. BT CATIE 6 (CDIES 5%, 15 B B4R A5 8 X
HEHE B £ 4 E A9 (BT 8 E 45 BL supportive #Y[CT.,

35. Which of the following is the text mainly about?

35, UTH—BIEAXEE?

[A] Alternatives to conventional paid media.

CA] R GEAT P A i B ARk 4% .

[B] Conflict between hijacked and earned media.

[B] #hHFEAr Foi s (O oD B4 ma whge .

[C] Dominance of hijacked media.

LCT EhH5 84 1 e b

[D] Popularity of owned media.

[D] A A B M 3AT.

[FEAEREA] W43 5 — g AT 5 8 8 2 2% 5 0 o — i 4 2R A, ik & R A&
FVEHIMEE R, 5 B i R B A " A5 E A A R M LS A = D B ) Y Bl R A A 45
T B JRU S 9 18 B 2% 1N nfar g Xof o T UL, AR SC R T PR G B S BT I TR IF IS R [ AJ IR A SO AR X 4.

[fafRE] [A]RXCE 3548 5 — B @A) 1Y 55 F 8 5. X alternative forms of
media.a broad range of factors beyond conventional media, H A& T 75 & 45 1945 f media F2FE

[BIMR 45 = B @] the opposite of & 8 T, 3CHHiZ i) i 4 1) S 50 15 L8 A0 AU CERRD B (X
SEATAERRTTAE M B vp 2 R 7, HLiz sk 01 LA 4« SCh IR AR UR Tiig X s Bt e R . [CI¥%
o H AR SRR IR OB = DU B A 22— B E A7 2 A SOME — SC % 4 MKAR AL 1 AR HE 4 Y s
% ; H dominance TG MHEH . [ DIKFEE —  ZBr e R B2 09 A A B A7 2 005 ¢ X 42 (B4 = Y Bt
AR PR BOZ N BRI RE DA fR HE 4 5 HLSCH OF K98 A A B AR BT popularity JC M HER

(#0752 85 ] Al 2 B 4 SC % 32 15 0% 4y Jr o, M 2 bk S R 7 - Dl W6 4 S i i M R E /K
B E SCREISUESS MY L IF PR B i B2 tH B A S 8 1n) , 44 M 4 SORE O i R X 4 5 2) TE 0 0044 20114 X M
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WA ERNE AR SIEHR L,
AREAM, [AIMERERAGFELE RFELRTF LR ML F media FH AT CEMN B —
BO— G R WBO 45 NAF A EE WA 28 47 0 vl £ WOE 6 .
A
J'r"-,'w'_

¥ — Rk

Text 4 REEMHNBILE=EN

A H NewsweekCH I J8 T1)2010 45 7 A 9 H 9 —55 8 % Not On Board With Baby( AR5 % 5 [

YR, fEHfH Senior HILMSI ZH BEMBFHAEES T ot S7F LW, BEEENF L

SERRWL . A SO — R BOE 3B IE T AR P A L LA

Y S EBA R EER

I ® It's no Senior’s
insightful” , provocative magazine cover story, “I Love
My Children, 1 Hate My Life, ”

— nothing gets people talking like the suggestion that

surprise that Jennifer

is arousing much chatter

child rearing is anything less than a completely fulfilling” ,

life-enriching experience. @™ Rather than concluding that

children make parents either happy or miserable” , Senior

suggests we need to redefline happiness: instead of

thinking of it as something that can be measured by

moment-to-moment joy. we should consider being happy

as a past-tense condition. @& Even though the day-to-day

experience of raising kids can be soul-crushingly hard, Senior

writes that “the very things that in the moment dampen® our

moods can later be sources of intense gratification and

delight. ”

B o B R R 2 AR B B &
R AEH DR F(RAEROE T, HTR
KO EFIF AT HRAN®, XFRE
Sh——F A 4 W H L 4 T2 £ R
BR.FELFHREIX—RNEART A
Aegit T, BRRAANETHH
LA R FABDREHE M E®, W AER
REMEZENELFH . FELE AR
TR P B PP B R R M B 69 KRG, M
Bl xR h — Mt EXKE, AF
BE—H&AIEZEDRAMED R R M
F gl TR Ntk&aFha
EARABRMMEBRAERGRRL” 8
RREE,

ALERSRASH - o/

(Dinsightful [ "insaitfal] a. & A [l 22 H A4

@tulfilling [ fol'filigy] . 1 A A B SCAY 54 A0 2 1Y
@ miserable [ 'mizorabol ] a. AN, 7] P41

@ dampen [ 'deempon] o, {li 424, i { il

® & HiER
Dcover story CH i 45)

| ERMSARSAR SRR R

@ child rearing(FF JL)

@ anything less than(4s A L)

@ moment-to-moment joy (R B it (194 55 )
©)day-to-day experience( H & — H 92 1J7)
@ dampen one's moods(filf ALy IH %)

It’s no surprise that Jennifer Senior’s insightful, provocative magazine cover story. “1 Love My

Children, I Hate My Life,” is arousing much chatter — nothing gets people talking like the suggestion that

child rearing is anything less than a completely fulfilling. life-enriching experience.
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Jennifer Senior’s insightful, | | “I Love My Children,

R provocative magazine cover | || Hate My Life,”
—nothing gets people talking like the suggestion
£ EiE i e e b A
[E R
that child rearing is anything less than a completely fulfilling,life-enriching experience.
51546 FiE # ] FiE

DhEEER 1t AIEK i, that 51 S 09 A A1 0 HGE 15 . W Senior fE M5l X PO EE . BIF S5
N A0 7 VL 8 B AT Senior £ 51 & T A AN Horh & that [7 6758 A U8 suggestion BAK P4,

TR /

F—BAE—E 5,948 Jennifer Senior BILERM (EERIMA ). X817 4 : Ochild rearing; @
a past-tense condition,

O ILEH|“Senior HEH A B XEFESIZRW"FE,5 I H Senior FBILERBH, A FN=/ZHEEIHF.
— NE 7S HE BB 3 Cff B SR 0 R 23K 1A insightlul WI7R) % 2% Senior 7 JL 32 4% WL BP 2 A% SCAE # K
SER A ; WA S R BRBT SE RS Rl = M P BARAE R & HE L R A B R S,
#a dE 56 4 — Ok A ?k\—iigi{ﬁﬂ’lﬁigﬁ'(ﬂﬁJ i X} I Love My Children VS Hate My Life” 4 %} &
ik 17 anything less than LA KW 5 5] H 18] the suggestion that. .. W) , I £ 0 45 52 Wi B H#E 0 24 T 4k &
EHES AT AR E LA LAREE BRI EFAEE,

@@ A1 4 4+ 28 Senior B JLEIE M H A A (Senior suggests. . . Senior writes, . . A E B4 ),

QAMAEH TEFELBFIILER, BEA LM TEZXRE", 20 URHBRFHNEW
(Rather than. . . Senior suggests. . . :instead of. .. we should. .. ) K Wi 21 %} It 3 ik (concluding that. .. VS
we need to redefine happiness; measured by moment-to-moment joy VS as a past-tense condition) 5 32 ¥
Fofr ] % S [ 19 B )L 32 45 WL - Senior B JLEAE M VS B T 34T 75 JLULS FHPR SR ol o 22 I & JLAETE , W L
S 45 4 BV BP MY B AR 5 A A insightful AN SEE B 1 2 % min A B4 B R L AR RO IR A R AR TR

QARBEEP(“SEZARE"):FILCERERE , EERXLLMNREINRRIRNEEART
BELHAMEBFEMERBHOIBER, 07058 the very things 9 814§ DA K B [E] % I (in the moment
VS later) \J#&3% X Lt (dampen our moods VS intense gratification and delight) 5 ¥ 7 JL A= 3% [ B 8] 5l 55 55
AS [0 T 5 R Y R TR A7 Y T AT 16 48 VS B JE 5 2006 2 % 4 5 1k 25 5% 47 12 %5 17 Even thoughURE1F
FESESC 1,0 3E5s 2 4R A7) K4t 3 JL A% 9 i M (B LD L 5 2 Senior W& LAEHR M E W HEEF
5 4 W47 soul-crushingly (i 8 % 45 i crush the soul 28 2 4 & I % i) soul-crushing J& b &l 7 i@ 48 1y ifif
) B hard, 28 SR H & JLAEFRER S A0 N85,

REME)AEHABE (DOF)—4 (OO0 )& , BhFEMBEHLE LN A Senior F JLEMR
WL CHe B LA i 2 20RA 7 ok R AR B AR o7 TG be , &0 J2 H TS B 2 T A 0 =2 4 A U 532 ) I 8 T 3 0 05 i
2R 4% ) 24 A4 S AT B LW CRE R L #8200 Sk B Bk P b 0% P S Al sk B 3R LR R AR TS AR SR IR IS S AR
AE e FE .

- HERR
36. Jennifer Senior suggests in her article that | 36, 243 «- HR/RENXPERP, FE K TR
raising a child can bring 5 G S o
[A] temporary delight [A] EE PR
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[B] enjoyment in progress [B] i 2 o i F iR
[ C] happiness in retrospect [C] 488 i == 48
[ D] lasting reward [D] ARy [

[(HaEEM] F—BROOH B4 Senior WM . B FILMWEFE X H —Ffid XXRE” 4T
BE LB EARRME, H G2 A B R MR IR R . 7T L Senior INAFRE FRXMWER&iEA
1 B 5 [E] A8 e ok e 75 E 248 . [CIIE# .

[EmE] EFMILC]REXMN OO consider being happy as a past-tense condition. .. later be
sources of intense gratification and delight A4 /5 B HE 5 .

[A]%@)ﬁm?‘ﬁﬁ%ﬁJLAﬁ?ﬂE“ H J& Byt 4x (a past-tense condition)” i fi# Jg “ T4 24 Bl ik (9 / 52 B A%

o [BI¥@ %] Senior ## 5 (19 M 3“4 & JL A A BI A BY 3b (9 Pt 2R (enjoyment in progress i ¥ %
moment-to-moment joy)” 8 g H A [E] 69 W &4 . [D]# @ 4] later be sources of intense gratification and
delight (F JL&l 3k H /5 B9 E KPR LE b # A S B 5 87 5 D & iR BRA% 8 L& R Fe A Y [ 41,

[R5 B ] ARBE X R ZHIE LR LK “HH 4 %k (a past-tense condition 55 )” #55 — Bt Ay
NS R, X SR — {5 B 5] 13 (suggest, write, say %) & U4 45 & (Rather than,
instead, instead of ) X {F B 432, KA AYF M L HBHFWA: = A L T XWHwmMEREHE
A8 30 = VR BN R AW 5 35 A 22 AHOHE [R) 00 17 B S dih G 8k I B S R e M R i T K

E—ﬁ*@mﬁ B, £ Bh W 5] HH 1] suggestion/ suggests/ writes/ M B2 #7iC Rather than/instead of 7] Bj
fifi % 43 Jennifer Senior Ff 354 W 5 (D4 suggestion that 5|45 P4 %5 ; @ 4] Senior suggests & we should 3|
G4 s @) 20 B R F 09H0% (@4 Rather than } instead of 3140 P 28) . [ CJJ& % Ho 4357 W & (9 45
15 o [ BIKe F A5 72 W a2 500 WL, LA IDI% v il 42 ik W 35 B L L k[ CIIE W .

I @7 The magazine cover showmg an attractive ﬁ$ & 4@ ke ﬁi‘f'ﬁ%i&%iﬁTﬁ o
mother holding a cute baby is hardly the only BRREARARAE LR WBEELTHE, &
Madonna-and-child image on newsstands” this week. AT RAEMAB TN OB b g
@ There are also stories about newly adoptive — and W BB R - A B LR, AR
newly single — mom Sandra Bullock, as well as the wh - &%ﬁﬂiﬁ:!}.“f”ﬂ_ MaEy
usual “ Jennifer Aniston is pregnant® ” news. © B RS E D — 1o V] B BB o AD 4 6 4
Practically every week features” at least one celebrity PR , WA B E L Lk

mom, or mom-to-be, smiling on the newsstands.

(Dnewsstand [ 'njuzsteend | n. H #E % ) %ﬁﬁ.‘@ﬂ
@ pregnant [ 'pregnont | a. MhF2 [ é Das well as(PE e+« W oveenes JHM)
@ feature [ 'fistfa] v, LLevsoos Sy i 0 S @ mom-to-beHEIRIE)

FE_ETRALE MBSy, *H:Eﬁﬁ‘flkﬁzm_rﬁ’]*i MITEILM(BIEIEERIIUAR) o

FRME LR AESEXINETILER, EHHEMNRTENETILEF, X817 % : Dhardly
the only Madonna-and-child image; @every week. . . at least one celebrity mom, or mom-to-be,

OAEHZATHE“ZBZFHRK"EIEAEME—, hardly the only" 4 I —” LUK A & & 918X
i VR V2 1 T E 45 2% A P IR 08

QuEitmMEHABREEEMh AT Z 3418, There are also stories. . . as well as. . . W hardly the
only, 3 I8 I 2 16 2 2 ; newly  usual & #145 24 563 B Bl 35 1% F el iR 22 04 B9 % @J%{I\Jﬁuﬁﬁ
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NGy HESE o WEATS 22 (] X0 A5 1 5 7 T BAL B B (5 0 CASER 3R L g S SO B B 4 £ JBE V) A TBE ARAE
QRAEREHEUHLFESEABRT LHELAESFIEE, Practically every week.at least one 43 5l M i []
“JU R A AR B D — AN A I T B3 A T A R s features X eee e AT 6 AR A /40 4R
1 ) 2 338 45 % A X 3 S 4 T A R T
[(REREIFREUMR Y EECEEXTEIL A XBREA U EITNI TR, LNEE
“BHERWTHEMETNEETF". 2B L is hardly the only. . . this week— there are also. . . as well
— Practically every week features at least one ¥4 5l i L3 VF , Ji 306 (A %F AR B2 A o ol ffc 3% 250 10 g 01 13
(every week features at least one) . 4> 7/ {i (adoptive. .. pregnant. .. mom. or mom-to-be...) {5 I
(newly. . . and newly) 438 , Jf 5 I H: B 5 £ #9 S 4 2 1 58 3 49 £ JE & (Madonna-and-child, attractive
mother, cute baby,smiling) , Ti%45& BRI G IF R0 28 A7 B9 M i e B & LA AR 58 & R it B 3% .
FEAEFNEE X —RUURRET I Z AN IR AR X — R FE R EMAETN Y FEa”,

37. We learn from Paragraph 2 that : 37. HEZERWAA o
[A] celebrity moms are a permanent source for gossip LA U545 45 2 i 4 14 /\ b X 4
[B] single mothers with babies deserve greater attention | [ B] & JL Ay 58 3% U 41 1 45 5 0 £ X 0§

[C] news about pregnant celebrities is entertaining [C] KT W40 R a5 LA AR
[D] having children is highly valued by the public (D] A= EEREILF &

[REREAL] o — Bedi i, 4R PG5 R 46 2 % ARG W1 B A4 R 22 L. KR LB A ALt
B L 5 e TR T A PR 7B LT A1 A AT T ST 4 R 2
500 6 IR 7 226 A S0 (PR 55 = B AT SE3  % 4 k2 M 2 7 . MCCDIER

(o R 1 3 390 D)2 0 55 — B 5 (VR 51 1 X 55 = BB ) 9 ) S < the public 41
society; having children is highly valued %]\ so persistently celebrates procreation,

AR 58 — B R 5 90 43 J8 4R 1) 2% 3 b #8248 6 B 8 4 4 A9 45 331 412 3B (news, [eatures) "Bt b 52
e A LA 2= a0 i B 0840 2 (45 4 P 42 35 7k 18 A9 /N Eh 4 £ (source for gossip)”., [ Blsingle mothers
with babies I [ 4% Bt @ 4] newly single-mom,{H deserve greater attention ) J& JG 32 #fE H1 (44 N 2 (3¢
Ao B g 4L 5 H A & P/ 5 % H ) . [Clnews about pregnant celebrities ¥ [ 5 — B @ 5] the
usual “Jennifer Aniston is pregnant” news, {H 3CH FU4 Ko 3 28 47 38 AR 3 UL L 7 I oA 2 Beax JE i a8 9 “ 1% Ok
PE” (entertaining) ,

CBIT BEE ] A S04 e o B 96 A0 49 190 T80 A% 60 AE 476 E BHLAE 7 AR 20 5 208 S IR0 I 97 9 . — X R g
{55 B HE A7 ME 5 HfE FE , S GBI 57 b 0 B — ELIR AR B = OHESE B A 4R ROZ Z B9 ig iR 450 . R e
R BEIEW R T Z A SC M AR R PR B S M EN G 5 = DR EEUAE L 5 RSO L, HE BRI L
43 1IE W + ¥ IR R A E I

BARE AT, By LA L5 M /R T 2 aixed “ W B 00 00 s 4 & LT 27 0% 1 0 8 L 4 i i il , HL I
BrERMAA OISR EMH LMW, B A IS X R — A m A A sk & T WD
GhA 1T SO BTN A A 0 BE A 3, S TR I

Il @ In a society that so persistently’ celebrates” f— A g T A A R A S,
procreation” , is it any wonder that admitting you regret “ﬁi’\ﬁ'ﬁ&&.lb'ﬁ‘*”ﬂ% A ‘T‘“%—%flﬂﬁ
having children is equivalent to admitting you support kitten- FMET A L FIERY L B AAR
killing? @ It doesn't seem quite fair, then, to compare the 1@-‘;#%zﬁiﬁ”ﬂ"ﬁ%#%ﬁﬁ'ﬁ”#ﬂﬁ{ﬂ—?’

regrets of parents to the regrets of the childless. @ Unhappy
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parents rarely are provoked® to wonder if they shouldn’t RN, TR LB D A A A
have had kids, but ® unhappy childless folks are bothered CAEERAREERFH K‘.’:’?‘,{Exif-'ﬁ%ﬁﬁ
with the message that children are the single most g2 A cprp“ 3 2 4R LE— R &
important thing in the world: obviously their misery must £ 44 3 7 ix — 42 £ 5f i 6. B K 441 49 I
be a direct result of the gaping® baby-size holes in their %%i;{%{]‘]ié“f" ﬁﬁl_‘é%-ﬂf éﬁ"éi%k!]‘
Bres: 0 0 T T A R 0 TS |

(Dpersistently [ pa'sistontli | ad. 545 A W7 il § @gape [geip] v. HIT; HIT; #HF
L W
@celebrate- ['selibrert | I'o Wi 4% N § @ ZHER
(@ procreation [:praukm el_farj] mEH é Dbis equivaleiit 1S HF)
@provoke [pro'vauk] v. #3h , B @be bothered with(3Z««««+ [ £)
Unhappy parents rarely are provoked to wonder if they shouldn’t have had kids. but unhappy childless
folks are bothered with the message that children are the single most important thing in the world: obviously

their misery must be a direct result of the gaping baby-size holes in their lives,

#]F%ET: | Unhappy parents rarely are provoked to wonder if  they shouldn’t have had kids,
Fif i TiEE [BISAEE WA EE
“ i)
alFET: but  unhappy childless folks are bothered with the message
I i i i
[ A
that children are the single most important thing in the world:
51540 Fif Rzl Rk

o E SR R |
obviously their misery must be a direct result of the gaping baby-size holes in their lives.
PPEYERIE  EiE HG SR EiA Rif
THEEFER A A ETH but EREM A I 04], 8 —A 404 if 5] 519 A wonder #5215 |
UL R SR 1 AL B AR A5 R WE— Y B . B A that 51 % message B9 [R] A7 5 M 47, H
Ha) SRR A FE UL L BT 1R B G R UL B R SRR 0 TC T LB A R A R 4R B BT
cERa

F=ZZHEITH, FZEMBEEZRETHESETILAN“FAR", X817 :doesn’t seem quite fair,

DRFRELEARBYETHESBRNAZHES  HEBFXIMEZNREMN - HEIILLADNEEAE, T4 so B
AREINR: — B5E, i LB AT RIS 0 A 5T, = R A, M Y T 4R & % F LAY R B (persistently:
continuing to do sth, especially in a way that is annoying and cannot be stopped” 4 & #l1”) 3 B 7~ 1 & #t Fl Z&
[, B mla)= is it any wonder that. .. 7 (==t is no wonder that. .. ) T AEE . FXMENHEBFEFTNHS
I 85 5 AR L Lo 0 e [R] kA% /Al X — T 180 2 2 26) " B2 A A7 4%, W A DA B

QOAHK—FTEFRZIMEHIHSEFILVHDFEN TR,

QARBEERLA - B FTE=EXENBR"N“TEFLEFLENBER"EREELLF, then(*H
I, BE 2K ke ™) 44 B A SR 5% G B s doesn’t seem quite fair ZE i 2 Wb {5 A EHE AL, O /8 i ot bk b 57
WRENABRSE,ZBPAMERFHEET L AR, rarely are provoked to wonder. .. VS are bothered
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with. . . RSP FXREC R LA ERMET L E NPT G HF RO PR ERET A LE
HF7 B R RIEE BEN A AEE WA BT A ER IR ERK— 0 AR F LR E)  J5#H
HE P HAIEEET MR EREE TP, R 2T A T LA IR 0 A T 5% 4 5 36 7 1 26 o 3
HIEMEETHZER X —FERS L%, LF L HEMERFEARE RO ABA#ZT) ; the single
most important. . . ,obviously. ,. must be. .. Il M #& B B 82 K 3 3¢ Z 19 direct result 3t [7] @3 24 T &
RS LT E AR B T TR R L — R BN, LT aHEN
FEREERARAET.

[(RERZ] AREHNEARXBEBRYETHEN EFLENLALAHME . HYOH ST EREMAET
(D> A ERLERD PR REEARALRNIZEE T WEE MR LRE T L# % 8% TR
FEE— R R, AERIE B A S E TG BRI Q) — X F X5 % RF 55 AN T A& %
EFLHNHBEARLN@M) 1. E I  ARW B TF & 52, W F L& AL HE 4553 T4
XX HA 5 T .

mmmm -/

38. It is suggested in Paragraph 3 that childless folks . | 38, B=ZFRERFEFHAMN
[A] are constantly exposed to criticism LA AN K7 Hb 37 B 4t 1

[B] are largely ignored by the media [B] R KR I ok ik 2 40

[C] fail to fulfill their social responsibilities [C] % AEm TN A4t & 504T

[D] are less likely to be satisfied with their life (D] AT fig 0 A= 3 B E 3 2

[FEEEAM] BH=BQOaFE . AWK B JCF L& A W dk 40 A5 B e . % F =tk R Lo — i
HEN . X FLENARE—ERTEREEFHEH., T, EFLEAWZRNFIET(AJLER.

[EmE] FHTA]JEME=BEQOMA{FE... (not) fair... are bothered with the message
that. .. &5 & & SCHCH: A HEF5 38

(BN —BEAE AR CEWNETILFARHEB EMEHMES “LF o HE A2 HiX
58 =B QAT L AW 2B S R B/ R S A A .

[ClE% =Bt@4] that children are the single most important thing in the world K &% B9 & K AR”
WA AT F & Rl 2 TR (H 8 52 8 S H A W A .

[D]&E% = B @] obviously their (childless folks’) misery must be. .. K& A9“ & KR W & T %
A T IT AN T AR X A 3 R B i 2 8 52 DR S AR O

[(HERE] RBERE LI KL " FISIETF ik B& A0 Ak /SE” L AR /A CHE
F A BE T 0 B 7 A ) A X AR SO s HE RS R A Y K AT . — S B ER R
REERE TR AW — BEEE B B e D P = EBNEA(Rsh VS E3H K
A3 SCEEAR B 7R A S KA A7 s P TR 2 42 4 0] 1 R R S A R .

LA AR AR I BT T 008 E e (25 = BT R AR S S B A T B AR B
NAEFENRIYE T & —KEMAEFT P MEARLR; i3 L (are. .. provoked. .. are
bothered. . . ) B] 1A% B A& A i id R “ 4t S A0 B /S BEEP B CREA G R MW L7 KR & A 192
Ll ¥ Je AR L E Lo 2R B [R) 4 2R /N A0 SR ) B B R T T 2 Y AL E R e BT R/ TR B R
B H G R A8 AT F A & A T TR 6 4R A K W7 48 9T iF — 2 48 K 3L, the single most
important thing in the world,must be, direct result JIEHMNHROEEC A BERIIRAMAET FLH
AUt H) ; 1 rarely are provoked. . . #l are bothered with. . . B9 %F b, 23 9 5z 1] L 1E ] #5388 T L IFH“ &5 K
S ARAE” , AT W 5E LA JIE B .
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IV @ Of course, the image of parenthood that (BAAF)(ABVE BARET ZAH
celebrity magazines like Us Weekly and People present ROAALET &G ﬁ-‘]’?"ﬁ’ﬁziﬂlﬁs K1t ﬁ-&
is hugely unrealistic, especially when the parents are %}%ﬁﬁ-iﬁ#ﬁﬁﬁ;%%%ﬁii#ﬁo #
single mothers like Bullock. @ According to several Iﬁ%iﬁ)ﬁ“ﬁ/\.ﬁ'ﬂfﬁzg'ﬁﬂi%'ki%*ﬁ”
W REAR, FERLERTF A, R
ATRIZHE  BARERHBTRE A —
ARTRTHEME S KRBT LFF (R E
B EBE FLERELWR, RAEIET
ik 24 A A B B AR R

studies concluding that parents are less happy than
childless couples, single parents are the least happy of
all. @ No shock there, considering how much work it is
to raise a kid without a partner to lean on; yet to hear
Sandra and Britney tell it, raising a kid on their “own”

(read: with round-the-clock help) is a piece of cake.

CRTERSEANN - 4

® ZHER g? @ round-the-clock( [ #% A5, # L4k H )
Dlean onCF #4455 é @a picce of cake(/N3E—H)
@on one's own(Jil [ ) %

FHRHABEERZM THRSRITE LR “FTELME", X175 :hugely unrealistic,

Oa(BREXEq) AREEUA . REEHIN LB (A ELEFOE)KKRBEFRAL, AqE=
A~ 8 #£ 3K Of course,hugely unrealistic,especially 2 HHVE# BB . 4 A G 2 A L HIE L 5 I 5 h
FERAE , BRG0G0 S ks, IEAe e 5 | R S IE DA S B3 (W BD 15 157,

QOmMEMU"BREEH L FRPELBHFILEREEX"FHED R there [8]35 Th Al 52 B A) 8] 5 4% .

QAESIZTHRER, EHEFXEBRAER, WP LK less happy. .. . I E % the least
happy of all. .. XJ # ABE“ £ E"HEF . B F L RFE > ANLHEH > R B G FRE8 AN LB
B PRAWMTE T Lo ER R LB R A R T T H R e 577

QAMERXBEIILER"EFHRMABEAEHRLEEZHEBLETFILHERA™ESLE", No shock
SRR RET S HAEE X S5 M2 7 . IA A sa piece of cake*/N3E—ME” M = AT 37 1 B 2 1 49 ok A
IR F L BB I 5 1 R  F LB BEIR 3 A9 how much work JE G538 ZU AT H 5 515 ) own —
i) (5|5 R s ol U], BLA 7 E B R 45 & 35 5 N &b 56 5 read: round-the-clock help(read & b “fiff
32, W R ™) 46 o W R AR AN G Y L SEAE IR AR SR A — AR TR F &, i 24 i B A ONHE B, AT A
iy (D 41] unrealistic PN U B A 5 1% 19 (5 B B A 3 T4k

[REMRIZE] OO 4| 5I1E % (According to) (i % (the least happy of all) (¥} bk % (yet) (BIiE 7%
(especially single mothers like Bullock) BIEEQ A “B AR EEXFEZNEFILEKRAFTIR S M ( hugely
unrealistic)” : @47 5| W ZE 4518 W W W AN X BEH S BRA I K F e RFEEH . KBS IEOH] s @4 W) ik —
AE RS R MFEIFILL R I L5 REH 0 R E LRI T HI%EX b ;
@ @ ) 5 K LA B2 10 0 SR U0 A G, R IR R 45 TR B 3 R 0 0 LA 0 K 2 BIAIE (D 4]

39. According to Paragraph 4, the message | 39. RIE % M B W A, & A % & 155 0 1 B

conveyed by celebrity magazines is : = o

[A] soothing [A] & A Fai /Y
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[B] ambiguous [B] #5496 Al i1
[C] compensatory [C] B #EPE
[D] misleading [D] RFRFHRN

[(FBEEM] BWEHRBBEANEEENNALEELEFEARL. FLENALEERNLFL
RFEFEM, PR AERNRBFRET T 2w B4 H BRI ; 11 B4R AZ 2k 5 20 2 0] 2 5 5% 00 1% 7k
HIFEF A ER/DE 8", T, A ANRENEERARSME,[DIEM®H.

(@ % ] IEMT[D]4E & QO 4, %t 5 U B A K81 hugely unrealistic [7] X5 ,

[A]XF @ 4] raising a kid. . . is a piece of cake WiZE B L A WX —FR“SC ARE” BXEHAALE
A5 EHWANE IR B b X B 0 B BE 2 92 (hugely unrealistic)”. [BI¥ QO “ 54 A28k H
s BMBELE LRI -8R U 2 A2 BB BT, /T U AR iE”. [CTHOO
A TR BLSE R IE A AR B Z B AR — B HHE R R R A TE AMER R

(O RE] AMEAEN CHEERSOMERES . MERT.— FEREASEEARXR, &
BB YE A W A A s A A RS Y 0 250 Lol VA @1 iR L DA R R A AR R R R L A,

i 2 A s, @] PLAE B @ %) According to several studies. . . @) /%) No shock there, considering. . . &
WEFH B =N R ERE NN, QM XN OISt HOmN EFELR. AEREOR L,
oo i A 7E TR 8 &R hugely . especially JF ™ & @9 SRS 3 69 B A S TE £ 09 2% 5 (unrealistic) .,

V @It's hard to imagine that many [)t‘OplL are ﬁﬁuﬁ-g%’f&%k%&ﬁﬁﬂﬁﬁﬁ S
dumb® enough to want children just bcnauss.ff Reese ﬁu%ﬁﬁ%ﬁ“%@;?”;ﬁ'ﬂ%iﬂﬁbékﬁjﬁ%
and Angelina make it look so glamorous” . most YDA k;&ﬁ‘-ﬁ’—ﬂ.fbﬁﬂ}ié} -i‘&*f‘$

- g 1) PR I e a Fomtases W
adullls.‘ ur‘lder&.ldr{d that a baby l-h not c.l haircut. @ @ﬂi(ﬁﬁé& ﬁ-ﬁ-)u 12 w%‘ ‘F;i.'i‘l‘;];ﬂ&ﬁ.-’fﬁ
But it's interesting to wonder if the images we sce A ARNER ﬁ‘@]éﬁ“%ﬁ.,&)‘] ﬁ'ﬂ'?ﬁﬁt”
every week of stress-free, happiness-enhancing” W h A ST B R P A B8 L AR
parenthood aren’t in some small, subconscious way ﬁﬁ?‘?i:ﬁﬁ‘i ﬁ.mﬁaﬁg: ﬁ“ﬂiﬁﬁ‘lx 5 ﬂ'.ﬁ
contributing to our own dissatisfactions with the ék,'fl‘]?ﬁ&‘ﬁ%h?ﬁﬁﬁ-‘ﬁ‘“%ﬂ”iﬂ&

actual experience, in the same way that a small part 8 2R AR AR 4 — 3‘@-1%%#:_ P
of us hoped getting “the Rachel” might make us look = - S

ju‘;t a llttle bll llke Ienmfer Amslon [450 words]

Ddumb [dam] a. B &l § @ ZMIER
@glamorous [ 'gleemoras] a. & A % J1 19, i A1 2 Din a small way(LLEIRE A )
®happ1ness—enhdncmg a. Itﬁr\ ml’i]:ﬁ%ﬂ' 2 @contribute to(3§ i 38 )

But it’s interesting to wonder if the images we see every week of stress-free, happiness-enhancing
parenthood aren’t in some small, subconscious way contributing to our own dissatisfactions with the actual
experience, in the same way that a small part of us hoped getting “ the Rachel” might make us look just a

little bit like Jennifer Aniston.

EeX I B
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Al FEF But it’s interesting to wonder

il EAk  BUERIEA A

TEiEME]

E the images aren’t contributing to our own dissatisfactions with the actual experience,
5|54 3—:}% BiE i

' ~& 2, G EN N JrRiE 4
i A lin some small, subconscious way in the same way
we see every week bf stress—free, happiness—-enhancing parenthood| B A
E3 LGN that a small part of us hoped ,
5| Sl TiE iEiE
R M)
getting “the Rachel” might make us look just a little bit like Jennifer Aniston.
FifE Bif TEiE TERR
IhEEERE . &8 =14 it’s interesting to wonder. .., AELEH to wonder il. .. aren’t... (FFHH
JREA oo AL IE M F 3, i & if 51 5 /9 4] wonder #2215 ;in the same way that ... P
FE B 52 e 7 2K

EmAH -

FHEBEPREEAEZENMTHSRATEILANAREZN : MBREANZREILERHNAFHE, XA
contributing to our own dissatisfactions,

QRALEMEE—MAEELN:-AETFSUREAEERMNERF", imagine.understand 4> 31 3|
R REME R e - AR AR 2 A BRI B R AR SE PR A2 FH H B X7 1% /4 hard, dumb enough, just
because EFFEE S AUNHE N BEEHHH R ELILEFILERTS AME"EREEZ TFREES
% ;make it look so glamorous,is not a hair cut B& /i 3 AR EHO T ILAETES A ECGE = U
%) 27 32 bR 1 3 4E 5 42 itk (55 — Bt Senior W) .

QAEMEBELEEX N : BB RUBERXANLFEFTILEARN R H. & F4... wonder if. ..
aren't, , , “Aleee e WVFRE-oe " TE N B RE L 56 WAL 38 28 Wi A - AR E 5 10 0 A SCHE T S 4h 10 1 4R i 3R
T3 58 PR AR B8 (9 AN 5 Ho P stress-[ree, happiness-enhancing parenthood Fll our own dissatisfactions (1) %
FERWEE T REES M IRERM T ILEIE S5 Aoy REE ILER” 2 8 69 B K 2 5 % A
every week FllF K% in some small, subconscious way 1568 T 1% — 5% 0 A8 22 05 . R 0 09 IR B 1L 19,
in the same way. . . & FH 2 H 1 , ARG R 18 A oL A 130 BH  BE AR B 40 I R A 7 LAV T O ] 2 3t A
X ML AWE”: AR Jennifer Aniston [ “Fy k" & Y J5 & B, X — & B 7 Jennifer Aniston & |
$E A TC L, AR B C B LG R 4ot ok i AR BT BB 2k W 5 R RE AT 30 D O HE B B R A S AT, A
EYRFEGT SO E O, AR AT BEJG B X B3 F LS AW . 7. “the Rachel”45 4% Jennifer
Aniston TE(E AC ) P 1  9 A ) TE B Rachel 945 & #E & 8, 5 D %) haircut AHIF R ,

M, fE 2 o B AR B M AL S AT B LWL AR AR A R S R A R R I A ST B
WA MMM EIILWEFRFE L.

[(REME] AR XEMELAELEH(1's hard to imagine. . . /it's interesting to wonder. . . ) & 1R i i#
(But) AR EREHF X BREKOFXN - RERARAE FAWERAE BRAAETEZF AR5 FILE
6 AN 6 3 — xﬁ/lﬂ%ﬁfﬂﬂﬂﬁﬁﬁfﬁﬁﬁﬁﬁlﬁﬁiﬁuﬁﬁﬁi&kﬁ@? :['fé

40. Which of the following can be inferred from the last paragraph? | 40. M J5— B o AT # 51 T 51 B — 17 2
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[A] Having children contributes little to the glamour of | [A] 4= % F % W] & 45 43 &4 %% 5 JL %
celebrity moms. AHB.

[B] Celebrity moms have influenced our attitude towards | [B] B E BB E & m TR FHFF
child rearing. TFLHEE.

[C] Having children intensifies our dissatisfaction with life. | [C] 4= 1% 73458 TIN5 4 18 A9 A6 .

[D] We sometimes neglect the happiness from child rearing. | [D] #1402 2084 JLEH LR 5% .

(RBEEM] HHBERMEHN . CEBER A AME LMRE O EHEE LN I AREE L IE7E & RIRA]
STELSEE LR M A, v, R BEXRIFETEZ TSR/ FE4E T, [ BIAIER,

[Ar g% | IEMAI[B1JE %58 1 Bt @ 4] the images. . . contributing to our own dissatisfactions with
the actual experience MJHEFE 5| H ,

CATKOA)fF 8 B0 05 0 %% 11 2 A Kl BB =5 iF 2 A A% 7 /Y B2 (Ic's hard to imagine. . .
many people. . . want children just because, . . glamorous| celebrity moms |)” [l i b “ 4= % F X 9 52 4% 43 i) &
WA KK, [CTR @4 1 s ] 0 A 3 A w7 B9 AR U 3R A 55 8 78 2 8 PR AR R 40 19 O NS BETE
% (we see every week of stress-free, happiness-enhancing parenthood) ” ffif #fe i 4= #% ¥” . [D]#| FH @ %]
stress-free, happiness-enhancing parenthood &% T4 the happiness from child rearing, {H 3¢+ 3f K 12 %
FATZBE T X Ff R IR (neglect J6 NG HD) .

[HT RG] AR & kA M AR 0 LB R T G5 7 R 4 S e e RV IR BLYR
i A Y R, MR — A EBE RN BIET I ERELEM S EXEER
WL A5, A 4 HE AT, 28 0T M LU BSESE A9 15 85 = VIR S “far e i — o6 Z b T b B E AR FE B

WA A B P LB T (B AR E RN EEIE R BRARNKATRE R E) HR
EERAEEMA MBS AREESNE LW ERFEE AR S .V EGEIERWE AT R
MEem, QA MR ERFRE L, BIEH FEEiE X{E B I A Y. if the images. .. aren’t in some small,
subconscious way contributing to our own dissatisfactions, [BIM A S EE 8. X 5O FEANEM
S, HOE® .

I‘.l-lu‘ =
@ Ij,_
: Psa

IRFAAN A 0 Tl 4k 28 A 3= R SR B B iR

5§ —Ba

¥ Wi . The Economist ¢ 2 ¥ 2% AN ) 2010. 02. 25 — fui % & University Education in America:
Professionalising the Professor( 38 [ (9 K28 F B 19 L v 4k 49 3CHE, OB T ) - 56 [ K 25 ) B &
A — B, CRERSIHRITEREGE —B— A A R E RN BAA R IR M
BT, Hrh ASCERM S BB E T BGRB8 2R BD Ml BN
A5 R CGEEBO TR KT X

G AR A B

[A] @ No disciplines have seized on professionalism” [AT% A A #ﬁ-ﬁki#ﬁﬂﬁ##&

with as much enthusiasm® as the humanities®. @ You can.
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Mr. Menand points out, become a lawyer in three years and
a medical doctor in four. @ But the regular time it takes to
get a doctoral degree in the humanities” is nine years. @ Not
surprisingly, up to half of all doctoral students in English

drop out” before getting their degrees.

CRCERSEAS -

® S£HER

(Dseize on( ZE8R I N 0 M43
g @drop out GE % ; §2)

(D professionalism [ pra'fefonalizom ]| n. % ik{k Se
(@ enthusiasm [m'ﬁju:maezem] n. A, B e
@ humanities [ hjo'meenatiz] n. [E ] A X¥H

bk iETHF i, HakLEERE,ART
AEZFERA—BHETF . IFRA—BE L,
4272 , (45D il & 76 Tk AU B R S AR IR AT
AXFMELFEE, ERFE, FAFHE

EELEAZAFHNFERLESFT,

DOaSIH2E BHAXEMESHEBREUUNER, LBHHEF BRI No disciplines have. ..
as much. . . as. . 38 JE A SCERE XL b 1k B9 FE AR BT 9 45 2 B 22 0k, REOR A B A AN SCHERHE R 3B SR
BT B &R IIR

QODARMAXENSEERELUNER B L AHEHN, Not surprisingly FHOQ —
@] 8] B SR AR iE .

QOAMKHENIERAAIH T EZMHEURR(EERIEEFAAEWHAERA), in three
years/in four Vs in nine years Xf bt H:fth % ol , i3 08 3K 48 A SCHE -+ 7 7 o i) B K FH AL & k. the
regular time 5 #h 2 8 :9 4 H R B A SCFERHE L2 60 19 F it SEPRaT fEEE < .

DAMREZFLAFRAERR:BLEFERZIEIBRT(ROOBEENFWHMIERF). Not
surprisingly 5| H @A) HUEL Z W IEE R . up to half (Ras—) P RIB¥EZE.

& AR IR MR AT ] A BR B /A48 %l Ak foc 280 ) 70 R A SC2ERE” OF TR R &40 B AR B L iR L AT 3
MELEXBETBRRKFHBEHNGLAL”. EEAMEMLE] & & H 3 X # i@ professionalising/

professionalisation, H f & B A B A 8 1 Ll AL 35 5 19 S A< B &7 B ml e =2 AT | 3¢,

[B] @ His concern” is mainly with the humanities:
literature, languages, philosophy and so on. @ These are
disciplines” that are going out of style: 22% of American
college graduates now major in business compared with
only 2% in history and 4% in English. & However, many
leading® American universities want their undergraduates
to have a grounding® in the basic canon® of ideas that
every educated person should possess. @ But most find it
difficult to agree on what a “general education” should
look like. @ At Harvard, Mr. Menand notes, “the great
books are read because they have been read” — they form

a sort of social glue®.

44

(Bl 2 & X 2 th R A X FH. L,
BEUFF. ZEFHAHAEN. o H
22U EBRFHELEZEHF AL
T RE 2N EHH K, AN 25 %E, K
Mk EB—RKXFMRELRLAMNLEL
AR o B A AR A AR AL AR 69 R A R AR
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ATERERASH -
(Dconcern [ kon'sein] . PEHE, FH.L, 4] ® ZHER
@discipline ['disiphin] n. #1340, R (Dgo out of style(GEf)
@leading ['li:din] a. fit T A, H A @major in( 1%, % 80D
@grounding [ 'gravndig| 2. KLl I 45 @have/get a grounding in sth(fE 3 77 47 26l
®canon ['keenan] n. I fET B AE @educated person( % & R IFHF A
©glue [glu] n. [, KA

e

ERaw -/

[(BIEEHEXEAXRZAXEEUTERE AXHETHBATERE,

DORMBPABm M "HNXF SE T AXER (the humanities) , HIEH A XL FZRNELTFEETERS,
are going out of style #{4E 45t “ A SC# B ™ F B s B X (220 .4 %0 VS 22 %) T LAKGIE - 7 52 Fl i
ey N D TRl ek =4k,

QOOAHMEHEEXRERE/RMX—FE . EXMEHBEANTHERE.. .. However... But...
Sl ZERAT, M BAFFHA.

QRAEMERELXIEHXEEMAXRFANFTENEEIANEBETEANAXIREHT (N . FENEAX
HEWLER), F.owant X BIE—FHFLRH5| B, M AR K 2 F . the basic canon of ideas that every
educated person should possess(canon &R “ 28 #it, i ™) BR 8 A SCECE #Y 74 S AR i )

DRABREFEH RN EBBEAE . R W AHBREEF"REILHK LR, 7 :general education 5
@ 4] ideas that every educated person should possess #H .32 & . “ W iR #F "8 — e AL A9 503 CEP,
B ZHEEMN RN EE ML H B MEGS e AR 2 5l L B REE S .

QA BREEH, 5| H Menand FTR“BITEIRBE "R IIEH 86 X FE, 38 s b 21787
HE B K ——H 24 M (the great books are read) , H Ui W H By (i i A A X HFWE KEAD . E
1188 A I, BLA AR A AR AR FT , 9F B e 45 LA TR B — Bk 2o 6 00 (2 < e Ak B 47 5 51 i 03 i, 5
AR R R e B S A A SR A RIERD .

I R TR T D — AR Bt B QT U AE TN SR 287 IR XN A RE BT A A R, e e T
H1 the humanities 7E 4 SCE KB, “b7 0 4 L CRE I, H BG4t Menand $5F 2 N F“ K [E
KB IEFE & A A PR A ITAE " o % B A I 42 08 i A SC22 P P A AT R B b, 4R 7] B & X Menand Y 51 HY &
FFUH, i A B AT RE H B HE T LGS .

— ARBHE B LL. . . However many leading Amercian universities want. . . But most find it difficult. . .

At Harvard. .. 0 — &2 & 2 T JE M6 5%, 18 R € B K% A SCHE W HF NP (& R¥EASCFERT™
WA A X A Ll R AT AN SCHBOHE 5 45 R A HE LLBE o] S 3l A7 3R R AR (H A SCEUE IR AR AR BE SE
OB AEEAD R T R E e REA .,
[C] ®Equally unsurprisingly, only about half end [CIRAER R A H 82, % T ik 5@
up with professorships” for which they entered BABFR AR R P AUH Y — AR
graduate school. @ There are simply too few posts”. ERTRERE, REHEAYT. 2R
® This is partly because universities continue to BAETAEAARSEAT R S0 B+, 22
produce ever more PhDs. @ But fewer students want B& T AR HAY T 1970 £

to study humanities subjects; English departments
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awarded ® more bachelor's degrees in 1970 — 71 than 1971 SR RFEARTHF 4+ T4k 20 F5E
they did 20 years later. @ Fewer students require B 5 FARFRY T AHIFAKGE LL
fewer teachers. @So, at the end of a decade of thesis- g5 % b FEb,# S AL EHHFAE LR
writing, many humanities students leave the profession 7 1—%;{3—;{,’5&45#;&;# B E,é{]-@-,-l]»_,%),k
to do something for which they have not been trained.  FF4u{i1& F & & LI 2565 T4k,

(D professorship [ pro'tesafip| n. FEL 19 5] (L HANL ) 58 ® SHIER

@post [poust] n. B % KL é Mend up with RLee-o G0 T & AR
@award [o'woid] v T (I 2E0; %) é @graduate school (HF 5 4= Bt , WF 58 i)
§
""" AW - o/

[CIEEHANFERELTRERGHNR , RERX—BoEeRE MR,

QOAMREL: (AXEHR )BT RERSHIRML B sefE kD, WA Z I R4
R—— RSB 72 5, L) Only about half.simply too few posts 8 B8 UK - AT R 7 #0857 3k 17 iy M 38 1
LA, B ROk R — R RE A Sk T HRAAL W 35 K 4> Equally unsurprisingly 2 [ 78 b 3CH % .
P B (B —15I8) TR & 7= A 1 (5 AR B I3 56 R BB L E R 1) (9 — Bl o,

QEQANHAXEZHBRUL"HER, QAMOO®H LA But & RFEH, WA ACEL L “HEE
WA . ©mA M IEE—  KERHFMM DR L, L BRRALESFEHZ . produce DIH R
T Ak M ) i T X TRE M DL K N A B SR Lk S e L. @@ A RE = A
RO 2 A N B B B AR (D) 8 TS AR Bl Bl A A B A R B U B X — 1
).

OaRAERERERMNER(So) : FE+RER, FEAXERBETELENRABRAHFE L,
MEH s T1E, a decade of thesis-writing #l do something for which they have not been trained J& i,
ERHEZ M BACHE NG R, BA X —RES WAL HMEWF IR T IR LAk B A0 2 &
=7 S EE DL AR A O L A R BUME LN — A5 B A &, e 3 KR &2 0 AT I R B TAF .

[ 45 47) — Equally unsurprisingly 5[ A]B 2K B Not surprisingly 15 67 . HFE AN A, 5%
2 BB IE BB 56 R [ A TR A SC# BHE 22 AL R ME SRS, CCIMI 48 (RIE R4S T % 460D A X RHE A+
U 7R Xk G R A5 R, i A B B AR W] g L FLCJE .

TR — AT SR E AT HER (AT CIEEML ACEM L HE"RINGE, T CLR BRI R,

[D] @®One reason why it is hard to design and teach [D] & #F R A2 3 VA& it e F 45 60 R B
such courses is that they cut across the insistence by top ZREMBAPTERME XS — T BH
American universities that liberal-arts education and MBI A XHTEELEEHERES
professional education should be kept separate, taught in ARG ERR, RELAREE
differentD schools. @ Many students experience both HEAEDGRT, R AR LA

varieties”, @ Although more than hall of Harvard AAA BRI T RS EER LD,

undergraduates end up in law, medicine or business,
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future doctors and lawyers must study a non-specialist”

2RI LR RGELEFBEIDEFBERE
liberal-arts degree before embarking on a professional LEBZ LRI — T4 S Lt A ,L_a_:.
qualification” . o4 S 4R A2,

CATERSRAAN - o/

(Dvariety [vo'raoti] n. FhZs, 2558 Sé Dcut across(¥ L b 5 i A2 B o ad s 5 - - AL A)
@non-specialist [ non'spefslist] n. AEE I AR @liberal-arts education( CFF#F)

@ qualification [ kwolifi'keifon | n. Il % 4§ e @ embark on/upon sth(Z& T, F 4 G i) 5538 ME 19 FH5H)
® ZLHER éS

One reason why it is hard to design and teach such courses is that they cut across the insistence by top
American universities that liberal-arts education and professional education should be kept separate, taught in

different schools.

AFET: FiEMA]
One reason is | that they cut across the insistence by top American universities
AXiE  Fahia| | B1SHA XiE iEE EiE o B T i
ETEME] [EIRLIE M)
why it is  hard that liberal-arts education and professional education
515a EXEE  Aobal RKiE 5 | Fia] FiE
to design and teach such courses || should be kept separate, taught in different schools.
R E RS g g2 HsRiE

hREER AP HE 4 that 5| S EIALEMMN A, B UL the insistence, MA]HIH1E N should be kept
separate fll (should be) taught.ﬁﬁﬁﬁﬁwl’ﬁﬂﬁ{}ﬁ*fjﬁﬂ

 BRESHT -

[D]ﬁﬁ;‘c#%ﬁiﬁtzliﬁﬁ,i##i‘)ks‘ci%#z;%Eljc-F—méﬁ“)\iﬂ%'—iﬁﬂkﬁﬁﬁ%”ﬁﬁﬂﬁo

DAEHXHER"REGITNHBENEE—EETEEAXFEF-—REHFNHFTES, that AAY
WEEARE—-HBRHFNBEFHEAXBETESZLHETLIE, AN ERFRFBRERLIR. cut across TR “il
o CFLPR )7, B2 1) WS 7 X A AR (such across) T8 A XEHEFMAZE L LHT.

QAEMNBELER . REFENEFIAMHARNE T (N “XMHBR"FEFTTRE). AP
both varieties [A]45 liberal-arts education and professional education,

QEAMUMEXZIFEAHEBOD, HEMAXZRERBRIE, AFLL Although JE LA 1L 5
Pr 6 s b K A SCRERA S S W EE " HHE . FEEF B ELE I ZRLTEFE—TTA
SO B IR AR s must R BB R A SCERIIIA BT A A BHE M EIR.

[ 2% %717 i #7 ) BL & One reason why. .. such courses &5 F LK R R BA R, M IE B & MBI
AT %01, such courses F ¥ A LHEFRAZS L WHT . HE S5[BIB T IRA general education” il IRHF”
BE ., HABRGSIBIEAM R FE REE [ BB E7E U 76 38 B 5 17l R 20T 8 ) R E” , A< Be 5|
HIFH . BE T EETRRKE - RBEFOEN—AXBEESELHFTUERFTE, B FEY
“UA ORI B HA BE S b B AY A b 3 07 TR L CIE 1 2 D R SR B AR MO Bl W RERL T LB)S .
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[ E] @ Besides professionalising the professions by this [Elags#sE . 2EMELAER
separation, top American universities have professionalised” A E A () B hud AL, B4k K
the professor. @ The growth in public money for academic LEERN, ATERFEOALZER
research has speeded the process: federal research grants” 48K ik T ik — (% 4L)it 2, 1960 £
rose fourfold between 1960 and 1990, but faculty” teaching 1990 51 K HAAFERE LT = 42,42
hours fell by half as research took its toll. @ T A B A0 T A e Y e
Professionalism has turned the acquisition” of a doctoral Ak LU AR RS RN A A
degree into a prerequisite” for a successful academic career; R R — A BT AR, .ﬁ.f— 1969 4,
as late as 1969 a third of American professors did not A Z 2 — b E M E AP
possess one. @ But the key idea behind professionalisation, . R bR H, LB
argues Mr. Menand, is that “the knowledge and skills needed HAREARRNE— AR E D
for a particular specialisation” are transmissible” but not SR A T AR 2 R T AL A
transferable” . ” @ So disciplines acquire a monopoly” not just S, B A RALH AT A A iR b 8 2
over the production of knowledge. but also over the production Wi A S e iR G 6 R

of the producers of knowledge.
ACERSEAN -

(D professionalise [ pra'fefonaraiz] . {li %1k

@grant [grant] n. GBURF  HLE A9 35 3k

@faculty [ 'feekolti | n, (K220 FLBE, AR

@acquisition [ eekwi'zifon] . CHITR ¥ fil 55 (1) 315

@ prerequisite [ pri:'rekwizit | n. Jede 5, g

(@ specialisation [ ispefalai'zeifon] n. %l

(D transmissible [ treenz'misabl | a., 7] {% # (1)

@ transferable [ treens'fowrobal | a. W] % F 1Y 4745 i /Y

@ ZHER

(Drise/increase fourlold (3 2 PUAT MK T =%
@Dtake its tollCon sh/sth) (% A M 5 il a3 A 2
@turn sb/sth into sth(ff X A 8 K9 45 Al

e e e e

[E]# H £ B X 5 “& 8 € 1k ( professionalised the professor)” M &, H MR EH“F I i
(professionalism)" & EHHIRE X,

QOORAAE—BH RARAXEXFN“HETULL”, ONRHBEHER . XEREH T,
Besides Hf 7~ | 3C P 28l i B Fh 23 38 (7 B Lol Ak, JFaE — 25 I AR BOC M i B Lol b . @45
BregdZ Lol 4b” i JRIE ., %) T LA . . has speeded the process 7 B [H 58 48 . 2F AR W95 & P K — B (i 4
Uiln 45 A S 25065 1 T BT GO S & k4D (BB T 202 ; took its toll (7= A= T 5 ) W 7R /R & W A - )
BT o [6] 38 o0, 802 ek 1) il 0 DR AR A . D) 48 BB Ll AR Y R B . 0 A AT B 2 4 A T BE RS
BRI B 2 AR AR UE A P 28 ) B R 1969 4, WA 1/3 1 B AG T 2 0 IS R BLAE T T AS AT HRL,

DOAAZ—BH MMEH L (FEFNEUANHBELL)"EENERESNTER
Mo @A 3™ T alk Ak 95 J5 A9 3 8 B R — 2 4 Ml 9 1R B BB RT A% 3, (B mT 6 PR, B B
— 27 B R R B BE T LA A% 4 1% 7K (B BB 5% F B {22 R CBP 2284 22 8] 3¢ BR 4 B L 22 R HR R 6B i
R . @A)k i s 98 Ll A7 e i M T S B IR B W, A T LA .. not just over... but also
over. .. i T lb AL R 19 A 1T 2B W AE R Z IR R UG B T R A PR B 28 W, R B R T A B R 22
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W, B 2 B SR 23 B L BE G TR E | A R R B P, B R LAY b At o e
(R AR AR — A B & LA Besides. . . 450 Ul A B 7E 7R #2 L 30 7 5L 4 B9 {48 96 1 T2k K
2B £k 4k (professionalising the professions)”. 5 H B N & “ # # 19 % b 4k (professionalised the
professor)”, [ D] & B K HE 17 separate, fith“EE R FRIFAXBES LW HEFFE” RATREEH X,
TORBMEEECGENE), HE T A REKERS LY EEAFAEARS” HBIE W #48 h
Menand ) 3 B & I £17E T A SO G, (Kb , 32 1 o 0 i B2 SR AR [ L 13 B X A SO B A8 3
[F] @ The key to reforming higher education, [Flsmdistdad, 245K
concludes Mr. Menand, is to alter the way in which “the -?ﬁ‘]’ééﬁ?iﬁ“%ﬁﬁiﬁ%ﬁﬁ%” g
producers of knowledge are produced”. @ Otherwise, X B kR RS
academics” will continue to think dangerously alike. increasingly Wt F A F B S E AR A
detached” from the societies” which they study. investigate PR AEA, “EREL.EVALE
and criticise, @ “ Academic inquiry”, at least in some éﬁiﬁ,,?ﬁﬁﬁ;&ﬂf‘—— BB AR, B — i

fields, may need to become less exclusionary” and more AR BT ERX— . Eha s L
: o - L A . E
holistic” . ” @ Yet quite” how that happens, Mr, Menand AARA

does not say.

(Dacademic [eka'demik] 2. K H i @inquiry [m'kwair1] n. JH#,H %

@detach [di'teet[] v #5000 ®exclusionary [1k'skluzonri] a. HEAAY

@society [so'saoti] n. [ 0] B4 16 0 ]34k 25 Cs A 3 B é ©holistic [hav'listik] a. HEMA M, 41 (1)
1 7 A 2L SR S A9 SRS RO @Dquite [kwarit] ad. 5¢4=H . EIF b

L e e

[FIRNARESESHENXB . ATATHERFAK,

DOAI5I H Mr. Menand I &R RHBEZTE . NESTEHEFNXBEULTAANERFAR, the
producers of knowledge $§“ A A,

@) & [@1E (Otherwise) , IEHEF R X HMMBERER : XERITNBEEMER. ﬂft%ﬁsﬂi
academics B N “ K % # 0fi”, [6] Ji the producers of knowledge, ] #ff “H1 R 4 7= &7 19 B & &
dangerously ™ & & B 4 .

QEIEMBH Menand W & . F AR M/ — Lo HE M, & — K%, less exclusionary and more
holistic BIFE % i A A N7 il F o8 BE 38 5K %l A , 7 2 L #5 96 22 2% B AR IR Rl & 51

@A FEH#EH Mr. Menand 35k B{E#E H AT A A F, quite how. .. does not say /AP ZH
JR4E Menand WA B8 B P EAFT P,

[ AT — ABOM concludes #E/R AR Jy 4 3C B4R N4, @A 48 1 Menand 1Y J7 R, X
#5514 % 7S AR B S M BLAE X Menand 3CEE A 43 09 K R 3 2 ({EUAS BE 3 58 AR SCR B, [ R JE ik HE B A 3C
EZH— R RIFR7TAE, = ARBEIR L B S HF M B8 A A B9 B 37 5 L7 (the
producers of knowledge are produced), 5 [E A 4] “ %k 1k 2Z W T A A K %7 (the production of the

producers of knowledge) 775 A % L1916, S [ FITTRE 5[ EIfF 3. Ao, A BGE A g 5[ CIE 45 th
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PRI 58— th e o O R A L el T BB HEAELCR .

[G] @ The subtle’ and intelligent” _. little book The [Gl44s £ 4 % & b1+ 2
Market place of Ideas: Reform and Resistance” in the American o # A AR B ok ik k(R AT B .

University should be read by every student thinking of applying to £E kWA EA A ) AR
take a doctoral degree. @ They may then decide to go elsewhere, FREGNE, EEZERNT
@ For something curious has been happening in American Mk B, A —kFiE
universities, and Louis Menand, a professor of English at Harvard WEHR—AEEBAEPEAL, S

University, captured” it skillfully. [585 words] BAkEHEBHELD Y - B b

Lo ] Mo HMHEpRs] Mol M| | sopesrssz—ang,
RICERS AN -
(Dsubtle ['satal] a. b K5 EC % @ resistance [ ri'zistons | n. HEHT LK
@intelligent [in'telidzont | a. 254 14, 0 (1Y éﬁ @capture ['keeptfo] », i H ; CHEDA ML) 255 4 A

o
[CIR(EEAER)SIH—FBEHBRAENEMR O (WERX BT KK, FH5IGTX),
QASIHBE(BETH . EEXFNXEMEN, A BRUES—UAERFTEENFZERFRIZLR

$ . subtle and intelligent i XMWAEH S IZ BN E FEH E . should be read by every student thinking of

applying to take a doctoral degree B§7%i% 5 Xf {1 F A Wi .

QRARBEHZERMEX . AR B EEEFEIR P ETHERESEME, A7 then 188 B
[R SR 2 10 5 156, W1 33K A A5 149 5 il 51 S 72 4K ik — 20 ) e 15 A X 9% f %R .

QARBEOAEHE (For...), BRI HZEANFT B REZEXFPEENTEMNSFEIF, something
curious PR & & X A 5 BT Lfv‘F J’ﬂ"&ﬁ%% TEREA Nt 22 KAY 82 2 captured it skillfully # — 20 i 2
PEHE B %1 B Qnfa] I5 Wb Hb A 4 B 7 OX — AR I A 7

[BAR AR OABREENHER BRI H“—A G457, 5 B “ [ m 32 4 (fE & g &) ", JF
FHCE AN, XBARALH B ER BN EEER S EE - — AR BPARE
WAL T RN IZZENABPNE/ B . A REEREHLHFRREE T AFRMIN.

SeaERIBFART], THHEH

HELGIMFENE[EIMMEC &S H, BLGIE &R, A 3Ch — 5/ 9F . % REGR BN S 1E2
WG WEE - A BENE TN R, A T N B IR e E A BT, LT NS Y B L E ]
AT 1) 10 55 56 5 4 B A, {2 S R B, AH L BB, LE] A (9 B AR ] this separation J&— T 4 5
(1 18 11 2 A A CE AT 1o 4 300 4 3 2 G o DR BEE L o

¥ S REaR —

(—)BEEE£X,BRELXFE, hHBERZWE I LE 1 humanities/ professionalism/ professionalising
AT A8 R AR SR IR A L 28 R ASCFE R Rk 1k,
(Z)NBAHMEMEBEEANT RBBEHRHEO,
R.ABEEPNHRAZ:RAEE+HE—HE
[ m#E N ] EEN B E]E A) HBLPIFE 1A this separation, [7] B 4117 %6 7 Besides professionalising the
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professions &L P4, 5 - SCAHAREE , ST HEm L SCHARA 28 7 S Rh o iad / B s ™ R b B 2F Rk &l 4k,

[EREE ] BRI H L (DI RE N E] L SC I A S B E,

[ D1 4]t 3 CHE ] separation 1 [A] ¥ 7] separate, H 45t 26 [ K2 R4 A SCHHF & B H (R
Pz A ITPEEE” AT RLE] this separation fiTfg . 5340, [ DI 48 X Fh 20 85 5 30 B 220 L 4 2R 2 (8]
TR L BE RS RS Bk, 24 proflessionalising the professions Wi . #[DI#EHN A L
SLE % U1 AH 3¢ , AC 1] [ 45 W16 , g A< W% %

. ABEENMILSAR RABE+ ETXHE

[T 158 — B[ DI a) th BLE 45 30 such courses Jf 43 Hr ™ 33 b i A5 AR o 5 1 F A k52 A9 S5 117, 3
TN b SO B R SRR AR AR MR R R A R AN B G B E S [CIR MR T &
SRR IE R A AT BRI ENT T PR S B Y N 7 L A R R v R AR T A AT PR R TR

[EZRAE] U br i fif Hrdmd . (BRI fig 5 b SCLGIAF Sc[ DI .

MBS F[DIf 4 A . [BI 451817 such courses Eok¥ A LB HFRIA LW HE X 5[B]
BT iR Y general education®ill ILEL & " CE AN SCH BT A T A A BHE B0 —58., B[BIB@ 4] # &
“FE K E R HEAT IR HOE B B R AME” 5 LD A 3 R PR AR LB AN DAY SR L T e e AR AE R R
MR . &% bR RICB]YS T ScCDf 0

MBS ESCCGI IR G [ G — e 25 P8 00 S 15 7F 26 8 A2 o 2% 4 [ B 38 45 A SR
& R A BB A N SO B B B S 52 AR G s (A2 AT B b X — I L AT R BOE
(LA 2t 4 i A7 0 AR R N SCEGE ) SOME Lk il IR w UL L B i R . BB & A 9 His 14 7]
45 Gl Louis Menand, § 7 5¢ 4 #fi i [ BN AR BUE %,

B EAEEENMRIR: L TXHE

LT ] 25 4 A0 — B b © 0@ M CET, 20 0 B A7 25 R ol A 0 Ji 1R e o, R SCAT R sk ik — 2%
AL AL " 4h B2 AHE St n] G M g L 45 Ll AR 3 — (] 81 A fig D 6

(& sRaE ] i O A il fif BT 1T 3. [ AL CF T i S5 CE 7 4%

CATE A48 A SCERE SR8 73l Ak 4 B0, I 038 1] M LA ¢ B N SCIE L 2 7 o 3R 7%, fe 75
KA g T GBS R FE[E]“ A A BG4 ol A6 B 52 K HL B i, o B0 M SR B AR L B . 59 4k
A5 3CH B 2 W45 1 Menand 4 3G 5 R RSP A SCFERET il 5 = B ([D].LED X #
HRHEER 0T (R R EE A SCHEE M F & S8R e Bl Z )5 . [A]EH
RA R NSRRI HAR S B, AR 5 B LA A B A R

[F18 A0 845 4 tH Menand B D30 75 55 S0E 1Y M0 G B8 2 MO8 N A K% 9% 0 J7 207 SR ol DL A 2
[EJAR A&l b 28 W7 1 A A 5535873 — ] 810 fire o Jr 58, G i) the producers of knowledge & 3, A4
R 5 2K 2R . H R — ke, 4 SCHE A TR B N SCERE B A RS (LGB D B R Lk
167 (CDJLED — & e 85 it CCF D — 20 B ¢ Lol Ak X A SC B s sl sz (CATLC D™, AR AR IR AL,
W CF T 0 55 OB, JFAS GRS 787 4 1 7F 3¢, HEBR .

14, FBEENANIREE  BBAGE

(T4 ] £ 48 0 00 W A9 LA TR B NSO RE 4l A A 8 085 K™ A= (R 5 el ™, 300 R SCT e 49k 8¢
R B N SCERL Y Ll A 1] 81,

[ERAE] LT/, [CIT g5 LA IF 2,

[C]H Equally unsurprisingly FIl[ A Not surprisingly & W & 41 56 & & 8 i6) . 2 $ T 68 01 15 4
B BANE A IER AR RN SCERMY A B 27 el 7 [CI 4 B 1 58l A= 1R M 3K 75 80IR ™,
A A HE”  — AN SR 8 2 S S HE T B Rl Al g N S B A SR 1 AS I S o, G B A 1A
RUACERC LA TR G 200 80 i [CINER.
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. AEEEMMRAR - RENIER

[ T4 R B R AL B2 CUB/R R, B A B E G B IFRITNE R
AT il o B A5 AT $ 47 mlA S SRR 5T O A

[(ERaE] h Lok, [FIa g bR E.

[F]rh Menand %%t A2 A SC2ER} T IR ) PR 858 42 th B 080 Bl o A A B 3R i 7 X7, & SO ROE A" 12

¢ 17 A O — L B —— T B 8 = AN B —— R B GRBO” 9 17 302 4+ concludes 9 W] . 9
MG BR G 5 5 A0 A SCR — S B, [F1BGA 45 tH“ Menand 4 W fife 2 38 48 15 & A BIF 58 1 1] B2, L A%F
BB R — VR —— MDA R L5 0 ) i — s 3. OROEF] I A R .

2 I, @ 300UF 2 N[ G]—[B]l—[D]—[E]—[A]l—[C]—[FI.

(Z)BIEME, 76 mHETF R IR 2 b, P58 35—, 4 7 L R 75 T I BT, S M R M S
B ZREREEEY, ERAEFENE, T RAWE.

SIRHETRMNAOAEERFIMDAE

N — RS S . .
A Y7 % H Tom Butler-Bowdon ff 3 i i 5324 Fifty Sel f-help Classics¢ H BiZe 8 50 5§ )b i) 5 —
% James Allen(EF BT « 2 A8) . SCREF LR FECHARBMAO AR EE WA EIREE TIRMNON

TFEVERS FISMBIA B BEAT IR R & T I BB X, AT &, B — 2 0% s fUS b 4 4 L (3
WEBAME ., TR ANMN QS ARG, I 50 Pahifi S ARARYE LT SCE R X,

Y ARSI R E R

1 With its theme that “Mind is the master weaver” ,” B YR E AR R AT, A
creating our inner character and outer circumstances, the TR K A SR AR ik — £ M,
book As @ Man Thinketh by James Allen is an in-depth” FHER o AR AL B ALY — B A
exploration of the central idea of self-help writing. KAET AB LN AR,

RLERSEARE - o/
(Dweaver ['wivo] n. AT T, 413 §  @in-depth ['in'dep8] a. IJEAY, A TER MY
CERAE o
F—EHMAYCEPNEEN S . EHGETRMNOANEMEMIEIRE,

Kby A G BB o S5 WA AR SC T 35 1 B 48 FR LA A L 2SR R HL O . B R B o T IR AT AY PN AE R A RN AN R B
i, “Mind is the master weaver,”creating. . . 5 ¥ S 4 25 {0 8% FL 61 3 4 /E 5 an in-depth exploration. . .

i B 0 T 0 2 A7 SRS W 4 S AR TR 7R
L (46) Allen’s contribution was to take an [ e i

assumption” we all share — that because we are not EHEA BHRHEESEEEHEE X —2
robots we therefore control our thoughts — and reveal its NHBE BT Tﬁ@ﬁéﬂf& B % & 41

erroneous’ nature. Because most of us believe that mind
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is separate from matter, we think that thoughts can be Bk RAMAE ERERE T RS
hidden and made powerless; this allows us to think one FE 8 B A AT A AL 05 5 B A8 18 Sk
way and act another. However, Allen believed that the 2 & &3¢ # . 3% 4% 4% 2% 17 86 43 13 4% 40 27 R 4%
unconscious mind generates as much action as the . ZKm, XA EERAERTLEGHE
conscious mind, and(47) while we may be able to sustain® H—# k. W H,47) EEH {1 1F 7T LY
the illusion” of control through the conscious mind alone, ERIRRER“EH"XFMEE,IAWEFEA]
in reality we are continually faced with a question: “Why ERAEHEEmS — N EE“EA T ATEE
ik B 2 M AN SE A A 27

cannot I make myself do this or achieve that?”

CMLERSEARSE - o/
(Dassumption [o'sampfon] n. fBi& , B S? @illusion [1'lu:zen] n. HE
Derroneous [ 1'rovnias | a. fEiRMY é ® ZHER
@sustain [sa'stein] ». fii {35, {iF 55 E FF 4k é

Dbe faced with(Hllf)

1. we are continually faced with %% 4y “ & {i"1 4~ W i X «o- - ” . We are continually faced with a series of
great opportunities brilliantly disguised as insoluble problems. F& 1A W7 1 s — & 1) B AL, & A7 a2 #o £
% JILAS HE i 2R 1Y) [7) S

ERaw -/

EZ. ZENMAYMEHNAR . BERESYRHEREFER, AWRABRATFHESHNEBREEIR,

F_ENMARIRUA. ATAEZE2EHEBCHNER , BRERAMITATEMER,

BAEHEEHARETEBRRAABRE—AEZEFNEESHNBE—MBIRFE. an assumption
we all share—that. . . we therefore control our thoughts 5 il K AR IZ N A AGEFEH H C 19 B4,
reveal its erroneous nature 58 AR R T K AR B SR AT .

FZ. ZASNEABRARBRIERLET HMBIEHFE, H A 2Z B HFEIF X F (However),

F_AMBARBRE:-BREYRESEN, AEBRBATLEERM . A™EF MW, mind is separate
from matter fif B H B MM KHE. B R 5 i F E 5% 89; thoughts can be hidden and made
powerless [l & AT 404 BE % 1 B C 0% AR Ky AR BRI L (i 2 2k 22 4E FH ; this allows us to think one way

and act another 13 B “ JEUAEL 32 B 455 i) " B9 45 5 . AATAT RABAT A — , BDEARUR & 38 sUAH L B9 17 2 .
FZAEMABERAR . BRIAMBRATENERA—EFEX AFTTRETLEHNECHEE,BE

REMMITAFEFR N and A 69404 W 3R 346 69 W 4 . generates as much action as 5% ¥ & & R f1 6 & 18
RAHERE T BOERAT R 5 J7 2 A7 33 F 1 B A2 40, B P illusion of control (814§ & %] we can control our
thoughts) X XM R, BFE“ AR A CHBEE"REERERNEE, R BERTRYEELE
fil sin reality. .. - AL P HE AR RELN T BT BE A FH0T , BE R W E AR AR ny e B R F/EH .

CEEEE -

(46) Allen’s contribution was to take an assumption(0. 5 43)//we all share(0.5 43)// that

(0.5 4¥)//and reveal its erroneous

because we are not robots we therefore control our thoughts

nature, (0, 5 43)

A B R AR BB A B A RS R L TXREAN,
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L. \ES

F Al : Allen’s contribution  was  to take an assumption, . . and reveal its erroneous nature
E % %) 19 R R A E ) MR E
E & M F1&1H an assumption; we all share

[B{ii& M Al : (an assumption)

that  because we are not robots we therefore control our thoughts——

HE s J3 B 4K 35 AN 8) F8)

2. AFERE

A4 F T 454 B Allen’s contribution was to take an assumption. .. and reveal its erroneous nature,
assumption ¥ 5 7 ] we all share 4 , that 51 5 — > [0 i A A . X assumption 18 P9 25 1 i e U T, OF H.
[ 457 7 A/ P D RO ) R T s o DA TR R A A 1 i 0 5 R S A ) BT LA i
AR Z S5 AR5 51 A 0T LUBCAE 0 380 i 1, ) 24 AR “ kA X — ke i 42

3. MM E

(D) take: take 1] L £, 55 assumption #5 Bt 0] 4% BEAR fp 45 1 /38 32 /T il ee - R WS 3C AR
E 33X — {B s 2 A DR 09 7 HEBR < (3R JE IR, 6327 i i i i

(2)share: B B “ HE PG CEME L KL )))”, an assumption we all share KZHAG 1 ik,
G S Ral/N N 8"

(3)erroneous; fH error YA 1M 4 . B A5 IRAY T,

1. £RPAR,BHEX

A DTHRAE T A S IR IF A ZHLER A B LAREFE ) A 2 9 AL 3 — A B i i, R4 R 1

(47) while we may be able to sustain the illusion of control (0. 5 43)//through the conscious mind
alone, (0. 5 43)//in reality we are continually faced with a question: (0.5 43)//“Why cannot T make myself
do this or achieve that?”(0.5 43)

AR B RR U KB R B E S MR EE,

1. AES
F A]:in reality we are continually faced with a question:*Why cannot I make mysell do this or
(ki&) EiE iH & Ei5

achieve that?”

ik R E M A: while we may be able to sustain the illusion of control through the conscious

i %99 zi&E %3 ¥ 35

mind alone,, ..

2. AFER

f while JAA] 7 we may be able J 3= 4] why cannot L. .. JE M &2 38 55, UL M in reality BT 5 & () ¥4
Pk &, AT HEH while 51 5 A9 iR E AT, B BR O RAE”, & 'n the illusion of control #7 control
¥#48 3 control our thoughts, & B I A 5] 5 LY SRR & X, DU % Sc W i L L4,

3IENBE

(1)sustain the illusion of control:control 48 |- 3™ AfE4E il B O A9 B AR 30— W &5 L illusion 4 B E
X% — WA PR N BERE A O B9 AR R AR A HE U . sustain FR“YERE, 4E R R B WA

1. £R7)AE ,BHIEX

JRUE AT B4 AT LAY S8 T R 4 5 4 7 30 Al i A o 3005 o A1 A0 R A W T TR X — A ) R R K
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fraARfELL A O ox A4S 858 A4~ 27

[l Since desire and will are damaged by the B TR A A A E kAR R R —
presence” of thoughts that do not accord with desire. Sk o 948 68 1 T 0 i B) 2k IR, & Ak e T A
Allen concluded: *“We do not attract what we want, 55 KA AT ] 69 R 2 KA AT AR, R AT A
but what we are. ” Achievement happens because you AR R s B A A AR A
as a person embody” the external achievement; you 1 3% K 8 T AR TR AR R T R
don’t “get” success but become it. There is no gap BRI . R R 2 5 AT B

between mind and matter.

- ALERSRARL - o/
(Dpresence [ 'prezons] n. W fE4E Sé @ L HERER
@embody [1m'bodi] v. E{RKEM ? MDaccord with(£F4,—F0

1. are damaged by the presence of“ [H «+« - (1Y) H} B 1] 32 #] 451 %", Human heart can be damaged by the
presence of cancer elsewhere in the body, A2 Y.L IE AT G823 P B 44 HC Al 3 457 7% 988 R (14 L8 B0 177 52 30 468 5%

ERAH -

FERERUYECHNE R ANRDBRRTFEESHBEEER,

BAARLBEIANUASANRESG R . AAEERESRMANBESEE  BEMNA®SI W
AEEMFAE, MEFEAN 2. Since X JF [ 5| i i , desire and will are damaged by the presence of
thoughts that do not accord with desire B8 I Bt A& 47 “ 3% A7 AN GE 50X 4> 58 52 BB A~ A9 I IR . 98 o SV AR T
P NN B L A AT 77 30 5 concluded 858 5] 4] . We do not attract what we want, but
what we are 58 ; 7R J& R A 35 AE 1 JEE B2, AT 2 R A B 9 AR B R S U E R A FE R N G 30 1
o oo i 3 0 B2 AR AR R AR BRGSO, BB BR UL E A A5 0 0 SR AN IR |

F_AEBRYENER . RREREUDIZ2EAROAEMZ AN, Achievement happens because. . . i i
N Z 7 DL A 2h 2 A Sk b B P9 7E 5 J2& BT s don't “get” success but become it 38 I8 AT 3 & 2 - P9 76 BLAR
BORSCA T s ™ e BB ELaEsh1E T, GE 4% 1k S B 5t O3t PR e A4S S04 8l ) = 3 AL, K )
T A BGEE W  ER SISO B R A BRI T R AFAEM

IV Part of the fame of Allen’s book is its contention” Y ERBLERDRA T TR
that “Circumstances do not make a person, they reveal . RIS i — A A %&Eﬂ-—/ﬁk
him. ” (48) This seems a _iustififationli' for neglec\t of those e (48)'52{R¥EE%&1EE%H%R€J??-:)‘J
in need, and a rationalization” of exploitation” , of the fenpin HRE HHS FEABRMREE

superiority” of those at the top and the inferiority” of LR AR BRI
. : o
those at the bottom.

(Dcontention [kon'tenfon] n. FH:, WA §  @exploitation [ eksploi'tetfan] n. 31 , HHL
@justification [id3astifi'kerfon] n. 1F 24 7 iy e ®superiority [swpiort'oriti] n, ik

@ rationalization [ ireefonalai'zeifon] n. &3 L, FiE{k e ®inferiority [inifiart'oriti ] n. {45, B4

=t



ERaw -/
FH.IRRRYCEPHNEFRESR . FREASER —TA MEERA 1T A,
FHNEMBRYXEHNEFLARLRA MBI SER—TA MESERA 1T A,

BANAELR . FELRSER—ITA MESERN -1 A, 5 1 BAFA S 5“8 89 B il 2 K
R A AR 2 33 o S 0y ) A R — Ik R, 3 AR SR IR A R B BE TR N AR ) P R 1 T BE (make a
person) , BN A 48 A2 32 B AL ; 4k B Ak ) B4 55 B i AR AT A RERO N, BP IR S 8 B A AR R

FZANBAMMYERREAHEZ: ZLAB " 2UARFNTH, ME HES LEABRNAEREH
SEREABMNEM"SE WL T (This B 35 B f its contention that. .. reveal him), a justification, a
rationalization 58 4“2 557 A FH, L2 AR =AM K)Z AR ER LT ESHIAL; seems({]
PO FIREF M ATBE LA SR,

(48) This seems a justification for neglect of those in need, (0. 5 43)//and a rationalization of

exploitation, (0. 5 43)//of the superiority of those at the top and the inferiority of those at the bottom. (1 43)

AEEHAR G FIGEH EEER . MiAEAE

1. AlES
This seems a justification for neglect of those in need. and a rationalization
iiE Ao kiEl 4904235 Mk justification 896 K £ #& I 7] ik 39 B2
of exploitation, of the superiority of those at the top and the inferiority of those at the bottom.
rationalization#) & &1 rationalization#y £ 352
2. AFER

Z</4] & 4 This seems a justification and a rationalization, /) ¥ £ 75 T B 2 1~ A 17 45 44 19 1816
X A& :for neglect of those in need Ji justification Y J5 & & 1, of exploitation L & of the superiority of
those at the top and the inferiority of those at the bottom #J /& rationalization 14 J5 B &8 . B9 A9 M S 7
T 2% 18 16 1, S S 22 144 3 i D8 H 2l i), 8 B0 R e 2 e R AR Tk 89 44 R RS B R iRl . a
justification.a rationalization [ @l 1] justify, rationalize J& 4= T 3, A 938 By “ voeves BEFP " X Ry oveene 1% 1
H1” yneglect of those in need ¥ A* Z M F & ", [ P8 3C 5 15 b 18 a7 45 .

3. R W E

in need 2[5 E 4544 , 3“4 16 R MERY” s those in need IFH“F M F ", H2ZHMILAY those at the top/ bottom
A 45 T S G B A B R N S FEE, TR E TR R RSB BOE NG S LB REARE.

4. AR, BHIFEX

X AR S 7E S 253 R 35 B9 AT A RED, a0 A AR S B2 AHE YO0 MR R 4 £ K BN BE G B G dk
M,

V This, however, would be a knee-jerk” reaction [ AL E R R R A e T A5
to a subtle argument, Each set ol circumstances, AfEA, B—HFE, Eh S LEE AL
however bad, offers a unique opportunity for growth. 1If %Aﬁﬁ.'&ﬁ_{**&ﬁ%ﬁﬂﬁe ;&n%ﬂiﬁ
circumstances always determined the life and prospects” BRM k R AN AL AW AEA K
of people, then humanity would never have progressed. ﬂtiﬁ.x%ﬁtfv", $§i,(49)ﬁﬁﬁﬁﬂ%

In fact, (49)circumstances seem to be designed to
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bring out the best in us, and if we feel that we have been HTHMERNNORAEEETE, MRR %
“wronged” then we are unlikely to begin a conscious effort BEHEES TRA”, SR ATE 5 %04
to escape from our situation. Nevertheless, as any EEHIEREDHLE, R, SE o A o =
biographer® knows, a person’s early life and its 5 A ST AR T S0 8 TR, — AN A B A 5% A
conditions are often the greatest gift to an individual. A ERB AR MANAIRR B RS THALY,

Dknee-jerk [ 'niidzek] a. A~ fig FZ W 7Y % ® SHiER
@prospect [ 'prospekt ] n. A A HL £, BT & MDbe designed to(#i%itHTF)

(D biographer [ bai'vgrofe] n. f&idfEE é @bring out (i % . )

EESE
FHERSIHEENECRANRERE: ANBES I RAEE T WEEZ M R T HATAIRE,
BAAELBRAKRA, %M (However) IEHZL KRB M TR M AMNAEERB K, This FERIELA®
B BEALE R —TAHEER—T AN, a knee-jerk reaction to a subtle argument & B %4 3 i [ iR
40T RS b ROk X SR I8 A ELIE AR

F_ CAHMBRESA, ER“BYAE"NAE FEREAMSHORKIE, AERBIRERH
RG#ET, /00 B MIFETAE F 00 42 46 A P18 , 1R E S AUE T AN, i ) F X Fh L8 .
5 = /)3 o AR B S I 0 E 5B — 4, i 0015 R A) R I circumstances. . . then humanity. . . i B 25 88 A~
S RBRE AN AL MATIR, ARC EBUSHEE, B AR 09 BR il Bt 726 .

FHAME-_.ZAERABE.RAENEARHEZANEBE ANREEANNTAE S ABEER
FIEM o circumstances seem to be designed to bring out. . . [ i 555 4 £ IE S A - 0 & A B9 5 KM il 5 if
we. .. then we. .. AL LS IHE TS AL AD KA Gef SR M 242 A B, N B A -
E il (feel. .. “wronged”) 7 2K 1 #& A9 17 & (unlikely to begin a conscious effort to escape from our
situation) , B 78 FREE & U, A (B9 BAR VO o =, ARE = WAE 3h b oot B SHAb 8%

AARELABEBREFENEI M, ¥ T (Nevertheless) EERMERTHFBEXNNTANE XK
Mo the greatest gift (M 4 5 1 A= 1% 3R 55 A9 5 B4 L W5 75 3 Fh 4 FH A 45 A\ — A2 TR I 2 ) .

(49) circumstances seem to be designed to bring out the best in us(0. 5 43)//and if we feel that we

have(0. 5 43) been “wronged”//then we are unlikely to begin a conscious effort(0. 5 43)//to escape from

our situation. (0.5 43)

AFERMALA MHES. BERE . FINEH R ENA. FTEXEN

1. AlESH

43fA] 1; circumstances seem to be designed to bring out the best in us
ER W AT E FEX 4B B GKE

477 2: and if we feel that we have been “wronged” then we are  unlikely to begin a conscious

# 19 (FHREMNEG) &1 FiE A F &
effort to escape from our situation.
F & X 4Fa conscious effortt] & i £ 15
2. AFER

Aehp A iAEDOE, FASRAAELXMERFEER  XXLRASAEXZH IR EEREXLR,
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U1 : That’s the way to do it. (IBEE A %) ;1 have no time to go there. (IR & B [A] 25 HF HL) ; Fortune often
rewards with interest those that have patience to wait for her. (U & 5 J2 24 8 5 h b 75 BB 2 ifif .0 b 45 755 il
W B9 ) B AE 4 A9 45 17 way . time, patience 52 bR | 2 7% 2l i) AR i 20 3 /9 2 LI I bR 25 5 | ik ik R A1
b 28 42 1701 1A 5 317 69 B 1R B 454 001 311, 42 4] 2 P a conscious effort S 142 4% 18] , to escape. . . 1EH:
J& B WO N AR A R A S Sy e

3. RXME

(1) bring out the best: i I 3¢ progressed &~ A7E 085 A UG 38 4 , AT 0% 808 e Ab 45 (R B A&
IR — T

(2) wrong: B N “ A2 IEHXF R GEND sl (CFEAD ZBIRIE” M AL TG F X N AR

4. ZRFHE,FHEX

IO 0h RN T WRBRATH B MR T, R RN EH A C EZ TAL” B KT A B %
5 RN A © AR ET .

VI The sober‘lng@ aspect of Allen s book is that we have A B e A K B R — @ AT T e
no one else to blame for our present condition except Bxt T A S IR, AR AL 2R
ourselves. (50) The upside® is the possibilities contained in BAEFAS, GORERAEYET, TRT—
knowing that everything is up to us; where before we were VSERTFRNES, D TESTE: ki
experts in the array” of limitations, now we become R EREMERNER AERRTE
authorities of what is possible. [ 413 words ] I 4= 4 AT B 14 AL B

(Dsobering [ 'sovboriy] a. fili A §EAY , il A R Y Se ] %-ﬁ#g fic
@ upside [ 'apsard] ». CHEE R i (1Y) & (9 — [ , 1E 1 é (Dbe up toCHL LT oee e i LT H - - PETE YD
@array [a'rer] n. — &5, Kk {

......................... Y

. 1.|:| %ﬁ*ﬁ" _fg

EABRGEHEHEECEFENRBRE N ANIARBRRTFES , CAZEFEAENEDIN,

BABMRZEEEREAETENU L : ARIK REEIRE T B 2. The sobering aspect P # B an in
depth exploration, 5% i A& ZFVER A, J3 11 B A8 ;s no one. . . except #RIE A A £ (F B AR ) de g HARSE

EFE_ASMEZENRBIEAMTABZBAENEDIN,ANEFTESMATEEM . The upside(IF M B B
self-help writing) ™ i P 1E (9 F2#K 8 S , possibilities contained in knowing that everything is up to us 9 i
“ADANGE—Y) L S AR AT BETE” s where (55 [A] F whereas, 38 % 37 2 0 ) 5|t 3% 45 x4 AR 4E (4 oig WL AF

FA « H1 4 8h 42 32 25 Fl R BRAE 5 3 3= 3748 3% Fh Al fiE Ii'ﬁ‘i’zﬂ"‘)k EHR A EBAL

CmEwe -/

(50) The upside is the possibilities (0. 5 43)//contained in knowing that everything is up to us; (0. 5

41/ /where before we were experts in the array of limitations, (0.5 43*)//now we become authorities of what
is possible. (0.5 43)

AEEZMRAE I EESAREMEE. SEBE.EENG
L. AEDH
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4r4) 1: The upside is the possibilities contained in knowing ...
I 45 A 13) FiE it F 419 42 45 U E 5 15 4% the possibilities
Ei& M A : (knowing) that everything is up to us;

4> 4] 2:where before we were experts in the array of limitations, now we become authorities of . . .
(R FEM ) E|

MR EIFEMA ... (of) what is possible.

2. AIFER

KA 2 RETFAAIMGEHOE R, PSS HWEEN MMAIRESFHE. 481
contained in knowing that everything is up to us & possibilities 5 & Eif, HIF M  FHEXETHE
ETH—YRETFHS X — B PTREME", LI T — R FAC A SA“ RZ ", Ml
REE AR X IE R AE RS L R IR T R AR T, T e LRI THEZ AT RE. TS0 2 o, B 4% A A
experts in. .. limitations,authorities of. .. possible B} , 27 EL¥%F Jy* (&) & # R BR 19 % 27 (il hy ) 45 Fh vl fig
PE R AURL” )1i Gy (/0] Mg TR, O 45 A BT SC, 7R 44 TR AT S B i 3 B 08 R 20 3L SO B,
LA A 33 S S S L3l T, 33 A 0 S A% e )y PR A L 227 A% ol T B Y AL

. RANXBE

4] 2 /1 where F — 7 358k (4 24 T whereas) , 38 4~ A 7] (belore vs now) s A] 13 8 ¥ 3714 ,
CRERHG e TBEAE e B EL RN A

4. 2aRE,/FHFEX

HIFWMEXYHET, THT -UHBGETRMNAS WA TigLnl fE; &2 AsMERE
%, AR IR AT AR T 28 B4 Fh ] BE 1k 1Y A .

Section Il Writing

Part A ¥HEFE

— . FH
P TR 4 o B 1) MBS & SRR
Write a letter' toa [riend N 1. #&30BE GEEE).,
1. S4EZER .. {5 o i
of yours™" to j‘l’ﬁgéﬂ ! T_‘ 2. W G N A MR 1R R T RS
WE | 13 P ometymay | R AR i 0 1A E 38 O
recommend one ol yo Ko Iy HF 1 X\ b y bior | W ER
8| | s SR A it o
avorite movics  and i o =
23 1. SEIE - LY . P
K 2)give reasons [or your 5. %5 bR B B 7 — B i 3.HNBRESR O —MHEE QU
'3 3z
recommendation, Y e 7 3 70 R S 0 B e
—IAFEXEWN
.......................................... f ILJA.”&K%%‘PFX
Dear Jane, 3 Z 1

(DTI'm so glad to hear [rom you as it has been a long OMWA A W, 1R 22 i B AR kR .
time since we met last time, @ You told me in your letter  @RAEAS B 18 B X F i wx i 52, B G 3% A8
that you loved to watch inspirational movies, so I'm E%%ﬁﬁﬁ%xﬁﬁ@%%?_———ﬁﬁﬂ&

writing to recommend one of my favorite movies to you, PLIEHIZ E),
which is called The Devil Wears Prada.
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D1 love it for two reasons, @ To begin with, the @@EEXKE%‘WJ‘&E B, O%%k,x
film explores the theme of growth and self-discovery in ﬁ%%ﬁﬁ?ﬂ%t“ﬁkﬁﬂl SR S
the workplace, which could easily strike a chord with fﬁﬁﬁfﬁﬂﬂ “5'| AR A Bytng @ K
young people. @ The aspirant heroine undergoes an “ugly ‘l‘a‘%mﬁ ﬂ%}j{ EMERGEFR T “H/G
duckling-swan” phase in the workplace and finally returns @E%ﬁ»m&, BANAHED NS, X
to her initial ideal, inspiring us to be true to ourselves. &m:ﬁ;ﬁ]g;ﬁ;ﬁg@]}&p @%% , B R
@1n addition, the glamour of fashion industry also adds ﬁﬂ’@-f@ﬂiﬁ'ﬁﬁ$¢e
appeal to the film. o N

@ Hope you enjoy the movie and look forward to @ﬁ‘%%ﬁl’ﬁﬂ% O, B &R

your reply. [{EF., :
Yours truly, | B,

Li Ming Clioleoni Wbl sione st dniasiy

[ & RiX]

1. inspirational [a. ] 45T 3 it /Y 8 2

2. self-discovery H 3 & M 6. be true to oneself & FA.L»

3. aspirant [a. | H #1189 7. the glamour of fashion industry A (% 5 #)

4, undergo [v. ] &I DG Rk 1

5, “ugly duckling-swan” phase H /NS4 H X

Ci&AshTI]

1. Does music strike a chord with everyone? New Scientist

BX EARETIESNS ARG g9
3% :strike a chord with. .. & & make sh. feel sympathy or enthusiasm,“ 5|z« fyILNG”,

2. And that competition has forced these device makers to add appeal to existing technology.

Forbes
B 3 TP Fh 38 S8 (X S i 2 il 15 W A W HE AR sl .
234 :add appeal to. .. B R« Hyeeeees Wmms| A7, X—REA T ZHTRHAEFYHMRS.
(EEATE]

SIE#a(2R) . RASEEEN, HIHEEFNER, OM%EE, REWRIRFENER. OmERH
EEER—N A i aEaik.

E@hES (4 7)) RAEFER, OAFIHTXNEEREFENRL, QONE5@MEIFINEH, n
RWKEE., Qe EMEMARE L8, WHHEEREZ - EALTMARG L MHAES TR
e @E X @l BB IE L EANRKEH MR RS0, @ MiRHfERREZ — . &
FHREETRAYRHEA.

HEMS (1 7) :RizMF. RAFHEX T EVOXTE L IFHRkRFE.

[ A 328 5

AT AR R 55 38 SC R R 1T 2k 8 FH T A Z 1A 9 HEFE 1R .

Dear

I'm so glad to hear from you as it has been a long time since we met last time. You told me #EFF %
M, so I'm writing to recommend fE¥EH A , which is called EA&ZF .

To begin with, ¥R — , which . HEFFEBEZ= ., inspiringusto . In
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addition, H#EFFJREZ = also adds appeal to
Hope you enjoy #EFFRINZ  and look forward to your reply.

[(HEREERAEIX]
(LA HHABHEER

& You asked for my opinion on. . ..

=.5M&E

I am writing to you to recommend. . ..

RU SR A  (OT  . REERBIRHE T e

& This letter serves to recommend XXX for employment.

XER R ZE MR XXX AR,

Yours truly,

Li Ming

& At your request, I evaluated several... to determine which one you should purchase. I believe

that. ., will best serve your needs at the price you budgeted.

RLARBZK , FVPAE T LA oo R 35 B AR s SKIRAS . FRAHF

RARIR .

(2) P ] Bt - B4R 48 Fr e 2 0 A8

& XXX is one of the most pleasant persons you'll ever meet or work with.
XXX R R AR 0 ot a2 o3 19 A it A BRI A Z —

& The characteristic that is most commendable in XXX is. . ..

XXX AR AR R e,

& I strongly recommend. . . to you because I am sure. ...

RIBFUHERE - H R FARE e
(DGR . RiEWFF

& For all of these reasons, I think XXX will make a fine addition to your team.

HF U EFEE,FRIA R XXX SRR AR ERIE.,

& Should you have any questions, I invite you to contact me at (phone number).

R ARA AR AT (5] AR AT (AR S ) Bk R 3K

Part B REZ“R”

cow oo R E A4 B TS D PO B 0

— W&
RRfER {5 BT e 5 R
B H N RO R B R K A B | W RE R RR B SRR
AL 8 W 4T
B K kP EZHREER 2 W1 AT 36 B = FR R 7R J, Tk T XX
Rl R SC W47 H B9
PR R AR 6 W15 A A M SO AR B BRBEARAR | Sl e )

61



“REEXEN

(DIn the picture, two tourists, enjoying a delightful boat trip
on the lake, are dropping litter recklessly into the lake — a
behavior that makes themselves as well as the scenery not
beautiful at all. @ And unfortunately, the lake is already littered
with a clutter of garbage, which has spoiled the previously scenic
lake. @ Just as the caption “What’s ‘Left’ after the Travel ”
implies, the cartoon is a poignant criticism of tourists with uncivil
conducts that lead to environmental damage.

(D What is reflected in the picture is troubling many
scenic spots today. @ Such behavior comes primarily from
tourists’ lack of environmental awareness, thinking of just
casually littering garbage as no big deal. @ They regard
themselves merely as passers-by, who need not assume the
responsibility of protecting the environment of the scenic

@ However, il

awareness, standing by and seeing environment hurt, the

spots. everyone lacked environmental
beautiful spots, even our whole country, would be swallowed

up by rubbish one day.
(D To avoid this kind of tragedy, the whole society should

take actions to protect our home. @ For one thing, everyone
should realize the importance of protecting the environment
and start small by no littering at will and stopping others [rom
doing that timely. @ For another, relevant authorities should
and

environmental protection., supervise effectively and punish law

establish  sound efficient laws and regulations on

breakers severely. @) Hopelully through shared efforts. we can
make ourselves behave better, make the landscape of our

homeland more magnificent, and fulfill the dream of *green

D [l A 197 38 25 At A 0 L
2 FH e Y5 36 B it H o B B R E
HEW X — AT S A R AT 2
HAEEW . O E el R, ¥ -
EAEFES &N B T H
HEXMBIE., OQEMREKEZ
AT 7N 5 3 W 1 T SR X 3 7 IR 3R
BE RIS SCHAT 9 B9 R BEAEVE .

@ Pl v T S 1R 4 [ 85 4 4 1 PR
HIFZHX, OWFFXMiT 8 EEZR
THRE RS, A NACHFIA
BIRA S ER AR K. OMATA
HECRAN RS AN E, WK
X I RFTAE. @A, R A
NFBBAT TR TR, X R B A 55
WL, A R ATG 56 1 B X, B AT
PN, BH — KR PNIREE .

O T kX FpAR R K 4, 24t =
FRRLAT B ke, 3 A AR I F 1T 9 2K
@—J i , B> N AR LRI B {7 B B8
() T, /D R , R LI B3R L OF
Kbl kA A B B K H9AT . O %
— 7 TH]  AH 28 1) L 2 ST falt 4 B 5 AR
7 T B AR A L O HEAT A A M L
RS EE R A, OF Hild It
[R5 51, ATRER 1L A C BIFT N E R
5 A A L)1 SE i 5 5k, B H Sk

China” sooner, b3\ & o S (N U
[ &FRIE]
1. recklessly [ad. | N7 & Hb 11. swallow up # %
2. scenery [ n. | 5t{a 12. for one thing. .. for another... — J5 [ *== < A
3. be littered with. .. FCiffee - 1] — ] e
4. spoil [v. | B3R B3R 13, relevant authorities #H 3¢ #F 7] 14. supervise
5. poignant criticism 4 84 J8 F (19 1L 1F (v ] B

. uncivil conduct A~ X HHFT R

. scenic spot 5 4

.casually [ad. ] ANE %

. no big deal A4 T AL
10. passer-by i &
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00 N

15. law breaker ifi ¥ #
16. shared efforts 3% [&] 9 %5 /1 17. landscape [n. ]

18. magnificent [a. | A 00 A



(& A shFI]
1. The bookstore is a clutter ol dishware, furniture and chic knickknacks as well as a few books.
——The Wall Street Journal

S0 XA AN B LA A e/ H KRB AN L, L R LAE A

A& sclutter FON“ELE/AME”, a clutter of IRIEFHBRILOY S . EXPEEUHBEZFMN
3% .

2. In addition, the agency would assume responsihility for cyber security from Commerce and the
FBI. —CNN
TEIL 2 73 A XA B K 4 6 T 2 RUBE I VA 2 R R 1R 4R B R 45 %2 2 1 9 4T
R :assume responsibility for. .. B R “HEZ - B TAE”, 7T B % B 19 take responsibility for
SFRIK,

[REfE]

F—R3A):HEHEBR,. OOMMLE R P OADRTHEES RS, @4 E R
L, JF WA I LR AP DL Ui 2 0 SO R

BB A) :SWERE, O KRR ER, 36 13032 X — ] 8 g, @O ) 4 B ik &
AR SCIAT Y LR @ LA i A 0 ok B s ™ E T R

$=ZR(A) RUXMK, OFK L4 ettt EfTsh, Ry KE . OO AP J7 i H X % -
@& 45 H AN B 5 2 R TR @) g H AR DS TTRE A SE 2 B VBRE = R BB . DR) A,

[(BEmER]

V] o 2 ) 2 B AL IR MM S AR R T S R, B —-BRRE AR RS =
Bl DA (] £ JE A8 3R [RS8 ] AN 3 SO 7, 5% — Be o A SR 7 AR 0 SR IR, 5 = B R L S Ab, il A
9 BN SR LUME S T IR BT AR B L.

Rz A 44k ]

. @ Words in it
(5. @

D IE 0 8 o R NO::
BB RTEAOAE: .

[ WAs is shown in the picture,

reveal the implication ol the picture;

Apparently. to simply amuse readers 1s not the picture's real
point. )

Il DIt is intended to sound the alarm over a prevalent

(48 [A] ) .

enjoyed an increasingly prosperous life in the wake of enormous

phenomenon that @ People nowadays have
social and economic development. @) Yet at the same time, we
may forget that the consequence brought about by ([a]#) is
looming large too. @ For instance, . ® Fortunately,

(|n] #8) has been put at the top of the agenda in a majority of
countries( 5 : our country). @ However, it's obvious that
many of them(8¥: relevant departments) still haven't adopted

concrete measures to prevent things from getting worse,

(. QBH, IR FiEEFFEK
REMEESND.

OB EAEN X
ST O B 2 AL 2
Bk R AT A0 4 F 5 25 F 35
SLHG A S, @18 15 i R i L T

RiET SHM B 3
i, @24 . . ®Fi%,

. EHKREoEREEMNER)
iR EEWE, ORI, FEEXK
(ol 4B S BB 1) S 4R 7% oA o W5 ot
O it , By Lk S A — A G
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[ ©To tackle the problem, it is necessary to complete D it 3 — [ 0, 52 3 A7 49

relevant laws and regulations and firmly implement them. @ o A vk B IE UK S M AT T B AR A
But rules alone will not be sufficient, which must be T OE R R R,

accompanied by persuasion and education that helps raise WA L A R LR AT Y
public awareness of (&% : about/that) . @ We should TR, OBMIMEIT, RITW

remember that our f[uture depends upon what we do Sk B T A1 24 BT 04T M

right now.

PR E R 58 B K B R k2B 8 R A IE R O U B A, S = B A N IR R I

R AN A R T B
= 5EmE

(EEFRIEHTE]

ancient monument iy i , tourism industry Jif {i# /= V. , scenery/scenic spot/tourist attraction it [X ,
household garbage 4 i 53 , the deterioration of our environment at tourist spots it X #5518 1k

[SHEEHRR]

o Nature, to be commanded, must be obeyed. (Francis Bacon, British philosopher) 8 3 it X [ 4%,
WAL K BRI, CEEHEE, BB « 4D

o The nation that destroys its soil destroys itself. (Franklin D. Roosevelt, American president) %
WAHE, ARHEE., GRRA%, B 2574k - 2

&b Nature never did betray the heart that loved her, (William Wordsworth, British poet) X H %R M 3k
AT FAEMTE AL, (GEE RN RBE - 2% 0

& The development of travel industry is restricted by the environment of scenic spots, Jif¢ #if k. i) % J&
5 5 X IR B 4 il 24 .

& As beach pollution drove away tourists and compromised human health, many seaside resorts
grappled with “how to get rid of the sewage”. W FWGEMEITYIRE THF EF T ANTERE . F 20 5 K
M %5 3 fife PR35 K [) R,
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